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PURPOSE OF THE SURVEY 


The "bench mark" study conducted for Philip Morris a year 
ago 1 suggested that a major obstacle to greater acceptance of and prefer¬ 
ence: for Philip Morris by the consumer was its very low reputation for 
taste 1 and flavor* The major purpose of this study was to determine 
whether this low taste rating is caused by the product itself or 
whether the product itself is satisfactory and the low rating is caused 
by other factors. 

There were two secondary purposes to this study. One was 
to up-date the cigarette usage: and brand attitude data secured by the 
original bench mark study. .The third purpose of the study was experi¬ 
mental. It was experimental in that it was desired to find out whether 
or not people actually could determine differences between different 
cigarettes > and if so to learn what the most effective and efficient 
testing; methods are for use in future taste testing work:. 
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HOW THE SURVEY- 
WAS CONDUCTED 
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SEW THE SURVEY WAS CONDUCTED 


Two well-known, brands of cigarettes now on the market were stripped, 
rewrapped in plain cigarette paper and repackaged in plain white packages which ' 
were designated only with code letters. The two cigarettes were Philip Morris 
regular size and a cigarette that is commonly regarded as both stronger and more 
flavorful. This second cigarette, a brand which enjoys a good sales position in 
the industry, is referred to throughout this report as "Blend C". The Blend C 
cigarettes were bought: on the open market, were stripped, and repacked.. The 
Philip Morris cigarettes were set aside in the factory for a period of time, so 
as to approximate the age and consequently the freshness of the Blend C cigar¬ 
ettes. They, too, were stripped and rewrapped. This was done rather than to 
manufacture Philip Morris cigarettes, in' plain paper from the start, so as to put 
both cigarettes on an equal basis insofar as shorts, loose ends an d relative 
weights (resulting: from the reprocessing operation)' were concerned. The two 
cigarettes, both regular size, were packaged in plain white cup packages, which' 
were designated with the letters M K" and "L"> It was suggested that there might 
be a bias to these two letters: (although' these particular letters were picked so 
as to be bias-free), and hence each cigarette was identified with the letter "K" 
half the time and the: letter "L" the other half of the time. So that we would 
know which cigarette was which', two different colors were used for the code let¬ 
ter identification. The Philip Morris cigarettes: were designated with the code 
letters Black K and Red L”, Conversely, the 1 Blend C cigarettes were identi¬ 
fied with "Red K” and "Black L". Half the respondents were asked to test Red K' 
and Red L's; the other half were asked to: test Black K's and Black L's. Beyond 

the K and L designations on the package, there was no other identification on 
* 

either the cigarettes, themselves or on the packages. There was, however, on the 
cartons in which the cigarette packages were put up a Federal tax stamp: and 
standard caution notice which, of course, included factory number. In many 
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instances,, however, this: carton was never seen by respondents. 

A national cross section of 5,000 people, lS years of age and over,, was 
interviewed!.. This cross section was controlled by quotas, for sex, age, economic 
level, geographic area, size of place,, race, male factory labor, and employed' 
women, as 1 was the original bench mark study. All respondents who proved.tc be 
cigarette smokers were asked to try the two test cigarettes.. Those who agreed 
(and' better than 90 $ did) were given samples of the two test cigarettes, and were 
subsequently re-interviewed to determine their preferences. Half of the respond¬ 
ents were given two packages 1 each of the two test cigarettes; the other half were 
given ten packages each of the two test cigarettes. This was done for the experi¬ 
mental purpose of determining how many cigarettes a person, must, try before being 
able to make a valid judgment of the: particular cigarettes in question. The 
method of alternating between two packs and ten packs was different from the 
method of alternating between Red and Black designations. Half of the inter¬ 
viewers were given Red K's and L's to distribute; the other half of the inter¬ 
viewers were: given Black. Each' interviewer,; however, was instructed to alternate 
giving two packs of each and ten packs: of each from one respondent to. the next. 

In addition' to trying two or ten packs 1 of each of the two test cigar¬ 
ettes 1 between the first and second interviews, respondents were: also asked on the 
first interview' to try three individual cigarettes in order to. determine whether 
or not they could distinguish differences' between 1 these cigarettes. One of the 
three cigarettes respondents were asked to try was a Blend C cigarette--but this 
was not told to respondents. Instead, the cigarette package was merely identi¬ 
fied with the code letter "E". The other two cigarettes were both Philip Morris 
cigarettes,, and they were identified on their packages by the letters "S" and 
"T". Each respondent was asked to try each of these three cigarettes and was 
given the three cigarettes in "R", "S", and "T" order. However, regardless of 
whether a person could or could not tell which of the three cigarettes was the 
different one, he was asked to participate in the extended usage part of the 
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study, on. the theory that while he might not be able: to determine differences, 
based on three individual cigarettes, he might well be able to determine differ¬ 
ences on an extended usage basis. 

The period of time: between 1 the first and second interview was left 
flexible. After placing cigarettes, interviewers asked respondents how long: they 
thought it would take them, to smoke the test cigarettes 1 , and arranged an appoint¬ 
ment for the subsequent interview as soon thereafter as possible. In the case: of 
those: respondents who tried two packs of each cigarette, this meant that the 
second interview was usually three to five days after the initial interview. With 
those people who tried ten packs of each, the second interview was generally from 
ten days to three weeks later. 

No instructions were: given respondents as to which order to smoke the 
twc test cigarettes in.:, or as to any other rules for testing the: cigarettes. Also, 
respondents were not told that the L's and K* s were the same cigarettes as the 
R T s, S's and T's which they tested on the doorstep. Of the 4,967 people inter¬ 
viewed on the original contact, 2,267 proved to be cigarette smokers,, and of this 
number 2,076 tried the test cigarettes and were subsequently re-interviewed. The 
original interviews were made starting July 6, 195 k, and nearly all interviewing 
was completed by the first few days in August. 

It should be mentioned that it was discovered, subsequent to interviewing 
that the 1 sample of Negro interviews obtained was not representative enough of the 
Negro population to permit reliable: conclusions to be drawn: about Negroes* smoking 
habits and preferences. This was. discovered too late to permit additional inter¬ 
views to be made, and hence the reader is cautioned in making any conclusions 
about Negroes in the tables: that follow., While the lack of' representativeness 
In the Negro portion of the sample casts doubt on the validity of results for 
Negroes, the. effect, of this lack of representativeness upon the total results is 
so. small as to be insignificant. 
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, 1 . Do you find that^ in general, prices around here are going up, 
r coining down, or staying about the same in the last few months? 
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A -,-- inr+f ? t 
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4 . • - - • — •- ^.V 4 ;- to r>*» < ? 
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2. Hbw about price* of cigarette*? Do you remember hearing of 
any price change on brand* of cigarette* recently? (If 
On what brands? ‘ ; ". . r " 

■ }.i V- O. >*.* • ...:-- _ „ VO; ' : : '.ill 

.. Ye,: . L . I., ... 

* i.: >■ r 1 id L.^ <> f *■■■■■'■ >■ ■■,. 

. V-*A «-*Ta .03 ^ S.«'- L * M _^-5 

,. ... Chesterfield'___6 

Other_ 7 

No-8 

Don’t know_9: 


3a. Do you now ever smoke cigarettes—as much as a pack a week? 

Ye.,_8-1 (Skip to 49 

No_2 (Ask b) 

b. Did you use to smoke cigarettes—as much as a pack a week?: 

Yes_8-3 (Ask e) 

No_ 4 (Skip to 13) 




c. How Ibng ago did you stop smoking (io muck)? 

;y . . One month or Uu_ _9-1 

1 to 6 months_2: 


6 months to 1 year_3: 

1 - 2 yean ago _ 4\ 

2-5 year* ago -5 


3 - ID year* ago . 


10 years ago or more . 
Don’t know_ 


3d. What was the I ait brand you smoked regularly? 

Vr«r." . "1: ’• ■; 


ft.”; Camel 


_10-1 Raleigh (Reg.) 


Ovalier 


Cheste rfiel d ( Reg.) 


Raleigh (King) 
Siuno_—i—— 


Chetterfield (King)_4! Spud 


Dunhill . 


Herbert Taneyton _ 

Kent --- 
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. .... .. :*i> s -I 

eJr .«* 

__5 Viceroy (Reg.) -X 

_6 Viceroy (King)' _Y 

_7 Winston * —1_12^-11 


M 


L&M 

Fnrlry Srn’klp 

_ 9 

_0 

Other regular 

O^hpr king «17P 

_—2 

Mjtrlhnrn 

__x 

Other, filler 

_ 4 

old Gold (Rtg.>:_ 

_Y 

Roll your own___ 


Old Gold (King) _ 

11-1 



Pall Mall 1 

_ 2 

Nfi rpmilar F 7- an rl 

ft 

Parliament (Reg.) _ 


Did you smoke mosdy;: 

Parliament (King) _ 

_4 

Regular size;_ 

_7 

Philip Morris (Reg.) _ 


King «*r*> 

_j) 

Philip Morris (King) _ 

_6 

Or filter tips 1_ 

I_9 

e 


No regular type _ 

_0 


Don’t know . 


Why did you stop smoking cigarette* 1 (so much)? 1 


Don’t know_ 


14- V (Skip 
/ f6 139 


_ 14 -Y ' 
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4. What brand of cigarettes do you now 

smoke most often? 

.. 

4. 

5<. 

6a. 

■ ...... .. -*r. •* 

Now 

Switch 

Used to 


smoke 

to 

fmoke 

• V r.^p-1 fBV • 

0.1 

13-1 

17-1 


2 

2 

2 






3 

3 
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A 

4 

4 

Dunhill (K) 

3 

3 

5 

p m k ? .«y no 

6 

6 

6 . 


r 

7 



R 

8 

8: 

1 is. . . .. ■' s'. 





9 

9 

9 

V Yvryt (F) 

n 

0 

0 a- 


X 

X 

x 

f ~ (King' 

Y 

Y 

Y 

T & M (FV 

: ' 

10-1 

.. 14-1 

" 18-1 


2 

2 

2 


3 

3 


Old Gold 1 (Reg.) 

A 

- 4 

4 

ntd r.nid (King) 

5 

5 

__ 5 

t ... .< i 

Pall Mill (lK) 

_6 

_6 

__6 

Pari i ame tit ( 'Re g. F)- 

_7 

_ 7 

_7 

Parliament: (King F)_ 

_ 8 

_ 8 

_ 8 

Philip Morris (Reg.)_ 

9 

_ 9 

_ 9 

Philip Morris (King) _ 

_ 0 

_ 0 

_ 0 

Raleigh > (Reg.) 

_ X 

_ X 

_ X 

Raleigh (King) 

_ Y 

_ Y 

_ Y 

Regent OK) . . 

_ 11-1 

...15-1 

_ 19-1 

Regent (King F) 

_ 2 

_ 2 

_ 2 

*v^rsrv : ( King ) 

_3 

_ 3 

_ 3 

Q^nrs (King F) 

_ 4 

_4 

_ 4 

Sjv.,d (R) 

3 

3 

_ 5 

Viotrny (R*g FI 

_ 6 

_ 6 

_ 6 

VIr#my (King F) 

_ 7 

„ _ 7 

_ 7 

-j tTinitnn ( F ) 

_ 8 

_ 8 

_ 8 

- Other ntffuiar 

9 

9 

- 9 


Ollier k.in« tizm - 
Other filter_ 


No regular brand . 


_0 
. X 


_o 

_X 


Do you u-jaily ttnoke: 

Regular size. _ 2 

Xin g fixe ■_3. ^ 

Rfgular *ize filter_ A 

King fixe filter-5 

No: particular kind_ _6 

Don't know, ___7 

None_ XXX 

(5c:cont.) 

No particular brand but 


(Skip 
to 7 ) 



5a. How long have you been tmoking (present brand): 
regularlyi? 

One month or leas --21-^1 

1-3 months i_.---- 2 


1 


3-6 months 

6-9 montiu _ 

9-12 months — 

1 - 2 yean - 

2- 3 yean - 

5 yean or more . 
Don!t know _ 


b. Do you think you!! frill be smoking ( present brand ) 
six months from now, or do you think by then you 
may be tmoking some other brand? 


Same brand - --- 

Other brand --- 

Probably stop smoking (voL) 
Don’t know_^- 


r 21^9 (Skip to 6) 

_DtAsk c and Id): 

_X (Asks) 

_Y (Ski? to 6 ) 


C. What brand Ido you think you’d Ibe most apt to switch 
to? (RECORD AT LEFT IN 5c COLUMN AND ALSO 
ASK 5dl 

<L Why (brand in ”c”) rather than some other brand? 


: (Skip 
to 63 


Don’t know-23-Y 

e.. Why do you think youiwill stop smoking cigarettes?. 


Don’t know 


-24-Y 


(a. What was the last brand iypu ismoked regularly before 
you smoked (present bnnd>? (RECORD AT LEFT 
IN 6 a COLUMN AND ALSO ASK 6 b) 


b. How did you happen to leave (old brand in 6 ai) 
and change to (present brand in 4 } ?■ 


25- 



16—2 \ 



Filter_ 

4 ( 

And no particular type . 



Don’t know 


26 -Y 
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7„ About bow many cigarette* a dky do you usually smoke? 

■i- 1 -*!. . ... L-. j-i: ' - > ■ r. : 6 or tea* .—.-27-1 


*4. 

► 'r*r. 

'-**• j . 15 - ” 2 

i*.. . 

f -s 

. Vs y. 

16-25 3 

26 . 35 4 

V.. ___?»*£*..-.’ ,’J» vVi 

,'r ■„ -.v.': 

36 . 45 3 

■'« .-Vw-i % 


< • -• 46 . 55 6 

i> '. W- 'XV 


56 or more 7 




X : 

■ .. 


8 a. Fd like to ask you 

a question about the brands of cigarette* 

on,this card. (HAND RESPONDENT WHITE CARD) Which of 

those brands do you think 

ha* the best looking package? 

The worst looking package? 


' r - 

i 

i. b. 

X ... . 

Has best Has worst Ads Adi 

looting looking liked liked 

package package best least 


2^11 

29-1 30-1 Jl-uJ 

L ac m 

_ 2 

7 7 7 

Lucky Strike __ 

_3 


Chesterfield 

4 

4 4 4 

Pail Mall 

5 

3 3 5 

Philip Morris' 

6 

6 6 6 

Old Gold 

7 

7 7 7 

• Parliament _ 

8 

_ A A ft 

Kent 

9 

o 09 

Winston 

0 

n on 

Don’t know 

X 

X X X 

fc. Which of these brands has 

the advertising you like best? 

Which db you like 

the least? 

(RECORD ABOVE) 


a.HTF NO REGULAR BRAND IN 4. SKIP TO ID 

% 

9 , Now, going bade to (yourpresent brand) for a minute^,which 
of the word* and phrajes on this card do you personally t hink 
- are particularly good for dfcacribing (present brand?) (HAND 

RESPONDENT SLUE CARD) Any others? . 


Full rich flavor _ 

Good tasting_ 

Mild _ _ 

Give* you a lift __ 

Spicy- 

Good aroma i_ 

Strong_ 

No bad i after effect!_ 


* 2-1 Different_ 

-2 Clean_ 

-3 Sweet_ 

—4 Freah_ 

-3 Satisfying_ 

—6 Character .. - 

-—7 Smooth_ 

_8 Quality_ 

None or don’t know _ 


10a. Ii mildness something that you particularly look for in a: 
''*■* cigaretta or not? > s 1 :. - -v\ ■ a s; . 

Look for mil dies* _*_'--—34-1 

- *■ •• ■ 

. ... Don’t particularly look for mildness---2: 

’ Don’t know __ 1:—'' ! _J 

b> When you think of a "mild” cigarette, do you think of om 
diat is mild tasting, or easy on your throat, or what? 
(DOUBLE RECORD IF NECESSARY) 

Mild tasting ___1___35-1 

Easy on your threat - —. - _2 


Don’t know 

It* 


■* ;rt±r * rt3 -f* W 

In- .■ -r* ■’ 


llja- Some people say the popular brands of cigarettes are so 
nearly alike no one can tell the difference; other* feel i there 
is enough difference between brandsito be really noticeable. 
Here are three different packages of cigarette*. Two of them 
are tup posed to be the same. The other is different. 11 wonder 
if you would take a few puffs on each of them and I see if 
ypu can telli which ii different. Of course,, this is a pretry 
difficult test. You may not see any difference in them. 



: 


_ j 


4\ 


J 

Don’t know — 

ft( 

Refused _ 

. J 

you like better: 

(kind 1 amwei 

on* 

36-8) 


2 (Ask b) 


the others? 

The "different” on* _ 

Those that were the "same” _ 

Don’t know _ 

c. Why do you like those better.? 


_0 (Skip to 12) 
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12^ Mr. Roper also sent us some sample cartons of two different 
brands of cigarettes. They are unmarked cigarette* put up 
" ■ in plain packages, but they are actually made of the tobacco 
from i two brands now on the market. I’d Hike to give you a 
*■ -couple of cartons of each kind, and come back after you 
• f ; have had a chance to smoke them to see what differences 
you found 1 between them and which you liked best, 
h » b /« *-„-f t> * 

-5 .Accepted —38-1 (Ask b) 

Refused_2 (Skip to 1 3) 


: W*n*V • -V 

**-.-*• 


Red _ 
BUck 


-** 3 : 

sdrO 


K We would like to suggest that after trying one or two of 
each kind, you then smoke a whole pack of one and, after 
that, a whole pack of the other. Then smoke the rest in any 
order you want to. Do you think (day ) would I be a good 

time for me to come? What time of day would be con¬ 
st . . 

veruent? 


Mime 


Address 


Telephone . 


Call back at: Time _ 


. Date____ 


13a. Now just a couple of questions for tabulating purposes. Are 
you married I or single? 


Married 

Single _ 


39-1 
_2 


Widowed or divorced _3 


b. What was the name of the last; (school, college): you at-> 
tended? 


(writ* Id) 

c. What is the last grade of school you finished—not including 
special courses like art or secretarial and so on? 

Mo schooling ;...39—4 

Grade school-5 

High school_6: 

College! „_7 


13d. What is your occupation? ^ j T -“ - A 

fl “'*V v — t,v>. > Professional or executive-40-1 

_2 

_3 

White collar (clerical and sales) - .4 

Personal service and protective:_._3 

Farm labor_6 

Factory labor_7 


Farm proprietor _— 

rs - dr 

Small store or shop proprietor . 

?'( ■ oi 


^nruir- Va 


Nomfactory labor __ 


•b: a7* i 31 ?T:.*Sv:. r?:3 ,fc . ’ <2* * £ i i}< 4 < 

• . c , . Homemaker .. . .. „ 


; Student 
Other „ 


8 

— 9 
_ 0 


.’A >} 

e. Do you by any chance have a television set? 

Yes_ 

No _ 


41-1 
_ 2 


fi Do you own i your own home or do you rent? 

Own_41-3 

Rint_4 


FACTUAL 


Sex 

Male 


Female_ 

18-20 _ 


41-5 

6 


Economic level 
A __ 

B_ 

C_ 

D __ 


42-1 
_2 


21124_ 

25-34 _ 

35-49 _ 


~41-7 
_8 

_9 

_0 


White 

Negro 


.42-5 
_ 6 


50 and over . 


Not: completed 

Non-English 
speaking _ 


42-7 


Refused due to 
non-interest at 
Question _8: 

(writ* In) 


Interviewer’s Initials_____ 

Respondent No._ 




1 

L 

L 


l| 

U 


I 

L 

l 
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; ■ i. 




(r 

(t 

K 

(t 

K 

(t 


v n-< #:v- is.J u--* t I,'-’ __.{‘ 


CALL BACK 

14»- Have all the cigarette* we gave you been irnoked, or are 
there *tiU some left? ,, 


Finished all of both kinds-45-1 (Skip to 15) 


Y Finished K only 


—2) 

£ i Finished L only 



i ti t': 



Finished neither 

_ 



3/ (Ask b) 


% 


Smoked none 


5 (TERMINATE) 


II 

II 

IE 

II 

1 


bi- Why is it that you i haven’t finished both kind*? 
Didn’t finish K because:_ 


Don’t know_44-Y 


Didn’t finish L because . 


Don’t know_45-Y 


15. Of course, you may have given some away to your family or 
friends, but: how many of the "K** cigarette# would you say 
ypU' personally smoked? 1 


II 


How about the "L" cigarettes? How many of those did you 
personally; smoke? 


It 

-• ) 


46—1 

47—T 


.. ./ 31- 

6-14 

2 

2 


52- 

(l 

16.25 

3 



* .! 

Don’t know:-_32-Y 

if 





k L 

26-39 

4 

4. 



3 

ir 




e. Were there any things about 

"K” that you lied better 

it 

2 up to 4 packs .... 

5 

-5 

than "in- 


it 

4 up to 6 packs_ 

_6 

_.^.6 


55- 

ij' 

6 up to 10 packs 

_7 

_7 


- 

it 

Finished all_ 

_8 

_8 


34- 

it 

Don’t; know_ 

_9 

_9 


Don’t know _54-Y 


^ ^ v-•; - v* n • 

16*. All things considered, which of the two kind* of cigarette* 


did you finally decide you liked best? 


Jj. no; 

.I l __ 


_4ft-I (Ask c A d aid skip to 17) 

. 


_2: (Ask e oad skip to al 


Saw no difference . 


_3 (Ask b) 


DonY know which 
■*»»i • a ;b«*t-—-_ 


.•-A ; if- 

_4 (Ask d & •) 's 

'I ** :*''-Ji,z-• ■■■ S 


r 


hj When i you lay that, do you mean that you didh’t see any 
difference* between the two, or do you mean you' didn’t 
like one any better than the other? 


Really no difference _48-5 (Skip to 1711 

Didn’t like one better_6 (Ask 4& e) 

Don’t know_7 (Skip to 17) 


c. Why did you like that one better than the other? 


Don’t know_50-Y 


d. Were there any things about "L” that you liked better 
than "K”? 


ft: 
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1*. Which of the two cigarettes would you say (wji cooler smoking, etc*), or didn’t you notice any difference? 

.,. ... ... * . *""' v ' K . L ‘ ' • ' 

;*■ ' ' ' ' 0 ,, - A -■ 

a. Was cooler smoking--69-1 .-2 


No difference 
or don’t know 


V 


’ > i r . j 5" I 


b. Had the best aroma when you opened the pack _ 

c. Was the best smelling when you were smoking them _ 

d. Smelled worse after you put them out- 

a. Was easiest to draw on -.— - 

f. Was more tightly packed- 


69-T 

69-7 

„69-0 

_70-I 


_3 


_X 

_2 


70-^ (Ask q) __ 5 1 (Ask q) 


g* Was this too tightly packed, about right, or not tight enough? 


_6 

—9 

Y 

„6 (Skip to 

:.r f • 


20) 




Too tight: 

_70-7 

. 8 





Not tight enough_ 

_9 

■' ' : ' 



..II .... - 

Don’t know 

0 

1 ‘ ' 



INTERVIEWER ENTER TYPE OF REGULAR BRAND (QUESTION 14) 
HERE: 

Regular-71—1 (Ask 20) 

King; .2 ) 

Filter __3) 


(Skip to 21!)' 


IF •REALLY NO DIFFERENCE” 
CIGARETTES” ONLY 


IF "REALLY NO DIFFERENCE” IN 16b. ASK ABOUT "THESE 
CIGARETTES" ONLY 

REGULAR SMOKERS ONLY 


20*. . How would you say the (K, these) cigarettes compare to the 
cigarettes you usually smoke? Do you like them a lot better, 
a little better, about the same, not quite as wellj, or not 
nearly as well as the cigarettes you usually smoke? 

b. How about the L cigarettes? How did I they compare to the 
cigarettes you usually smoke? Would you say you liked 

them a lot better, a little better, about the same, not quite as 
well, or not nearly as well as the cigarettes you usually smoke?. 

K, these l 

Lot better_72-11 _72-7 

Little better_2_8 

About the same __3 _9 

Not quite as well _4 ._0 

Not nearly as veil_5 .. X 

Don’t know _6 _Y 


IN! 16b, ASK ABOUT "THESE 


IF "REALLY NO DIFFERENCE" IN 16b, ASK ABOUT "THESE 
CIGARETTES" ONLY 

ASK EVERYON E 

22a. As we told you at the beginning, these are both brands of 
cigarettes i now. on the market. Do you have any idea what 
brand the (K, these) cigarettes are? 


K, these 


Camels! _ 

—73-1 y 

_74-H 

Chesterfields 

2 ) 

.....2 

Lucky, Strike .... 

3 v (Ask b) 

_3 

Old Gold _ 

-47; 

_ 4 

Philip Morris 

_y\ 

_ 5 

Other __ 

_ 6/ 

_ 6 

Don’t know _ 

7 (SkiD to cl 

_ 7 


(Ask d) 


b. Why do you; think the K’s are (brand in M a”)? 


75- 


76- 


Donlf ; know . 76-Y 


c. How about the L cigarettes? (RECORD ABOVE) 


KING SIZE. FILTER TIP'SMOKERS ONLY 


d Why do: you think the L’s are (brand in 


21a- Aside from the: fact that these were not (king size, filter 
tipi) did you like OK, these) cigaretets a lot better, a littlb 
better, about the same, not quite as well, or not nearly as 
well aj the cigarettes you usually smoke? (RECORD ABOVE) 

j 

b. How about the L cigarettes? Aside ftom the : fact: thati they j 

were not (king size, filler rips) would you lay you liked them 
a lot better, a littli better, about the same, not quite as well, | 

or not neirlv as well as the cigarettes you usually smoke? j 

(RECORD ABOVE IN L COLUMN) ! 


77- 


78- 


Don’t know .....-78-Y 
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. i v t 

. ' • - 

• • O-r v 

. i - 



ASK 23a._(NOW SMOKES PHILIP MORRIS (QUES. 4) 

AND HAS BEEN I SMOKING THEM NOT MORE 
THAN 6 monTHS (5a). OR MAY SWITCH TO 
■ PHILIP MORRIS (5b & c). 

’’ 'I? r . - , v ; vs-; ' *. 

ASK 23b.._1 (LAST BRAND- WAS PHILIP MORRIS (<6a) 

1% . AND CHANGED BRANDS NOT MORE THAN I 
* MONTHS AGO (5a), OR PRESENT BRAND 
,V. ;•■■■.*. IS PHILIP MORRIS (41. AND MAY SWITCH TO 
« ANOTHER BRAND (5b & cJ. 

DONTT ASK 23.CALL OTHERS) 



23*- Haj the new "Snap-open” package had anything to d& with 
your switching to Philip:Morris?; 4 > r 


23b* Ha* the new "Snap-open” package had anything to do with 
your *witching from Philip Morrii? 


* 't* * 

- 3*»: -JV-f. f". .t4C ' -1 

-x*-.r n. j •. / - 


Ye* 

No 


.79-4 (Ask c) 

-5v 


DonU know 


(TERMINATE) 


c. Why db you feel that way about the "Snap-open” package? 


79- 


Yp* 

_79^H 

(Aik c) 

‘ '■ V V> 

No 

__ 2 \ 

Don’t know_ 


(TERMINATE) 



Don’t know _ 79-Y 




i 

r* 

i 

r 

il 

■I 

i 

l.i 

I 

I 




\ V. 
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Tnli Mnn Turn* 10^4 Mnmlrvpr 

Place 


•■w.3-'** /. — '•*rr"'w~n "-w*..--'■vr'f — i 

D 

V J ’ u 

.1. Do you find that, in general, price* around here are going up, 

3d- What was the list brand you 

smoked regularly? 

.7 

- Coming down 4 ,or staying about the same in the last few months? 

' " 1 

4 ■. 




Camel 

.10-1 

Raleigh (R^g-) - 

_7 

■ Down__2 

Cavalier 


Raleigh ( King) i - 

_8 


Chesterfield (Reg.) - 

_ 3 

Sano 

^_9 

.• 1 , . Same _3 





• ■ * ... 7i, ••*i \ 

Chesterfield (King) — 

_4 

Spud 

_0 

Don’t know 4 





. . . - . ' . ' s ■ ‘ i: -4;. - 

Dunhill 


Viceroy (R^g-) 

-X 

2. How about price* of cigarettes? Do you remember Hearing of 

"" 

Herbert Tareyton- 

_6 

Viceroy (King) - 

_Y 

any price change on brands of cigarettes recently? (If "Yes"] 





On what brands? 

Kent . . 

_7 

Winston 

^12—1 

,, Yes; 

Kool 

8 



J : ' J L & M_7-5 






L SC M 

9 

Other regular 

_2 

Chesterfield 6 






Lucky Strike - 

_.o 

Other king size - 

_3 

Other ..7 1 






Marlboro _ 

_x 

Other filter - 

_4 

« 

i 

z 






Old Gold (Reg;) _ 

_Y 

Roll your own- 

-5 

Don’t know . 9 






Old Gold (King):_ 

1U-1 




Pill Mall 

_ 2 

No regular brand!- 

_6 

3a- Do you now ever smoke cigarettes— as much as a pack a week? 






Parliament (Rtg.)! _ 

_3 

Did vou smoke mostly : 

Yes __8-1 (Skip to 4) 






Parliament (King) _ 

_4 

Regular *ize- 

_7 

No 2 (Ask b) 






Philip Morris (Reg.) _ 

_5 

King size - 

-« 

b. Did you iuse to smoke cigarettes—as much as a pack a week? 

Philip Morris i (King) _ 

_ 6 

Or filter tip*- 

_9 

Ye* 8-3 (Ask e) 



No regular type 

_ 0 

No 4 (Skip to 131 

. 


Donlf know 

_ X 


c. 


How long ago did you stop smoking (so much) ? 

Oiie month or less _ 

1 to 6 months_ 

6 months to 1 year_ 

1 - 2 yean* ago;- 

2 - 3 years ago_ 

5 • 10 years ago_ 

10 yeans ago or more_ 

Don’t know _ 


9-1 


2 


3 




5 


6 

7 


e. Why did you stop smoking cigarettes. (so much)? 


14— \ ('Skip 

to 13) 


Don’t know__—14-Y ' 
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4 . What brand of cigarettes do ypu now smoke most often? 

‘ ■ ■ 4J 5c. 6aj 


Now 

smoke 


Camel OR) - 

Cavalier (K) _ 

Chesterfield (Reg.) _ 
Chesterfield (King) . 

DunhiU (K) _ 

Embassy (K)!- 

Encore OF) - 


Switch 

to 


_13-1 

_2 


_3! 

_4: 


_ 3 ! 

_6 

_7 


Do you usually smoke:: 

Regular size •-2 

King sir* _ 3 

Regular, size filter .___4 

King size filter_3 1 

Mb particular kind .... _ 6 

Don’t know_7 

Non* . XXX' 


(Skip 

to 7J 


(5c contj 

No particular brand but 


Used to 
smoke 


.17-1 

_2 

_3 


_.6 

__7 



9 

9 

9 

Kent (F) 

0 

n 

0 

Kocvl (RegY 

X 

X 

X 

Kool (King) 

Y 

Y 

Y 

L & M (F) 

__I0~1 

__14—1 

_1B4.1i 


2: 

2. 

2 


3 

3 

.3 

Old Gold (Reg.) 

4 

. 4 

4 

Old' Gold (King) 1 

5 

5 

5 

Pail 1 Mali; (K) .. 

6 

6 

6 

Parliament (Reg. F) _ 

_7 

_ 7 

_7 

Parliament (King F) _ 

_ 8 

_.8 

_8 


9 

. .. 9 

9 

Philip Morrij (King) 1 

0 

0 

0 

Raleigh (Reg.) 

_X 

_X 

_X 

Raleigh (King)' 

_Y 

_Y 

__Y 

Regent (K) 

_11-1 

_15-1 

19^1 

Regent (King F)_ 

_2: 

2 

_2 

Sann (King) 

3 

. 3: 

..3 

Sann (King F) 

_4 

_4 

_ 4 

Spud! (iR): „ 

_3 

_5 

_5 

Viceroy ('Reg.F)_ 

_6 

_6 

_6 

Vicerov (King F) ' 

_7 

_7 

_7 

Wintfon (F) 

R 

_ S 

__ 8 , 

Other regular 

_9 

_9 

_„9 

Other king -si** 

_0 

_0 

_0 

Other filter 

_X 

_X 

_X 

No regular brand_ 

-12-1 V 


_ 20 ^ r\ 



Regular.-.. 

16-21 

King, .. ... _ . .. 

31 

Filter .. . . 

_ A 

And no particular type 

. y 


(Skip 
to 61 


regularly? 

One month 1 or less ' 21—1 

li-3 months _1_ 1.2 

3*6 months .3 

6-9 months 4 

• 9-12 months -...3 1 

1 • ■ . 

2-5 years J7 

T yearn nr more 8' 


Don’t know __ 9: 

1 

b. Do you think: you’ll still be smoking (present brand) ■ 

six months from now;,or do you think by then 1 you 9 

may Ex smoking some other brand? ■ 


Same brand . 
Other brand . 


___21-9 (Skip to 6) 

_0 (Ask c and d) 

Probably stop smoking (Vol.)-X (ASk«J 

Don’t know _ __Y (Skip to 6) 


c. What brand do you thihk you’d be most apt to switch 

to? (RECORD AT LEFT IN 5c COLUMN AND ALSO 
ASK 5d) 

d. Why (brand in "c”) rather than some other brand? 


y (sn P 

to 6 )1 


Don't know._23-Y J 

e. Why do you i think you will stop smoking cigarettes? 


Don’t know.. 


What was the last brandlypuismoked regvlarly before 
you smoked (present! brand)? (RECORD AT LEF T 
IN 6o COLUMN AND ALSO ASK 6b) 


b. How did I you happen to leave (old i brand in 6a) 
and change to (present brand in 4) ? 


f 


Don't know .— 2£-Y 
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12a. Mr. Roper alio sent us some sample packages of two different 
brands of cigarettes. They are unmarked cigarettes put up 
in plain packages, but they are actually made of the tobacco 
from two brands now on the market. I’d like to give you a 
couple^ of package s of each kind, and come back after youi 
have had a chance to smoke them to i see what difference* 
you found between them and which you, liked best. 


Accepted 
Refused _ 


38-1 (Ask ;b) 
-2 (Skip to 13) 


Red - 
Black 


b. We would like to suggest that after trying one or two of 
i each kind, you then smoke a whole pack of one and, after 
that, a whole pack of the other. Then smoke the rest in any 
r or( l e f you want to. Do you think (day) would be a good 
. time for me to come? What time of day would be con¬ 
venient? 


Address 


Telephone!. 


Call hack at: Time . 


13d- What is your occupation? 

Professional or executive . 
Farm proprietor _ 


_40-I 
_ 2 


Small store or shop proprietor _ 


Factory labor _ 


Non-factory labor . 

Homemaker __ 

Student ________ 

Other _________ 


--7 

_ 8 

—9 


e. Do you by any chance have a television set? 

Ye. _41-1' 

No_ 2 


f. Do you own your own home or'do you rent? 

Own_41-3 

Rent_ 4 




FACTUAL' 


13a- Now just'a couple of questions for tabulating purposes. Are 
you married or single?' 

Sex 

Male 

_41-5' 

Economic live! 

A 

42 1 

Mamed_39-1 



H 


Single _2 



C 

V 

Widowed or divorced_ 3 

Age 


D 

4 


18-20' 

41-7 



b., What is the last grade of school you finished—not including 

21-24 

8 

Rice 


Special course* like art or secretarial and so on? 



White 

42 5 


! 25-34 

9 



Nb • schooling :__ 39—4' 



Negro_ 

* 


35-49 1 . 

_0 



Grade school ....__5, 

50 and over_ 

_X 

Not completed 


High schooli. 6i 

College: 7 1 



Non-English 
speaking_ 

_42-7 

c. W’hat was the name of the last (school, college)' you at- 



Refused due tb 
non-interest at 
Question # _ 

8 

tended? 

Interviewer’s Initials 



((writs In) 

(writ# Ini 

Respondent: Nb.' _ 





T 


_3 

White collar (clerical andlsales)_4 

Personal service and I protective __J 

Farm labor_6 


__0 

_x 
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r 

E 

Tf 

r 


nr 

i 


!■: 

i l; 

i.: 

*L 


CALL BACK 

14 «- Have ail the cigarette* we gave you been smoked, or are 
there still some left? 

t Finished 1 all of both kinds-43-1 (Skip to l 5:) 

’ Finished K only_2\ 

Finished L only _ i3/, [Ask b) 

Finished neither_4: 

Smoked none_._5 (TERMINATE)' 

b. Why is it that you haven't finished both kinds? 

Didn’t finish K because_____ 


_Don’t know_44—Y 


Didn’t finish L because__ 


_45- 


Don't know_45r*Y 


15 . Of course, you may have given some away, to your: family or 
friends, but how many of the '"K" cigarettes would you say 


r 

you personally smoked? 



L 

How about the M L’ 

cigarettes? How many 

of those did 

ypu 

L 

personally smoke? 






JL 1 


L 


5 or les*__ 

— 46-1 A 

17-11 

1 


6-15'_ 

_2 . 

— 2 

f 


16-25_ 

_31 

-3 

L 


26-39_ 

_ 4! _ 

_4 

L 


2 up to 4: packs . 

_5 _ 

—5: 

L 


4 up to 6 packs 

. .. 6 ... 

6 

t 


6 up ' to 10 ' pack* 

. —.7 . 

... 7 

L 

i i 


Finished all 

. 8 —... 

. .. 8 

L 


Don't know __ 

_9 

-9 


16 «- AH things considered, which of the two kinds of cigarette* 
did you finally decide you liked best? 


Saw no difference _ 

Don’t know which 
best_ 


-48-1 (Ask c 4 d and skip to 17) 

* ' ’ . -i 

-_2 (Ask c and skip to #)' 

_1-3 (Aik b) 


_4 (Ask d & •) 


b. When ypu say that, do you mean that you didn’t see any 
difference s between the two, or do you meam you didn’t 
like one any, better than the other? 

Really no difference __48-5 (Skip to 17) 

' Didn’t like one better_6 (Ask d & e) 

Don’t know_7 (Skip to 17) 

c. Why did you like that one better than the other? 


Don’t know . 50-Y: 


d. Were there any things about: * , L" that youi liked better 
than "K"? 


Don’t' know .52-Y 


Were: there any things, about "K" that youi liked better 
than; "L"? 


Don’t know _ 54-Y 
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IF “REALLY NO DIFFERENCE" IN Ub, ASK ABOUT "THESE 
CIGARETTES" ONLY 


17a. Here i* a card with a list of wordi and phrases om iti 
(HAND RESPONDENT BLUE CARD)' Are there any 
wordi and phrase* that you personally would uy are par¬ 
ticularly good for describing the way you feel about the 
<K, these) cigarettes? Any other*? 

How. about the L cigarette*? Are there any word* that are 


particularly good for describing them? Any others? 


K, .these 

JL 

Full rich flavor_ 

_55-1 

_ 57 _! 

Good tasting__ 

7 

_ 2 

Mild _ . ... 

3 

_ _ 3 

Gives you a Lift_ 

_._ 4 

\_ 4 

Spicy 

■5 

_5 

Good aroma_ 

6 

6 

Strong_ 


_7 

No bad after effect* _ 

« 

_ 8 

Different 

_9 

_9 

Glean___ 

n 

n 

Sweet 

X 

_X 

Fresh 

Y 

_Y 

Satisfying' 

_56-1 

_58-1 

Character_ 

_ 2 

7 

Smooth 

3 

3 

Quality . . 

_ 4 

_4 

None or don’t know 

5 

_5 


b. Here’* a different Ii*t of word* and phrase*. (HAND RE¬ 
SPONDENT PINK CARD) Are there any of these words that 
you personally would *ay are particularly good for describ¬ 
ing the (J<,_these) cigarettes? Any othem? 

Hbw about the L 1 cigarettes? Which of these words 1 and 
phrases would you pick to describe them? Any; other*?: 

K. these L 


17c. When you say "irritating/? do youitnean the cigarette make* 
you! cough, gives you a raw throat, irritates your noa;, or 
what? 

Cough_63—1 

Raw. throat- 2 

Irritates nose _ V 


Other - 


_63— 


(writ* la)< 

_63- 

Don’t know_63—Y 


18^. of course, you may have felt differently about these ciga¬ 
rettes when you first tried them than you do now. When 
you first tried them, which kind did you like best? 

r_64 -i 


L_2 

No: difference_3 

Don’t know_4: 


b. As you smoked more of them, didlyou notice anything about 
the K cigarettes that' you didn’t notice aj first? 


Sour 

—_ 59-1 

_6 :1-1 

Too mild' 

2 

. .2 

Biting__ 

3 

__— 3 

Hot 


4 



5 

Irritating . .. 

6 (Ask r) 

6 

Flat .. 

7 

7 


8 

8 

Too sweet 

_9 

9 

Taste* bad 1 _ 


_ 0 

Stale _ 

_ 60-1 

62-5-1 i 

Too strong __ _ 

.2 

_ 2 

Tasteless . 

_ 3 

_ 3 

Bad 1 after tajte _ 

- 4 

_ 4 

None or don’t know 

_ 5 

_ 5 


Nothing or don’t know-60-Y 


c. How about the L cigarettes? 


Nothing or don't know _ 68 -Y 


T 

r 

r 

i 

r 

r 

i 

i 

i 

L 

1 

I 
L 

II 
L 
L 
t 
L 
L 
IL 
l 


to 
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19 : Which of the two cigarette* would you My -(vuj^Jjbrjmi^usK^eUL)^ or didn’t v;ou notice any difference? 
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ASX 23o_(NOW SMOKES PHILIP MORRIS (9UES. 4> 

' v AND HAS BEEN SMOKING THEM NOT MORE 
THAN 6 MONTHS (Sol, OR MAY SWITCHITO 
PHILIP MORRIS (5b 4 c). 


ASK 23b... (LAST BRAND WAS PHILIP MORRIS (6b) 

. AND CHANGED BRANDS NOT MORE THAN I 
6 MONTHS AGO (So), OR PRESENT] BRAND 
15 PHILIP MORRIS (4). AND MAY SWITCH TO 
► ANOTHER BRAND (5b & c). 


DONT ASK 23 


„(ALL OTHERS) 


23^. Mas the new "Snap-open” package had anything to do with 
your twitching to Philip Morris? 


(TERMINATE) 


23b. Ha* the new "Snap-open” package had anything to do with 
your rw itching from Philip Morris? 


No 


Don’t; know_6 


(TERMINATE) 


c. Why d6 you feel that way about the "Snap-open” package? 


Don’t know-79—Y 


Source: https://wwy^dustrydocuments.ucsf.edu/docs/nrqk0000 
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A BRIEF DISCUSSIOH 


Note: . The following discussion is not intended as a summary in 
words of what the tables themselves often say so much 
more quickly and clearly . Nor is it intended as a substi¬ 
tute for the careful reading of the tables themselves * 

It is intended only to 1 be a brief discussion of those 
findings of the study which most impress us . Since it 
is entirely possible that you might either arrive at 
different conclusions than we have arrived at or might 
pick different topics to emphasize, we strongly urge 
a careful study of the tables ai 

Certainly there is much detailed* information of value 
in the tables which we have chosen not to mention in 
this analysis ,- 


The results of this study fall into three main areas::: (l) Philip Morris 
compared to Blend C results ; (2) cigarette smoking and brand-usage trend results; 
and ( 3 ) cigarette: testing methodology results* There are a few, questions con¬ 
cerning; subjects which fit into none of these three categories, and the results 
to these questions might be considered to constitute a fourth, "miscellaneous" 
group of results* 

Philip Morris blend compared to Blend C 

1* Without the biasing influences of either package design, name, 
advertising or promotion, It appears; that the Philip Morris blend and Blend C are: 
almost equally popular with consumers 1 (see Page 132:) 4 Forty-seven per cent pre¬ 
ferred the Philip Morris blend, and kf per cent preferred Blend C (the balance making 
no choice between the two blends). Although the similarity of the two preference: 
percentages, might at first cause one: to entertain the idea that people couldn r t 
really tell the difference between the two cigarettes, and were hence making a, random 
choice between Tweedledum' and Tweedledee, a variety of other evidence in the survey 
clearly indicates that this is not the case* The two cigarettes received nearly 
identical percentages 1 because they both appeal to equally large groups—not because 


Source: https://www.industrydocunnents.ucsf.edu/docs/hrgkOOOO 
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people could not tell the difference between them* 

There are a number of evidences that many (though not all) 1 of the 
people could tell the difference between the two cigarettes* The various results 
which indicate that people did see real differences between the two test cigarettes 
will be seen in subsequent pages* But, to cite one evidence at this point, re¬ 
spondents were consistent in characterizing the Philip Morris blend on all oppor¬ 
tunities as milder than Blend C, and were consistent in characterizing Blend C as 
stronger than the Philip Morris blend on all opportunities* 

Since this fact and others indicate people were making real choices 
between the two blends, the fact that the Philip Morris blend rated as high as. 
Blend C is a real vote of confidence for the Philip 1 Morris product* 

2* While the benchmark study indicated that Blend C is primarily a 
man's cigarette, whereas Philip Morris is almost equally popular among both sexes, 
it is interesting to note that the percentage preferences for the two test blends 
are exactly the same for men as for women* The Philip Morris blend is more popu¬ 
lar than Blend C among; both sexes by 47 per cent to 45 per cent (see Page 112) * 
Hence, it would appear that the male-female connotations ascribed to the two 
cigarettes are the result of associations with packaging, name , public relations, 
and/or advertising, rather than the result of actual product differences* 

3* The Philip Morris blend appears more popular than Blend C among 
nearly all1 age groups—particularly among the: 18-2Q 1 year-olds* The only age group 
in which Blend C wins is the: 21-24 year-old group (Page 113)* (in view of the' 
fact that, the Philip Morris blend is more popular among' the age group immediately' 
younger and immediately older than this group } there is a question as. to whether 
this: superiority for Blend C in the 21-24 age: group is real or is the result, of 
statistical variance.) 

4* The Philip Morris blend Is more popular in the two upper economic 
levels 1 than is Blend Cj and is no less popular In the two lowest economic levels: 
(Page ll4)* It Is more popular on the two coasts and in the larger cities, and 

1001750887 
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is less popular than Blend C only in the Southeast and in towns of 2;, 500 - 
25,000 population (pp. Il 6 , 117 )*• 

5» The Philip Morris test cigarettes were a good deal more popular 
than Blend. C among regular Philip Morris smokers (pp. Ii 8 , 119), and Blend C was 
a good deal more popular than Philip Morris among its regular smokers (evidence of 
the fact that, many people can discriminate between these two test cigarettes). 

6 . Respondents were: given a variety of ways in which to indicate why. 
they liked one of the test cigarettes better than the other, or what differences 
they felt to exist between the two test cigarettes. In every way in which they 
were permitted to differentiate between the two cigarettes, the contrast made be¬ 
tween the test.cigarettes was in' terms of "mild" and "strong."' In answer to both 
freehand questions 1 (pp. 122 , 220 , 221 ) and word-association questions (pp. 126 , 145) 

It was-apparent, that people regarded the Philip Morris as milder andi Blend C as 
stronger tasting.. The Philip Morris was preferred over Blend C because it was 
milder; Blend C : was liked better than the: Philip Morris because it was stronger. 

There were no other major differences In the: way the two cigarettes 1 were characterized. 

7» The: rain criticisms (p. 145) of the two test cigarettes were, in 
order of Importance: Loose tobacco, too strong,, irritating, and biting 1 . These 
criticisms, were applied to both cigarettes quite extensively, but were a little 
more often applied to Blend C than to the Philip Morris blend. Easily the biggest 
criticism 1 was "loose: tobacco," but this is probably more a result of the reprocess¬ 
ing of the two cigarettes than it is of the two cigarettes as they are 1 normally made 
and sold. 

8 . When respondents were asked which of the two cigarettes they thought 
was better on each of several points (pp. 17Q> 173,. 176, 179, 182, 185 ), the differ¬ 
ences were slight in almost all cases. The Philip Morris was regarded as cooler 
smoking by 39 per cent to 34 per cent; as not being as bad-smelling after it was put 


out by 7 per cent to 8 per cent; as being easier to draw on by 27 per cent to 24 per 
cent; and as being more tightly packed (and therefore better packed) by 29 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs7nrg 




to 26 per cent. Blend C beat the Philip Morris on only two "aroma ' 1 questions. 

It was regarded as. better-smelling in the pack by 2k per cent, to 23 per cent, and 
as better-smelling when it was burning by 27 per cent to 26 per cent* 

9* When respondents were asked, not which of the two test cigarettes ' "V 
they preferred, but rather how they rated each of them in comparison to their regu¬ 
lar brands, the Philip Morris again proved more popular than Blend: C (pp* 188, 1<J5 )* 
Among smokers 1 of regular-size, non-filter-tip cigarettes, 5 per cent rated the Philip 
Morris better than their regular brand; 6b per cent rated it worse* Only 3 par cent 
rated Blend C better; 67 per cent rated it worse* King-size and filter-tip smokers 
were 1 asked similar questions, but prefaced by the words, "Aside from the fact that 
they weren't king-size or filter-tip *•*♦ n A similar pattern of results emerged 
(pp* 202 , 209 ); though both cigarettes, got criticized more severely on the negative 
side* 

While the percentages of people saying the two test cigarettes are not 
as good as their regular brands are very large, these percentages: should be assessed 
against the fact that 60 per cent of the: Philip Morris regular-size smokers say the 
Philip. Morris, is not as good as. their regular brand, and 62 per cent of the regular 
Blend C smokers say Blend C is not as good as their regular brand (pp* 190, 197)* 
(While these high percentages would tend to indicate that people had no. idea what 
it was they were smoking, it is possible that these high percentages are explained 
in ps-rt by the fact that: the reprocessing operation kept the test cigarettes from 
being: as good as these blend's, are in their normal commercial form:* Furthermore, 
although: many regular smokers of Philip Morris and Blend G were apparently not able 
to recognize their own brands, it is equally clear that many were able to recognize 
them* The percentage of regular Philip Morris smokers identifying the Philip Morris 
blend correctly --25 per cent--was better than twice as high' as the: percentage identi- 
fying it as any other brand. While the identification percentage for Blend C among 
its own regular smokers is not as striking, it is nevertheless significantly higher 
than the percentage of its smokers who identified it as any other brand.) 

Source: https://www.industrydocuments.ucsf.edu/docT/m-gl^^l^ 
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Trend Information 

1» This survey records a slight, decrease in the percentage of people 
who smote, as compared with' the previous survey (pp. 3-5) * Forty-six per cent of 
the respondents Interviewed on this study said they smoked at least, a pack of 
cigarettes, a week.. The benchmark study of a year ago showed k"] per cent smoked. 

The benchmark study, however, was conducted among a cross section of people 15 and 
over, whereas this, study was confined to people IS and over. Since the percentage 
of 15-17 year-olds, smoking is lower than it. is among other age groups, this, means 
(if one disregards, the possible statistical error in the figures) that "this survey 
has recorded a decline of a little over one: percentage point. While the number of 
people smoking' appears to have dropped somewhat, and hence over-all consumption is 
down a little, the amount of smoking done by those who still do smoke appears not 
to have decreased (p. 67 ). People appear to have reduced their smoking, by "hutting 
out"—not by "cutting down. M 

The survey indicates that it has been almost exclusively men who have 
stopped, smoking--not women:* The decline Is. relatively uniform, through. 1 age 
groups, but appears to be accentuated at the extreme ends of the economic level 
scale. 

Hot only are there a number of people who have cut out smoking during 

the past year, but there are also a number of people: who volunteered that they in- 

•. ' ■ ' 

tended to stop smoking in the near future (p * b6> ) • When smokers were asked whether 
they thought they would still he smoking the: same brand six months: from now, 7 per 
cent volunteered, that they would probably have stopped smoking altogether * Whether 
or not these people: will in fact stop is debatable, but at least there is some in¬ 
tent to stop * 

2# The percentage of people having stopped or intending to stop smoking 
who cite cancer as the reason has risen sharply in the past year (p. 21). Last 
year, 1 per cent of all those who had stopped smoking cited the fear of cancer as 
the: reason* This year, the percentage is 8 per cent* However, amo ng those who 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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report that they have: stopped within the last six months, one out of four cite 
fear of cancer as the reason (p* 24) * There are a number of other reasons that ‘ ' • 
probably ,. in effect, mean fear of cancer, although they do not actually say cancer* 
Many of those in the categories "doctor's orders, advice, M "thought they were 
physica l l y harmful, a and even "I didn't enjoy it" and "smoking too much - -hab it 
getting too strong" may actually have fear of cancer as their real reason* 

While the percentage of people citing cancer as the reason for cutting 
out smoking has increased,, it is not the only reason that has increased* There has 
been a slight increase in the percentage of people who say they have cut out. smnklrig 
because it costs too much, and this increase seems most pronounced among the people 
who stopped smoking recently * This seems consistent with the fact that a, relatively 
high percentage in the *D" economic level have stopped smoking, as compared with 
last year's study* Whether or not this could indicate economic belt-tightening is 
a matter for speculation* 

3* The survey ind i cates 1 there are four major cigarette brands that are 
declining in terms of the percentage of smokers who smoke them regularly (p* 28 )* 

The biggest decline recorded in this study for any brand of cigarettes is for Camels, 
down from 23 per cent a year ago to 20 per cent this year (but still in first place)* 
The next biggest decline is a two-point decline for Chesterfield regular* However, 
Lucky Strike is also down one percentage point, so that Chesterfield (regular and 
king-size combined) appears again in this survey to be in second place as a brand, 
ahead of Luckies* The survey also records a one-point decline for Herbert Tareyxon* 
No other major brand of cigarette shows a decline* 

4* The four brands that have declined are matched by four major brands 
that show increases in percentages of the market. The percentage of smokers re— 
porting that Pall Mall is their regular brand has risen two points to put Pall Mall 
into: a tie with Lucky Strike for third place* Viceroy also shows a two -point in¬ 
crease, which doubles the share of the market reported for it in the last study* 

L & M, which' didn't show at all in the: last study, is now the regular brand of 
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2 per 1 cent of the smokers,, and Winston,; which also didn't show in the last study, 
is the' regular brand of 1 per cent.; The only other major brand which shows any 
change: is 1 Philip' Morris.—and that is an internal change. Both this year's and 
last year's study show 9 per cent of the smokers smoking Philip Morris. Last year, 
however, the split between regular and king-size was 7 per cent ana 2 per cent; 
this year it is 6 per cent and 3 per cent. 

5. The percentage of people reporting that their regular brand Is a 
regular-size,, non-filter-tip cigarette has declined from' 66 per cent last year to 
60 per cent this year. King-size cigarettes are up two percentage points to 30' per 
cent,, and filter-tip cigarettes are up six percentage points: to 9 per cent. The 
trend toward' filter-tip cigarettes can be seen even more sharply if just those 
people who have switched brands within the past six months are considered (p. 37). 
Of those who have been smoking their present brand less than six months', better 
than one-third are smoking filter-tip: cigarettes. Just about one-third are smoking : 


regular cigarettes, and! slightly less, than one-third are smoking king-size cigarettes. 


6. That, the trend from regular-size cigarettes toward 1 filter-tip 


cigarettes is a progression through king-size cigarettes and from strong cigarettes 
to mild 1 , cigarettes may be seen 1 even more: clearly in this year's study than in last. 
This, survey shows, for example, that Camels and Lucky Strikes are both losing more 
customers than they are. gaining, but to: the extent they are gaining,; they are gaining 
largely from 1 each other (pp. 5-, 59) ♦ Philip Morris Is gaining converts largely 
from' Chesterfield and Lucky Strike, but. it is not increasing its. position, because 
Pall Mall is gaining converts from.Philip: Morris—as well as from Chesterfield and 
Lucky Strike. The rate of Pall Mall's increase, however, has been sxowed by the fact, 
that Viceroy and other filter-tip cigarettes: have been gaining: converts from Pall 
Mall. In: addition. Viceroy has been gaining from other king-size: cigarettes,; 
namely Herbert Tareyton, Philip Morris king, and Old! Gold king, (it has also gained 
at the expense of Philip Morris regular and Old Gold regular.) The: significance of 
these results Is that while filter tips are gaining and regular cigarettes are losing. 


Source: https://www.industrydocuments.ucsf.edu/aocs7nrgKut)00 
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the regulars are not. losing directly to the filter cigarettes. The regulars 1 
appear to he losing to the king-size cigarettes, which in turn are losing; to the 
filter tips. 

7• To get some idea of how volatile current brand preference is, and 
what brands may gain and lose in the near future, respondents were asked whether 
they thought they would he smoking' the same brand six months from now. The 8 per 
cent who said they would probably be smoking some other brand were asked what other 
brand. If a comparison of what these people say they will smoke with what they now 
smoke can be regarded as indicative of the future (and it is so hypothetical that 
it can at best only be considered an indication ), it would appear that Pall Mall, 
Herbert Tareyton, and Old Gold would stand to lose the most, followed by Viceroy, 
Chesterfield, Philip Morris, and Camel (_p. 5 I)* Even If these losses do occur, it 
is entirely possible that in the cases of at least so me of these brands there will 
be gains to offset the losses for these results, are based only on the 8 per cent 
who intend to switch brands. The only real significance of these results, in our 
opinion, lies in the fact that it is the smokers, of these brands that are most in 
a "shopping-around mood." 

By comparing these prospective: switchers * present brands with their 
contemplated future brands, It would, appear that L & M and Winston may be: in for 
a sizable increase.: All other indicated increases 1 are relatively small and are for 
relatively unimportant, brands. 

8* When respondents were given a list: of leading brands of cigarettes 
and asked again this year which brand they thought had the best and worst packages, 
essentially the same results occurred as last year (p. 72). Philip. Morris is an 
easy loser, with: more than twice as many people citing It ,l worst rt as cite the next 


most-named brand. Lucky Strike is again regarded as the best-looking package, 
followed by Pall Mall and Chesterfield* A lack of taste and a poor package: design 
were indicated by last year's study to be major Philip Morris problems* Package 


design appears to continue as a major problem* 
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Methodology 


A discussion, of the methodological results of this study seems to us 
important, in that Philip Morris is certain to he experimenting with product, in 
the future, and hence is apt to consider whether taste testing is worth' while at 
some future date—and, if it is worth while—how best it should be done.. While this 
study does not answer all problems connected with taste testing, it seems to us that 
it has answered some of them* 

1 * It is. apparent from this study that the extent, to which people can 
discriminate, given' single cigarettes of different blends,, is. quite low* On this' 
study, when people were given a Blend C cigarette which' was identified as "R," 
followed by two Philip' Morris cigarettes which were identified as "S" and "T," were 
told that two of them were the same and one was; different, and were asked to pick 
out. the different one, the percentages, citing, each of the three as different were 
nearly equal. The percentages, identifying the various cigarettes' as "different" 
are as : follows: 

"Different" cigarette Is: 


R (Blend C) 31 
S (Philip Morris) 27 
T (Philip Morris) 23 
No difference 7 
All different 5 
Don't know 3 
Refused 1 


Fifteen per cent admit, they cannot tell the difference, but it is. apparent 
that a high proportion of those who made a choice also cannot tell the difference* 
While Blend C was named, more often' than either of the other two cigarettes as the 
different one (which indicates that some people can' discriminate), the percentages, 
vary only slightly from a completely chance, random distribution* Were the: two 
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cigarettes being tested supposed to be quite similar in- characteristics, these 
results would not be surprising. But in view of the fact that the cigarettes were 
supposed to be quite- different, and in view of these results, it would not appear 
safe to conduct a taste test on the basis of only one cigarette; it could even be 
misleading;. Had respondents not been given the different cigarette to try first, 
it is possible their discrimination would have been better--but this is conjecture* 
2. It is apparent that even on a more- extended-usage basis, people f s 
ability to discriminate though better, Is still far from perfect. Some of the re¬ 
sults already cited are indicative of this: For example, the fact that better than 



half the regular Philip Morris smokers say that Philip Morris is not as good as 


their regular brand, and that better than half of the regular Blend C smokers say 
that Blend! C is not as good as their regular brand. Furthermore, after trying two 
packs of each, or ten packs of each, some respondents readily admitted they could 
not tell the difference (p. 112). 

3 * The fact that very few people can tell the difference based on one 


cigarette, and that many cannot even tell the difference after more extended usage. 


does not however mean that cigarette taste testing: is attempting to measure the 
immeasurable. The survey contains ample evidence of consumers 1 ability to dis¬ 
criminate. That the Philip Morris is consistently considered mild, whereas Blend 
C is considered strong,; is: one evidence of this ability to. discriminate. Additional 
evidence- is contained In the: fact, that when asked, what brands: of cigarettes they 
thought they were testing, l8 per. cent of all smokers: identified the Philip Morris 


a-s Philip. Moms. While' this 1 is a relatively low percentage, it is nevertheless a 
significantly higher percentage: identifying Philip Morris correctly than Identifying 
it as any other brand. The next highest percentage Identification, was. 11 per cent. 
Furthermore, as was mentioned earlier, 25 per cent of the Philip Morris smo kers 1 
correctly identified Philip Morris* A similar pattern occurred for Blend C, al¬ 
though at a somewhat lower 1 level. Fourteen per cent of al1 smokers correctly 
identified Blend C and 1 6 per cent of regular Blend C smokers correctly Identified! it* 
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After respondents had Identified each of the two brands, they were 
asked how they had managed to identify them, in order to see whether they had done 
this by the factory number on the carton* Almo st no one cited factory number as 
the basis for his Identification (pp* 220, 221)* However, the reasons respondents 
did cite again show evidence of the ability to discriminate* The biggest reason 
cited was "taste, flavor, n and It was a slightly more frequently given reason for 
Blend C than for Philip Morris* The second most frequently given reason for Blend 
C was "strength, harshness," whereas for Philip Morris, "mild" was second (or tied 
for second with "aroma*”) 

4* The respondents in this study were split into two groups, one group 
testing two packs of each cigarette, the other testing ten packs of each, for the 
purpose of getting some idea as to how many cigarettes a person must test before 
he: can make a valid discrimination--if indeed he cam—and also to determine whether 
or not a substantially different pattern of results occurs after different amounts 
of exposure to the two cigarettes* The percentages of preferences resulting, from 
the: two halves of the test- are as follows:: 


• 


2-pack. 

10-pack 



test 

test 



* 

* 

—* 

Philip Morris 

k9 

^5 

* 

Blend C 


^7 


Saw no difference 

6 : 

6 

— 

Don't know 

2' 

* 

2 

- 

It would appear from these results 

that the 

amount of exposure to test 


cigarettes! does have some effect on people's 

evaluations, of them. The longer ex 


posure to the test cigarettes produced relatively greater (preference for) Blend 

— 

(A subsequent detailed tabulation of the actual number 

of packs smoked conf irmed 


this slight trend toward Blend C*) However, the results, are extremely similar,: and 1 
one would conclude from either set of results that both cigarettes are about equally 
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popular. Furthermore, It is interesting to note that the percentage of people 
who were not able to discriminate was identical on both halves of the test.. We ' 
would conclude from this set of results that two packs of each test cigarette 
constituted an ample basis for making a valid preference selection. It is possible 
that one pack would be equally valid--though this would have to be tested. 

The only other difference that occurred between the 2-pack and the 10-pack 
test was that the 10-pack test produced a greater number (though not a different 
pattern): of answers to the various questions about the two cigarettes 1 (p. 122). It 
apparently gave people a longer time in which to formulate 1 opinions, about more as¬ 
pects of the test cigarettes. Furthermore, the 10-pack half of the study resulted 
in a more favorable opinion of both cigarettes. The percentage of people who liked 
either cigarette better than their regular brand was approximately twice as high 1 on 
the 10-pack test as on the 2-pack test (pp. 192, 193> 200) 201):. This would suggest 
that rather heavy sampling was necessary in order to gain an appreciable number of 
converts to a brand. 

5. Although the letters "K" and "L" were chosen in the belief that they 
were bias-free,. It is 1 apparent from' this study that they are not bias-free, and 
hence that, came must be used in handling the designations on any test cigarettes*. 

If' the percentage of people who said, they like "K" better ("K" being Philip Morris 
half the time and. Blend C the other half) is compared to the percentage who liked 
"L" better, it may be seen that "L" Is a significantly more popular designation. 

Of those who made a choice,, 53*6 per cent preferred: n L"; 16.1 per cent preferred 
"K." This range of differences is wider than the: difference between the preference 
percentages for the two cigarettes. Hence, had the more favorable: designation."L" 
been applied.to all the Blend C cigarettes, rather than to only half of them. Blend 
C would erroneously have been shown as slightly more popular than Philip Morris— 
instead of vice: versa. 

6. The "asking order" on this survey was reversed in two different ways. 
On all card questions, half the respondents were presented with a card which showed 
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the list, of alternatives In one order; the other halt were shown a list which 
presented the same alternatives in reverse order. In addition*, since hair of each 
blend was, designated with "K, w the other half with "L," and n K" was, always asked, 
about first, the order In which the products were asked about was also reversed* 

The card order produced either no differences, or very small differences* When the: 
card presented a relatively short list of brands, and respondents were asked to pick 
one brand from the list, the card order caused almost no differences (pp. 78 , Sh) * 

When the list was a relatively long list of words and phrases, and respondents were 
asked to pick all those that applied to one of the test cigarettes, or to their own 
brand, some slight differences did occur as a result of card order. In general, 
those^ words or phrases at the top of the list were picked relatively more: frequently 
than those at, the end of the list (p * 90) ♦ But in no cases were: the variations 
large -enough to affect any conclusions that might be drawn, even had one card order 
been used to' the exclusion of the other. 

The order in 1 which the two test cigarettes were asked about, however, 
produced rather large and seemingly unpredictable' differences. It: is apparent—at 
least with these two particular products—that the product asked about first had a 
conditioning, effect on the answers that, were given for the product asked about 
second. Since the order in which the two test cigarettes asked about was, reversed, 
these differences: are Tt washed out ft In, the: tables that follow. By additional tabu¬ 
lation, we hope to determine what It was that caused the differences, and whether a 
-uOgxcal pattern exists. At' the present time, we are not able to state: any simple 
conclusion, such as that the product asked about second gets a better rating, or 
that you get a lot more answers when the product is asked about second! than when 
it is asked about first. The nature of the differences does not fall into a 
staple pattern, but it would seem that when two products are asked about consecu¬ 
tively, the order in which they are asked about should be alternated in order to 
be on the safe side. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750898 


Miscellaneous 


1. At the time of interviewing, seven' per cent of all smokers were 
aware that the price of L & M's had' been cut (p. 2). Quite naturally, a good deal 
higher percentage of L & M smokers were aware of the fact. Four per cent of all 
smokers were aware of a Chesterfield king-size price cut, and 9 per cent of all 
Chesterfield smokers were conscious of this cut. Whether this indicates that the 
manufacturer's price cut has not: been very generally passed' on by retailers, or 
whether it indicates that smokers; are relatively oblivious to a penny or so varia¬ 
tion in' retail cigarette prices, we of course do not know. 

2. In addition to being; asked which' of several brands:' packages they 
most and least liked, respondents were, also asked which of the same brands' adver- 

t 

tising they most and least liked (p. 79)• It I s ' interesting to note that, although 
it is a relatively small brand, Kent advertising was the most disliked of the sev¬ 
eral brands' asked about. One out of every five who named a brand whose advertising 
he: didn't like named Kent. Kent was relatively closely followed by Old Gold,, and 
then; by Philip: Morris. On the positive side. Lucky Strike advertising, was 1 easily 
the best liked. Thirty per cent of all cigarette smokers regarded it as best, as 
compared with 14 per cent for second place Chesterfield, 12' per cent, for Old Gold, 
and 10 per cent for Philip Morris. 

3• Two-thirds of all cigarette smokers 1 say "mildness" is something, 
they look for in a cigarette; one-third say they do not (p. 91)• Smokers say that 
"mildness'" means to them "easy on the throat" rather than "mildi tasting." This is 
particularly true: of the people who: say mildness is important to them (p. 99). 
Mildness is a particularly sought-after feature among women (p. 9l), among the 
youngest and the oldest age groups (p. 92 ), among Viceroy and all other filter-tip 
smokers (p. 95)> among Philip Morris smokers (p. ^h) } and among. Negroes (p. 96 ). 

k. People who either have recently switched to or plan, in' the near 
future to switch to Philip Morris, or who on the other hand either have recently 
or intend in the near future to switch from Philip ibrris, were asked whether or 


Source: https://wwwjndustrydocuments.uc^eaL[/croclmrgK(WoO 
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not the "Snap-Open" package had anything to do with their switch to or from 1 Philip 
Morris. The number of such people—both switchers to and switchers from—Is. so 
small that no statistical measure of the influence of the "Snap-Open" pack, may be 
had' (pp. 222, 223). However, it is interesting to note that no one who has 
switched or contemplates switching from Philip Morris cited the "Snap-Open" pack as 
a contributory reason, whereas several (5 out of 3^3 bo be exact) said that the 
"Snap-Open" pack had something to do with their switching to Philip Morris. The 
freehand' answers in this question (p. 224): would suggest that the role of the "Snap- 
Open" pack had been to cause these people to try Philip Morris, but had not had too 
much to do with' their sticking with it. 


Summary 

1. Given as much of a difference in the characteristics of cigarettes 

as exists between the Philip Morris blend and Blend C, it is possible for consumers— 
in the: aggregate—to make valid choices as: to preference, (it may also be possible 
for them to make valid choices between cigarettes with lesser differences between 
them, but the survey provides r.o evidence: on this score.) 

2. There are at least, four factors in the make-up of a cigarette's' 
success—the product itself, its package, its 1 advertising, and its promotion. It 
is apparent from: this study that the Philip Morris product itself is highly com¬ 
petitive. It is equally apparent that the package is quite unpopular. As to its 
advertising and promotion,, the survey shows .liittle. 

3. Camel, which the last, study indicated had resisted the trend to 
king-size and filter tip better than any other brand, has now started to slip. It 
appears' to have fallen more in the last year than any other single brand. 

4. While Pall Mall and Viceroy have been gaining more than any other 
brands. It appears that their followings and those of other king-size and filter- 
tip cigarettes, are the most fickle and command the least brand loyalty. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


oncost toot 


5. From a methodological point of view, we now; 

(a) Know that cigarettes can be tested. 

(b) Know some of the do's and don't's in' cigarette testing. 

(c) Have "norms” 1 for certain questions,, against which 
results for new, untried products to be tested in 
the future can be compared and evaluated. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750901 
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1* Do you find that, in general y prices around here are going up^ 
coming down, or staying about the same in the last few months? 


1 


: Total 

sample 

Number of respondents 4967 

(iGoi) 


1 ° 

UP 32 

DOWN k 

SAME 55 

DON'T KNOW OR NO ANSWER 9 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750903 
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2. How about prices of cigarettes? Do you remember hearing of any price 
change on brands of cigarettes recently? (if "yes"). On what brands?. 


Analyzed by Questions 3&>4: respondents who: 



Total 

sample 

Smoke cigarettes and whose 
present regular brand 1 is: 
Total Chester - 

cigarette field 

smokers. (R & E) L & M 

Other 

Do not 
smoke (as 
much as a 
pack a week) 

Number of respondents 

496? 

2267 

344 

31** 

1892 

" 2700 


(io0) 

( 100 ) 

( 100 ) 

(100) 

(100) 

(100): 


i 

£ 

* 

*' 

£ 

* 

YES. 

12 

20 

21 

77 

IQ: 

6 

L & M 

H 

7 

H 

65 


2 

Chesterfield 

2 

4 

9 

6 

2 

1 

Other 

6 

10 

6: 

10 

11 

3 

NO 

6£' 

73 

72 1 

16 

74 

66 

1 1 

DON'T 1 KNOW OR NO ANSWER 

19 

_7 

_9 

_7 

_? 

28 


* *Percentages based on less 1 than 100 cases are often unreliable. 
Note* Sub-totals may add to more than the group total 

because some respondents gave more than one answer. 


c 

o 

t-* 

CA 

O 

C£: 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



COMPARATIVE TABLE 


3 


3a. Do you now ever smoke cigarettes—as muck as a pack a week? 

and 

3b. (if "no") Did you used to smoke cigarettes—as much as a pack a week? 



July 1954 


August. 1953 


Analyzed by 


Analyzed by 


respondents 1 


respondents 

Total 

who are: 

Total 

who are: 

sample 

Male Female 

sample 

Male Female 


Number of respondents 

4967 

2482 

2481 

9429 

4695 ' 

4734 

(10096) 

(10096:) 

. (10096): 

(10096) 

(10096) 

(10096) 



1 ° 

t 

f 

i 

* 

YES—SMOKERS 

46 

55 • 

36 

hi 

56' 

36 

NO—NON-SMOKERS. 

& 

45 

64 


4 i 

63 

Yes—Formerly smoked 

IS 

20 

9 

n 

15 

7 

No—Never smoked 

4 o 

25 

55 

4 i 

26 

56 

No answer 

* 

* 

* 

- 

- 

- 

NO ANSWER 

* 

- 

4 * 1 

_l 

_i 



h* 

C 

o 

h* 

cn 

*Less than *5 per cent O' 

CD 1 

o 

01 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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COMPARATIVE TABLE 


3a. Do you now ever smoke cigarettes—as much as a pack a week? 

and 

3b. (if "no") Did you used to smoke cigarettes—as much as a pack a week?' 


_ July 193'k _ 

Analyzed by respondents 
_whose ages are: 


August 1953 __ 

Analyzed by respondents 
whose ages 1 are: 



Total 

sample 

18-20 

21-24 25-34 3 

5-49 

5 0 and 
over 

Total 
s anmle 

18-20 21-24 25-34 

35-^9 

50 andj ! 
over * 

Number of * 

respondents 

^967 

304 

473 

1126 

1474 

1577 

9429 1 

621 839 

2043 

-28:05 

3T12 i 


(100$ ) (100$ )(l0Q$) (100$) (100c) (100$) 

( 100 ?;) ( 100 $ ) ( 100 $) ( 100 $)( 100 $)( 100 $)* 

• 


t 

*■ 

* 

$ 

$ 

* 

* 

* $ 

$ 

$ 

*1 
. % 

YES—SMOKERS: 

46 

43 . 

54 

5i 

51 

§9 

hi 

45 58 

51 


32 * 

1 

NO—NOK-S’-EKERS 

5i 

51 

46 

44 

47' 

71 

52 

55_4i 

42 

46 

6x 1 

Yes—Formerly 

smoked 

14 

10 

9 

14 

l4 

17 

11 

8 1 7 

9 

11 

13 I 

Ho.—Never, smoked 40 

4t 

37 

30: 

33 

54 

4i 

47 34 

33 

35 

5 “ 1 

Ho answer 

* 

-• 

* 

* 

* 

* 

- 

- 


- 

1 

Am 

NO ANSWER; 




^ , 


. 

1 

* l 

* 

* 

X 1 


•*Less than' .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



COMPARATIVE TABLE 

3a* Do you now ever smoke cigarettes—as much, as a pack a week? 

and 

3b. (If "no") Did you used to smoke cigarettes—as much as a pack a week? 



Tbtal 


July 1954 _ 

Analysed by respondents 1 
whose economic level is: : 
ABC D 


Number of respondents 4967 240 670 2310 1670 

(ioo$) (100$)(100$) (100$)(100$) 


_ August 1953 1 _^_ 

Analyzed by respondents 
Total whose economic level is : 
sample A B C D 

9429 484 1343 4479 3104 

(100$) (ioo$)( 100 $)( 100 $)( 100 $) 



* 

$ 

* 

$ 

* 

$ 

f 

$ 

f 

$ 

YES—SMOKERS 

46 

4o 

44 

t+2 

42 

47 

4 6 

48 

4 1 

47 

NO—NON-SMOKERS 

54 

6 o 

56 

51 

58 

52 


52 

53. 

52 

Yes 1 —Formerly smoked 

14 

15 

17 

13 

13 

11 

n 

11 

11 

12 

Nor-Never smoked 

4o 

44 

39 

38 

45 

4i 

43 

4i 

42' 

to' 

No answer 

* 

1 

* 

* 

- 

- 

- 

- 

- 

- 

NO ANSWER 






1 



* 

1 


*Less than *5 per cent 


h 

c 

o 

h* 

c 

CD 

O' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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3a• Do you' now ever smoke cigarettes—as muck as a, pack a week? 

and 

3b. (if "no") Did yon used to smoke: cigarettes—as muck as: a pack a week? 



Total 

Analyzed by 
respondents, 
who are:, 


sample 

White 

Negro 

Number of respondents 

4967 

44^3 

483 


(1Q0J&) 

( 10 C$) 

(100#) 




* 

YES--SMOKERS 

46 

46, 

4l 

NO—NON-SMOKERS 

5 U 

54 

59 

Yes—Formerly smoked 

Ik 

14 

15 

No—Never smoked 

40: 

40 ' 

44. 

No answer 

* 

* 

* 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750908 



3a. Do you now ever smoke cigarettes--as much as a pack a week?, 

an d 

3b. (if "no") Did you used to smoke cigarettes—as much 1 as a pack a week? 


7 





Analyzed by respondents. 

who 





live 

in Phiiii 

n Morris 

sales. 

region: 




#1 

#2 

#3 

#4 

#5 

#6 

T/ 



East 

West 

West 

Mountain 


Total 

North¬ 

Central 

South- 

North 

North 

South 

and 


sample 

east 

Atlantic 

east Central 

Central Central 

Pacific 

Number of respondents. 

4967 

98 O 

552 

925 

989' 

465 

425 

631 

\ . 

(100$) 

(100*) 

(100$) 

( 100 $) 

(100$) 

(100$; 

> ( 100 $); 

(100$) 


* 

i 

lo 

$ 

i 

$ 

* 

£ 

YES—SMOKERS 

46 

53 

4 5 . 

39 

48' 

4l 

42 

47 

NO--NON-SMOKERS 

Yes--Formerly smoked 

54 

I? 

47 

15 

55 

15 

61 

15 

52 

12 

52 

13 

58 

13 

52. 

13 

No—Never smoked 

40 

32 

39 

45 

4o 

46 

4.5 

4o 

No answer 

* 

* 

* 

_ 

* 


— , 

_ 


O 

c 

hV 

CA : 

*Less than *5 per cent © 

C D 
© 
CD 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




3a» Do you now, ever smoke cigarettes-- 

and 

3b. (if "no")' Did you use to smoke 


Analyzed by 



Profes- 


Small 


Total 

sional or 

Farm 

business 

White 

sample 

executive 

proprietor 

proprietor 

collar 


Number of respondents 

4967 

284 

184 

177 

495 : 


( 100 $) 

(100$) 

( 10056 ) 

( 10056 ) 

( 10056 ): 


* 

$' 

f 

$ 

* 

YES—SM0KERS ! 

46 

47 

hi 

53 

5§ : 

K0—NON-SMOKERS 

54 

53 

57 

47 

44 

Yes—Formerly smoked 

li 

21 

21 

19 

13 

No—Never 1 smoked 

4o 

31 

36' 

28 

31 

No answer 1 

* 

1 

- 

* 

* 


o 

o 

C/I 

O 

CO 

H* 

O' 


♦Less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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as much 1 as a pack a week? 
cigarettes 1 —as much as a pack a week? 


respondents: whose occupation Is ? _ 

Personal 

service 

and. Farm Fhctory 

protective: labor labor 


315 

(10056.) 


Non- 

factory 

labor 


Homemaker Student 


Other 


l4:l 

774 

352 

1743 

128 ~ 

337 

IOO 56 ) 

( 1 OO 56 ): 

(IOO 56 ): 

( 10 : 056 ) 

( 10056 ) 

( 10056 ) 

* 

56 

* 

56 

56 

56 

44 

62 

26 

22 



|| 

22 

H4. 

§1 

4'9 

64 

lb 

1 ? 

17 

9 

9 

22 

38 

21 

27 

5& 

40- 

k 2 

- 

— 

J* 

*: 

- 

* 


*5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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3a- Do you now ever smoke cigarettes—as much as a pack a week? 

and' 

3t. (if "no”) Did you used to smoke cigarettes--as much as a pack a week? 





Analyzed by respondents 1 who live 
in places with a population of: 



Total 

sample 

Over 

1 , 000,000 

250,000 100,000 

to: to 

1 , 000,000 250,000 

25,000 

to 

100 , 000 ' 

2,500 

to 

2 5',000 

Under 
2,500 
and rural 
non-farm 

Rural 

farm 

Number of 
respondents 

k96? 

575 

65 k 

kok 

6 kk 

92 k 

967 

799 


( 100 ) 

( 100 ) 

( 100 ) 

(ICO?-) 

( 100 ) 

(ICO?,) 

( 100 ): 

( 100 )' 


$ 

$ 

* 


%■ 


* 

* 

YES—SMOKERS 

k 6 

51 

53 

50 

5i 

k3 

3i 

3k 

NO--NON-SMOKERS 

5k 

k£ 

k7 

50 

k3 

52 : 

61 

66 

Yes—Formerly 

smoked, lk 

15 

13 

15 

12 

15 

Ik 

Tk 

No--Never smoked ko 

3:3 

3 k 

35' 

36' 

37 

k7 

52 

No answer 

* 

1 

_ 

_ 

* 

* 




*Less than. .5 per cent 


h* 

C 

O' 

H 

rl 

Cl 

o 

CO 

fVJ 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




COMPARATIVE! TABLE 


11 


3b'.. Did you used to smoke cigarettes-—as much as a pack a week? 

and. 

3c.. (if "yes”) low long ago did you stop smoking, (so much)? 


Asked of respondents 
who are not now regular 
cigarette smokers 1 



July 

1?54 

August 

1953 

Number of respondents 

2700 

(100$ 

4931 

) ( 100 *) 


* 


YES 

One month ago or less 

26 

2 

21 

1 to: 6 months ago 

3 

> 8 4 

6 months to 1 year ag: q. 

3j 


1-2 years ago 

4 

3 

2-5 years ago 

5 

4 

5-10 years ago 

4 

4 

10 years ago or more 

5 

6 

Don't know or no answer 

* 

*. 

NO 


79 

NO ANSWER 

* 



*Less than .p per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750913 


12 


3b. Did you used to smoke cigarettes--as much as a pack a week? 

and' 

3c. (if "yes") How long ago did you stop smoking (so much)? 

Asked of respondents who are 
not new regular cigarette 
smokers--54$ of total sample 


Analyzed by 



Total 

respondents. 



asked this 

who are i 



question 

Ma lie- 

Female: 


Humber of respondents 

2700 

1110: 

1589 : 



( 100yS ) 

(100$) 

(100$) 



f 

* 



YES' 

26 

44 

14 


One month ago or less 

2 

T 

I 


1 to 6' months ago: 

3 

5 

2 


6 months 1 to 1 year ago 

3 

5 

I 


1-2 years ago 

4 

6 

3 


2 - 5 years ago 

5 

8 

3. 


5 - 10 1 years ago 

4 

6 

2 


10 years, ago or more 

5: 

10' 

2' 


Don't know or no answer 

* 

* 

* 


HO: 

J4 

56 

86; 


HO: ANSWER. 


* 

* 



*Les:s than. . 5 per cent 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750914 





13 


3b. Did you used to smoke cigarettes—as much as a pack a week? 

and 

3c. (if "yes") Bow long ago did you. stop smoking (so much)? 


Asked of respondents' who are 
not now regular cigarette 
smokers—5**$ of total sample 


Total 



asked this 
question 

18-20 

21-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

2700 

(100$) 

173 

(lQQ$)i 

217 

(100$) 

495 

(100$): 

688 

(100$) 

1123 

(:ioo$) 


* 

* 

$ 

$ 

$ 

$ 

YES 

One month ago or less 

26 ' 

2 

CQlOJ 

Hi 

19 

3 

32 

3 

30 

2 

23 

1 

1 to. 6 months ago 

3 

5 : 

V 

6 

5: 

1 

6 months to 1 year ago 

3 

5' 

4 

4 

2 

2 

1-2 years ago 

4 

4 

4 

5 

5' 

3 

2-5 years ago 

5 

2 

3 

6 

6 

4 

5-10 years ago 

4 


l 

4 

4 

4 

10 years ago or more 

5 


- 

3 

6 

8 

Don't know or no answer 

* 

- 

- 

1 

* 

* 

ND 

lit 

. 82 ! 

8o 

68: 

79 

76 

NO: ANSWER 

* 

- 

JU. 

* 

* 



♦Less than «5 per cent 


h* 

C 

o 

h* 

<£ 

CA 

C 

05 

CA 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



3t>i. Did you used to smoke cigarettes—as much as a pack a week? 

and 

3c. (if "yes”)' How long ago did you stop smoking; (bo much)? 


Asked of respondents who are 
not now regular cigarette 
smokers--54$ of total sample 


Total Analyzed hy respondents' 

asked this whose economic level is: 



question' 

A 

B 

c 

D. 

Number of respondents 

2700 

(100$) 

$ 

l44 

(100$) 

$ 

374 

(100$.)' 

* 

1182 

(100$) 

$ 

962 

(100$) 

f- 

YES 

26 

26 

30i 

26 

23 

One month ago or less 

2 

1 

l 

2 

2 

1 to: 6 months ago 

3 

1 

5 

3 

3 

6 months to 1 year ago 

3 

5 

3. 

3 

2 

1-2 years ago 

4 

2 

4 

5 

4 

2-p years ago 

6 

7 

7 

5 

3. 

5 - 10 years ago 

4 

3 

3 

3 

4 

10 years ago or more 

5 

7 

6 

5 

5 

Don't, knew, or no answer 

* 

- 

1 

*: 

* 

NO 

j4 

73 

70 

74 

77 

NO: ANSWER' 

* 

l 

* 

*: 



*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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3b> Did. you used to smoke cigarettes.—as much as a pack a. week? 

and 

3c. (if "yes") How long ago did you stop smoking (so much)? 


15 


Asked of respondents who are 
not now regular cigarette 
smokers—5*$ of total sample 


Humber of. 
respondents 


Total #1 

asked this North- 
question east 


2700 

(10G$) 


Analyzed by respondents who 
live in Phil ip Mor ris, sales region.::. __ 

#4 ~ ¥> rr 

#2 $3 East West West Mountain 

Central. South- North North South and 

Atlantic east Central Central Central Pacific 


306 . 563 

(lOO*) (100$) 


2U7 334 

(100$): (100$) 



* 

$ 

f 

* 

* 

1 ° 

* 

* 

YES 

26 

32 

2& 

26 

22 

22 

23 

25 

One month ago 








or less 

2 

2 

2 

2 

2 

1 

l 

2 

I to 6 months agO' 

3 

5 

3 

4. 

2 

4 

2 

3 

6 months to 1 









year ago 

3 

4 

3 

2 

2 

3 

2 

4 

1-2 years ago 

4 

3 

5 

4: 

3 

5 

3 

5 

2-5 years ago 

5 

6 

6 

5 

4 

3 

5 

3 . 

5-10 years ago 

4 

6 

3 

4 

4 

1 

3 

2 

10 years ago or 









more 

5 

6 

6 

5: 

5 

5 

7 

6 

Don't know or 









no answer 

* 

* 

* 

-* 

* 

- 

- 

* 

NO 

ih 

67 

22 

74 

21 

76 

n 

12 

NO ANSWER 

* 

_1 

- 

- 

_i 

- 

- 



*Les:s than' »5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



1 


3b. Did you used to smoke cigarettes--' 

and 

3c. (if "yes”) How long ago did you 

Asked of respondents 
cigarette smokers-- 


Number of respondents 


YES 

One month ago or less 
1 to 6 months ago 
6 months to' 1 year ago 

1 - 2 years ago 

2 - 5 years ago 
5 —10 years ago 

10 years ago or more 
Don’t know or no answer 
HO 

NO ANSWER 


Analyzed by 


Total 
asked this 
question 

2700 

(10C$) 

t 

26 

2 

3 

3 

1+' 

5 

4' 

5 

* 

74 


* 


Professional 

or Farm 

executive ; proprietor 


150 

(IOC#) 

$ 

4 o 

3 

5 

3 

3 

9 

5 

ll 

l 


104 

(10C#) 

$ 

ZL 

4 

3 

7 

8. 

7 

8 


Small 

business 

proprietor 

84 ** 

(loe#) 

* 

40: 

2 ' 

7 

2 

12 

10 : 

2 

5 


White 
collar . 


219 

(loo#); ; 


2i : 
5 

* ; 

3 | 

4 J 

i 

5 | 

5 , 

3 1 

I 

i 


59 63 

1 


6o 


C 

o 


a 

s 

s 


22 v 

I 


l 



*Less than 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


J 
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as much as a pack a week? 

stop' smoking (so much)? 

who are not now regular 
54$ of total, sample 


respondents whose 1 occupation is: 


Personal 

service 

and 

protective 

Farm 

labor 

Factory- 

labor 

Non- 

factory 

labor 

Homemaker 

Student. 

Other 

148 

Y9#* 

294 

154: 

ll 60 

6.3** 

217 

(io0) 

(100) 

(100) 

(100) 

(100) 

(100). 

(100 

$ 

* 

$ 

$ 

t- 

$ 

£ 

27 

33- 

44 

4o: 

13 

22 

34 

2 

1 

T 

T 

1 

2 

2: 

5 

3 : 

4 

5' 

3 

2 

1 

2 

6' 

4: 

5 

1 

6 

4 

5 

3' 

6 

6: 

2 

6 

5 

5 

5 

8 

6 

2 

2 

6 

5 

5 

5 

3' 

2 

1 

5 

3 

8 

12 

10' 

2 

- 

ll 


2 

1 

1 

- 


- 

13 .. ._ 

-67 


60 

§7 


65 

- 

- 

- 

- 

* 

- 



»5 ; per cent 

100 cases are often unreliable.. 


C 

c 

w 

o 

cs 

H* 

C£> 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


3 b. Did you. used to smoke cigarettes—as much as a pack a week? 

and 

3c. (if "yes") How long ago did you stop smoking (so much)? 

Asked of respondents who are 
not now regular cigarette 
smokers—54$ of total sample 

Analyzed by respondents who live -in 





place 

s with a 

population of: 




Total 

sample 

Over 

1 , 000,000 

250 , 000 ' 100,000 
to to 

1 , 000,000 250,000 

25,000 2,500 

to to 

100,000 25,000 

Under 

2,500 

and rural Rural 
non-farm farm 

Humber of respondents 

27100 

( 100 $) 

262 

( 100 $); 

305 

( 100 $) 

201 

( 100 $) 

3 Q 9 482 

(l 00 $) ( 100 $) 

591 

( 100 $) 

530 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

$ 

$ ‘ 

$ 

YES 26 

One month ago: or less 2 

30: 

2: 

28 : 

3' 

30 

1 

29 

3 : 

29 

2 

23 

1 

20 : 

1 

1 to 6 months ago 

3 

3 

3 

6 

3> 

5 

3 

2 

6 months to 1 year ago 3 

3 

4 

2 

2 

3 

2 

3 

1-2 years ago 

4 

7 

5 

2 

4 

4: 

3 

2 

2-5 years ago 

5 

3 

6 

3 

5 

7 

5 

4 

5 - 10 years ago' 

4 

5 

3 

5 

4 

8 

3 

3 

10 years ago or more 

5 

7 

4 

9 

4 

5 

6 

5 

Don't know or no answer * 

* 

* 

2 

- 

- 

* 

* 

NO 

74 

68 

12. 


79 

JO: 

11 

8a 

NO AN SWER 

* 

2 

_ 


* 

1. 




C 

o 

*Less' than .5 per cent jv| 

O 

w 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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3'C. How long; ago did you stop smoking; (so much')? 

Asked of respondents who 
used to smoke cigarettes 
regularly hut do not at 
present—140 of total sample 


Total 



asked! tlhils. 


question 

Number of respondents 

696 


(1003O 


f . 

ONE MONTH AGO OR: LESS 

7 

1 TO 6 MONTHS AGO 

13 

6 MONTHS TO 1 YEAR AGO 

10 

1-2 YEARS AGO: 

15' 

2-5 YEARS AGO' 

19 

5 - 10' YEARS AGO: 

13' 

10 YEARS' AGO OR MORE 

21 


DON'T KNEW OR NO' ANSWER 


2 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750921 


20 


3d. What was. the last brand you smoked regularly?. 

Asked of respondents who 
used to smoke cigarettes 
regularly but do not at 
present—l'-/: of total sample 


Humber of respondents 

Total 
asked this 
question 

696 

* 

( 100 $) 

GAME! (R) 

* 

26 

CHESTERFIELD (REG.) 

15 

CHESTERFIELD (KING) 

1 

LUCKY STRIKE (R) 

15 

PHILIP MORRIS: (REG.): 

6 

PHILIP MORRIS: (KING) 

l 

PALL MALL (K) 

6 : 

OLD GOLD (REG.) 

b 

OLD: GOLD (KING;) 

* 

KOOL (R) 

2 1 

HERBERT TAREYTON (E) 

1 

RALEIGH (REG.) 

1 

RALEIGH (KING,) 

1 

VICEROY (KING) 

1 

VICEROY (REG!.)' 

* 

KENT (F) 

1 

L & M (F) 

1 

PARLIAMENT. (REG.) 

1 

PARLIAMENT. (KING) 

* 

MARLBORO (P) 

* 

SPUD (R) 

* 

CAVALIER (K) 

* 

DIINHILL (K) 

* 

SANO (K) 

- 

WINSTON. (?) 

- 

OTHER REGULAR. 

1 

OTHER KING SIZE! 

- 

OTHER FILTER TIP 

- 

ROLL: YOUR OWN 

3 

NO REGULAR BRAND: 

11 

DON' T KNOW OR: NO ANSWER 

2 


*Les:s than .5 per cent: 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750922 






COMPARATIVE TABLE 1 


21 


3e. Why did you stop smoking cigarettes (so much)? 


Asked of respondents who used 
to smoke cigarettes regularly 
hut do not at present 



July 

August: 


I95U 

1953. 

Number of respondents: 

696 

1030 : 


( 100 $) 

( 100 $) 

, 

* 

$■ 

DOCTOR'S ORDERS, ADVICE 

12 

13 

COST TOO MUJCE 

12 

IO 

BECAUSE OF COUGH 

9 

8 : 

THOUGHT THEY WERE PHYSICALLY HARMFUL 

8 

20 ' 

CAUSED OTHER 1 PHYSICAL DIFFICULTIES (INDIGESTION, 
NERVOUSNESS, NON-SLEEPING, ETC.): 

8 

8 : 

FEAR OF CANCER 

8 

1 

I DIDN'T ENJOY IT 

7 

10 ' 

JUST DECIDED 1 TO STOP 

7 

7 

BECAUSE OF OTHER RESPIRATORY ILLNESSES 
(ASTHMA, SINUS, LUNGS) 

6 

7 

STOPPED FOR SPECIFIC REASON (LENT, COLD, 

ILLNESS) AM) NEVER STARTED 1 AGAIN 

6 

3 

IRRITATED THROAT (SORE THROAT, THROAT BURN, ETC.) 

6 

5 

TOOK UP CIGAR 1 ,. PIPE 

6 

9 

PREFER' CIGAR, PIPE (NO FURTHER INFORMATION)' 

5 

- 

HUSBAND, WIFE, RELATIVE, WANTED: ME TO STOP 

5 

- 

SMOKING; TOO MUCH; habit getting too strong; 

4 

- 

BECAUSE OF' HEART TROUBLE 

3 

4 

RELIGIOUS REASONS 

3 

3 

STOPPED WEEN I BECAME PREGNANT, SMOKING UNPLEASANT. 

3 

2 

MADE ME SHORT-WINDED 

2 

3 

DISLIKED THE TASTE; LEFT BAD TASTE IN MOUTH 

2 

2 

WANTED TO GAIN, WEIGHT 1 

2 

2 

TO SET A GOOD' EXAMPLE FOR; THE CHILDREN 

1 


TO GET HUSBAND/WIFE TO' STOP 

1 . 

- 

PREFER CIGAR, PIPE—LESS' NICOTINE, 

* 


ALL OTHER 

4 

14 

DON'T KNOW' OR NO 1 ANSWER 

2 

3 


*Less than .5 per cent 

Note: Percentages add to more than' 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750923 



3e.. Why did you stop: smoking cigarettes (so much)? 


Asked of respondents who 
used to smoke cigarettes 
regularly hut do not at 
present—14$ of total sample 



Total 

Analyzed by 

asked this 

respondents who axe: 

- 

question 

Male 


Female 

Number of respondents 

696 

482 


213 


( 100 $)' 

( 100 $) 


( 100 $) 


$ 

$ 


$ 

DOCTOR'S ORDERS,, ADVICE 

12 

13 


10 

COST TOO MUCH' 

12 

11 


13 

BECAUSE OF' COUGH 

9 

11 " 


7 

THOUGHT THE? WERE PHYSICALLY HARMFUL 

8 : 

8 


8 

FEAR OF CANCER: 

8 ' 

6 : 


10 

CAUSED OTHER PHYSICAL DIFFICULTIES (INDIGESTION, 





NERVOUSNESS, NON-SLEEPING, ETC.) 

8 : 

8 


8 

i: DIDN'T ENJOY IT 

7 

6 


10 

JUST DECIDED TO STOP 

7 

8 . 


4 

BECAUSE OF OTHER RESPIRATORY ILLNESSES 1 (ASTHMA, 





SINUS,, LUNGS): 

6 

7 


4 

STOPPED FOR' SPECIFIC REASON (LENT, COLD, ILLNESS) 



V 

AND NEVER. STARTED AGAIN 

6 

7 


5 

IRRITATED' THROAT (SORE THROAT, THROAT BURN, ETC. 

» 6 

5 


7 

TOOK UP CIGAR, PIPE: (NO FURTHER: INFORMATION): 

6 

7 


2 

PREFER CIGAR, PIPE (NO FURTHER INFORMATION): 

5 

7 


- 

HUSBAND, WIFE, RELATIVE, WANTED ME TO 1 STOP 

5 

2 


11 

SMOKING TOO' MUCH; HABIT GETTING, TOO STRONG! 

4 

5 


1 

BECAUSE OF' HEART TROUBLE 

3 

3 


2 

RELIGIOUS REASONS 

3 

3 


3 

STOPPED WHEN I BECAME: PREGNANT, SMOKING 





UNPLEASANT' 

3 

- 


8 

MADE ME SHORT-WINDED' 

2 

2 


2 




K 


DISLIKED THE TASTE;; LEFT BAD TASTE IN MOUTH 

2 

2 

O 

2 

WANTED TO GAIN' WEIGHT 

2 

2 

O 

b* 

1 

TO SET A. GOOD' EXAMPLE: FOR THE CHILDREN! 

1 

* 


2 

TO GET HUSBAND/WIFE TO STOP 

1 

1 

O 

* 

PREFER CIGAR,. PIPE--LESS 1 NICOTINE 

* 

1 

C D 
W 

- 

ALL OTHER 

4 

4 


3 

DON'T KNOW. QR NO: ANSWER 

2 

2 


3 


*Less than: .5 per cent 

Note: Percentages add. to more than 100$ because: some 

Source: 





-1 


2 3 


3e. Why did, yoai stop smoking cigarettes: (so much'):? 

Askedi of respondents who 
-| used to smoke cigarettes 

; regularly but do not at 

present--14# of total sample: 

n Analyzed by respondents 1 


J 


Total 

whose ages, 

are 

: 0! 


asked this: 

Under 


50 and 

1 : 

_ 

question 

35 

35-49 


over 

r 

Number 1 of respondents 

696 

229 

203 


262 



(: 10036 ) 

(' 100 ) 6 '): 

( 100 ) 6 ) 

( 100 ) 6 ) 



* 

* 

* 


a 

il 

DOCTOR'S 1 ORDERS, ADVICE 

12 

7 

19 


12 

i; 

COST TOO: MUCH 

12 

15 

10 


10 

■■ 

because; of cough 

9 

TO 

7 


10 


THOUGHT THEY WERE PHYSICALLY HARMFUL 

8 

7 

9 


8 

• 

FEAR OF CANCER 

8 

12 

10 


2 


CAUSED OTHER PHYSICAL DIFFICULTIES (INDIGESTION,, 







NERVOUSNESS, NON-SLEEPING, ETC.): 

8 

7 

9 


7 


I DIDN'T ENJOY IT 

7 

8 

6 


7 

i 

JUST DECIDED TO' STOP 

7 

4 

7 


8 : 


BECAUSE OF OTHER RESPIRATORY: ILLNESSES (ASTHMA, 







SINUS, LUNGS): 

6 

3 

8 ' 


7 


STOPPED 1 FOR SPECIFIC REASON; (LENT, COLD,. 







ILLNESS): AND NEVER STARTED AGAIN 

6 

4 

6 


8 1 


IRRITATED: THROAT 1 (SORE THROAT, THROAT, BURN, ETC. 

): 6 

7 

8 ' 


3 


TOOK UP CIGAR,. PIPE (NO FURTHER INFORMATION) 

6 : 

4 

6 


7 

- 

PREFER CIGAR, PIPE (NO FURTHER INFORMATION) 

5 

2 

5 


8 


HUSBAND, WIFE, RELATIVE, WANTED ME TO STOP 

5 

10 

3 


2 


SMOKING TOO: MUCH; HABIT GETTING TOO' STRONG 

4 

3 

5 


3 ; 

1 

BECAUSE OF' HEART TROUBLE 

3 

2 

2 


5' 


RELIGIOUS REASONS 

3, 

4 

l 


3' 

' 

STOPPED WHEN, I BECAME PREGNANT, SMOKING: 






- 

UNPLEASANT 

3 

6 

1 


* 

, 

MADE ME SHORT-WINDED: 

2 

2 

3 


2' 


DISLIKED THE: TASTE; LEFT BAD 1 TASTE IN MOUTH 

2 

3 

l 


2' 


WANTED TO GAIK WEIGHT 

2 

2 

2 


1 

- 

TO SET A GOOD' EXAMPLE FOR THE CHILDREN 

1 

*: 

1 

H 1 

C 

1 

, 

TO GET HUSBAND/WIFE TO STOP 

1 

1 

1 

c 

■ - 


, PREFER CIGAR, PIPE--LESS NICOTINE 

* 

* 

- 

h* 

<£ 

1 


ALL OTHER 

4 

4: 

4 

C/I 

C 

3. 


DON 'T KNOW OR NO: ANSWER' 

2 

3 

* 

CT 

3 


*Less than: .5 per 

cent 



w 



Note: Percentages 1 add to mere than: 1C0£ because 

some 


C/I 



respondents gave more than i 

one answer. 






Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



3e. Why did you stop smoking 


Asked 1 of respondents who 
regularly hut do' not at 



Total 

asked this 
question. 

One 
month 
or less: 

Analyzed Ity 

1-6 

months 

Number of respondents 

696 

(100$) 

90** 

(10C$) 

91** 
(100$): 


* 

* 

$ 

DOCTOR'S ORDERS, ADVICE 

12 

2 

9 

COST TOO MUCH 

12 

24 

12 

BECAUSE OF COUGH 

9 

. 2 

7 

THOUGHT THEY WERE PHYSICALLY HARMFUL 

8 

8 

ll 

FEAR OF CANCER 

8 

22 

27 

CAUSED OTHER PHYSICAL DIFFICULTIES (INDIGESTION, 
NERVOUSNESS, NON-SLEEPING,, ETC.) 

8 

6 

10 

I DIDN'T ENJOY IT 

7 

2 

7 

JUST DECIDED TO STOP 

7 

2 

3 

BECAUSE OF OTHER RESPIRATORY ILLNESSES (ASTHMA, 
SINUS, LUNGS) 

6, 

8 

2 

STOPPED FOR SPECIFIC REASON (LENT, COLD, ILLNESS) 
AND NEVER STARTED AGAIN! 

6 

4 

4 

IRRITATED THROAT (SORE THROAT, THROAT BURN, ETC.) 

6 

6 

9 

TOOK UP CIGAR, PIPE (NO FURTHER INFORMATION.) 

6 

4 

3 

PREFER CIGAR, PIPE (NO FURTHER INFORMATION) 

5 

- 

I 

HUSBAND', WIFE, RELATIVE, WANTED ME! TO STOP 

5 

8 

7 

SMOKING TOO MUCH; HABIT GETTING TOO STRONG 

4: 

2 

7 

BECAUSE: OF HEART TROUBLE 

3 

2 

2 

RELIGIOUS' REASONS 

STOPPED WEEN I BECAME PREGNANT, SMOKING, UNPLEASANT 

3 ; 

3 

4 

C 7 

MADE ME SHORT-WINDED 

2 

2 

g * 

DISLIKED THE TASTE:; LEFT RAD: TASTE IN MOUTH 

WANTED TO GAIN WEIGHT 

2 

2 

6 

6 

"vi 0 

Cl 

c - 

TO: SET A GOOD EXAMPLE FOR THE: CHILDREN! 

1 

2 

cr 

TO' GET HUSBAND/WIFE; TO STOP 

1 

2 

v 

a 

PREFER CIGAR:, PIPE—LESS NICOTINE 

*. 



ALL OTHER 

4 

4 

1 

DON:' T KNOW OR NO ANSWER 

2 

2' 



♦Less 1 than 

**Percentages based on less; than 


Note: Percentages add to more than IOC$ because 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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cigarettes, (so much')? 


used to smoke 1 cigarettes 
present—-14$: of total sample 

Question 3c: respondents who have not smoked for: 


u 

months- 
1 year 

1-2 

years 

2-5 

years 

5-10 

years 

10 year: 
or more 

13 ** 

106 

129 

93** 

145 

(100^) 

(iOOjt'): 

(I00j6:) ■ 

(IOO36); 

(IOC36) 

f 

$ 

* 

t 

$ 

12 

13 

22 

12 

10' 

8 

11 

8 

14 : 

10' 

12 

11 

13 

8 

9 

4 

9 

5 

12 

6 

Ik 

5 

2 

- 

— 

10 

8 

6 

5 

9 

4 

3 

6 

9 

12 

8 

5 

8 

8 

10 

8 

10 

3 

l 

8 

5 

8 

5 

8 

7 

10 

6 

6 

2 

5 

n 

3 

9 

4 

5 

- 

5 

5 

l 4 

7 

l 

5 

7 

4 

4 

5 

5 

3 

2 

3 

l 

6 

5 

2 

2 

3 

l 

2 

4 

5 

l 

4 

3 

2 

1 

4 

1 

1 

3 i 

3 

1 

- 

- 

2 

3 

3 

2 

1 

2 

1 

1 

1 

- 

- 

2 

1 

1 

1 

- 

- 

- 

- 

1 

1 

1 

l 

4 ' 

6 

4 

4 ' 

4 


3 

4 

2 

• 5 per cent 

ICO .cases are often unreliable, 
some respondents, gave more titan one 

answer. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


-tZGOSiTOOT 



3e« Why did you stop smoking cigarettes 1 (so much)?. 

Asked of respondents who 
used to smoke cigarettes 
regularly but do not at 
present-*14$ of total sample 


Total 
asked this 
question 


Number of respondents 696 

( 100 $) 

$ : 

DOCTOR'S ORDERS, ADVICE 12 

COST TOO MUCH 12 

BECAUSE OR COUGH 9 

THOUGHT THEY WERE PHYSICALLY HARMFUL 8 

FEAR OF CANCER' 8 

CAUSED OTHER PHYSICAL DIFFICULTIES (INDIGESTION, 

NERVOUSNESS, NON-SLEEPING, 1 ETC :.) 1 8 

I DIDN'T ENJOY IT 7 

JUST DECIDED TO STOP 7 

BECAUSE: OF OTHER RESPIRATORY ILLNESSES: (ASTHMA, 

SINUS, LUNGS) 6 

STOPPED: F0R : SPECIFIC REASON (LENT, COLD, 

ILLNESS ') 1 AND NEVER STARTED AGAIN 6 

IRRITATED THROAT (SORE THROAT, THROAT BURN', ETC.) 6 

TOOK UP CIGAR,: PIPE (NO FURTHER INFORMATION) 6 

PREFER CIGAR,. PIPE (.NO FURTHER INFORMATION) 5 

HUSBAND, WIFE, RELATIVE, WANTED ME! TO STOP 5 

SMOKING TOO: MUCH; HABIT GETTING TOO: STRONG 4 

BECAUSE OF HEART TROUBLE 3 

RELIGIOUS: REASONS' 3 

STOPPED' WHEN I BECAME PREGNANT, SMOKING 

UNPLEASANT 3 : 

MADS ME SHORT-WINDED 2 

DISLIKED' TIE TASTE; LEFT BAD TASTE IN MOUTH 2 

WANTED TO' GAIN WEIGHT 2 

TO SET A GOOD EXAMPLE FOR THE CHILDREN 1 

TO' GET HUSBAND/WIFE TO STOP 1 

PREFER CIGAR., PIPE—LESS NICOTINE * 

ALL OTHER 4 

DON'T KNOW OR. NO ANSWER: 2 


Analyzed by 
respondents who are: 


White 

6l2 

( 100 $) 

$ 

13 

10 

9 

-8 

8 

8 

7 


73 ** 

( 100 $) 

i 

10 

21 

12 

10 

3 

4 

l 4 

8 


7 

6 

b 

5 

6 

4 

3 

3 


l 

3 ' 

21 

8 


I 


2 .' 

2 

2 

2 

1 

1 

* 


c 

c 

>1 
C,7 
O 
C £> 
N 
GO 


4 

3 

1 


3 

2 


4 

1 


*Less than .5 per cent 

■"■■"Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add. to more than 100$ because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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t 



i 

i 

4 


f 

r 

( 

r 

c 

f 

[ 

r 

F 

( 

l 

l 

l 

L 

L 

L 

l 

L 

L 

L 

L 

L 


4. What brand of cigarettes do you. now, smoke-most often? 

6a. What was the last brand you smoked regularly before you: smoked (present brand'} ?; 



4. 

"6a. 





Now 

Used to 


smoke 

smoke 

Number of respondents 

2267 

2198 ** 

- ■ 

(ICO*) 

(100£) 


* 

i 

CAMEL (R) 

20 

20 

chesterfield; (Keg, ) 

11 

17 

CHESTERFIELD! (KING) 

4 

1 

LUCKY STRIKE: (E) 

l4i 

23 

PALL MALL (K) 

l4 

5 

PHILIP MORRIS (REG.)i 

6 

8 

PHILIP MORRIS' (KING) 1 

3 

1 

OLD: GOLD (REG;.! 

5 

4 

OLD: GOLD (KING): 

2 

1 

VICEROY (REG, F) 

* 


viceroy: (king; f) 

4 

1 

HERBERT: TAREYTON' (K) 

3 

2 1 

KCOL,(PEG.) 

2 

2 

KOOL (KING) 

1 

*■ 

RALEIGH (REG..) 

* 

1 

RALEIGH (KING) 

2 

1 

L & M (F')i 

2 

*! 

KENT'(F) 

1 

* 

WINSTON (F) 

1 

- 

PARLIAMENT (REG:., F')i 

I 

*; 

PARLIAMENT. (KING F)■ 

* 

*: 

CAVALIER: (K) 

1! 

* 

FATIMA (K) 

* 

*: 

DUKHILL,(K) 

* 

*: 

EMBASSY, (K) 

* 

- 

MARLBORO: (R) 

* 

*: 

SPUD (R) 

* 

*: 

SAHQ (KING F); 

* 

- 

CANO (KING) 

- 

- 

ENCORE (F) 

- 

. 

REGENT (:K) 

- 

* 

REGENT (KINO! F ) 

- 

- 

OTHER: REGULAR 

* 

2 

OTHER: KING SIZE 

* 

*: 

OTHER: FILTER! TIP 

- 

*: 

NO REGULAR BRAND. 

3 

8 

DON'T KNOW OR NO ANSWER 

* 

3 

Summary, r 

REGULAR SIZE 

60 ■ 

76 

KIUG SIZE 

30' 

12 

FILTER TIP 

9 

2 


SIZE OR TYPE “UNKNOWN- 1 8 

__ *Le:ss than .5 per Gent. 

**This includes only people who have a> "regular" brand 1 (.Question 4)i 






Source: https://ww^Jndustrydocuments.ucsf.edu/docs/nrgk0000 


1001750929 



COMPARATIVE TABLE 


4. What 

brand of cigarettes do you 

Asked of all cigarette 

July 195.1*- 

now smoke 

smokers 

most often? 

August 1953' 




Analysed by 


Analyzed by 


Total 

respondents 

Total 

respor 

tdent : s: 


Cigarette 

who are: 

cigarette 

who 

are: 


smokers 

Male' 

Female: 

smokers 

Male 

Female 

Humber .of respondents 

2267 

1372 

892 

4435: 

2735 

1720 


(: 10 D*) 

( 100 *) 

( 100 $) 

(lOD*): 

( 100 *): 

( 100 *) 


i 

f 

t 

* 

* 

* 

CAMEL (R) 

20 

2 6 

10 

23 

29 

15 

CHESTERFIELD (REG:) 

n 

12 

11 

13 

13 

13 ! 

CHESTERFIELD (KONG) 

k 

3 

5 

4 

H 

5: 

LUCKY STRIKE (R) 

ik 

17 

9 

15 

18 

11 

PALL MALL (k) 

ik 

ll 

19 

12 

8 

17 

PHILIP MORRIS. (KEG.) 

6 

6 

7 

7 

6 

7 

PHILIP MORRIS 1 (KING) 

3: 

2 

3 

2 

2 

3 

OLD GOLD (REG.): 

5 

6 

4 

5 

6 

4, 

OLD GOLD (KING) 

2 

l 

2 

2 

1 

2 

VICEROY (KING F) 

k 

2 

6 

2 

1 

3 

VICEROY (REG. F) 

* 

M- 

* 

-• 

- 


HERBERT TAHEYTOK (K) 

3: 

1 

r 

0 

4 

2 

6 

KOOL (REG.): 

2 

2 : 

2 

2 ' 

1 

3 

K0OL (KING) 

1 

1 

1 

- 

- 

- 

RALEIGH: (KING) 

2 

1 

3 

2 

1 

3 

RALEIGH: (REG.): 

* 

*: 

* 

-■ 

- 

- 

L & M ( ; F') 

2 

1 

2 

- 

- 

- 

KENT'(F) 

1 

1 

3 

1 

1 

2 

WINSTON (F): 

1 

1 

2 

- 

- 

- 

PARLIAMENT (REG. F) 

1 

1 . 

I 

1 

1 

1 

PARLIAMENT (KING F) 

*•: 

* 

- 

- 

- 

- 

CAVALIER (X) 

1 

1 

ll 

1 

* - 

1 

FATIMA (K) 

*: 

Mr 

U 

* 

Mr 

1 

DUNBILL (K) 

. * 

Mr 

* 

* 

Mr 

I 

EMBASSY (X) 

* * 

M 

* 

* 

* 

* 

MARLBORO (R) 

* 

- 

* 

* 

Mr 

* 

SPUD (R) 

* 

* 

* 

. 


_ 

SAliO (KING F)' 

* 

- 

* 


- 


SA'.'O (KEIG) 

- 

- 

- 

* 

Mr 

* 

ENCORE (p> 

- 

_ 

_ 

* 

Mr 

Mr 

REGENT (k): 

- 

- 

_ 

* 

Mr 

Mr 

REGENT (KING F) 

- 

- 

- 

- 

- 

- 

OTEER:REGULAR 

* 

I 


*; 

* 

* 

OTHER: KING SIZE: 

* 

-* 

> 

* 

Mr 

* 

OTHER'FILTER. TIP 

- 

- 

- 

*: 

M 

- 

NO'REGULAR BRAND 

3 

3 

2 

4 

6 

2 

DON'T KNOW 

*: 

* 

- 

- 

- 

- 

Sumarry-:• 







REGIFIAfi SIZE 

60 

71 

44 

66 

74 

53 

KING SIZE 

30 

22 

4.1. 

28 

20 

4o' 

FILTER TIP 

9 

6 

14 

3 

2 

6 

SIZE OR TYPE' UNKNOWN 

1 

l 1 

1. 

3 

4 

1 


*Less than ..5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750930 





COMPARATIVE' TAB HE 

4, Vhat brand of cigarettes do you now smoke most oftenff 
Askedi of all cigarette smokers. 


Number of respondents 


Total 

cigarette 

smokers 

2267 

(1CC4) 


July 1954 _ 

Analyzed by ’ 
respondents whose 
economic levell is: c 
A B C D _ 

96** 296 1128 708 

(100#)( 100#) (100#) <10 0#) I 


* # 


__ Angpst 1953' _ / 

Analyzed by 

Total respondents whose 

cigarette economic level isi. 
smokers A' B C D 

l*i*55 222 646 2118 1450 

II (100#) (1 00#; (100#) (100#){ 100#) 


CAMEL (R); 

20 

> 17 

16 

18 : 

25 

23 

18 

17 

23 

27 

CHESTERFIELD (REG.) 

11 

12 ; 

9' 

13 

10 

13 

13 ; 

13 

14 

11 

CHESTERFIELD (KING) 

4 

1 

5 

4 

4 

4 

5 

6 

4 

4 

LUCKY STRIKE (R) 

l4 

17 

7 

15 

15 

15 

15 

12 

15 

17 

PALL MALL (K) 

Ik 

15 

l4 

13 

16 

12 : 

8 ; 

12 

12 

ll 

PHILIP MORRIS (REG.) 

6 

k 

8 

5 

7 

7 

9 

6 

6 

8 

PHILIP MORRIS (KING) 

3 

4 

3 

2 

3 

2 

1 

3 

2 

2 

OLD GOLD: (REG.) 

5 

3 

a 

6 

3 

5 

6 : 

6 

5 

4' 

OLD GOLD: (KING) 

2 

2 

2 

2 

1 

2 

- 

2 

2 

1 

viceroy (king f) 

4' 

6 

8 

4' 

2 

2 

3. 

2 

2 

1 

VICEROY (REG.., F) 

* 

- 

- 

* 

- 

- 

- 

- 

- 

- 

HERBERT TAREYTON (K) 

3 

1 

2 

4: 

2 

4 

3 

6 

4 

3 

KOOL (REG.) 

2 

1 

2 

3 

1 

2 

1 . 

2 

2 

2 

KOOL (KING) 

1 

- 

*, 

1 

1 

- 

- 

- 

- 

- 

RALEIGH (KING) 

2 

- 

3: 

2 

2 

2 

l 

2 

2 

2 

RALEIGH (REG.): 

* 

- 

*: 

* 

- 

- 

- 

- 

- 

- 

L S, K (F) 

2 

3 

2 

1 

1 

- 

- 

- 

- 

- 

KENT (F) 

1 

6 

3 ! 

1 

* 

1 

5 

3 

1 

1 

WINSTON (?) 

1 

- 

2 : 

1 

I. 

- 

- 

- 

- 

- 

PARLIAMENT (REG. F) 

1 

1 

2 ' 

1 , 

* 

1 

3 

2 

1 

* 

PARLIAMENT (KING F); 

* 

- 

-■ 

* 

* 

- 

- 

- 

-• 

- 

CAVALIER (K) 

I ,■ 

- 

l 

1 . 

11 

1 

1 

1 

* 

1 

FATIMA (K) 

* 


* 

* 

* 

* 

1 

1 

1 

* 

DUNHILL (K) 

* 

- 

* 

* 

* 

* 

1 

* 

* 

* 

EMBASSY (K) 

* 

-■ 

- 

* 

* 

* 

- 

* 

* 

* 

MARLBORO (R): 

* 

- 

- 

- 

*! 

•* 

- 

* 

* 

* 

SPUD'(R) 

-* 

- 

1 

- 

- 

- 

-■ 

- 

- 

- 

sano. (king f) 

* 

- 

- 

- 

* 

- 

-■ 

- 

- 

- 

sa.no (king) 

- 

- 

- 

- 

- 

* 

-■ 

* 

* 

- 

ENCORE (?) 

- 

- 

- 

- 

- 

* 

- 

* 

* 

- 

REG3TT (.K). 

- 

- 

- 

- 

- 

* 

1 

* 

* 

* 

REGENT (KING F) 

- 

“ 

- 

- 

- 

- 

- 

- 

- 

- 

OTHER:REGULAR 

*: 

- 

*; 


1 

* 

1 

* 

* 

* 

OTHER:KING SIZE; 

* 

* 

- 

- 

1 

* 

# 

* 

* 

* 

OTHER FILTER: TIP 

- 

■ 

- 

- 

- 

* 

- 

- 

*: 

- 

NO REGULAR BRAND 

31 

4i 

2 

3: 

3. 

4' 

4 

4i 

4 

5 

DON’T KNOW 

* 

1 

- 

* 

- 

- 

- 

- 

- 

- 

Summary 











REGULAR SIZE' 

60 > 

53: 

52: 

6.1. 

64 

66 : 

64 

5:7 

65 

70 

KING: SIZE' 

30 

23; 

30 

29 

30. 

28 : 

22 

33 ! 

29 

25 

FILTER T£P 

9 

19 : 

17' 

9 

5 

3 

11 

7 

3 

1 

size;or:type unknown 

1 

5 1 

1 

H 

1 

3 

3 

3: 

3 

4 



*Les:s 

than 

.5. per 

cent. 






**Percentage:e 

based 

on less, than 

100 caseB are 

often. 

unreli 

.able:,, 




Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750931 





COIPARATP/E 
4. Vhat brand of cigarettes 
Asked; of all 


July 1954! 


- — '. 

Total 

Analy 

•zed by 

respondents 

whose: ages. 

sire::; 


cigarette 

smokers 

18-20 

21-24 

25-34 

35-49: 

5:0: and 

over 

Humber of 1 respondents 

2267 

1311 

.256, 

631 

786 

454 


(100$) 

'(10056) 

{IOO56) 

(10056)' 

(10056)' 

(10056)' 

• CAMEL (R) 

* 

i 

* 

* 

* 

* 

20 

18 

16 

21. 

19 

23 

CHESTERFIELD (REG,.) 

XU 

13: 

14 

10 

11 

12 

CHESTERFIELD (KING) 

4 

5: 

3 

4 

4 

4 

LUCKY STRIKE (R) 

Ik 

30 

19 

14 

12 

11 

PALL MALL,(K) 

Ik 

12 

19 

16 

12 

12 

PHILIP MORRIS' (REG.) 

6 

8 

7 

6 

6 

6 

PHILIP MORRIS (KING) 

3 

1 

4 

1 

3 

3 

OLD GDLD (REG.) 

5 

4' 

3 

4 

6 

5 

' OLD GOLD (KING) 

2 

- 

1 

2 

I 

2 

VICEROY (KING:F) 

4 

3 

3 

4 

5 

4 

VICEROY (RES. F) 

* 



* 

* 

- 

HERBERT TAREYTDN, (K) 

3 

1 

2 

4 

4 

3 

KCOL (REG.) 1 

2 

1 

2 

2 

3 

2 

kool (kikg:)i 

1 

- 

1 

1. 

I. 

* 

RALEIGH (KING;), 

2 

l 

2 

2 

2 

2 

RALEIGH' (REG.) 1 

* 

- 

- 

- 

* 

* 

L & M (F) 

2 

l 

1 

2 

2 

1 

KENT (F)l 

U 

_ 

* 

2 

2 

1 

WINSTON' (F)i 

I 

1 

1 

1 

I. 

1 

PARLIAMENT (REG. F) 

1 

_ 

_ 

1. 

I 

1 

PARLIAMENT (KING F) 

* 

- 

- 

* 

* 

* 

CAVALIER (K) 

1 


1 

1 

1. 

1 

FATLYA (K) 

* 

- 

_ 

* 

* 

1 

DUNHIIL (K) 

* 

_ 

_ 

* 

* 

* 

EMBASSY (K) 

* 

_ 



* 

* 

MARLBORO (R) 

m 

_ 


_ 

* 

M 

SPUD (R) 

* 

_ 

_ 

_ 

_ 

Mr 

SAEO (XDIOIP) 

* 

_ 

_ 


* 


SAIiO. (KING)' 

- 

- 

- 

- 

- 

- 

ENCORE (F) 


_ 


_ 



REGENT (K) 



_ 

_ 

_ 


REGENT (KING ?') 

- 

- 

- 

- 

- 

- 

OTHER REGULAR; 

* 

_ 

* 


* 

1. 

ot.her.king; size 

* 

_ 

_ 

* 

* 


OTHER FILTER TIP 

- 

- 

- 

- 

- 

- 

NO REGULAR i BRAND 

3 

1 

1 

2 

4 

4 

DON’T KNOT 

* 

- 

- 

- 

* 

- 

Summary: 

REGULARS SIZE 1 

60 

74' 

61 

58 

58. 

62 

KING SIZE' 

30. 

21 

32 

31 

29 

29 

FILTER TIP 

9 

5 

6 

9 

11 

8' 

SIZE OR: TYPE' UNKNOWNi 

H 

- 

1 

2 

2 

1 


♦Less, than 




i 

f 

i 

i 


t 

i 


t 

t 


i 

i 

t 


L 

L 


L 

L 

L 

L 


Source: https://wwyyjndustrydocuments.ucsf.edu/docs/nrgKOOOO 
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TABLE 

do you now smoke most often? 
cigarette smokers 




August 

1953 



Total 

cigarette 

smokers 


Analyzed by respondents 

whose ages are: 


18-20 

21-24 

25-34 

35-49 

50 1 and 1 
over 

4455 

2?b 

487 

n84 

1560 

999 

(ioo$): 

(100#) 

(100#) 

(100#) 

(100#) 

(100#) 

$ 

t 

*' 

i 

a 

# 

23 

20 

25 

23 

23 

23 

13 

12 

14 

13 

14 

12 

4 

k 

5 

5 

4 : 

4 

15 

22 

19 

16 

15 

11 

12 

18 

n 

12 

11 

10 

7 

11 

9 

6 

7 

5 

2 

1 

3: 

3 

2 

2 

5 

3 

4 

5 

5 

7 

2 

l 

2 

2 

l 

l 

2 

l 

2 

1 

2 

l 

4 

l 

2 

3 

4 

5 

2 

- 

1 

2 

3 

2 

2 

- 

1 

3 

2 

2 

1 

1 

* 

l 

1 

2 

1 

* 

1 

l 

* 

1 

1 

1 

* 

l 

* 

1 

* 

* 

- 

* 

I 

1 

* 

— 

- 

*: 

* 

* 

* 

- 

* 

*: 

* 

1 

* 

* 

* 

* 

* 

* 

* 



* 

* 

* 

* 

1 

* 

* 

* 

* 

* 

- 

’ 

- 

- 

* 

* 

* 



* 

* 

* 

* 

- 

- 

* 

* 

1 

* 

- 

- 

* 

- 

- 

4 ' 

3 

1 

3 

5 

8 

66 

68 

73 

66 

66 

6l 

28 

28 

24 

28 

27 

29 

3 

3: 

3 

3 

4 

4 

3 

l 

* 

3 

3 

6 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


31 


1001750933 



32 


4. What brand of cigarettes do you now smoke most often? 

Asked of all cigarette smokers-- 
40 of total sample 




Analyzed by 


Total 

respondents 


cigare t te 

who 

are: 


smokers 

White: 

Nfegro 

Number of respondents 

2267 

2062 

196 . 

(100) 

(100) 

(100) 


$' 

* 

*■ 

CAMEL (R) 

20 

19 

31 

CHESTERFIELD (REG.) 

11 

12 

9 

CHESTERFIELD (KING) 

H- 

4 

1. 

LUCKY STRIKE: (R) 

Ilf 

15: 

8 

PALL MALL (K) 

l4 

14 

12 

PHILIP MORRIS (REG.) 

6 

5 

15 

PHILIP MORRIS (KING) 

3 

2 

5 

OLD' GOLD (REG.) 

5 

5 

2 

OLD' GOLD (KING) 

2 

2 

1 

VICEROY (KING F'J 

k 

4 

2 

VICEROY: (REG. F) 

* 

* 


HERBERT. TAREYTCN (x) 

3 

4 

2 

KOOL (REG.) 

2 

2' 

2 

M 

0 

0 

w 

1 

* 

k 

RALEIGH (XING) 

2 

2 

- 

RALEIGH (REG.,) 

* 

* 

- 

L & M (F) 

2' 

2 

1 

KENT (F) 

1 

2 

- 

WINSTON (F) 

1 

1. 

* 

PARLIAMENT. (REG. F) 

1 

1 

1 

PARLIAMENT. (KING F) 

* 

* 

* 

CAVALIER (K) 

1 

1 

1 

FATIMA (K) 

-i K- 

* 

- 

DUKEILL (K) 

* 

* 

- 

EMBASSY (K) 

*: 

* 

- 

MARLBORO (?.) 

*: 

* 

- 

SPUD (r): 

* 

* 

- 

SANO: (KING F) 

* 

* 

- 

SAIIO (KING) 

- 

- 

- 

ENCORE (F) 

_ 

_ 


REGENT (K) 

- 

- 

- 

REGENT (KING F) 

- 

- 

- 

OTHER REGULAR 

* 

* 


OTHER KING SIZE 

* 

* 

* 

OTHER FILTER TIP 

- 

- 

- 

NO REGULAR BRAND 

3: 

3 

3 

DON'T 1 KNOW 

* 

* 

- 

Summary: 

REGULAR SIZE 

60; 

60 

68 

KING size: 

30' 

30 

25' 

FILTER TIP 

9 

9 

5 

SIZE OR TYPE UNKNOWN 

1 

1 

2! 


♦Less than .5 per 1 cent 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750334 





r. 

: ( 

r, 

I 

if: 

M 

1r 

r 

r 

r: 

t 

t 

i; 

L 

L: 

L 

t: 

L 

L 

L 

L 

L 

L 


4. l r aat brand of cigarettes do you now smoke most often? 

Asked of all cigarette smokers—- 
46$ of total sample 

Analyzed! by respondents who live in 
~ ~ ' " Philip Morris saleB region: 


= 33 


__ 

Total 

Cigarette 

Bmokers 

#1 

North¬ 

east 

#2 

Central 

Atlantic 

#3 

South f 
east. 

' ¥~ 

EaBt 
North 
Central 

#5 

Vest. 

North 

Central 

w~ 

West 

South 

Central 

#7 

Mountain 

and 

Pacific: 

Number of respondents 

2267 

51'9 

2 W 

3&2 

475 

190 

17 B - 

297 


(lOQ*) 

(100*) 

(100*) 

(100*) 

(loo*): 

( 100 *)' 

( 100 *): 

(IOC*) 


i 

* 

* 

* 

i 

* 

f 

$ 

CAMEL 

20: 

10 

12 

3® 

20 

26 

24 

24: 

CHESTERFIELD (REG.) 

11 

17 

13 

7 

12 

8 

9 

7 

CHESTERFIELD (KING) 

4 

5 

4 

3 

4 

6 

2 

2 

LUCKY STRIKE (R) 

14 

12 

15 

11 

17 

14 

18 

16 

PALL HALL (K) 

14 

16 

16 

11 

13 

11 

17 

15: 

PHILIP MORRIS (REG;. ) 

6: 

6 

7 

9 

5 

4 

6 

6 

PHILIP MORRIS (EDS) 

3 

2 

6 

3 

2 

2 

1 

2 

OLD GOLD- (REG.) 

5 

5 

2 

3 

6 

8 

3 

8! 

OLD GOLD: (KING) 1 

2 

1 

2 

2 

2 

1 

2 

1 

VICEROY (KING F) 

4 

5 

4 

3 

4 

3 

7 

3 

VICEROY (REG:. F) 

* 

- 

- 

1 

- 

- 

- 

- 

HERBERT TAREYTON (K) 

3 

3 

2 

4- 

3 

3 

3 

5 

KOOL (REG.) 

2 

1. 

2 

3 

2 

2' 

2 

3 

O 

I 

t-J 

8 

w; 

1 

1. 

3 

- 

* 

1. 

- 

* 

RALEIGH (KING) 

2 

2 

4 

1 

2 

2 

2 

2 

RALEIGH (REG.): 

*: 

- 

*: 

- 

* 

- 

* 

- 

L & M (F) 

2 

2 

2 

1 

1 

2 

* 

I 

KELT (?) 

1 

3 

* 

li 

1 

1 

1 

1 

WINSTON (F) 

1 

2 

2 

* 

2 

* 

- 

- 

PARLIAMENT (REG. F) 

1 

I 

1 

- 

1 

* 

- 

* 

PARLIAMENT (KKG F) 

* 

1 

- 

- 

* 

- 

- 

- 

CAVALIER' (!K) 

1 

* 

* 

1 

1 

I 

1 

*: 

FATIMA (K) 

* 

1 

1 

- 

* 

- 

.. 

• 

DENHILLi (K) 

* 

1 


* 

- 

• 

. 

- 

EMBASSY' (K) 

* 

* 

- 

- 

* 

- 

- 

- 

MARLBORO (R:)' 

* 

* 

- 

- 

- 

- 

_ 

- 

SPUD (R) 

* 

* 

- 


- 

- 

• 

- 

SAivO 1 (KING F) 

* 

* 

- 

. 

- 

- 

• 

- 

SAlfO (rdNG) 

- 


- 

-■ 

- 

- 

- 

- 

ENCORE (IF): 

- 


- 


- 

_ 



REGENT. (K) 

- 

- 

_ 

- 




_ 

REGENT (KING F) 

- 

- 

- 

* 

- 

- 

- 

- 

OTHER. REGULAR' 

* 

* 


1 

_ 

1 


* 

OTHER KING SIZE: 

* 

* 

. 


. 

- 


«. 

OTHER FILTER TIP 

- 

- 

- 

- 

- 

-■ 

- 

- 

NO'REGULAR: BRAND 

3 

3 

2 

5 

2 

4 

2 

4 

DON’T KNOW, 

Summary 1 : 

* 

- 

* 

* 

- 

* 

- 

* 

REGULAR: SIZE 

6o: 

53 

51 

66 

6:2! 

66 

63 

66 

KING SIZE' 

30 

33 

38: 

25 

28! 

27 

28: 

27 

FILTER TIP 1 

9 

13 

10' 

6 

9 

6 

8 

6 

SIZE! OR. TYPE' UNKNOWN 

1 

1 

*Le:ss 

1 

than .5: 

3 l 

per cent: 

l 

1 

1 


Source: https://wwvypdustrydocuments.ucsf.edu/docs/nrgkOOOO 
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4. What brand. of cigarettes 
Asked of all cigarette smokers-- 
_Analyzed by 



Total 

cigarette: 

smokers 

Professional 

or 

executive 

F'arm 

proprietor 

Small 

business, 

proprietor 

White 

collar 

Number of respondents 

2267, 

. ... 134 

80** 

93** 

276 ■ 

(11005&) 

(IOC*) 

(poo#) 

(loojt): 

(100*) 

• ■' . 

* 

* 

* 

* 

* 

CAMEL (R) 

20 

13 

33 

13 

13 

CHESTERFIELD (RES.) 

11 

19 

5 

10 

111 

CHESTERFIELD (KING) 

4 

7 

3 

8 

3 

LUCKY STRIKE (R) 

14 

9 

13 

19 

11 

PALL MALL,(K) 

114 . 

8 

9 

12 

" 20 

PHILIP MORRIS (REG.) 

6 

7 ' 

5 ' 

4 

' 6 

PHILIP MORRIS' (KING) 

3 i 

3 

1 

2 

- ■ ' 2 

OLD' GOLD ('REG,.)’ 

5 

3 

lH 

5 

4 

OLD'GOLD (KING) 

2 

3 

-■ 

1, 

2 

VICEROY (KING F) 

4 

7 

2 

2 

6 

VICEROY (.REG. F) 

* 

- 

- 

- 

- 

HERBERT TAKEYTON (K) 

3 : 

1 

- 

6 

2 

KOOL (REG.): 

2 

- 

5 : 

1 

2 

KOOL ('KING): 

l 

- 

- 

- 

2 

RALEIGH (KING): 

2 

2 

2 

1 

3 

RALEIGH (REGL). 

Mrl 

- 

- 

- 

- 

I. & M (?) 

2 

1 

- 

3 : 

3 

KENT (F) 

1 

2 

1 

1 

2 

WINSTON (F) 

1. 

- 

- 

1 

3 

PARLIAMENT (REG,., F) ., 

1 

2 


• 

_ 

PARLIAMENT (KING F)' 

* 

- 

- 

1 

- 

CAVALIER: (K)i 

1 

H 

3 

1 

1 

FATIMA (K): 

* 

- 


• 1 

_ 

DUNHILL (K) 

* 

I. 

«. 

- 

- 

EMAS5Y (K) 

* 


_ 

_ 

1 

MARLBORO: (R) 

* 

_ 

_ 


* 

SPUD (?:) 

* 

1. 


_ 

- 

SANO (KING F) 

* 




... 

sai;o: (king) 

- 

- 

- 

- 

- 

ENCORE' (F) 

_ 

_, 

_ 

_ 

_ , 

REGENT (K) 

- 

j-. 

_ 


- 

REGENT (KING F): 

- 

- 

- 

- 

- 

OTHER- REGULAR 

* 

1 

2 


.. 

OTHER. KING SIZE 

* 

1 

- 


* 

OTHER FILTER TIP 

- 

- 

- 

- 

- 

NO REGULAR: BRAND 

3 

7 

5 

8 

3 

DON’T KNOW 

* 

1 

- 

- 

- 

Summary : 

RiiGTJLA.il SIZE 1 

6o 

5.5 i 

79 

57 

^ 48 

king: size 

30 ' 

27 

17 

32 

38 : 

FILTER TIP 

9 

13 : 

4 

9 

13 

SIZE OR TYPE UNKNOWN' 

1 

5 : 

- 

2 

1 


*Les8 than> 

♦^Percentages based on less than 


r 

r 


r 


r 

r 

r 

i 

t 

i 

i 

i 

i 

i 

L 

L 

L 

L 

L 

L 


L 

L 

L 


^ -S 


Source: https://wwiyndustrydocuments.ucsf.edu/docs/nrgkOOOO 
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do you now smoke most often? 
46$ of total sample 


respondents: whose occupation is: 


Personal 

serrice 

* -. : ■ . 


Non^ 

and 

Farm 

Factory 

factory 

protective 

labor 

labor 

labor 

IS? " 

&** 

uso 

198 

(lOO$0 

CloojQ: 

(ioc$) 

(loot) 

* 

f 

* 

* 

20 

45 

27 

30 

lb 

11 

12 

11 

3 

2 

3 

2 

15 

19 

20 

16 : 

14 

5 

10 

12' 

8: 

2 

7 

9 

3 

- 

2 

1 

5 

3 

6 

5 

2 

3 

* 

* 

4 

2 

2 

2 

- 

- 

- 

* 

4 

2 

1 

2 

2 

3 

2 

1 

•- 

- 

1 

* 

2 

_ 

1 

2 

- 

- 

* 

- 

_ 

_ 

* 

* 

1 

- 

-• 

- 

- 

- 

1 

1. 

* 

_ 

1 

_ 

- 

- 

* 

* 

1 

- 

1 

1 

1 

- 

-• 

- 

- 

- 

1 

- 

- 

- 

- 

I. 

- 

- 

* 

- 

- 

- 

- 

- 

* 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

_ 

_ , 

* 

* 

- 

- 

* 

-■ 

- 

- 

- 

- 

1 

3 

2 

2' 

- 

- 

* 

- 

65 

87 

75 

74' 

29' 

11 

20 

21 . 

6' 

2 

4, 

5 

- 

- 

l 

* 


• 5. per cent 

100 cases are often' unreliable. 
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Homemaker 

Student 

Other 

583 . 

65 ** 

120 

( 10056)1 

( 100 $) 

(loo*) 

i 

* 

$ 

10 

8 

28 

10 

12 

8 

4 

5 

5 

9 

18 

14 

19 

20 

12 

5 

8 

5 

3 

9 

4 

k 

3 

5 

1 

- 

4 

6 

6 

-■ 

* 

- 

-■ 

6 

- 

2 

3 

2 

I. 

1 

- 

- 

3 

- 

- 

* 

- 

- 

2 

3 

1 

2 

2 

2 

1 

1 

- 

1 

- 

1 

1 

__ 

1 

* 

- 

1 

* 

- 

- 

* 

- 

- 

3 

- 

- 

6 

3 

6 

44 

51 

65 : 

4o 

34 

28' 

14 

14 

4 

2 

1 

3 


x 


Source: https://www.jndustrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750937 
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What brand, of cigarettes do you now smoke most often? 

Asked of all cigarette 1 smokers— 

46$ of total sample; 

Analyzed by respondents who live in places 
with a nomination of: 



Total 

cigarette 

smokers 

Over 

1 , 000 , 000 ' 

250,000 100,000 

tOi to 

1 , 000,000 250,000 

25,000 2 , 500 i 
to to 

100,000 25,000 

Under 
2,500 
and rural 
non-farm 

Rural 

farm 

Number of 

respondents 

2267 

293 

3^9 

203 

335 

44 2' 

376 

269 . 

(ICO!) 

* 

( 10036 ): 

t 

( 10056 ) 

* 

( 10036)1 

f 

(IC 03 O ( 10036 ) 

* *' 

( 100 *) 

* 

( 10036 ) 

* 

CAMEL (R) 

20 

13 

19' 

14 

19 

22 

22 

26 

CHESTERFIELD: (REG.) 

11 

16 

8 

9 

10 

15 

11 

8 

CHESTERFIELD (KING) 

4 

6 

3 

4 

5 

3 

3 

3 

lucky strike; (r) 

14 

12 

16 

13 

15 

13 

16 

15 

PALL MALL (K) 

Ik 

21 

15 

19 

13 

12 

12 

10 

PHILIP MORRIS (REG.): 

6 

7 

6 

6 

7 

5 

7 

6 

PHILIP MORRIS (KING) 

3 

3 

4 

3 

2 

2 

2 

1 _ 

OLD GOLD (REG:. ) 

5 

2 

5- 

6 

4 

7 

4 

6 

OLD'GOLD (KING) 

2 

1 

2 

2 

1 

1 

2' 

2 

VICEROY (KING F) 

1+1 

5- 

5 

2 

4 

5 

2' 

4. 

VICEROY (REG. F) 

* 

- 

* 

- 

- 

- 

* 

- 

HERBERT TAREYTONl(K) 

3 

4. 

U: 

2 

4 

2 

3 

4 

K00L- (REG.); 

2 

* 

2 

2 

2 

1 

2 

5: 

KOOL (KING): 

1 

1 

1 

3 

- 

* 

1 

- 

RALEIGH; (KING)' 

2 

1 

2 

4 

2 

3 

1 

2 

RALEIGH (REG.)' 

* 

- 

* 

- 

1 

* 

- 

- 

L & M (f): 

2 

1 

3 

2 

1 

1 

1 

1 

KENT (F) 

1 

2 

1 

2 

1 

2: 

1. 

1 

WINSTON; (F) 

1 

1 

1 

1 

2 

1 

2 

*: 

PARLIAMENT (REG. F) 

1 

2 

- 

1 

2 

1 

* 


PARLIAMENT (KING F) 

* 

* 

- 

1 

- 

* 

* 

- 

CAVALIER (K) 

1 

* 

1 

1 

I 

1 

1 

1 

FATIMA (K) 

*: 

- 

- 

- 

* 

1 

* 

- 

“DUNEILL (k) 

* 

* 

1 

1 

- 

* 

- 

- 

EMBASSY (K) 

* 

- 

- 

- 

- 

* 

* 

- 

MARL3GR0 (R) 

* 


- 

- 

* 

- 

-■ 

- 

SPUD' (R) 

t£ 

* 

- 

-■ 

* 

- 

- 


SAND' (KING F) 

* 

- 

- 

-■ 

* 

- 

- 

- 

RANO (KING) 

- 

- 

- 

- 

- 

- 

- 

- 

ENCORE (;F): 

- 

- 

- 

- 

- 

- 

- 

• 

REGENT (K) 

— 

- 

- 

-■ 

- 

- 

- 


rege.t (ikujg f) 

- 

- 

- 

- 

- 

- 

- 


OTHER: REGULAR 

* 

-■ 

- 

- 

1 

- 

* 

1 

OTHER KING SIZE 

* 

- 

- 

- 

* 

- 

1 


OTHER FILTER TIP 

- 

- 

-■ 

- 

- 

- 

- 

- 1 

NO'REGULAR BRAND 

3 

2 

1 

2 

3 

2 

6 

4 

DON’T' KNOW 

* 

- 

- 

* 

* 

- 

- 

- 

Summary:; 

REGbiAR' SIZE 

60 

51 

% 

52 

61 

63 

64 

71 

KING size; 

30 

37: 

32 

3S 

29 

27 

26 

23 

FILTER TIP 

9 

11 

111 

8 

9 

10 

7 

5 

SIZE OR TYPE UNKNOWN 

1 

1 

♦Less 

1 

than .5 

2 

per cent 

1 

* 

3 

I 


r 

r 

r 

r 

r 

r 

i 

r 

i 

i 

i 

i 

L 

L 

L 

L 

L 

L 

L 

L 

L 

L 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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4. What brand of cigarettes: do you now smoke most often? 

Asked of all. cigarette smokers-- 
k&jo of total sample 



Total 

cigarette' 

smokers 

Analyzed by 
who have been 

One 

month 1-3 

or less months 

Question respondents 

. smoking present, brand for: 

6 

months 5 

3 l 6 to 1 - 5 : . years 

mo nth s I year years or 1 mor e 

Number of respondents, 

226 ?' 

50**; 

87 **' 

118 : 

195' 

761 

97 U: 

CAMEL (R) 

(ioo^): 

f 

(loot) (uoosfr) ( 10036 ) ( 10036 )' ( 10 . 036)1 ( 10036 ) 

36 i $ i 4. 36 , 

20 

- 

10 

9 

8 

l4 

31 

CHESTERFIELD (REG.), 

11 

6 

4: 

6 

3 

10 ' 

17 

CHESTERFIELD (KING), 

4 

4 

1 

3 

7 

5 

3 

LUCKY STRIKE (R:)' 

Ik 

10 

6 

8 

5 

ll 

22 

PALL MALL (k) 

Ik 

Ik 

11 

15 

22 

21 

8 

PHILIP MORRIS (REG.) 

6 ; 

4 

6 

5 

5 

8 

6 

PHILIP MORRIS (KING!): 

3' 

4 

2 

5 

6 

2 

2 

OLD GOLD (REG.) 

5 

6 

4 

3 

4 

7 

4 

OLD GOLD (KEG) 

2 ' 

- 

1 


3 

2 

1 

VICEROY (KEG F')' 

4 

10 : 

18 ! 

14 

11 

4 

* 

VICEROY (REG.. F'). 

* 

2' 

- 

- 

1 

- 

- 

HEREERT TAREYTCU (K): 

3' 

2 : 

2 ! 

4 

4 

4 

3 

KCCL (REG.) 

2 : 

2 ' 

4 

5 

3 

3 

1 

KOOL (KEG) 

1 . 

- 


3 

2 

1 

* 

RALEIGH (KU.'G): 

2 

- 

2 ! 

1 

3: 

3 

2 

RALEIGH (REG. )! 

* 

- 

-■ 

- 

1 

*. 

* 

L-& M (F) 

2 

8 

7 

10 

3 

*: 

_ 

KENT (?) 

1 

8 

5: 

2 

3 

2 

-■ 

winstcn (f) 

li 

20 

HO: 

3 

1 

- 

- 

PARLIAMENT (REG. F) 

1 ! 

_ 

5' 



1 

* 

PARLIAMENT. (KING F) 

* 

- 


- 

- 

*! 

* 

CAVALIER (K) 

1 

_ 

1 

1 

3 

1 


FATIMA (K) 


- 


1 


*1 

* 

BUNHILL (K): 

* 

_ 

_ 

2 

1 

*; 


EMBASSY (k) 

* 

_ 

_ 



*: 

_ 

MARLBORO (R) 

*■ 


_ 

_ 

_ 

*: 


SPUD (R) 

* 

_ 

_ 


1 


*. 

SAI.’O (KIN-GIF) 

*: 


1 





SAKO (KING): 

- 

- 


- 

- 

1 


ENCORE (F) 


_ 

_ 

_ 




REGENT 1 (K) 

- 

_ 

_ 


_ 

_ 


REGENT' (kLNG F): 

- 

- 

- 

_ 

_ 

_ 

_ 

OTHER' REGULAR: 

*i 


_ 

_ 


1 

*: 

OTHER KING SIZE 

*■ 

_ 

_ 

_ 


* 

* 

OTHER FILTER TIP' 

- 

- 

- 

-• 

_ 

_ 

_ 

NO REGULAR.BRAND 

3. 

_ 

_ 





DON'T KNOW 

Summary: 

* 

~ 

- 

- 

- 

- 

* 

REGULAR. SIZE 

6 b 

28 : 

32 

3'6i 

31 

53: 

80 

KING SIZE 

30. 

24' 

22 

35. 

50: 

4q: 

19 

FILTER TIP 

9 

48: 

46 

29' 

19 : 

7' 

1 

SIZE OR TYPE UNKNOWN 

l 

♦Less, than .5: per. cent 

- 




- 

^Percentages based on less than 

IOO: cases are 

often unreliable 

« 



Source: https://ww^industrydocuments.ucsf.edu/docs/nrgk0000 
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4 . What brand of cigarettes 
Asked of all cigarette 
Analyzed by Question 6a: 


: ,. _ 

Total 

cigarette 


Chester¬ 

field 

Lucky 

Pall 

Philip 

Morris 


smokers 

Carrels 

(R & K) 

Strike 

Mall 1 

(R & K) 

Kucher of respondents 

2267 

330 

3*L 

416 

97** 

174 

(ilOO#'): 

(ICC*) 

(LOG*)' 

(iooi) 

(100^) 

( 10056 .): 


* 

* 

* 

* 

* 

* 

CAMEL,(R) 

20 

- 

22 

33 

9 

11 

CHESTERFIELD (REG.) 

11 

• 16 

- 

15 

5 

7 

CHESTERFIELD'(KING) 

4 

4 

2 

4 

19 

2 

LUCKY STRIKE (R) 

14 

19 

13 

- 

8 

13 

PALL MALL, (K) 

14 

19' 

21 

18 

- 

25 

PHILIP MORRIS, (REG.)' 

6 

8 

10 

10 

3 

- 

PHILIP MORRIS, (KING) 

3 

2 

3 

2 

8 

3 

OLD GOLD (REG.) 

5 

10 

4 

Ti 

2 

4: 

• OLD GOLD (KING) 

2 

2 

1 

1 

5 

3 

VICEROY, (KUM F) 

4 

3 

4 

2 

n 

9 

VICEROY, (REG. F) 

* 

* 

-■ 

* 

- 

- 

HERBERT'TAREYTON (k) 

3 

4 

3 

3 

5 

8! 

KDOL.(REG.) 

2 

3 

1 

1 

3 

2! 

KOOL,(KING) 

1 

2 

* 

*: 

2 

1 

RALEIGH (KING) 

2 

2 

4 

1 

2 

3' 

RALEIGH (REG!. ) 

*; 

- 

* 

* 

- 

- 

L & M (F): 

2 

1 

4 

*: 

3 

1 

KENT (F) 

1 

1 

2 

*; 

3 

2 

WINSTON (F) 

1 

-L 

* 

1 

5 

1 

PARLIAMENT (REG. F) 

1 

*: 

2 

1. 

1 

1 

PARLIAMENT (KING F')i 

* 

- 

1 

-*■ 

- 

- 

CAVALIER (K) 

1 

2 

1 

* 

3 

1 

FATIMA (K) 

Dura ill (k) 

* 

- 

1 

1 

- 

- 

* 


1 

- 

2 

1 

EMBASSY (K) 

* 

-■ 

- 

- 

- 

1 

MARLBORO (R) 

* 

- 

- 

- 

1 

- 

SPUD (R:) 

* 

- 

* 

* 


- 

SANO (KING F'). 

* 

- 

* 

- 


- 

-SANO' (kING)i 

- 

- 

- 

- 

- 

- 

ENCORE' (F) 

- 

- 


- 

- 


REGENT (K) 

- 

- 

- 

- 

- 

- 

REGENT (KING F): 

- 

- 

- 

- 

- 

- 

OTHER' REGULAR 

*; 

*: 

- 

-*! 

- 

1 

OTHER KING SIZE 

* 

1 

- 

+'• 

- 

-■ 

OTHER. FILTER' TIP 

- 

- 

- 

- 

- 

* 

1501 REGULAR- BRAND 

3: 

- 

- 

- 


* 

DON'T 1 KNOW 

* 

- 

- 

~ 

- 


Summary: 

REGULAR SIZE; 

60 ' 

56 

52 

G6 

31 

36 

Kurc: size: 

30 

37 

36 

30 

46: 

48 

FILTER TIP 

9 

7 

12 

4 

23 ! 

14 

SIZE OR TYPE UNKNOWN 

I, 

-■ 

- 

- 

-■ 

-■ 


♦Less than' 

♦♦Percentages based on less than 


Source: https://wwvyj 3 dustrydocuments.ucsf.edu/docs/nrgkOOOO 
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do you now smoke most often? 
smokers —46$ of total sanp ; le 


pondents who before changing to thelir present brand smoked 1 : 


oiai 

Gold 
(R & K) 


99** 

(ioo£) 

25 


20 ** 

( 100 *) 

* 


Other non-filter 


Regular 

size 


Other 
filter 
(E & K) 


Ro regular 
brand or 
don't know, 


129 

( 100 *) 

* 

23 

Ik 

2 


8o** 

(loo*;) 

* 

ll 


20** 

(lOG*) 

* 


192 

( 100 *) 

* 

2k 


Sane 
brand 
as now 


31 © 

( 100 *) 

* 

32 

16 

k 


18 

10 

19 

9 

5 

23 

28 

19 

10 

8 

11 

tm 

7 

4 

3 

5 

6 

3 

10 

4 

5 

3 

5 

2 

3 

- 

1 

3 


10 

4i 

1 

5 

h 

3 

2 

- 

1 

ii; 

- 

1 

- 

8 

- 

5 

20 

- 

3 

* 

- 

- 

- 

- 

- 

- 

- 

1 

5 

8 

k 

10 

2 

1 

1 

5 

1 

3: 

5: 

4 

2 

- 

• 

1 

- 

- 

*: 

* 

- 

- 

2 

5 

10 

2 

1 

- 

- 

- 

- 

- 

*: 

* 

- 

10 

- 

5 

15 : 

- 

- 

3 

15 

1 

1 

10 : 

- 


2 

20 

- 

5: 

5 : 

- 

- 

- 

- 

1 

1 

- 

1 

- 

- 

- 

- 

- 

- 

1 

- 

2 

- 

- 

- 

- 


* 

1 

- 

1 

- 

- 


- 

- 

- 

- 

- 

- 

- 


1 

- 

- 

- 

- 

- 

- 

- 

- 

- 

1 

- 

- 

*. 

- 

- 

- 

- 

- 

- 

• 

- 

- 

- 

-■ 

— 

- 

• 

• 

• 

- 


- 

- 


- 


- 

- 

- 

- 


- 

- 

- 

* 

- 


- 

- 

* 

- 

-■ 

- 


- 

- 

• 

1 


- 

- 

1 

- 

- 

- 

-■ 

- 

-■ 

* 

- 

- 

-• 

-■ 

- 

- 

- 

- 

- 

- 

-■ 

- 

- 

- 

“ ' 

- 


~ ■ 




5:3: 

35 

69 : 

30 1 

45' 

8.1 

8? 

29 : 

20: 

25 

35 

25 

15' 

13 

13: 

45 

6 

35 

30 1 

4 

*: 

per cent 
) cases are 

often 

unreliable. 






Source: https://ww^Jndustrydocuments.ucsf.edu/docs/nrgk0000 


1001750941 




4. What brand of cigarettes do you'nov smoke: most often? 

Asked of all cigarette smokers--- 
46$ of total sample 

Analyzed by Question Jb: respondents who, 
bIx months frcm nov, exoect to: 



Total 

Be 

Be smoking 

Have 



cigarette 

smoking 

different 

stopped 

Don’t 


smokers 

same brand 

brand 

smoking 

know 

Number of respondents 

2267 ' 

15 B 2 

171 

144 

““ 27 V 

• 

( 100 $) 

(10030 

( 100 $) 

( 100 $) 

( 100 $) 


* 

* 

* 

$ 

$ 

CAMEL (R) 

20 

21 

10 ' 

16 

24 

CHESTERFIELD (REG. ) 

11 

12 

9 

10 

9 

CHESTERFIELD (KING) 

4 

4 

5 

3 

5 

LUCKY STRIKE (R) 

. l4i 

16 

10 

10 

14 

PALL MALL (K): 

14 

14 

21 

12 

13 

PHILIP MORRIS (REG:.) 

6 

7 

6 

8 

5 

PHILIP MORRIS (KING) 

3 

2 

3 

1 

5 

OLD GOID (REG.) 

5 

5 

6 

6 

6 

OLD GOLD (KING) 

2 

2 

- 

* 

3 

viceroy (king f) 

4 

4 

8 

8' 

2 

VICEROY (REG* F.) 

* 

- 

- 

l 

-* 

HER3ERT TAREYT.ONi (K) 

3 

3 

7 

2 

3 

KOOL (REG.) 

2 

2 

2 

4 

3 

KQOL (KING)' 

II 

1 

- 

1! 

2 

RALEIGH (KING) 

2 

2 

2 

1 

* 

RALEIGH (REG.) 

* 

* 

- 

1 

-■ 

L & M (F)' 

2 

I 

4 

3! 

1 

KENT (F) 

1 

1 

2 

4 

1 

WINSTON (F). 

1 

1 

3 

2 

2 

PARLIAMENT (REG.. F) 

1 

1 

- 

1 

1 ' 

PARLIAMENT (KING: F) 

* 

* 

* 

1 

- 

CAVALIER (K) 

1 

1 

1 

2 

- 

FATIMA (K) 

* 

* 

- 

- 

1 

DUNHILL (k) 

* 

* 


1 

- 

EMBASSY (K) 

* 

* 

- 

wi 

- 

MARL3CR0 (R) 

* 

* 

1 

- 


SPUD (R) 

* 

* 

- 

1 

»■ 

SANO (KING F) 

* 

* ' 

- 

1 

w 

SABO' (KING) 

- 

- 

- 


-• 

ENCORE (F) 

- 

- 

- 

- 

- 

REGENT (K) 

- 

- 

- 

- 

- 

REGENT (KING F) 

- 

- 

- 

-■ 

- 

OTEER REGULAR 

* 

* 

- 

- 

- 

OTHER KING SIZE 

* 


- 

* 

- 

OTHER FILTER TIP 

- 

- 

- 

- 

- 

NO REGULAR: BRAND 

3 

- 

- 

- 

- 

DON'T KNOW 

* 

-■ 

- 

“ 

“ 

Stmmarv: 

REGULAR SIZE. 

Go 

63: 

44i 

57 

6.0: 

KING SIZE 

30" 

30 

38 

22 

32 

FILTER TIP 

9 

7 

18 

21 

8' 

SIZE' OR TYPE UNKNOWN 

l 

*Les:s than 

•5 per cent 


‘ 

' 


Source: https://wwwJ dustrydocuments.ucsf.edu/docs/nrgkOOOO 


21-6GSAT00T 


4. What, brand of cigarettes, doi you now, smoke: most often? 

Askedi of all cigarette smokers^- 
46* of total sample 

Abalyzed by Question 7i. respondents who say 


Tbtal 

the number of: cigarettes they, smoke ner 

day is: 


cigarette 
smoker s 

6 or 
less 

7-15' 

16-25 

26-35 

36-«5 

U6-55 

56 or 
more 

Number of respondents 

2267 

l 8 l! 

515 

1129 

255 

1 U 0 

23 f* 

113 **. 


( 100 %,)| 

( 100 *) (loo*) (io:o*)i ( 100 *) (loo*); ( 100 *) ( 100 *) I 

CAMEL (:R): 

$ 

* 

* 

* 

* 

* 

* 

* 

20 

13 

18 

22 

21 

19 

22 

23 

CHESTERFIELD ('REG.) 

111 

11 

9 

12 

18 

5 

1.81 

31 

CHESTERFIELD (KING) 

4 

4; 

3 

4 

4 

5 

4 

8' 

LUCKY STRIKE (R) 

14 

12 

14 

14 

16 

1'5 

18 ! 

23 

PALI. MALL (K) 

14 

15 

l4 

14 

11 

16 : 

10: 

- 

PHILIP MORRIS (REG!.) 

6 

8 

8 

5 

6 

6 

4 

_ _ 

PHILIP MORRIS (KING) 

3 

3: 

4 

2 

2 

2 


7 

OLD GOLD (REG.)' 

5 

4 

4, 

5 

5 

I 

8 


_ 

OLD GOLD (KING)' 

2 

2 

1 

1 

4 

-■ 

-■ 

VICEROY (KING F) 

4 

8 ! 

5 

4' 

2 

3 

4 

_ 

VICEROY (REG,. F) 

*; 


* 

* 

- 


- 

- 

HERBERT. TAREYTCN (K) 

3 

2 : 

4 

4 

2 

3 

_ 

_ 

KOOL,(REG.) 

2 

4 

2 

2 

2 

3 

_ 

_ 

KOOL (KING) 

1 

1 

1 

1 

*1 

1 

_ 

_ 

RALEIGH (KING) 

2 

2' 

2 

2 

3 

11 

4. 

_ 

RALEIGH (REG:.,) 

* 

- 

1 

* 


_ 


- 

L & M (F) 

2 

2 

1 

2 

1 

1 

_ 

8 

KENT (F) 

1 

2 

2: 

1 

*: 

1 

_ 


WINSTON (F) 

1 

1 

1 

1 

*! 

1 

_ 


PARLIAMENT (REG. F) 

1 

1. 

1 

1 


_ 



PARLIAMENT (KING F) 

* 

- 

- 

*• 

- 

1 

4 


CAVALIER (K) 

1 

_ 

1. 

1 

1 

1 

... 


FATIMA (K) 

* 

- 

* 

★ 

1 


_ 


DUNHILL (K): 

* 

- 

* 

* 

1 

1 

_ 


—EMBASSY (K) 

* 

* 

_ 

* 



_ 


MARLBORO (R) 

* 

*: 

* 


_ 




SPUD (R) 

* 

_ 

* 

_ 

_ 

1 



SANO (king; F) 

* 

*; 

_ 

_ 





SANO (KING) 

- 

- 

- 

- 

- 

_ 

_ 

_ 

ENCORE; (F) 


_ 

_ 






regent (k) 


_ 

_ 

_ 

_ 




regent (King f) 

- 

- 

- 

- 

- 

_ 

_ 

_ 

OTHER REGULAR: 

* 

_ 


* 

*• 




OTHER KING SIZE 

* 

1 

*: 

* 

_ 

1 



OTHER FILTER TIP 

- 

- 

- 

_ 

_ 


_ 

_ 

NO REGULAR BRAND 

3 

4 

4i 

2 

3 

1 

4 


DON'T KNOW 

* 

- 

_ 

_ 

* 




S ummary: 

REGULAR SIZE 

60 

55 

57 

60 

7,0' 

56 

61 

77 

KING SIZE 

3© 

30 

31 

30 

25 

35 

26 

15 

FILTER TIP 

9 

14 

10 

9 

4 

9 

9 

8 ! 

SIZE OR TYPE UNKNOWN 

1 

1 

2 

1 

1 


4 

1 


♦Less than »5 per cent 

^Percentages based on less than 100: cases are often unreliable.. 


Source: https://ww^<4ridustrydocuments.ucsf.edu/docs/nrg^0000 


1001750943 




COMPARATIVE TABLE 


5a. How long have you "been smoking (present brand) regularly?' 

Asked of cigarette smokers who 
now have a "regular” brand 1 



July 

1954 

August 

1953 

Number of respondents 

2198 

(100$) 

4266 

(100$) 


$■ 

* 

LESS THAN 3 MONTHS 

6 

3 

3-6 MONTHS 

5 

5 

6 - 12 MONTHS • 

9 

7 

1-2 YEARS 1 

16 

13 

2-5 YEARS! 

19 

26 

5 YEARS OR' MORE 

44 

4o 

DON'T KNOW' OR NO ANSWER 

1 

6 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750944 



I 

J 5 a* How long have you' been smoking: (present brand') regularly? 

■ Asked of cigarette smokers who 

now have a "regular" brand'— 

97$ of cigarette smokers' 

I 

I 

I 



Total 

Analyzed by 

1 

asked this 

respondients 

who are: 


question 

Male 

female 

■ Number of respondents' 

2198 : 

1325 

871 

■1 

(100$) 

(100$) 

(100$) 

1 

$' 

$ 

$ 

ONE month: or less 

2 

2 

3 

* 1-3 MONTES 

It: 

3 

5 

J 3-6 MONTHS 1 

5 

5 

6 

6-9 MONTHS 

4 

3 

6 

® 9 - 12: MONTIS: 

5 

4: 

6 

J 1 - 2 YEARS 

16 

13 

19 

2-5 TEARS 

19 

l3 

21 

■ 

* 5 YEARS OR MORE: 

at 1 

44 

51 

33 

a 

DON'T KNOW OR NO: ANSWER 

1 

l 

1 


a 

a 

a 

a 

a 

a 


43 

•. \ - 

.■ _ ;,y 





Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750945 



44 


5a . How long have youi been smoking 
Asked of cigarette smokers 1 who now have 


Analyzed by Question 4: 



Total 
ashed this 
question 

Chmel 

Chester¬ 
field 
(R & K) 

Lucky 

Strike: 

Pall 

Mall 

Number of respondents 

2198 : 

kk6 

3-44- 

322 - 

318 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 ^) 

(IOO 36 ) 


$ 

$ 

lo 

lo 

i 

ore; month: or. less 

2 

- 

2 

2 

2 

1 - 3 MONTHS 

k 

2 

1 

2 

3 

3. - 6: MONTHS 

5 

2 

3 

3 

6 

6 - 9 : MONTHS. 

k 

1 

3 

2 

5 

9-12 MONTHS 

5 

3. 

2 

2 

8 

1-2 YEARS 

16 

71 

18 

8' 

21 

.2 - 5 . YEARS 

19 

17' 

16 

16 

28 

5 YEARS OR MORE 

kk 

68 

55 

65 

2 : 5 

DON'T KNOW OR NO ANSWER 

1 

* 

* 

* 

2 


Years 

Years 

Year s 

Years 

Years 

Median length of time smoking 

k yrs 

Over 

Over 

Over 

2 yrs.- 

present, brand. 

2 mos. 

5 yrs.. 

5 yrs. 

5 yrs. 

5 mos-. 


1004750946 


♦Less than 

♦♦Percentages based on lie sis than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




(present brand) regularly? 


I 

I 

I 

I 

1 

I 

I 

I 

I 

I 

I 

a 

a 


a 


a 

a 

i 

a 

a 

a 

a 


a "regular"' brand—97$ 


of cigarette smokers 


respondents 1 whose present regular brand is; 


Philip 

Old 


Other, non- 

-filter 

Other 

Morris 
(R & K) 

Gold 
(R & K) 

Viceroy 

Regular 

size 

King 

size 

Filter 
(R & K) 

200 

(ICC#) 

142 

(loo#): 

93** 

( 10©#) 

58 ** 

( 100 #): 

169 

(100#) 

106 : 

(ICO#) 

$ 

$ 

$ 


# 

# 

2 

2 

6 

2 

1 

17 

4 

3 

17 

5 

3 

22 

6 

3 

18 : 

10 

8 

16 

5 

3 

16 

7 

7 

9 

6 

6 

8 

7 

8 

5 

11 

23 

22 

21. 

28 

20 

27 

22 

i f . 9 - 

27 

19 

6 

39 

38' 

3 

19 1 

26 

3' 

- 

- 

1 

2! 

* 

2 

Years 

Years. 

Months 

Years 

Years 

Months 

3 yrs.- 
9 mos. 

3. yrs . - 
4 mos. 

Ti 

1 yr 

10 mos. 

1 yr.- 
10 mos:. 



•5 per cent 

100: cases are often unreliable» 






Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750947 



5 b. Do you think you'll still be 1 smoking (present brand.) six months 


Asked . 1 of' cigarette smokers who now have a 


Analyzed by Question 4: 



Total 

asked this 
question 

Cameli 

Chester¬ 
field 
(R & K) 

Lucky 
Strike ' 

Pall 

Mall 

Number of respondents 

2198 : 

( 100 $) 

446 

( 100 $); 

3 kk 

(. 100 $)' 

322 ' 
( 100 $) 

318 

( 100 $) 


* 

$: 

*■ 

$ 

$ 

SAME BRAND' 

12 

7 k 


78' 

Ti 

SOME OTHER. BRAND 

8 - 

k 

1 

6 ' 

11 

PROBABLY STOP SMOKING: (volunteered); 

1 

5 

6 

4 

5 

DON'T KNOW OR NO ANSWER 

13 

IT 

13 

12 

13 


c 

© 

w 

o 

cr 

►U 

00 


♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



from' now , or do you think by then you may be smoking some other brand? 
"regular" 1 brand— 97$ of cigarette: smokers 


respondents: whose present regular brand is: 


Philip. 

Old 


Other non 

-filter 

Other 

Morris 

(r & k) 

Gold 
(R & K) 

Viceroy 

Regular. 

size 

King 

size 

Filter 1 
(R &. K) 

200 

( 100 $): 

ll+2 

( 100 $) 

93** 

(ioo$ ): 

58*'* 

( 100 $); 

169 

( 100 $) 

106 . 

( 100 $) 


i 

* 

$ 

$ 

$ 

72 

70 

64 

62 

7^ 

5I+: 

8 

8 

11+ 

8 

10 ' 

16 

7 

6 

ll+ 

il+ 

5 

16 

13 

16 

8. 

16 

11 

ll+ 


100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750949 



5b. Do you think you'll still be smoking, (present brand) six months from 
now, or do you think by then you may be: smoking some other brand? 


Asked of cigarette smokers who 
now haw a "regular " 1 brand— 
97 # of cigarette smokers 


Total 
asked this 
question 


Analyzed, by 

respondents who: are; » 
Male Female - 


Number of respondents 


SAME, BRAND 


S0I-E OTHER BRAND 


PROBABLY STOP SMOKING 
(volunteered) 


2198 

(IOO 36 ) 


72 

8 

7 


1325 

(lGO#) 


871 




72 

7 


72 

9 

7 


DON'T KNOW. OR. NO ANSWER 13 


15 


12 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750950 



5b. Do you think you'll still be smoking (present brand)' six months from 
now, or do you t h i nk by then you may be smoking 1 some other br and ? 

Asked of cigarette smokers who 
now have a "regular" brand-- 
97 1° of cigarette smokers 


Analyzed by respondents 



Total 

asked this 
question 

18-20 

whose 

21-24 

ages are 

25-34 

• 

35-49 

50 and 
over 

Number of respondents 

2198 : 

129 

253 

617 

754 

436 


( 10096 ) 

( 100 $) 

(IOO 96 ) 

( 100 ^) 

( 100 $) 

( 10096 !): 


* 



$ 

f 

f 

SAME BRAND 

72 

81 

77 

74 

69 

69 

SOME OTHER. BRAID 

8 

5 

7 

8 

9 

6 

PROBABLY STOP SMOKING (volunteered): 7 

3 

5' 

6 

7 

9 

DON'T KNOW OR: NO ANSWER 

13 

ll 

11 

12 : 

15 

16 . 


h* 

c 

o 

Cl 

o 

C D 
Cl 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



50 


5b. Do you think you'll still be smoking (present brand): six months from 
now,, or do you think by then you may be smoking 1 some other brands? 

Asked of cigarette smokers who 
nowi have: a ’'regular ' 1 br and — 

97 $ of cigarette smokers 


Total Analyzed by respondents 


asked this whose economic level is: 



question 

A 

B 

c 

. D 

Number of respondents 

2193 

91** 

289 

1091 

- 688 ' 


( 100 $): 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


$ 

$ i 

$ 

$ 

$ 

SAME BRAND 

72 

75 

69' 

72 

74 

SOME OTHER BRAND 

8 : 

8 

10 

8 

7 

PROBABLY STOP SMOKING (volunteered) 7 

4 

7 

7 

6 . 

DON’T KNOW' OR NO ANSWER 

13 . 

13 

l4 

13 

13 


h* 

e 

o 

It* 

CT 

C 

CS 


^Percentages based on less than ICO cases, are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



5 b. Do you think you 1 11 still be smoking (present, brand) six months from 
now, or do you think by then you may be smoking some other brand? 


Asked of cigarette smokers who 
now have a "regular" brand— 
97 $ of cigarette smokers 


Total 
asked this 
question 


Analyzed by 
respondents who are: 
White’ Negro 


Number of respondents 


2198: 

(100^) 


1998 ' 191 

( 100 ) ( 100 :) 


SAME BRAND 


$ $ 

72 73 . 60 


SOME OTHER: BRAID 


8 : 8 . 6 


PROBABLY STOP SMOKIES 

(volunteered) 7 


7 5 


DON'T KNOW OR E0 ANSWER 13 


12 


29 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750953 



52 


5 b. Do you think you'll still be smoking (present “brand) six months from 
now, or do you think by then you may be smoking some other brand? 

Asked of cigarette smokers 1 who 
now have a "regular" brand— 

97$ of cigarette smokers 


Number of respondents 2198 


Analyzed by respondents who live in 

_ places with a population of; _« 

* Under * 

2,500' 

Total 250',000 100,000 25,000 2,500 and a 

asked this Over to to to to rural Rural* 

question' 1,000,000 1,000',000 250,000 100,000 25,000 non-firm farm 

2198. 28S 3.44 193 323 434 353 25cJ 

(100$) (1000) (100$) (100$)' (100$) (100$) (100$) (100$) 


SAME, BRAND 


SOME. OTHER BRAT® 


PROBABLY: STOP 1 SMOKING 
(volunteered) 


DON'T' KNOW OR NO ANSWER 13 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





5b. Do you think you'll still be smoking (present brand) six months from 
now, or do' you think by then you may be smoking some other brand? 


Asked of cigarette smokers who 
now have a "regular" brand-- 
97$ of 1 cigarette smokers 


Analyzed by Question 5 a : respondents 
whQj have been smoking present brand for: 



Total 
asked this 
question 

One 
month 
or less 

1 - 3 

months 

3 - 6 
months 1 

6 months 
to 

1 year 

l - 5 

years 

5 years 
or more 

Number of respondents 

2198 

(100$) 

50** 

(100$): 

87** 

(.100$) 

118 

(100$) 

195 

(100$) 

761 

(100$) 

974 

(100$) 


* 

$ 

a 

$ 

$ 

$ 

$ 

SAME BRAND 

72 

28 

39 

52 

64 

73 

81 

SOME OTHER BRAND 

8 

ho 

21 

19 

7 

7 

4 

PROBABLY STOP SMOKING 
(volunteered) 

7 

14 

11 

12 

9 

6 

5 

DON'T KNOW OR NO ANSWER 

13 

18 

29 

17 

20: 

14 

10 


**Percentages based o:n less than ICO cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750955 







5c. What brand do you think you'd be: most apt. to switch- to?: 


Asked of "regular brand" smokers who 
said, they would, probably be smoking 
a different brand, sibc: months: from 
now—of "tegular brands smokers 

5c:.. 

Total 
asked this 
question 

Present 

regular 

brand** 

Number of respondents 

171 

(Jjocjt); 

*' 

171 

Ciotf): 

* 

CHESTERFIELD (REG,): 

7 

9 

CHESTERFIELD (KEG) 

5 

5 

LUCKY STRIKE (R) 

10 

10: 

CAMEL (R) 

9 

10: 

PHILIP MORRIS (REG,.) 

5 

6 

PHILIP MORRIS (KEG.) 

3: 

3 

L & M (if): 

7 

4 

VOSTDN, (F), 

6 

3 

PALL MALL (K) 

6 

21 

VICEROY (KEG F): 

5 

8 

VICEROY (REG. F) 

1 

- 

OLD 1 GOLD (REG.); 

2 

6' 

old, gold: (keg): 

1 

- 

CAVALIER: (k) 

2 

1 

KELT (F) 

2 

2 

DUNHLL (K) 

1 

- 

PARLIAMENT (KING F) 

1. 

* 

RALEIGH (REG.) 

1 

_ 

RALEIGH (KEG) 

- 

2 

sano (king f) 

1 


SANO: (KING) 

1 

- 

FATIMA (K) 

1 


HERBERT TAESYTC" (K) 

1 

7; 

KDOI (KING) 

1 


KOCL (KEG.) 

- 

2 

REGENT (KEG f) 

\ 

_ 

MARLBORO 

- 

1 

OTHER REGULAR 

2 


OTHER; KING SIZE 

1 


other; filter tip 

3 

- 

NO PARTICULAR BRAND 

5 


NO ANSWER 

9 

- 

Strnmary: 

REGULAR. SIZE 

39 

44 

KIIiG' SI'ZE 

23 ; 

36 

FILTER TIP 

29 

18 

SIZE OR. TYPE UliKNOWN 

9 

- 


*Less than .5. per' cent 

**The present regular brand, of these prospective: switchers is. shown for comparative 


r 

r 

r 

r 

r 

r 

i 

r 

r 

i 

i 

i 

L 

i 

i 

L 

L 

L 

L 

L 

L 

purposes: 

L 



Source: https: , ndustrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750956 




a 

i 

i 

■ 

i 

i 

i 

i 

n 

i 

a 

a 

a 

a 

i 

a 

a 

a 

a 

a 

a 


5 *1. Why ("brand most apt to switch to) rather than' some other "brand? 

Asked of "regular "brand" smokers who 
said they would probably be 1 smoking 
a, different brand six months; from 
now—8$ ’ of "regular brand" smokers 



Total 

askedi this 
question 

Number of respondents 171 . 

(10056) 


LIKE' THE FILTER TIP; THINK FILTERS ARE 

BETTER, LESS HARMFUL 21 

USED: TO SMOKE THEM; HAVE TRIED THEM AND LIKED 

THEM 18 

MILDER, NOT AS STRONG; WANT A MILD CIGARETTE 17 

LIKE THEIR TASTE, FLAVOR; THEY HAVE: MORE FLAVOR l4 

LESS’ IRRITATING,; EASIER ON THROAT; OTHERS' 

CAUSED COUGHING, IRRITATION 7 

LIKE, PREFER KING SIZE 7 

LIKE TO CHANGE BRANDS OFTEN 6 

RECOMMENDATIONS; HAVE HEARD GOOD REPORTS ABOUT 

THEM 4 

THEY HAVE BETTER TOBACCO 1 

THEY ARE CHEAPER 1 

INFLUENCE OF ADVERTISING 1 

LIKE THE SNAP-OPEN PACK 1 

NO SPECIAL REASON 1 

FEAR OF CANCER I 

ALL OTHER . 3 

DON'T KNOW' OR: NO ANSWER 15 


Note: Percentages add to more than 100$: because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


100175095'? 



5e. Why do you 1 think you will stop smoking cigarettes? 


Asked of "regular brand" smokers who 
volunteered they would probably not 
be smoking six months from mow-- 
7 $ of "regular brand" smokers 



Total 
asked this 

Analyzed by 
respondents who are: 


question 

Male 


Ftemale 

Number of respondents 

144 

(100$) 

84** 

(100$) 


59** 

(100$) 


1° 

f 


* 

THINK THEY ARE PHYSICALLY HARMFUL 

22 

24 


-19 

FEAR: OF CANCER 

22 

20 


^24 

COST TOO MUCH' 

10 

7 


14 

DOCTOR:'S ORDERS,; ADVICE 

8 

6 


10 

SMOKING TOO MUCH; HABIT GETTING TOO STRONG 8 

10 


5 

BECAUSE OF COUGH 

7 

8 


5 

CAUSE OTHER PHYSICAL DIFFICULTIES (IN¬ 
DIGESTION, NERVOUSNESS, NON-STEEPING, 
ETC .): 

7 

7 


7 

MAKE ME SHORT-WINDED 

6 

11 


- 

BECAUSE OF OTHER RESPIRATORY ILLNESSES 
(ASTHMA, SINUS, LUNGS) 

6 

6 


7 

IRRITATE THROAT (SORE THROAT, THROAT 
BURN, ETC.): 

6 

4 


8 

JUST DECIDED TO STOP 

3 

5 


2 

BECAUSE OF PREGNANCY, SMOKING BECOMES 
UNPLEASANT 

3 

. 


7 

PREFER CIGAR, PIPE (NO FURTHER: INFORMATION) 3 

5 



I DON'T REALLY ENJOY IT 

2 

l 


3' 

HUSBAND,. WIFE, RELATIVE, WANTS; ME TO STOP 2 

l 


3 

BECAUSE OF HEART TROUBLE 

1 

- 

C 

c 

2 

DISLIKE THE' TASTE; LEAVE BAD: TASTE IN 
MOUTH 

PREFER: CIGAR:,. PIPE—LESS NICOTINE 

TO' GET. HUSBAID/WIFE TO STOP 

1 

1 

1 

l 

l 

h* 

Cl 

c 

C3 

Cl 

*» 

2 

ATI. OTHER 

3 

2 

CD 

3 

DON'T KNOW OR NO ANSWER 

4 

5 


2 


^^Percentages based' on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





5e. Why do you think you will stop smoking cigarettes? 


Asked of "regular brand" smokers who 
volunteered! they would probably not 
be smoking six months from now-- 
7 $ of "regular brand" smokers 


Total 
asked this 
question 


Number of respondents l44 

( 10096 ): 

a 

THINK THEY ARE PHYSICALLY HARMFUL 22 

FEAR OF CANCER 22 

COST TOO: MUCH 10 

DOCTOR'S ORDERS > ADVICE 1 8 

SMOKING TOO MUCH; HABIT GETTING TOO STRONG; 8 

BECAUSE OF COUGH 7 

CAUSE OTHER' PHYSICAL DIFFICULTIES (IN¬ 
DIGESTION, NERVOUSNESS, NON-SLEEPING, 

ETC.) 7 

MAKE ME SHORT-WINDED 6 

BECAUSE OF OTHER RESPIRATORY ILLNESSES 

(.ASTHMA, SINUS, LUNGS) 6 

IRRITATE THROAT 1 (SORE THROAT, THROAT 

BURN, ETC.) 6 

JUST DECIDED TO STOP 3: 

BECAUSE OF PREGNANCY, SMOKING BECOMES 

UNPLEASANT 3; 

PREFER CIGAR, PIPE! (NO FURTHER IN¬ 
FORMATION) 3, 

I DON'T REALLY ENJOY IT 2: 

HUSBAND, WIFE, RELATIVE,. WANTS IE TO: STOP 2' 

BECAUSE OF HEART TROUBLE 1 

DISLIKE THE TASTE; LEAVE BAD TASTE IN 

MOUTH 1 

PREFER CIGAR, PIPE--LESS NICOTINE 1 

TO GET HUSEAKD/WIFE TO STOP 1 

ALL OTHER 3 

DON'T KNOW. OR NO ANSWER' 4 


Analyzed by 
resDor.der.ts who are: 


Under 35 

55**' 

( 100 *) 

* 

20 

18 

9 

7 

4: 

9 

5 

5 

9 

7 

2 

5 

2 

4 

4 


2 

2 

4 

5 


Over 35 

89** 

(1001$) 

t 

24 

24 

10 

8 

10 

6 

8 

7 

4 

4 

4 

1 

3 

1 

1 

1 

l 


2 

2 


^^Percentages based on' less than 100 cases are often unreliable;. 
Note: Percentages' add to more than 100$ because some 
respondents gave more than one answer. 

Source: hftpsT/7www.incrustrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750959 
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6a. What was. the last brand you smoked regularly 
Asked of cigarette smokers who now have a 


Analyzed by Question 1 4: 



Total 

asked this 
question 

Camel 

Chester¬ 
field 
(R & K) 

Lucky 

Strike 

Pall 

Mall 

Number of respondents 

2198: 

446 

344 

322 

318 


(lQQfJ 

(lOOjfe)' 

('l00g6-)= 

(I00£> 

ClOOjfe): 

LUCKY STRIKE (R) 

* 

a 

i 

* 

* 

19: 

30 

23 


23 

CHESTERFIELD (REG.) 

15 

17 

2 

Ik 

21 

CHESTERFIELD: (KING) 

I 

* 

- 

- 

2 

CAMEL (R): 

15 

- 

19 

20 

20 

PHILIP MORRIS' (REG.) 

7 


5 

7 

12 

PHILIP MORRIS' (KING) 

I 

- 

- 

* 

2 

OLD' GOLD (REG.) 

4 

5 

3 

5 

5 

OLD' GOLD (KING) 

l 

1 

* 

1 - 

1 

PALL MALL (K) 

4 

2 

7 

2 

- 

HERBERT TAREYTON (K) 

2 

-* 

1 

1 

2 

KOOL (REG.) 

1 

2 

l 

1 

1 

KOOL (KING) 

* 

* 

- 

- 

- 

RALEIGH (REG..)' 

1 

* 

2 

1 

1 

RALEIGH (KING 1 )' 

* 

- 

- 

* 

* 

VICEROY (KING F ) 

1 

- 

- 

- 

1 

VICEROY (REG,. F) 

* 

- 

* 

1 

- 

FATIMA (K) 

1 

1 

1 

*: 

- 

PARLIAMENT (REG. F) 

* 

- 

1 

Mr 

- 

PARLIAMENT (KING F') 

* 

1 

* 

- 

- 

KENT (F): 

* 

- 

* 

- 


CAVALIER (K) 

* 

* 

- 

* 


DUNHILL: (K) 

Mr 

- 

- 

M 

* 

MARLBORO (R) 

* 

Mr 

- 

- 

- 

SPUD: (R) 

* 

Mr 

* 

— 

a ■ 

L & M (F) 

* 


* 



REGENT (K) 

* 

— 

- 


O - 

REGENT (KING F) 

- 

- 

- 

- 

O - 

EMBASSY (K) 

_ 

* 




.ENCORE (F) 

- 

- 

- 

- 

V 

CT 

SANO: (KING) 

- 

- 

- 

- 

w 1 

c - 

SANG (KING F> 

- 

- 

- 

- 

c 0 - - 

WINSTON (F) 

- 

- 

- 

- 

cn - 

OTHER: REGULAR 

2 

3 

2 

3 

O 

OTHER. KING SIZE 

* 

* 

* 

- 

-• 

OTHER FILTER. TIP 

* 

- 

- 

- 

- 

NO: REGULAR BRAND 

8 

9 

10 

13 

3 

NONE 

Ik 

22 

18 

27 

4 

DON'T KNOW' OR NO ANSWER 

3 

3 

5 

k 

2 


*Less than 

^^Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





before yon 

smoked _ 

(present brand) 

_? 



"regular" brand—97$ of cigarette: smokers 



respondents whose present regular brand is: 



Philip 

Old 


Other non- 

■filter 

Other 

Morris 

Gold 


Regular 

King 

Filter 

(R & K) ; 

(R & k) 

Viceroy 

size 

size 

(R & K) 

200 

l4;2 

93** 

58** 

169 

106: 

(100$) 

(100$) 

(100$.): 

(100$) 

(100$) 

(100$) 

$ 

$ 

. $ 

* 

$ 

$ 

25 

22 

9 

12 

13 

8 

21 

13 

12' 

12 

lb 

26 

1 

- 

3 

- 

3 

1 

16 

26 

12 

19 

19 

11 

3 

8' 

11 

9 

12 

8 


1 

5 

- 

2 

1 

2 

1 

6 

2 

3 

5 

l 


2 

- 

- 

- 

5 

5' 

11 

7 

8 

11 

l 

1 

12 

3' 

2 

6 

l 

-■ 

4 

“ 

3 

- 

. 

1 

2 


2 

l 

- 

- 

2 

2 

• - 

3 

1 

1 

-■ 

- 

- 

3 

- 

- 

- 

2 

1 

3 

— ' 

l 

l 

“ 

2 


1 

\. 

- X 

- 

- 

- 

- 

2 

1 

- 

- 

- 

2 

2 

1 

1 

- 

- 

1 

l 

-■ 

- 

1 

- 

1 

- 

- 

l 

- 

- 

1 

l 

1 





l 

- 

- 

- 

- 

- 

2 

2 

- 


3 

1 

- 

- 

- 

I 

- 

1. 

1 

- 

6: 

6 

5 

HO- 

5 

3 

12: 

7 

1 

12 

b 


- 

4 

1 

5 

l 

- 


.5 per cent 

100 cases : are often unreliable* 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001730961 
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fa. What was the last brand you smoked regularly 
before you smoked (present brand) 1 ? 


Asked < 

Df cigarette smokers 

who 


now have a "regular" brand 

-- 


97 % of 

cigarette smokers 

Total 

Analyzed by 


asked this 

respondents 

who are: 


question 

Male: 

Female 

Number of respondents 

2198: 

1325 ' 

871 


(100$) 

(lQ 0 f> 

(lOO^b) 

LUCKY STRIKE (R) 

$ 

* 


19 1 

20 

17 

CHESTERFIELD (REG.) 

15 

16' 

13 

CHESTERFIELD (KING) 

1 

1 

2 

CAMEL (R) 

15 

16 

13 

PHILIP MORRIS: (REG.) 

7 

6 

9 

PHILIP MORRIS (KING) 

1 

* 

l 

OLD GOLD (REG.) 

k 


k 

OLD GOLD (KING) 

1 

* 

l 

PALL. MALL (K) 

k 

3 

7 

HERBERT TAREYTON (K) 

2 

1, 

k 

KOOL (REG.) 

1 

1 

2 

KOOL (KING) 

* 

* 

- 

RALEIGH (REG.) 

1 

l 

2 

RALEIGH (KING) 


* 

* 

VICEROY (KING P) 

1 

* 

1 

VICEROY (REG. F) 


*: 

1 

FATIMA (K) 

1 

1 

* 

PARLIAMENT (REG. F) 


* 

* 

PARLIAMENT (KING F) 


* 

* 

KENT (F) 

-* 

* 

1 

CAVALIER (K) 

* 

-* 

-* 

DUNHJLL (K) 

-* 

* 

* 

MARLBORO' (R) 

* 

* 

* 

SPUD (R) 

* 

* 


L, & M (F) 

* 

*: 

* 

REGENT (K) 

* 


* 

REGENT (KING F) 

— 

- 

«• 

EMBASSY: (K) 

_ 



ENCORE (F) 




SANO: (KING) 


^. 


sa.no (KING F) 

_ 



WINSTON (F) 

- 

- 

- 

OTHER' REGULAR' 

2 

3 

* 

OTHER KING SIZE 

* 

* 

* 

OTHER. FILTER TIP 

* 

* 


NO REGULAR BRAND 

8 

8 

7 

NONE 

ik 

16 

12 

DON'T KNOWi OR NO ANSWER. 3 

3 

3 


*Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750962 








f *. What 

was the last brand you 

smoked regularly 


61 

before you smoked. (present brand) 

? 


■ 1y>#. 

• • • ‘i',! 


Asked of cigarette smokers who 




now have a "regular 11 brand-- 
97$ of cigarette smokers 



' : . fkh 


Total 

Analyzed by respondents whose ages 

are: 


asked this 





50 and 


question 

18-20 

21-24 

25-34 

35-49 

over 

Number of respondents 

2198 

129 

253 

617 

754 

, *36 . 

(100$) 

(100$) 

f 

(100$) 

(100$) 

(100$) 

(100$) '¥$$$&& 


$ 

$ 

i 

t 

$ ■ 

LUCKY STRIKE (R) 

19 

' 14 

17 

23 

19 

16 

. 4. . •> 

CHESTERFIELD (REG.) 

15 

12 

13 

l4 

14 

18 r -^\M 

CHESTERFIELD (KING) 

1 

- 

2 

2 

I 

* • 

CAMEL (R) 

15 

18 

13 

15 

18 


PHILIP MORRIS 1 (REG.) 

7 

6 

6 

8. 

7 

6 • 

W . -- V . 

PHILIP MORRIS (KING) 

1 

- 

1 

1 

1 


OLD GOLD (REG.): 

4 

3 

5 

3 

4 

6 /v®. 

OLD GOLD (KING;) 

1 

- 

* 

* 

1 

'* . I 

PALL MALL (K) 

k 

7 

6 

4 

4 

5 : :'i7 

HERBERT TARSYTON (K) 

2 

- 

l 

1 

2 


KOOL (REG.) 

1 

- 

1 

2 

2 

1 ,.//■ 

kool (king) 

* 

l 

- 

- 

- 


RALEIGH (REG.) 

I 

- 

* 

* 

1. 

2 . '’\$M 

RALEIGH (KING) 

* 

- 

- 

* 

1 

* ' 

VICEROY (KING F) 

I 

1 

2 

* 

1 

* 

VICEROY (REG. F) 

* 

- 

- 

1 

* 


FATIMA (K) 

1 

- 

- 

1 

• 

2 

PARLIAMENT (REG. F) 

* 

1 

- 

* 

* 

1 • 

PARLIAMENT (KING F) 

* 

l 

- 

* 

- 

* 

KENT (F) 

* 

- 

1 

* 

1 

- ■ ■■■ ^ 

CAVALIER (K) 

* 

- 

- 

* 

* 

1 

DUNE ILL (K) 

* 

- 


1 

* 

* . 

MARLBORO (R) 

* 

- 

* 

* 

- 

* ' : -;r 

SPUD (R) 

* 



* 

* 

— ' 

L & M (F) 

* 

1 

* 

- 

- 


REGENT (K) 

*: 

- 

- 

* 

- 


REGENT (KING F) 

- 

- 


- 

- 


EMBASSY (K) 

- 

- 



* 

- 

ENCORE (F) 

- 

- 

- 


- 

- 

SANO (KING) 

- 

- 

- 


-■ 

- 

SAE0: (KING F) 

- 

- 

- 

- 

- 

- 

WINSTON (F) 

- 

- 

- 

— 

• 

- H - 

OTHER' REGULAR 

2 

1 

1 

1. 

1 

1 ° 

y Oi 

OTHER: KING SIZE 

-* 

- 

-* 

* 

* 

~ h> 

OTHER FILTER TIP 

* 

- 

- 


* 

- 

NO REGULAR BRAND 

8 

8 

8 

5 

9 

9 - gf 

NONE 

ik 

25 

20 

16 

10 

11 

^ CO 

5 <75 

DON’T 1 KNOW OR NO ANSWER 

3 

1 

3 

2 

3 


*Less 

than *5 per 

cent 



CO; 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 







fa* What was, the last brand you smoked regularly 
before you smoked (present brand)! ?, 

Asked of cigarette smokers who 
now have a "regular" brand'— 

974 of cigarette smokers 



Total 

asked this 
question 

Analyzed by respondents 
whose economic level is: 

A B _C_ _D_ 

Number of respondents 

2193 

(10056) 

$ 

91 ** 

(IOO56) 

289 

(10056) 

t 

1091 

(10056) 

* 

688 

(10056); 

* 

LUCKY STRIKE (Pi 

19 

14 

17 

18. 

21 

CHESTERFIELD (REG.) 

15 

10 

19 

16 

12 

CHESTERFIELD (KING) 

1 

3 

1 

1 

1 

CAMEL (R): 

15 

20 

u 

14 

17 

PHILIP MORRIS (REG.) 

7 

12 

7 

7 

7 

PHILIP MORRIS (KING) 

l 


1 

1 

-l 

OLD'GOLD (REG.)' 

4 

3 

5 

4 

. 4 

OLD GOLD (KING) 

1 

- 

1 

* 

1 

PALL, MALL (K) 

4 

5 

4 

3 

6 

HERBERT TAREYTON (k) 

2 

2 

2 

2 

l 

KOOL, (REG.) 

1. 

- 

1 

1 

2 

KOOL. (KING) 

* 

- 

- 

- 

* 

RALEIGH (REG.) 

1 

- 

1 

2 

* 

RALEIGH (KING) 

* 

- 

1 

*•: 

* 

VICEROY (KING F) 

1 

- 

1 

1 

* 

VICEROY (REG. F) 

* 

- 

1 

* 

- 

FATIMA (K) 

1 

2 

-X- 

* 

* 

PARLIAMENT (REG. F) 

* 

- 

1 

* 

* 

PARLIAMENT. (KING F) 

* 

1 

- 

* 


kept (f); 

* 

3 

I 

-* 

- 

CAVALIER (K)' 

* 

- 

* 

1 

- 

DTJNHILL (K) 

* 

- 

* 

* 

* 

MARLBORO (R) 

*! 

- 

1 


- 

SPUD (R) 

*: 


- 

- 

1 

L & M (F) 

* 

- 

- 

* 


REGENT (K) 

* 


— 

* 

- 

REGE1T (KING F) 

- 

- 

- 

- 

- 

EMBASSY (K) 

_, 


dm 



ENCORE (F) 

- 

- 

— 



SANO (KING)' 

- 

- 

- 

- 

- 

SAKO (KING; F) 

-■ 

- 


- 

- 

WINSTON (F) 

- 

- 

- 

- 

dm 

OTHER REGULAR 

2 


1 

1 

3 

OTHER KING SIZE! 

* 

- 

1 

* 

- 

OTHER FILTER TIP 

* 

- 

- 


* 

NO REGULAR' BRAND 

8 

5 

8 

8 

8 

NONE 

111 

1? 

11 

16 

13 

DON'T KNOW OR NO' ANSWER 

* ^Percentages based 

3 3 

*Less than .5 per cent 
on less than 100 cases are 

3 4 . 

often unreliable. 

2 


1001750964 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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6 b. How did you happen, to leave (brand used to smoke’ 
and change to (brand now smoking) ? 

Asked of cigarette smokers who switched 
•• from a "regular brand " 1 to another "regular 
brand"— 73 $ of cigarette smokers 


Humber of respondents. 


Total 
asked this 
question 

1655 


Analyzed by 
respondents who are: 
Male Female 

965 688 

(100$) (100$) 

*■ t 


LIKED FEATURE. OF HEW BRAND 

30 

30 


31 

Hew brand Is milder 

12 

11 


IF 

Prefer taste of new brand 

7 

9 


5 

Wanted filter tip 

Hew brand more: satisfying; like it better (no 

4 

3 


7 

further information) 

4 

5 


3 

Hew, brand cost less 

1 

l 


I 

Other (liked feature of new. brand) 

4 

4 


5 

REASONS OF HEALTH 

23: 

24 


23 

Old brand made respondent cough 

11 

12 


9, 

Old 1 brand irritated throat 

6: 

6 


7 

New brand less irritating, easier on throat 
Changed to mentholated cigarette because of 

3 

4 


2 

cold, sinus, other respiratory trouble 

l 

1 


1 

Told to use filter tip 

* 

* 


* 

Other (reasons of health) 

3 ■ 

3 


5 

OLD: BRAND UNSATISFACTORY 

18 

19 


18 

Old brand too strong 

6 

7 


10 

Old brand,tasteless, no longer tastes good 

3 

4: 


3 

Just, got tired of old brand 

Old brand poorly made (loosely packed and 

2 

2 


2 

other)! 

2 

2 


1 

Old brand was stale 

1 

l 


* 

Old brand too mild, not satisfying 

1 

l 


I 

Other (found fault with old brand) 

2 

2 


2 

influence; of others 

12 

_7 


18: 

Because husband,, wife, parent smokes, them— 





easier to smoke same brand as husband, 
wife, parent 

7 

4 

h* 

O 

O 

10' 

Other relatives,, friends smoked them 

4 

2 

5 

Recommendations of: friends, relatives 

2 

1 


3 

PREFER KING SIZE 

CHANGED, WANTED A CHANGE, ADVISED TO CHANGE 

OLD BRAND NOT AVAILABLE 

8 

5 

“I 

>1 

GT 

O 

C0 : 

11 

3 

3 

response; TO ADVERTISING 

3 


cr> 

J. 

CHANGES FREQUENTLY, HAS NO REGULAR BRAND' 

_2 

_2 

G1 

_2 

DIDN’T LIKE KING SIZE 

* 

* 



ALL OTHER 

3 

J 


2 

DON'T KUQW OR NO ANSWER 

H 

.1 


H 


*Less than .5 per cent 

Note: Group totals add to more than. 1 G 0 /&, and sub-totals: may add to 
than group totals because some respondents gave more than one 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


more 
answer 4 
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6b. How did you happen to leave (brand used 

Ashed of cigarette smokers 1 
to another "regular brand" 

__ Analyzed by 

How smoke regular size 


Humber of : respondents 


LIKED FEATURE OF' HEW. BRAND 30 

Hew brand is milder 12 

Prefer taste of new brand J 

Wanted filter tip 4 

Hew brand more satisfying; like it better 
(no further information) 4 

New brand cost less 1 

Other (liked feature of mew brand) k 

REASONS OF HEALTH 23 

Old brand made respondent cough 11 

Old brand irritated throat 6 

New brand less 1 irritating, easier on 

throat 3 

Changed to mentholated cigarette 
because of' cold,, sinus, other 
respiratory trouble 1 

Told to use filter tip. * 

Other (reasons, of health): 3 

OLD BRAND UNSATISFACTORY l8: 

Old brand too strong ~o 

Old brand tasteless, no longer tastes good 3 
Just got tired of old brand 2 

Old brand poorly made (loosely packed 

and other) 2 

Old brand was stale 1 

Old brand too mild:, not satisfying 1 

Other (found fault: with old brand) 2 

INFLUENCE' OF OTHERS' 12' 

Because husband, wife,, parent smokes 
them—easier to smoke same brand as 
husband, wife, parent 7 

Other relatives, friends smoked them 4 

Recommendations of friends, relatives. 2: 

PREFER KING SIZE Q, 

CHANGED, WANTED A CHANGE, ADVISED TO CHANGE ~ 
OLD' BRAND NOT AVAILABLE ~f 

RESPONSE TO ADVERTISING. ~ 

CHANGES' FREQUENTLY, HAS NO REGULAR BRAND ~2 
DIDN’T LIKE KING SIZE * 

ALL OTHER 3 

•DON'T 1 KNOW 1 OR NO ANSWER 


Total 

and used to smoke: 


asked this 
question 

Total 

Regular 

size 

King 

size 

Filter 

tipi 

1655 

88l 

805 

60** 

16 ** 

(lCO;o) 

(ioo;t.) 

(100^) 

(l00$) 

(lOO^) 

f 


1 ° 

$ 


30 

25 

26 

17 

31 

12 

9 

10 

2 


7 

10 

10 

5 


h 

* 

- 


- 


*Lesa than 

•*^Percentages based on less than 

tA^wW. i st^dimiirnSrats. G09^cWdoe6JWtigitMQ( may add to more 
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to smoke) and change to (brand now smoklr 

who switched from a "regular brand" 

—73$ of cigarette: smokers 

Questions 4 ,£ar respondents who: _ 

Mow smoke king size 
and used to smoke: 


Mow smoke filter tip 1 
and used to smoke :: 


Tbtal 

Regular 

size 

King 

size 

- Filter 
tlP' 

Total 

Regular 

size 

King 

size 

Filter 

tip 

585 

478 

98** 

9^ 

189 

114 

60** 

15 ** : 

(100$) 

(100$) 

(100$:) 

(100$) 

(100$) 

(100$) 

(100$)' 

(100$): 

$' 

$ 

$ 

$ 

$ 

$ 

54 

$ 

f 

30 

30 

32 

33 

53 

53 

51 

TE 

15 

17 

11 

15 

17 

12 

20 

6 

5 

7 

11 

2 

- 

2 

13 

- 



- 

39 

4 l 

42 

7 


1 


^, 

A 1 

13. 

4 

3 

7 

7 

31 

40 


13 

11 

12 

7 

6 

7 

5 

• 

6 

5 

7 

7 

4 

3 

7 

* 

13 

16 

12 

- 

EL 

9 

4 

13 

2 

2 

2 

- 

2 

1 

2 

13 

1 

2 

4* 


1 

1 

m . 

4* 

1 

1 

- 

• 

* 

1 

~ 

- 

* 

1 

- 


_8 

_9 

_8 

JL 

4 

5 

3 


* 

- 

2 

- 

4 

4, 

3 

7 

3 

3 

_2 

7 

1 

l 

- 

JL 

1 

l 

- 

- 

"IT 

3 

JL 

JL 

l 

JL 

- 

JL 

1 

- 

2 

- 

2 

- 

Jl 

JL 

JL 

JL 

3 



•5 per cent 

100 cases are often unreliable. 

than group totals 3 ffliii^dntlp^/wi^dndmti^qtffls>ianT<Errte. ftfcaheobhdacsttettgkOOOO 
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6b * How did you' happen to Heave (brand us-edl to: smoke)' 
and change to (brand 1 now smokingj: ? 

Asked of cigarette smokers, who switched 
from a "regular brand" to another "regular 


Number of respondents 


brand--73$ of cigarette: smokers 

Total j 
asked this 
question 

1655 

(iCOt) 

* 


Analyzed by respondent 
_ whose ages are: 

16^20 21-21 25:-3l, 33-I9 

84** 174 I7I' 589 

(10096:): (ioo£): (iooj6:): (10056); 


LIKED FEATURE OF NEW BRAND 30 40 28< 2J 30 

New brand! is milder, 12 19 10: 10: 12 

Prefer taste of new brand 7 14 7 7 7 

Wanted filter tip. 4 2 3 5' 5 

New brand' more: satisfying;; like: it better 

(no further information) 4 7, 3, 3 4 

New brandi cost: less 1 1 1 ♦ 

Other (liked' feature of new brand)' 4 J 4 4 3' 

REASONS 1 OF HEALTH 1 23 l6 24- 23 21- 

Old brandi made respondent cough 11 13 11 11. 

Old brandi irritated throat 6 8 9 6 6 

New brand less irritating, easier on threat 3' - 4 3 3 

Changed to mentholated! cigarette because' of: 

cola, sinus, other respiratory trouble: 1 - 1 1 1 

Told to use filter tip * - - 1 

Other (reasons of health) 3 2 1 4 3; 

OLD' BRAID UNSATISFACTORY: 18: 2£ 24 17 YT 

01d : brand too strong b 15 13 ”8. 7 

Old brand tasteless!, no longer tastes good 3 4 5 3 3' 

Just got tired of old brand 2 1 1 3 2 

Old brand poorly made (loosely, packed and 

other) 2 2 2 2 2! 

Old brand was stale 1 - 1 1 1 

Old brand too mild, not satisfying 1 11*1 

Other (found fault, with old brand) 2 2 2 1 2: 

INFLUENCE OF OTHERS: 12 ' l 8 : l4 l4 9' 

Because husband, wife, parent smokes them-- 
easier to smoke samp: brand as husbandl, 

wife, parent 7 n 6 9 5 

Other relatives, friends smoked them 4 5 > 3 2 : 

Recommendations of' friends, relatives 2 2 3 2 2 : 

PREFER' KING SIZE 1 8 ! 6 6 10' 

CHANGED, WANTED A CHANGE,, ADVISED' TO CHANGE 3 “5- "2 5 ~ 

OLD BRAND NOT: AVAILABLE 4 1 “X “X “ 4 . 

RESPONSE TO! ADVERTISING ~ ~ ~ ” 4 . 

CHANGES FREQUENTLY, HAS NO REGULAR: ERATtD 2! "X 1 2 

DIDN'T LIKE, KING SIZE * T “ ~ 

ALL OTHER: 3 , - 3 3 2 

DON'T 1 KNOW OR NO ANSWER jj7' 12 H 15 

♦Less them *5 per 1 cent 

♦♦Percentages based on less tham 100 cases' are often unreliable. 

Rote: Ghoup: totals add to more than 100$,; and sub>-totals may add to more 

than group totals because some respondents gave more than one answer* 


50 ana*' 
over 

326 | 

(XOO*). 

* r 

35 

15 r 

! r 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


89GOE4TOOT 


COMPARATIVE TABLE 
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7 * -About how many cigarettes a day do you usually smoke? 
Ashed of all cigarette smokers 



July 

August 


15154 

1953 

Number of respondents 

2267 

4455 


(100$) 

(100$) 


$ 

$ 

6 OR LESS 

8 

9 

7 - 15 

23 

24 

> 

ro 

VJ1 

50 

46 

26 - 35 

11 

10 

36 - 45 

6 

8 

46 - 55 

l 

1 

56: OR MORE 

1 

1 

DON'T KNOW OR NO ANSWER 

* 

1 


# 

# 

Average' number of 

cigarettes smoked! per 1 

day per smoker 

19.3 

19.3. 

Average number of 

cigarettes smoked per 

day per capita 

8.8 

9.1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750969 



7 * About how many cigarettes a day do you usually smoke? 


68 


Asked of' all cigarette: smokers-- 
46 $ of total sample 


Analyzed by 
Total respondents 



cigarette 

who 

are: 


smokers 

Male 

Female 

Number of respondents 

2267 

(100$)' 

1372 

(100$) 

892 

(100$): 


*■ 

i 


6 OR LESS 

8 

4 

14 

7-15 

23, 

16 

33 

16 - 25 

50 

53 

45 

26 - 35 

ll 

15 

5 

36 - 45 

6 ' 

9 

2 

46 - 55 

l 

1 

1 

56 OR MORE 

1 

l 

* 

DON’T 1 KNOW OR NO: ANSWER 

* 

1 

* 


# 

# 

# 

Average number of cigarettes 
smoked per day per smoker 

19 . 3 ' 

21.7 

15-7 


*Less than *5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750970 



7 • About how many cigarettes a day do you usually smoke? 

Asked of all cigarette smokers-- 
bGjo of total sample 









Total 

Analyzed by respondents 

whose 

ages are 


cigarette 

smokers 

18-20 

21 - 24 : 

25-34 

35-49 

50 and 
over 

Number of: respondents 

2267 

131 

256 

631 

786 

-454 


(ICC*) 

(100*) 

(100*): 

(100*) 

(10 c*) 

(100*) 


i 

* 

* 

* 

$ 

* 

6 OR LESS 

8 

11 

9 

7 

6 

10 

7 - 15 

23 

24 

29 

23 

19 

25 

16 - 25 

50 

53 

49 

49 

51 

49 ' 

26 - 35 

11 

6 

9 

12 

l4 

9 

36 - 45 . 

6 

4 

4: 

8 

7 

5 

46 . - 55 

1 

1 

* 

l 

2 

1 

56 OR; MORE 

l 

- 


* 

1 

1 

DON'T KNOW OR: NO ANSWER 

* 

1 

- 

- 

* 

* 


# 

# 

# 

# 

# 

# 

Average number of cigarettes 
smoked 1 per day per smoker 

19'.3: 

17*4 

17.3 

19.6 

20.6 

18.5 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750971 



7* About how many cigarettes a day do you usually smoke? 


Asked of all cigarette smokers — 
46 $ of total sample 


Number of respondents 


6 OR LESS 

T - 15 
16 - 25 
26 - 35 

36 - 45 
46 : - 55 
56 OR MORE- 


Total 

cigarette 

smokers 


2267 

( 100 $) 


8 

23 


50 


11 

6 

1 

1 


Analyzed by 
respondents 

who are; _ 

White Negro 

2062 196' 

(100$) (100$) 

f * 


8 13 

21 35 

50 44 

12 6 


7 l 

1 1 

l 


. DON'T. KNOW OR 1 NO ANSWER * 


* 


# # 


Average number of cigarettes 

smoked per day per smoker t 9«3 


19.7 15.4 


*Less than .5 per cent 


ro 


Source: https://wwvy.industrydopuments.ucsf.edu/docs/nrgkOOOO 


100175097; 



7 • About how many cigarettes a day do you usually smoke? 


Asked of all cigarette smokers— 
46 ^ of total sample 




Analyzed by Question 4 : respondents 
whose present regular brand is: 


Total 

Non-filter 

Filter 

No 


cigarette 

smokers 1 

Regular 

size 

King 

size 

tip 

(fi & k) 

regular 

brand 

Number of respondents 

2267 

(100$) 

1363 

C1OO56): 

672 

(lOO#) 

202 

( 10036 ): 

30** 

(10056) 


. * 

* 

* 

* 

36 

6 OR less: » 

& 

7 

8 

13 

7 

7 - » \ 

23 

22 

24 

25 

40 

16 - 25 

50 ' 

50 

50 

49 

27 

26 - 35 

ll 

13 

10 

5 

10 

36 - 45 

6 

6 

7 

6 

- 

46 - 55 

l 

1 

l 

1 

3 

56 OR MORE: 

1 

l 

* 

1 

- 

DON'T KNOW OR: NO ANSWER 

* 

* 

* 

* 

13 


# 

# 

# 

# 

# 

Average number of cigarettes 
smoked per day per smoker 

19.3 

19.8 

19.1 

17 . 6 ' 

16'. 5. 


♦Less than..5 per cent 

♦♦Percentages based on less than 100 : cases are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750973 
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SUMMARY TABLE 


8a. I'd like to ask you a question about the brands of cigarettes on 
this card. (Card shovn respondent) Which of those brands do you 
think has the best looking package? The worst looking package? 

and 

8b. Which: of these brands has 1 the advertising 
you like best? Which do you like the least? 

Asked of all cigarette smokers— 

46 $ of total sample 


a. b. 


Has best 

Has worst • 

Ads 

Ads 

looking 

looking 

liked 

liked 

package: 

package 

best 

least 


Number of respondents 

2267 

(100$) 

2267 

(100$) 

2267 

(100$) 

2267 

(100$) 


i 

i 

$ 

* 

CAMEL 

9 

10 

9 

5 

L & M 

7 

5 

1 

3 

LUCKY STRIKE 

n 

4 

30 

5 

CHESTERFIELD 

12: 

3 : 

14 

4 

PALL MAM 

14 

7 

3 

3 

PHILIP MORRIS 

5 

23, 

10 

7 

OLD 1 GOLD 

7 

8 

12 

9 

PARLIAMENT 1 

8 

2 

1 

2 

KENT 

3 

5 

1 

10 

WINSTON 

3 

2 

* 

2 

DON'T KNOW OR NO ANSWER 

15 

31 

19 

50 


O 

© 

*Less than .5 per cent 01 

O 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





8a. : I’d like to ask you a question: about the brands, of cigarettes on 
this card. ' (Card shown respondent) Which of those brands do you 
think has the best looking; package? The worst looking; package? 

• Asked of all cigarette smokers— 

- 46 $ of total sample 


Number of respondents 

Has. the best looking package 
LUCKY STRIKE 

PALL MALL 

CHESTERFIELD 

CAMEL 

PARLIAMENT 

OLD. GOLD 

L. & M 

PHILIP MORRIS 

KENT 

WINSTON 

DON’T KNOW OR NO ANSWER 

Has the worst looking package 
PHILIP 1 MORRIS 

CAMEL. 

OLD GOLD: 

PALL MALL 

KENT 

L & M 

LUCKY STRIKE: 

CHESTERFIELD 

PARLIAMENT 1 

WINSTON 

DON'T KNOW OR NO ANSWER 


Total 

cigarette 

Analyzed by 
respondents 
who are: 

smokers 

Male: 

Female 

2267 

1372 ' 

892 

(100$) 

(100$) 

(100$) 


* 

i 

n 

19 ' 

16 

l4 

11 

19 

12 

12 

I2 : 

9 

12 

4 

8 

6 

n 

7 

8 

6 

7 

5 

8 

5 

5 

5 

3 

2 

4i 

3 

3 

3 

15 

17 

12 

23 : 

21 

26 

10 

8 

l4 

8: 

7 

10 

7 

7 

5 

5 ; 

'6 

4 

5 

5 

4 

4 

4 

4 

3 

4; 

3 

2 

3 

2 

2 

2 

2 

31 

33 

26 






t 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


10U1750975 





8a. I’d like to ask you a question about the: brands, of cigarettes on 
this card. (Card shown respondent) Which of those brands do: you 
think has the: best looking package?. The worst looking package? 

Asked of all cigarette smokers — 

46 $ of total sample 



Tbtal 

Analyzed by respondents 

whose 

ages, are: 


cigarette 

smokers 

18-20 

21-24 

25-34 

35-49 

50 1 and' 
over 

Number of respondents 

2267 

131 

256 

631 

786 

454 


(100$) 

(100$) 

(ioo$l 

( 10036 :) 

(100$) 

(100$)' 


* 

* 

* 

* 

* 

i 

Has the best looking nackage 

LUCKY STRIKE 


25' 

22 

18 

17 ' 

11 

PALL MALL 

ik 

12' 

16 

13 

12 

17 

CHESTERFIELD 

12 : 

8: 

10 

14 

12 

13 . 

CAMEL 

9 

8 ; 

7 

8 

9 

10 

PARLIAMENT 

8 : 

l4 

9 

8 

8 

6 

OLD GOLD 

T 

8: 

9 

7 

7 

6 

L &. M 

7 

10 

6 

8 

6 

4 

PHILIP MORRIS 

5 

2 

4 

4 

5' 

8 

KENT 

3 

6 

4 

4 

3' 

3 

WINSTON 

3 

1 

4 

2 

4 

2 

DON'T KNOW OR NO ANSWER 

15 

6 

9 

14 

17 

20 

Has the' worst looking package: 
PHILIP MORRIS 

23 

27 

33: 

29 

19 

l6 

CAMEL 

10: 

15' 

9 

12 

9 

10 

OLD GOLD 

8 

11 

9 

10 

9 

c; 

y 

PALL MALL 

7 

7 

5 

7 

7 

6 

KENT 

5 

8 

3 

6 

5 

5 

L &■ M 

5 

4 

6 

4 

4 

5 

LUCKY STRIKE 

4 

4 

3 

3 . 

5 

5 ' 

CHESTERFIELD 

3 

5 

2 

2 

4 

5 

PARLIAMENT 

2 

5 

4 

2 

2 

1 

WINSTON 

2 

2 

1 

1 

2 

2 

DON'T 1 KNOW, OR NO ANSWER 

31 

12: 

25 

24 

34 

4o 


1001750976 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


8a. I'd like to ask you a question about the brands of cigarettes, on 
this card. (Card shown respondent) Which of those brands do you 
think has the best looking package? The worst looking package? 

Asked of all cigarette smokers— 

46 $ of total sample 


Number of respondents 

Has the best looking; package 
LUCKY STRIKE. 

PALL MALL, 

CHESTERFIELD 

CAMEL 

PARLIAMENT 

OLD GOLD 

L & M 

PHILIP MORRIS 
KENT' 

WINSTON 

DON'T KNOW OR NO ANSWER 
Has the worst looking package 

“'" Philip morris ~ 

CAMEL 
OLD GOLD 
PALL MALL 
KENT 1 
L & Hi 

LUCKY STRIKE 
CHESTERFIELD 
PARLIAMENT 
WINSTON 

DON'T KNOW' OR NO ANSWER 


Total 

igarette 

Analyzed by 
respondents 
vho are: 

smokers 

White 

Negro 

2267 

2062 

196 

( 100 $) 

(100$): 

( 100 $) 

# 

* 

* 

IT 

17 

18 . 

l 4 

14 

11 

12 

13 : 

7 

9 

7 

2 Q : 

8 

8 

7 

7 

7 

9 

7 

7 

4 

5 

5 

6 

3 

3 ' 

7 

3 

3 

4 

15 

16 

7 

23 

24 

18 

10 

11 

7 

8 

7 

19 

7 

6 

7 

5 

5 : 

6 

5 

5 

1 

4 

4 

3 

3 

3 

6 

2 

2' 

1 

2 

2: 

l 

31 

31 

31 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750977 


8a. I'd like, to ask you a question about the brands 
Which of 1 those brands do you think has the 

Asked of all cigarette smokers— 


Analyzed by 



Tbtal 

cigarette 

smokers 

Camel 


Chester¬ 
field 
(R & Kj" 

Number of respondents 

2267 

(.10036) 

* 

1+1+6 

c.10036:) 


344 

(10036.) 

* 

Has the best, looking package 

LUCKY STRIKE 

17 

14 


12 

FALL MALL, 

l4 

9 ; 


10 

CHESTERFIELD 1 

12 ' 

.7 


32 

CAMEL 

9 

29' 


2 

PARLIAMENT 

8 

5 


8 

OLD GOLD 

7 

6 


4 

L & M 

7 

4 


6 

PHILIP' MORRIS 

9 

4 


6 

KENT 

3: 

1 


2 

WINSTON 

3: 

3 


3 

DON’T KNOW' OR NO' ANSWER' 

15 ; 

l8 ; 


15 

’Has: the:, worst' looking package 

PHILIP MORRIS 

23' 

23: 


25 

CAMEL 

10: 

_4 


12 

OLD: GOLD 

8: 

9 


7 

PALL MALL 

T 

7 


8: 

KENT 

5 

6 

K 

5 

L & M 

5 

3 , 

O 

O 

5 

LUCKY STRIKE 

b 

3 

•si 

3 

CHESTERFIELD 

3 

4 

01 

O 

A A 

_1 

PARLIAMENT 

2 

2 

CD 

•si 

09 

2 

WINSTON 

2 

1 

2 


DON'T KNOW' OR NO' ANSWER 31 38 3 ° 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgKOOOO 
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of cigarettes cn this card. (Card shown respondent) 
best looking package? The worst looking package? 

46 # of total sample 

Question 4 : respondents whose present regular brand is: 


Lucky 

Pall 

Philip 

Morris 

Old 

Gold 


Strike 

Mall 

(R & K) 

(R & K) 

Other 

322 

318 

200 

142 

495 

(100# > 

(100#): 

(100#) 

(100#) 

(ICC#) 

* 

* 

* 

* 

# 

43 

11 

17 

16' 

12 

8' 

39 : 

9' 

8 

12' 

7 

7 

7 

10 

13 

3 

5' 

1 

6 

5 

6 

9 

6. 

5 

13 

9 

5 

8. 

23 

6 

7 

5 

9 

4 

9 

3 

2 

18 

5 

4 

l 

2 

7 

2 

6 

l 

2 

2 

4 

5 

12 

13 

16 

17 


27 

25 

_8: 

25 

24 

10 

it 

12 

7 

13: 

8 

12 

11 

J2 ! 

7 

7 

_l 

7 

11 

7 

5 

6: 

7 

5 

5 

5 1 

6: 

3 

4 

4 

_1 

3' 

7 

6 

6 

6 

2 

7 

2 

3 

3 

2 

2 

5 

3 

1 

2 

3 

1 

1 

27 

26 33 32 

Source: https://www.industrydocuments.ucsf. 

edu/docs/nrgloOOO 


1001750979 
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8a.. I'd like to ask you a 1 question about: the brands of cigarettes cm 


this card. (Card shown 

respondent) 

Which' of those brands do 

you 

think has the best looking package? 

The worst looking, package? 

Asked of all cigarette 
46fj of total sample 

smokers'— 





Analyzed by respondents who 


Total 

were shown 

card with brands 

• 

cigarette 

In ordter as 

In reverse 


smokers 

they appear 


order 1 

Number of respondents 

2267 

1163: 


1104 


(10096): 

(10C$) 


(10C#): 


* 

96 


* 

Has the best looking, package 
CAMEL 

9 

9 


8 

L &. M 

7 

6 


7 

LUCKY STRIKE. 

IT 

19 


16 

CHESTERFIELD 

12 

12 


12 

PALL MALL, 

lft 

15 


13 

PHILIP MORRIS 

5 

5 


5 

OLD 1 GOLD 

7 

7 


7 

PARLIAMENT 

8 

8 


8 

KENT 

3 

3 


4 

WINSTON 

3 

2 


3 

DON'T KNOW OR NO ANSWER 

15 

14 


17 

Has. the worst looking package 





CAMEL 

10 

10 


10 

L & M 

5 

3 


r 

S 

LUCKY STRIKE 

4 

4 


4 

CHESTERFIELD 

3 

3 


4 

PALL MALL 

7 

7 


7 

PHILIP MORRIS 

23 

23 


24 

OLD GOLD 

8 

9 


8 

PARLIAMENT 

2 

3 


2 

KENT 

5 

5 : 

C 

6 

WINSTON, 

2 

2 

c 

1 


31 


h* 


DON'T KNOW. OR NO' ANSWER 

31 


29 


*Less than .5 per cent 


Cl. 

O' 

C0 

GO 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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♦ 

8 h. Which of these 

brands has the: advertising 



you like best? 

Which: do yon like 

the least? 


- 4 

t< ; 

* i 

Asked of all cigarette smokers 
- 46 $ of total sample 

Analyzed by 

— 


Total 

respondents 

* 


cigarette 

vho 

are: 


smokers 

Male 

Female 

: — 1 

Number of respondents 

2267 

1372 

892 1 

- i 


( 100 $) 

( 100 $) 

( 100 $) 

* t 

* > 

Ads liked the best 

$ 

* 

f 


LUCKY STRIKE 1 

30 ' 

28 

34 

1 

CHESTERFIELD: 

l 4 

16 

12 

1 

OLD GOLD 

12 

11 

l 4 

» 

PHILIP MORRIS 

10 ' 

10 

11 

t 

CAMEL 

9 ; 

11 

5 

- i 

PALL MALL 

3 

2 

3 

1 

r 

KENT 

I 

1 

1 


PARLIAMENT / 

1 

* 

1 

i 

L & M 

I. 

1 

1 

} 

WINSTON 

* 

* 

* 

— 

DON'T KNOW 1 OR: NO ANSWER 

Ads. liked the least 

19 

20 

18: 

—i 

KENT 

10 ' 

9 

ll 

» 

OLD GOLD' 

9 

8 

10 : 

— 

PHILIP MORRIS 

7 

7 

1 

7 

' 

CAMEL 

5 

5 

6 : 

— 

LUCKY STRIKE 

5 

5 

5 ' 

i 

CHESTERFIELD 

4 

4 : 

3 

— 

PALL MALL 

3 

4 

3 


L & M 

3 

3 

2 


PARLIAMENT 

2 

2 

2 : 


WINSTON 

2 : 

2 

2 : 


DON'T KNOW OR' NO ANSWER 

50 

51 

49: 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750981 
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8b. Which of these brands has the advertising 
you like best? Which do you like the least? 

Asked of all cigarette smokers— 

46$ of total sample 



Total 

cigarette 

Analyzed by respondents whose 1 

ages are: 
50 and 


smokers: 

18-20 

21-24 

25-34 

35-49 

over 

Number of respondents 

2267 

131 

256 : 

631 

786 

454 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

Ads liked the best 

£ 

$ 

* 

i 

$ 

* 

LUCKY STRIKE 

30 

43 

36. 

31 

29 

23 

CHESTERFIELD 

l4 

l4 

13 

15 

l4 

16 : 

OLD GOLD: 

12 

11 

14 

14 

11 

11 - 

PHILIP MORRIS 

10 

8 

10: 

ll 

12 

81 

CAMEL. 

9' 

10 

6. 

9' 

8 

13 

PALL MALL 

3 

1 

6 

2 

2 

3 

KENT 

1 

- 

- 

2 

1 

1 

PARLIAMENT 

1 

1 

- 

1 

* 

1 

L & M 

1 

2 

- 

* 

1 

* 

WINSTON 

* 

1 

l 

* 

- 

* 

DON'T KNOW OR: NO ANSWER 

19 

9 

l4 

15 

22 

24: 

Ads liked the 1 least 

KENT 

10: 

15 

16 

11 

8 

8 

OLD: GOLD 

9 

IT 

7 

9 

9 

7 

PHILIP MORRIS' 

7 

ll 

9 

7 

7 

5 

CAMEL 

5' 

9 

7 

6 

4 

4 

lucky strike: 

5 

- 

4 

4 

6 

6 

CHESTERFIELD 1 

4 

3 

2 

4 

4 

3 

PALL MALL 

3 

5 

3 

4 

2 

4 

L &. M 

3 

2 

6 

3: 

2 

3 

PARLIAMENT 

2! 

4 

2 

2 

2 

1 

WINSTON 

2 

3 

2 

2 

1 

2 

DON'T KNOW OR NO ANSWER 

50: 

31 

42 

48 : 

55 

57 


*Less than. .5 per cent 

1001750382 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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8b., Which of these brands has the advertising 
you like best? Which do you like the least?; 

Asked of all cigarette smokers;—• 

46$ of total sample 




Analyzed by 


Total 

re spondents 


cigarette 

who 

are:: 


smokers 

White 

Negro 

Number of respondents 

2267 

2062 

196 


(1100$) 

(100$) 

(10C$) 

Ads liked the best 

i 

$ 

i 

LUCKY STRIKE 

30 

301 

27 

CHESTERFIELD 

14 

14 

14 

OLD GOLD- 

12 

13 

4 

PHILIP MORRIS 

10 

10' 

15 

CAMEL 

9 

8- 

13 

PALL MALL 

3 

3 

4 

KENT 

1 

I 

- 

PARLIAMENT 

1 

l 

1 

L & M 

l 

1 

1 

WINSTON 

* 

* 

1 

DON'T KNOW OR NO ANSWER 

19 

19' 

20 

Ads liked the least 

KENT 

10 

10 

7 

OLD' GOLD 

9 

9 

10 

PHILIP MORRIS 

7i 

7 

6 

CAMEL 

5 

5 

k 

LUCKY STRIKE 

5 

5 

2 

CHESTERFIELD: 

4 

4 

5 

PALL MALL, 

3 

3 

4 

L. &; M 

3 

3 

6 

PARLIAMENT 1 

2 

2 

2: 

WINSTON: 

2 

2 

l 

DON'T KNOW OR NO ANSWER 

50 

50 

53 


*Less than; .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750983 



8b'. Which of these brands has: the advertising 
Asked of all cigarette smokers— 



Total 

cigarette 


Analyzed by 
Chester¬ 
field 


smokers 

Camel 

(R & K) 

Number of respondents 

2267 

446 

- 344 

(10C$): 

(10C$) 

ClOOjfc): 


* 

$ 

$ 

Ads liked the lest' 

LUCKY STRIKE 

30. 

28 

21 

CHESTERFIELD 

l4 

9 

- 32 

OLD GOLD 

12: 

8 

9 

PHILIP MORRIS 

lO 

8 

8 

CAMEL 

9 

27 

3 

PALL MALL 

3 

2 

1 

KENT 

1 

1 

2 

PARLIAMENT 

l 

I 

- 

L & M ; 

l 

1 

1 

WINSTON 

*: 

* 

* 

DON'T KNOW OR NO ANSWER 

19 

19 

23. 

Ads liked the least 

KENT 1 

10 

9 

9 

OLD GOLD 

9 

8 

6 

PHILIP 1 MORRIS 

r 7 

! 

9 

9 

CAMEL 

5 

_2 


LUCKY STRIKE 

5 

3 

W 

O 7 

CHESTERFIELD 

4 

4 

*■ 

CT ~ 

PALL MALL; 

3 

5 

O .3 

C D J 

L & M 

3' 

3 

^ 2 

PARLIAMENT 

2 

3 

2 

WINSTON 

2 

1 

3 

DON’T KNOW OR NO ANSWER 

50 

53: 

52 

*Less than 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




you like best? Which do you like the least? 
46# of total sample 


Question, 4: 

respondents 

whose 

present regular 

brand Is.: 


Lucky 

Strike 

Pall 

Mall 


Philip 

Morris: 

(R & K) 

Old 

Gold 
(R & K) 

Other 

322 

(IOC#) 

318 

( 10 c#) 


200' 

( 10 c#)' 

142 

(100#) 

495: 

(100#): 

* 

* 


* 

$ 

$ 

48 

32 


23 

26 

29 

10 

13 


11 

11 

13 

10 

12 


6 

37 

13 

8 

10 


33 

4 

9 

6 

5 


5 

6 

7 

2 ! 

_9' 


2 

1 

2 

* 

1 

\. 

\ 

\ 

- 

1 

2 

- - 

l 

\ 

V 1 

- 

2 

1 

* 


* 

- 

1 

- 

* 


- 

- 

* 

15 

17 


19 

14 

22 

11 

11 


8 

6 

13' 

10 

11 


10 

4 

9 

8 

5 


_3 

9 

6: 

' 6 

7 


7 

6 

5' 

_1 

5 


4 

10: 

6: 

5 

6 


4 

3 

3. 

5 

J2 


4 

2: 

3. 

3 

4 


4 

3 

2 

2 

1 


2 

1 

2 

2 

3 ! 


2 

1 

1 

4? 

• 5 per cent 

^5 52 55 50 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750985 


8b. Which of these brands has. the advertising 
you like best? Which do you like the least? 

Asked of all cigarette smokers— 

46$ of total sample 




Analyzed by 

respondents who 


Total 

were shown card withi brands: 


cigarette 

In order as 

In reverse 


smokers 

they appear 

order 

Number of respondents 1 

226y 

H63 

1104 


(100$) 

(100$) 

(100$): 


* 

$ 

* 

Ads liked the best 

CAMEL 

9 

9 

9 

L & M 

1 

1 

* 

LUCKY STRIKE 

30 

32 

28 

CHESTERFIELD 

14 

13 

16 

PALL MAILL 

3 

2 

3 

PHILIP MORRIS i 

10 

10 

11 

OLD: GOLD V 

12 

12 

12 

PARLIAMENT \ 

1 

* 

1 

KENT 

1 

1 

1 

WINSTON 

* 

* 

1 

DON'T KNOW OR NO ANSWER. 

19 

20 

18 

Ads liked the least 

CAMEL 

5 

4 

6 

L & M 

3 

2 

4 

LUCKY STRIKE, 

5 

5 

5 

CHESTERFIELD: 

It 


4 

PALL MALL 

3 

4 

3 

PHILIP morris: 

7 

6 

8 

OLD GOLD 

9 

9 

8 

PARLIAMENT 1 

2 

2 

H 2 

KENT 

10' 

11 

O 9 

WINSTON 

2 

2 

5 2 

Cl 49 

C 

DON'T KNOW OR: NO ANSWER: 

50 

52 


CO 

05 ' 

*Les s than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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9 * How, going; back to (your present brand.) for a minute, which of the words 
and. phrases: on this card do you personally think are particularly good for 
describing; (present brand) ? (Card shown respondent) Any others? 

Asked of cigarette smokers who 
now have a "regular" 1 brand— 

97 $ of cigarette smokers 



TOtal 

asked this 
question 

Analyzed by 
respondents: who are: 
Male Female 

Number 1 of respondents 

2198: 

(100$) 

1325 

(100$) 

ti? 

00 0 

H 


$ 

$ 

$ 

SATISFYING 

45: 

44 

47 

MUD 

44 

4q 

52 

GOOD 1 TASTING 

37 

38 

36 

NO BAD 1 AFTER EFFECTS 

30 

26' 

36 

FUEL. RICH FLAVOR j' 

18 

21 

15 

SMOOTH 

' 17 

15 

21 

FRESH 

13. 

14 

12 

GLEAN 

10: 

9 

13 

QUALITY 

10' 

11 

8 

GIVES YOU A LIFT 

9 

8 

12 

GOOD AROMA 

S' 

8 

8 

DIFFERENT 

5 

5 

5- 

SWEET 

3 

2 

5 

STRONG 

3 

4 

l 

CHARACTER. 

2 

1 

2 

SPICY 

1 

1 

1 

NONE, DON'T KNOW OR NO ANSWER 

3 

4 

2 


Note ! Percentages add to more than 100$' because some 
. respondents gave more than' one answer. 


Source: https:/ a .industrydocuments.ucsf.edu/docs/nrgk0000 


4SG0C1T00T 
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9. Now, going back, to (your present brand) for a minute, which of the words 1 
and phrases on this card do: you personally think are: particularly good for 
describing (present brand) ? (Card shown 1 respondent)' Any others? 

Asked of cigarette smokers who 
now have a "regular" brand— 

97$ of cigarette smokers 

Analyzed by respondents 



Total 
asked this 
question 

18-20 

whose ages 

21-21 25-31 

are: 

35-49 

50 and 
over 

Number 1 of respondents 

2198 

129 

253 

617 

754 

436 


( 100 $) 

( 100 $) 

( 10 : 0 $) 

( 100 $) 

( 100 $) 

( 100 $) 


$ 

$ 

$' 

$ 

$ 

„$ 

SATISFYING 

k5 

46 

4:6 

46 

45 

4 3 

'MILD 

44 

50 

41 

42 

47 

44 

GOOD TASTING 

37 

43 

38 

4o 

36 

35 

NO BAD AFTER EFFECTS 

30 

31 

34 

29 

30 

28 

FULL RICE FLAVOR 

18 

21 

15 

18 

17 

22 

smooth: 

17 

19 

17 

19 

17 

15 

FRESH' 

13' 

27 

14 

12' 

14 

11 

CLEAN': 

10: 

17 

7 

11 

10' 

11 

QUALITY 

101 

13 : 

11 

12' 

7 

8' 

GIVES YOU A LIFT 

9 

2 

8 

8' 

12' 

10 

GOOD' AROMA 

8 1 

7 

8: 

8: 

9 

8 

DIFFERENT 

5 

5 

5 

4 

6' 

5 

SWEET 

3 

5 

3 

3 

3 

3 

STRONG' 

3 

2 

5 

3 

3 

2 

CHARACTER 

2 

1 

l 

2 

2 

2 

SPICY 

l 

2 

l 

1 

* 

* 


NONE, DON’T KNOW OR NO ANSWER 3 2 3 3 


*Less than .5 per cent 

Note: Percentages add to more than: 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


C 

o 

H* 

01 

O' 

CS 1 

GO 

QD 
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9. Nov, going back to (your present brand); for a minute, which of the words 
and phrases on this card do you personally think are particularly good for 
describing (present brand) ? (Card shown respondent) Any others? 1 

- Asked of cigarette smokers who 
now have a "regular” brand-- 
97$ of cigarette smokers 1 

Total Analyzed by 



asked this 

respondents 

who are: 


question • 

White 

Negro 

Number of respondents 

2198 : 

1998 

191 


( 100 $) 

( 100 $) 

( 100 $); 


$ 

$ 

$ 

SATISFYING 

45 

46 1 

4o 

MILD 

44 

45 

44 

GOOD TASTING 

37 

37 

43 

NO BAD AFTER EFFECTS 

30' 

29 

4l 

FULL RICH FLAVOR 

18 

16 

39 

SMOOTH ' x 

17 

18 

14: 

FRESH 

13 

14 

9 

CLEAN 

10 

11 

7 

QUALITY 

10 

10 

9 

GIVES YOU A LIFT 

/ 

9 

8 

26 

GOOD AROMA 

8 

9 

4 

DIFFERENT 1 

5 

5 

5 

SWEET 

3 

3 

3 

STRONG 

3 

3 

2 

CHARACTER. 

2 

2 

- 

SPICY 

1 

1 

l 


NONE, DON'T KNOW OR NO ANSWER 3 3 2 

Note:: Percentages add to more than 100$ because some 
respondents 1 gave more than one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750989 
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9. Now, going back to '{your present brand) for a minute,: 
personally think are particularly good for describing _ 

Asked of cigarette 
"regular" brand— 


Analysed by Question 1 4; 



Total 


Chester¬ 





asked, this 


field 

Lucky 


Pall 


question 

Camels 

(R &. K) 

Strike 


Mall 

Number of respondents 

2198 

416 

344 

322 


318 

(lOD*) 

(lCO*) 

(IOO 36 ): 

(IOO 36 ) 


( 100 *) 


$ 

* 

* 

36 


* 

SATISFYING 

49 

50 

53 

50 


47 

MILD; 

44 

28 ' 

42 

28 


52 

GOOD' TASTING . 

37 

42 

42 

48 


37 

NO BAD AFTER-EFFECTS 

30 

24 

28 

18 


35 

FULL, RICH FLAVOR; 

18 

30 

13 

20 


15 

SMOOTH 

IT 

13 

18 ' 

16 


20' 

fresh: 

13, 

13 

16 : 

19 


11 

clean; 

10' 

7 

8 : 

10 


8' 

QUALITY 

10' 

13 

9 

13 


11 

CITES YOU A LIFT 

‘ 9 ; 

15 

11 

7 


8' 

GOOD AROMA' 

8' 

10 

61 

12 


9 

_ — . - - ■ ■ 






DIFFERENT 

5 

2 


5 

O 

O 

3 

SWEET 

3 

2 

3 

4 

h* 

4 



6 





STRONG 

3 

3 

4 

c 

2 






C0 


CHARACTER 

2 

2 

1 

2 

c 0 

2 






0 


SPICY 

1 

* 

1 

I 


* 

NONE, DON’T' KNOW OR NO 

ANSWER 3 

k 

4 

2: 

- 

3 






*Less than 




^Percentages based 

on less than 


Note:: 

Percentages add to 

more than 

IOO 36 because 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





which of the. words and phrases on this card do you 
(present brand) ? (Card shown.' respondent) Any others? 

smokers who now have a 
97 $ of cigarette smokers 


respondents whose present regular brand is: 


Philip 

Morris 

(R & k) 

Old Gold 
(R &. K) 

Viceroy 

Other 

Regular 

size: 

non-filter 

King; 

size 

Otter 
filter 
(R & X) 

200 

lk2 

93 ** 

58 ** 

169 

106 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

$ 

$ 

$ 

$■ 

$ 

1° 

33 

43 

28 

28 

49 

21 

63 

50 

71 

4o 

58 

67 

34 

33 

23 

33 

26 

17 

4l 

35 

37 

38 

30 

45 

19 

20 

4 

10 

8 

4 

17 

17 

22 

24 

21 

18 . 

13: 

12 

10 

26 

9 

7 

5 1 

4 

31 

29 

11 

27 

4 

8 

5 

5 

6 

7 

9 

7 

! 

2 

16 

5 

5 

7 

4 

5 

3 

5 

6 

5 

4 

10 

22 

10 

8 

3 

2 

4 

7 

2 

4: 

2 

3 

- 

2 

1 

- 

l 

- 

1 

2 

2 

1 

1 

- 

l 

- 

1 

- 

2 

1 

4 

2 

3 : 

4 


-5 per cent 

100 cases are often unreliable. 

some respondents 1 gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750991 


9(1 


9 . How, going back to (your present brand): for a 1 minute, which of the words, 

and phrases ! on this card do. you. personally think are particularly good for 
describing (present brand) ? (Card shown respondent): Any others? 


Asked of cigarette smokers who 
now have a. "regular" brand -- 
97 $ of cigarette: smokers 



Total 
asked this 

Analyzed by respondent 
who' were shown card 
with words: 

In order as In rever 


question! 

they appear 

order 

Number of respondents 

2198 : 

1123 ; 

1075 


( 100 $) 

( 100 $) 

( 100 $) 


$' 

$ 

$ 

FULL, RICH FLAVOR 

18 ' 

20 : 

17 

GOOD TASTING 

37 

3'9 ; 

36 

MILD 

44 

45^ 

44 

GIVES YOU A LIFT. 

9 

10 : 

9' 

SPICY , 

1 

1 

1 

GOOD AROMA 

8 

8 ! 

8- 

STRONG 

3, 

2 : 

4 

NO BAD: AFTER EFFECTS 

30 

30: 

29 

DIFFERENT ' 

5 

5' 

5 

CLEAN 

10 ! 

9 : 

12 

SWEET 1 

3 

3: 

3 

FRESH 

13 

13: 

14 

SATISFYING 

45 

4l 

4 9 ' 

CHARACTER: 

2 

2 ! 

I 

SMOOTH 

17 

16 : 

19' 

QUALITY 

10 ' 

8! 

ll 

NONE, DON'T KNOW' OR NO ANSWER 

3 

4 

3. 

Note: Percentages add 

to more than 

100 $ because some: 


respondents gave 

more: than one answer. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750992 



10a.. Is mildness something that you particularly look for in a cigarette 1 or not? 

Asked of all cigarette smokers-- 
46$ of total sample 


Ttotal 

cigarette 

smokers 


Analyzed hy 
respondents 

_ vho are: 

Male Female 


Number of respondents 


2267 13712 892 

( 100 $) ( 100 $) ( 100 $) 


LOOK FOR MILDNESS 


* 

65 


i $ 

58 78 


DON'T PARTICULARLY: LOOK FOR: 

MILDNESS 33 


39 23 


DON’T KNOW OR NO'ANSWER 2 


3 l 


Source: https:/ .industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750993 



92 


10a. Is mildness something that you particularly look for In a cigarette or not? 

Asked of all cigarette smokers-- 
46$ of total sample 


Analyzed by respondents 



Total 


whose ages 

are: 



cigarette 

smokers 

18-20: 

21-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

226 ? 

131 

256 

631 

786 

- 454 


(100$) 

(100$) 

(100$) 

(100$) 

( 100 $)' 

(.100$): 


$ 

$ 

$ 

$ 

$ 

$ 

lock for mildness. 

65 

Tl 

62 ' 

63 

67 

66 

DON'T PARTICULARLY LOOK 

FOR MILDNESS 

33 

28 

37 

36 ; 

31 

31 

DON'T KNOW OR NO ANSWER 

2 

1 

l 

1 

2 

3 


h* 

c 

o 

h* 

•si 

01 

c 

CD 1 
C D 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




10a. Is mildness something that you particularly look for in a cigarette or not? 


Asked of all cigarette smokers— 
46$ of total sample 


Number of respondents 


Total 

cigarette 

smokers 


A 


Analyzed by respondents 
whose economic level is: 



226? 

( 100 $) 


96** 

( 100 $) 


296 

(100$)' 


1125 

(100$)' 


708' 

( 100 $)' 


$ $ 


$ 


LOOK FOR MILDNESS' 


65 


63 58 65 68 


DON'T PARflCUIARLY LOOK FOR 

MILDNESS 33 


35 40 33- 30 


DON'T KNOW' OR. NO ANSWER: - 2 


2 


2 2 2 


**Perce:ntage:s based on less than 100 cases, are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


S6C0S4I00T 






10a,. Is mildness something that you 
Asked of all cigarette 


Number of respondents 

LOOK FOB MILDNESS 

DON'T. PARTICULARLY LOOK 
FOB: MILDNESS 

DON'T KNOW OB' NO ANSWER 


Analyzed by Question 4: 


Total 

cigarette 

smokers: 

Canals 

Chester¬ 
field 
(R & K) 

Lucky 

Strike 

Pall 

Mall 

Philip 
Morris 
. (R & K) 

2267 

(100$) 

446 

(10036) 

344 

( 100 S 6 ') 

322 

(10036'): 

318 

(10036). 

200 

(IOO 36 ) 

* 

* 

* 

$ 

* 


65 

51 

65 

56 

68 

79 

33 : 

46 

33 

42 ; 

31 

21 

2 

3 

2 

2: 

l 

* 


c 

O' 

fc-A 

'-si 

01 

c 

o 

o 

cn 


*Less than 

**Percentages based on less than 1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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“V • ’' " 

,. particularly look for in a cigarette or not? 

‘1 smokers - -46$ of total sample - • - - * ... .->i 


respondents whose: present regular brand is.: 


Old Gold 
(R & K) 

Viceroy 

Other non-filter 
Regular King 

size size 

Other 
Filter 
(R & K) 

No ' 

regular 

brand 

lk2 

ClOOjfc): 

93** 

(lQ0$) 

. 87 ** 

(100$) 

176 : 

(iQojt): 

109 

(100#): 

30 ** 

( 100 ^.) 

i 

* 

t 

* 

f 

*■ 

69 

8 9 

60 

78 

84 

30 

30 

ll 

37 

20 

Ik 

64 

1 


3 

2 

2 

6 



.5 per cent 

100 cases, are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


<j.6noe£iooT 
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10a. Is mildness 1 something that you particularly look for in a cigarette or not?. 

Asked of all cigarette smokers— 

46$ of total sample 


Number of respondents 


Total 

cigarette 

smokers 



Analyzed by 
respondents 

_ vho are: 

White Negro 

2062 196 

( 100 $) ( 100 $) 


* $ $ 


LOOK FOR 1 MILDNESS 

DON'T PARTICULARLY LOOK FOR 
MILDNESS 1 


65 

64 

74 

33 

34 

25 


DON'T KNOW OR NO ANSWER 2 


2 1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001750998 



10b'. When you think of a M mild M cigarette, do you think of one 
that is mild tasting, or easy on your throat, or what? 


97 


Asked of all cigarette smokers-- 
46$ of total sample 



Total 

Analyzed by 
respondents 


cigarette 

who 

are:: 


smokers 

Male 

female 

Number of respondents 

2267 

1372 

892 


(100$) 

(100$) 

(100$) 


i 

$ 

$ 

EASY ON YOUR THROAT 

66 

64 

69 

MILD: TASTING 

37 

35 

4o 

Other 

HAS. LITTLE. OR NO TASTE 

. 2 

3 

2 

DOESN'T MAKE YOU COUGH 

l 

2 

1 

DOESN’T BURN 

l 

l 

1 

DOESN'T BITE OR STING 

l 

1 

1 

EASY TO INHALE 

l 

1 

* 

DOESN'T HAVE A BAD TASTE 

l 

I 

1 

IAS! LESS NICOTINE 

* 

* 

* 

has: LESS TAR 

* 

* 

- 

ALL OTHER 

2 

3 

1 

DON'T KNOW OR NO ANSWER 

5 

7 

3 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave: more than one answer . 

(£ 
C C 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


10017509 
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10b. When you think of a "mild" cigarette, do you think of one 
that is mild tasting, or easy on your throat, or what? 

Asked of' all cigarette smokers-- 
L6$ of total sample 


Analyzed by 



Total 

respondents 


cigarette 

vho 

are: 


smokers 

White 

Negro 

Number of respondents 

226 ? 

206.2 

196 

(100$) 

(ioo$): 

(100$) 


$ 

$ 

$ 

EASY ON YOUR THROAT 

66 

65 

79 

mod: tasting 

37 

37 

36 

Other 

HAS LITTLE OR NO' TASTE 

2 

3 

1 

DOESN'T 1 MAKE YOU COUGH 

1 

1 

l 

DOppN'T BURN' ‘ 

1 

1 

1 

DOESN'T BITE OR STING 1 . 

1 

1 

1 

EASY TO INHALE 

1 

1 

2 

DOESN'T HAVE A BAD TASTE 

1 

1 

- 

HAS LESS. NICOTINE 

* 

* 

- 

HAS LESS TAR 

* 

* 

- 

ALL OTHER. 

2' 

2 

- 

DON'T'KNOW, OR NO ANSWER 

5 

6 

2 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751000 
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10b. When you think of a "mild.'’ cigarette, do you think of one 
that is mild: tasting., or easy on your throat, or what? 

Asked of all cigarette smokers-- 
46$ of total sample 


Total 

cigarette 


Analyzed by Question lQa: 
respondents who say that, 
mildness in a cigarette 
is something they: 

Don't 

particularly 



smokers 

Look for 

look for 

Number of respondents: 

2267 

II76 

748 

(:.co$) 

(100$); 

(100$) 


*■ 

*■ 

*■ 

EASY ON YOUR THROAT 

66 

76 

49 

MILD TASTING. 

37 

39 

35' 

Other' 

HAS LITTLE OR NO TASTE 

2 

*: 

6 

DOESN 'T MAKE YOU' GOUGH: 

1 

2 

l 

DOESN"T BURN 

1 

1 

1 

DOESN'T BITE OR STING 

1 

1 

* 

EASY TO' INHALE 

1 

1 

1 

DOESN 'T HAVE A BAD: TASTE: 

1 

1 

1 

HAS 1 LESS NICOTINE: 

* 

* 

* 

HAS LESS TAR 

* 

- 

*: 

ALL OTHER 

2 

1 

4 

DON'T KNOW OR NO ANSWER 

5' 

2 

ll 


*Less than o per cent 

Note: Percentages add to: more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751001 



10b* When, you think of a "mild." cigarette,, do you t hink of 

»: 

Asked of all cigarette 


Analyzed by Question k: 



Total 

cigarette 

smokers 

Camels 

Chester¬ 
field 
(R & K) 

Lucky 

Strike 

Pall 

Mall 

Number of respondents 

2267 


3kk 

322 

318 

(100$) 

* 

(100$) 

(100$) 

(100$): 

(100$) 


$ 

$ 

$ 

$ 

EASY ON- YOUR THROAT 

66 

60 

65 

66 

67 

MILD TASTING 

37 

39 

37 

39 

36 

Other 

has little; OR NO TASTE 

2 

3 

2 

2 

3 

DOESN’T MAKE YOU CGUtH 

1 

.3' 

1 

1 

2 

DOESN'T BURN 

1 

l 

1 

2 

1 

DOESN'T BITE OR STING 

1 

2 

r 

- 

1 

EASY TO INHALE 

1 

1 

1 

- 

1 

DOESN'T HAVE A BAD TASTE 

1 


1 

1 

1 

HAS LESS NICOTINE 

* 

~ 

- 


- 

HAS LESS TAR 

* 

- 

- 

- 

- 

ALL OTHER 

2 

3 

2 

2 

2 

DON'T KNOW' OR NO: ANSWER 

5 

8 

6 

6 

k 


♦Lees 1 than' 

♦♦Percentages based on less 1 than 
Note: Percentages, add to more than 100$ because 

1001751002 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



one that is mild tasting, or easy on your throat, or what? 
smokers—46$ of total sample 


101 


respondents whose present regular brand is 1 : 


Fhilip 

Morris 

Old Gold 


Other non- 
Regular 

“filter 

King 

Other 

filter 

tio 

regular 

(R & K) 

(R & K): 

Viceroy 

size 

size 

(R 8c K) 

brand 

200 

142 

93** 


1?6 

109 

30** 

(100$) 

(100$)' 

(100$) 

(100$)' 

(100$) 

(100$ )i 

(100$) 

$ 

*■ 

\ t 

* 

$ 

$ 


75 

74 

\ 76 

55 

67 

72 

43 

32 

37 

X 40 

33 

36 

43 

37 

2 

2 

- 

1 

3 

2 

- 

- 

1 

1 

2 

2 

1 

-* 

1 

1 

- 

- 

1 

3 

- 

1 

1 

1 

1 


3 

- 

1 

- 

1 

2 

1 


- 

« 

l 

- 

- 

1 

l 

3 

- 

- 

1 

- 

- 

l 

- 


- 

- 

- 

- 

- 

- 

1 

2 

3 

2: 

3 

2 

- 

6 


2 

13 

3 

3 

23. 


• 5 1 per cent 

100 : cases are often unreliable:. 

some respondents gave more than one answer. 


C 

o 

Cl 

h* 

O 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



102 \ ' ‘ V "; . . 

•• Ha» Some people say tile popular brands of cigarettes are so nearly alike no. one 

can tell the difference; others feel there is. enough difference between brands 
to be really noticeable. Here are three different packages of cigarettes. Two 
"ty: of them are supposed to be the same. The other is different. I wonder 1 if you 

would take a few puffs 1 on each of them' and see if you can tell which is different. 

7Of course, this is a pretty difficult test. You may not see any difference in them. 

Asked of all cigarette smokers— 

• "/’V .• ■ f k(rfo of total sample 



Total 

Analyzed by 
respondents. 


cigarette 

iwho 

are:; 


smokers 

Male 

Female 

Number of respondents 

2267 

1372 

892 


(1Q0J&) 

ClOOjt): 

(loojt): 


i 

* 

$ 

R (blend "c") different 

31 

31 

31 

S (PHILIP MORRIS 1 ) DIFFERENT 

27 

26 

29 

T (PHILIP MORRIS) DIFFERENT 

23 

2 k 

21 

NO DIFFERENCE 

7 

8 

6 

ALL DIFFERENT 

^ , 

5 

5 

k 

DON’T KNOW OR NO ANSWER 

3 

2 

k 

REFUSED 

k 

k 

5 



H* 

O 

O 

Cft 

O 1 

O' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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11a. Some people Bay the popular brands of cigarettes are so nearly alike no one 

can tell the difference; others feel there: is enough difference between brands 
to be really noticeable. Here are three different packages of cigarettes 1 . Two 
of them' are supposed;: to- be the same. The other is different. I wonder if you 
would take a few puffs on each of them and see if you can tell which' is different.. 

Of course, this, is a: pretty difficult test, icu may not see any difference in them. 

Asked of all cigarette: smokers-- 
46$ of total sample 


• 

Total 

cigarette 

Analyzed hy respondents, whose ages are: 

50 and - 


smokers 

18-20 

21-24 

25-34 

35-49 

over __ 

Number of respondents. 

2267 

I3I 

256 

631 

786 

454 


(100$) 

(100$) 

(100$): 

(100$) 

(100$); 

(100$) 


i 

i 

$ 

$ 

$ 

$ 

R (BLEND "C”) DIFFERENT 

31 

31 

32 

31 

32 

28 

S (PHILIP MORRIS) DIFFERENT 

27 

29: 

29 

28 

26 

27 

T (PHILIP MORRIS) DIFFERENT 

23, 

27 

18 

24 

24 

24 

NO DIFFERENCE 

7 

4 

7 

7 

7 

8 

ALL. DIFFERENT 

5 

6 

7 

4 

4 

4 

DON'T 1 KNOW OR NO' ANSWER 

3' 

l 

3 

2 

3 

3 

REFUSED' 

4 

2 

k 

4 

4 

6 


© 

© 

CT 

© 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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11a. Some people say the popular Brandis of cigarettes are so nearly 
enough difference between brands to be really noticeable. Here 
are supposed to be the same. The other is 1 different. I wonder 
you can tell which is different. Of course, this is a pretty 

Asked of all cigarette 


Analyzed by Question kj_ 



Total 

cigarette 

smokers 

Camels 

Chester¬ 
field 
(R &. K) 

Lucky 

Strike 

Pali 

Mall 

Humber of respondents 

2267 

( 100 $) 

kkG 

(lOO#) 

3 Mt' 

( 100 $) 

322 

(IOO 56 ) 

318 

(IOO 56 , 


* 

% 

#■ 

* 

t 

R (BLEED "C") DIFFERENT 

31 

30 

33 

32 

31 

S (PHILIP MORRIS): DIFFERENT 

27 

22 

2b 

30 

32 

T (PHILIP MORRIS): DIFFERENT 

23 

28 

21 

2k 

21 

HO DIFFERENCE. 

7 

8 

9 

5 

6 

ALL. DIFFERENT 

5 

5 

5 

2 

5 

DON’T KNOW OR HO: ANSWER. 

3 

k 

3 

2 

2 

REFUSED 

k 

3 

5 

5 

3 


© 

© 

M 

O 

O 


* ^Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




t: 

alike no one can tell the difference; others feel there Is 
are three different packages of cigarettes. !Ewo of them 
if you would take a few puffs on each of them and see if 
difficult test. You may not see any difference In them. 

smokers^-46* of total sample 


respondents whose present regular brand is: 


Philip 



Other non- 

-filter 

Other 

Morris 

Old Gold 


Regular 

King 

filter 

(R & K) 

(R & K): 

Viceroy 

size: 

size 

(R & K) 

200 

142 

93** 

87 ** 

176 

. 109 

(l 00 *) 

(lQ 0 *> 

( 100 $) 

(lQQ*) 

( 100 *) 

( 100 *)' 


■ ... .. ^ ...j’ » 

. . -i-- ‘ - s 

■ , V-rv; 

■ . 

•' 

, V .:-' T >r 

• *' •/*.**— 


... Bo. 

regular -^4 
brand 


30** 

(100*) 


* * $ 


t 


$ 



33 

35 

32 

31 

26 

29 

29 

28 . 

19 

18 

18 

18 

7 

7 

6 

7 

9 

4' 

3 

5 

3 

3 

2 

5 

3' 

4 

10' 

6 


27 

25 

10 

w/;-' 

: • 

h.>: 

’ •' JSvi ■ ,J ^ i 

33 

27 

.23 

•: ::fO; • 

_• ; h;* ■■ \ 

26 

25 

27 

- 

* • 

l.r'v' 

7 

7 

13 

^ . - r*. ' * 

3 

4 

13 


2 

3 

7 

\ \ V 

; 7. V 

2 

9 

7 

;v ^ -/h 


»>. £<-+y - 





h* 

o 

h* 

Q 

100 cases are: often unreliable. H* 

o 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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lla. Some: people say the popular hrar.ds of cigarettes are so nearly alike no one 

can tell the difference; others feel there is enough difference between brands, 
to be really noticeable. Here are three different packages of cigarettes. Two 
of' them are supposed to be the: same. The other is different. I wonder 1 if you 
would take a few, puffs on each of them and see if you can tell which is different:. 
Of' course^ this is a pretty difficult test., You may not, see any difference in them 

Asked of all cigarette smokers-- 
46$ of total sample 


Analyzed by Question 7: respondents who say 


Tbtal 

cigarette 

smokers 

the: number 

of cigarettes they smoke: per day is:; 

6, or 
less 1 

7-15 1 

16-25' 

26-35 

36-4'5 

46-55 • 

56 ; or 

more 

Number of respondents . 

2267 

l8l 

515 

1129 1 

255 

l4o 

23** 

13 ** 


(ICO*) 

(100$) 

O 

t —1 

) (100$ ) 

( 1005 &-) 

( 100 $) 

( 1005 b) 

(100$) 



$ 

$ 

$ 

$ 

$ 

$ 

$ 

R (BLEND w C n ) DIFFERENT 

31 

29 

28 

32 

31 

32 

26 

31 

S (PHILIP MORRIS): DIFFERENT 1 

27 

23 

27 

28 

25 

30: 

17 

15 

T (PHILIP MORRIS> DIFFERENT 

23 

20 

20 

24 

27 

21 

35 

38 

NO DIFFERENCE 

7 

8 

9 

6 

9 

7 

13 

8 

ALL DIFFERENT' 

5 

3 

6 

5' 

4 

5 

- 

- 

DON'T KNOW, OR NO ANSWER. 

3 

4 

5 ; 

2 

l 

3 

- 

8 

REFUSED 1 

4 

13 : 

5 

3 

3 

2 

9 

- 


C 

o 

h* 

■si 

Cl 

H> 

O 1 

O' 

00 

^Percentages based on less than: 100 cases are: often unr eliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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a 

a 

a 

a 

a 

3 

a 

a 

a 

i 

a 

a 

a 

a 


lib. Which kindi do- you like better; 

Asked of cigarette smokers 
who noticed a difference in 
the R, S and T cigarettes:— 
8l# of cigarette smokers 


Analyzed by Question 11a: 
respondents who when asked which 

Total 
asked this 




question 

different 

different 

different 

Number 

of respondents 

1839 

(loot;) 

698 

(loot) 

618 

( 100 $) 

523 

( 100 ^.)' 

j 


d !° 

% 


$ 

THE "DIEFEREIff" ONE 

51 

59 

43 

49 

THOSE 

THAT WERE THE "SAME” 

45 

36 

53 

47 

DON'T 

KNOW OR NO ANSWER 

4 

5 

4 

4 


cigarette was different said: 
Blend “C" Philip Morris 
(R) was: (S) was (t) was 



a 

a 

a 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751009 
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lie. Why do you like those better? 

Asked of respondents who noticed a 
-J difference between the R, S, & T 

/' cigarettes and thought one type was 

. • . ■ better than the other— 96 $ of those 

' who noticed a difference 


Analyzed by Questions 11a, b: 
respondents who chose:_ 



Total 

R as different 

from 


1 ’ asked this 

S & 

T and preferred: 

S or T as 


question' 

Tbtal 

R 

S' & T 

different 

* ' 

Number of respondents 

IT 63 

666 

4n 

255 

1097 


(100$) 

(100$)' 

(100$)' 

(100$)' 

(100$) 


$ 

$ 

$ 

$ 

$ 

’j'4 mildness 

64 

64 

62 

71 

'64 

' . -7-•-■>. They vere milder 

5S 


55 

m 

55 

Others too strong, biting, harsh 

9 

8 ' 

7 

11 

9 

V.'. EASY ON THROAT 

25 

27 

28 

23 ; 

24 

..., . Easier on throat; didn't burn, 





V. scratch, bite throat 

19 

21 

22 

18 : 

17 

:!,y>; Others irritated, burned throat 

6 

6 

6 

5 

7 

' ' ' BETTER TASTE 

18 

15 

11. 

17 

13 

19 

. Preferred the taste; better tasting 

13 

ll 

10 

IS 

J Sweeter tasting 

2 

3 

3 

1 

2 

/ Less bitterness 

Others had too rich a flavor. 

2 

2 

2 

1 

2 

too sweet 

1 

1 

1 

1 

' 1 

HAS MORE: STRENGTH, FLAVOR 

15 

15 

15 

l4 

14 




Had more taste, flavor 

10 

10 

10 

9 

9 

: Stronger 

Others tasteless, not enough flavor 

3 

2 

' 2 

1 

3 

;..r : (tOO mild) 

2 

3 

3 

4 

' 2 

MORE SATISFYING;: ENJOYED SMOKING THEM 

2 

_3 

4 

2 

2 

.t ' ■ ■ - 

—• 


-■ 

r 

r • 

EASIER TO' DRAW ON 

2 

1 

l 

* 

_J 


— 

■ » ■■ 




r •; BETTER AROMA 

_2 

_2 

_2 

_2 

_2 

BETTER' PACKED; MORE. TIGHTLY, FIRMLY 






PACKED 

1 

1 

1 

2 

1 


——— 

■ ■ ■ 

■■ 

1 

— ■ ■ 

NO' BAD AFTER-TASTE 

JL 

* 

- 

_L 

JL 

moist; FRESH 

J. 

_1 

JL 

* 

JL. 

DIDN'T 1 MAKE ME: COUGH 

JL 

_1 

JL 

* 

JL H- 

LASTED 1 LONGER 

_1 

Jl. 

* 

JL 

* ® 
C 

BURNED 1 BETTER 

* 

* 

* 

- 

* 

DON'T KNOW' OR NO ANSWER 

2 

_3 

_3: 

_3 

2 52 


' 






♦Less than' .5 per cent 

Note: Group totals add to more than 100$, and' sub-totals may add to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751010 




l4a, Have all the cigarettes we gave you been smoked, or are there still some left? 


Asked of cigarette smokers who 
accepted L & K cigarettes for 
testing—94$ of cigarette smokers 1 


"Number of respondents 


FINISHED' ALL OF BOTH KINDS 
FINISHED' PHILIP MORRIS ONLY 
FINISHED BLEND "C" ONLY 
FINISHED NEITHER 
SMOKED NONE. 


Total 
call backs 

2129 


$ 

52 

9 

9 

27 

l 


Analyzed by 
respondents 
who were given: 1 
Two Ten 

packs of packs of 
each type each type 


1007 


$ 

6l 

9 

7 

19 

1 


1122 

(100$): 

* 

43 

10 

II 

35 


NO ANSWER 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751011 




l4b. Why is it that you haven't finished both kinds?’ 

Asked of cigarette testers vho 
had smoked some but not all 
the test cigarettes 


Analyzed by Question l4a: respondents 

_ vho said they didn't finish: _ 

Blend "C*' and Philip Morris and 

were given;_ _vere given: 


F 

Total 

2 

packs 

10 

packs 

Total 

2 

packs 1 

10 

packs 

Number, of respondents 

783 

278 

505' 

778 

266 

512 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

DON'T SMOKE THAT MUCH; HAVEN'T 

BEEN SMOKING TOO MUCH LATELY 
(HOT WEATHER, A COLD, TTLNESS) 

i 

t 

* 

* 

i 

* 

25 

18 

29 

24 

19 

27 

HAVEN'T HAD TIME, TOO BUSY; JUST 
HAVEN'T GOTTEN AROUND TO IT 

16 

12 

18 

17 

14 

19 

DIDN'T LIKE THEM ENOUGH TO FINISH 
.. THEM (NO FURTHER' INFORMATION) 

15 

18 

12 

14 

18 

13 

THEY WERE TOO STRONG; 

12 

14 

11 

9 

11 

9 

KEPT SMOKING OWN BRAND TOO 

8 

9 

8 

8' 

11 

7 

DIDN'T LIKE: THE TASTE; BAD FLAVOR; 
LEFT BAD TASTE IN MOUTH 

7 

13 

3 

6 

11 

3 

IRRITATED, BURNED THROAT, MOUTH', 

ETC. 

5 

4 

5 

5 

6 

5 

PREFERRED THE OTHER KIND—SO DIDN'T 
SMOKE THEM; 

4 

4 

4; 

5 

2 

6 

TOO LOOSELY PACKED 

3 

O 

3 

3 

k 

3 

TOO' MILD, HAD NO TASTE! 

1 

2 

1 

2 

3 

1 

ALL CITHER 

4 

5 

4 

7 

6 

7 

DON'T KNOW 

3: 

4 

3 

2 

2 

3 

NO ANSWER 

8 

5 

9 

7 

4 

8 


Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 







15. Of course, you may have given some away to your family or friends, but: how many of 
the' • (Blend "C”)(Philip Morris) cigarettes would you say you personally smoked?. 

How about- the (Philip Morris ) (Blend "C") cigarettes?. 

How many of those did you personally smoke? 

Asked of respondents who tested K & 1 



cigarettes— 92 $ of cigarette smokers 

-Tbtal asked Analyzed by respondents 

who are: 



this question 

Male 

and were 

given: 

Female 

i and were given: 


2 packs 1 10 packs 

Total 

2 packs 10 packs 

Total 

2 packs: 

10 packs 

Number of 

respondents. 

969 

1107 

1252 

595 

657 

821 

374 

447 

(100$.) 

(100$) 

(100$) 

( 100 $) 

( 100 $) 

(100$) 

( 100 $) 

(100$) 


$ 

$ 

$ 


$ 

$ 

*■ 

i 

BIEND "C" 

5 or less 

5 

2 

2 

4 

1 . 

5 

8. 

3 

6 - 15 

10' 

2 

4 

7 

1 

9 

16 . 

3 

16 - 25 

19 

3 

10 

17 

3 

11 

23 

3 ' 

26 - 39 

33 

2 

18 

36 

2 

14 

28 

2 

2 up to 4 packs 

- 

14 

6 

- 

n 

10 

- 

18 

4 up to 6 1 packs 

- 

20 

10 

- 

20 

12 

- 

21 

6 tip to 10 packs 

- 

43 

24 

- 

46 

22 

- 

4o 

Finished all 

30 

13 

24: 

34 

16 

15 

24 

9 

Don 1 1 know or no 

answer. 

3 

1 

2 

2 

* 

2 

1 

1 

PHILIP MORRIS 

5 1 or less 

5 

1 

2 

3 

2 

5 

10 

l 

6: - 15 

9 

2 

4 

7 

2 

7 

12 

3 

G\ 

1 

ro 

20 

4 

10 

17 

3 

14 

25 

5 

26 . - 39 

33 

2 

18 

35 

2 

l4: 

29 

2 

2: up to 4 1 packs 

- 

15 

6 

- 

11 

11 

- 

20 

4 up to 6 packs 

- 

20 

9 

- 

18 

13 

- 

23 

6 up. to 10 packs 


42 

24 

- 

46 

20 

- 

37 

Finished: all 

31 

13 : 

25 

36 

16 

15 

22 

8 

Don't know or no 

answer 

2 

1 

2 

2 

* 

1 

2 

* 


*Less than .5 per cent 

1001751013 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



l6a. All things considered, which of the two kinds of 
cigarettes did you finally decide you liked test? 

and 

l6b. (if "saw no difference") When you say that, do you'mean 

that you didn’t see any differences ! between the two, or' do 
you mean you didn’t like one any better than the other? 

Asked of respondents who 
. tested K & L cigarettes-- 
92 $ of cigarette: smokers 



Total 
asked this 

Analyzed by 
respondents 
who are: 


question 

Malb 

Female 

Humber of respondents 

2076 

(100$) 

1252 

( 100 $) 

821 

( 100 $; 


* 

*■ 

f- 

PHILIP MORRIS' 

hi 

hi 

hi 

BLEND "C" 

hi. 

hi 

hi 

SAW NO DIFFERENCE 

Really no difference 

6 

T 

.1 

3 

6 

T 

Didr't like 1 one better 

2 

3 

2 

Don't know 

* 

1 

- 

DON'T KNOW WHICH BEST 1 

2 

1 

2 


*Lese than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751014 




16 a. All things considered, which of the two kinds of 
cigarettes did 1 you finally decide you liked test? 

and 

l 6 b. (if "saw no difference") When you say that, do you mean' 
that you didn't see any differences between the two, on do 
you. mean you didn't like one any better 1 than the other? 

Asked of respondents who 
tested K & L cigarettes-- 
92 * of cigarette smokers 



L • - * 




Total Analyzed by responden ts whose ages' are: 
asked this 50 and : 

question 18-20 21-24 25-34 35 -I +9 over 


Number of respondents 

PHILIP MORRIS' 

BLEND "C" 

SAW NO: DIFFERENCE 
Really no difference 

Didn’t like one better 

Don't know 

DON'T KNOW WHIck BEST 


2076 

124 

236 

( 100 *) 

( 100 *) 

( 100 *): 

* 

* 

t 

hi 

62 

44 

hi 

M 

hi 

6 

JL 

5 

T 

- 

1 

2 

1 

4 

* 

- 

- 

2 

i. 

2 


589 

719 

4oo fh. 

( 100 *) 

( 100 *): 

(IDO*) 

* 

* 

* 

hi 

hi. 

hi ';j; 

46 

hi 

41 ;:y.J 

4 

8 

10 ' :Y/ 

3 

5 

t ■:‘y 

1 

3 

3 

- 

- 

. * 

1 

JL. 

_2 

JL 


O 

q 

h* 

Cl 

h* 

♦Less than' . 5 per cent C 

H 1 

Cl 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



l 6 a. All things considered, which of the: two kinds of , 
cigarettes did you finally decide you liked best? 

and 

l 6 b. (if "saw no difference") When you say that, do you mean 
that you didn't see any differences between the two, or db 
you mean you didn't like one any better than the other? 

Asked of respondents who 
tested K & L, cigarettes;-- 
92 $ of cigarette smokers. 


Total Analyzed by respondents 



asked this 

whose: economic level 

is: 


question 

A 

B 

C 

D 

Number of respondents. 

2076 

87** 

26O 

1048 

644 


(100?;) 

(10 Of,). 

(: 101096 ): 

(10096) 

( 10096 ) 


*■ 


1° 

$ 

$ 

PHILIP MORRIS. 

i±l 

50 

46 

46 

hi 

BLEND: "c" 

45. 

hi 

4o 

46 

hi 

SAW NO DIFFERENCE 

6: 

2 

12 

6 

5 

Really no difference 

T 

1 


3 

3 

Didn't like one better 

2 

1 

6 

3 

2 

Don't know 

* 

- 

- 

* 

*: 

DON'T KNOW WHICH BEST 1 

_2 


_2 

_2 

JL 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases: are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751016 
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l6a. All things considered, which 1 of the two kinds of 
cigarettes did you. finally decide you liked best? 

and 

l6b, (if "saw no difference") When you say that, do you mean 
that you didn't see any differences between the two, or do 
you mean you didn't like- one any better than the other? 

Asked of respondents who 
tested K 2c L cigarettes-- 
92 $ of cigarette smokers 



Total 

Analyzed by 
respondents. 


asked this 

vho 

are: 


question! 

White 

Negro 

Number of respondents 

2076 

i 860 

189 


(:i0!05C): 

(ICO*) 

(lQQf) 


$ 

$ 

*■ 

PHILIP' MORRIS 

47 

47. 

43 





BLEND "C" 

45 

^ - 

43 

SAW. NO DIFFERENCE 

6 

6 

11 

Really no difference 

T 

3 


Didn't like one better 

2 

3 

2 

Don't know 

* 

- 

1 

DON'T KNOW WHICH BEST 

_2 

_2 



*I,ess than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751017 
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l6a. All things, considered, which of the two kinds of 
cigarettes, did you finally decide you liked best? 

and, 

l6b. (if "saw no difference") When, you say that, do you mean 

that you didn't see any differences between the' two, or do 
you mean you didn't like, one any better 1 than the other? 

Asked of respondents who: 
tested K Sc L cigarettes — 

92 $ of 1 cigarette smokers, 


Analyzed by respondents who 





live 

in Philip Morris 

sales region: 



Total 

#1 

#2 

#4: 

#3 | East 

West West 

#7 

Mountain 


asked this 

North- 

Central 

South'- 

North 

North South. 

andJ 

question, 

east 

Atlantic 

east 

Central 

Central Central 

Pacific 


Number o:f respondents 

2076 

46:5 

220 

345 

439 

178 

171 

258 


(100$) 

(100$) 

(100$): 

(100$): 

(100$) 

(100$) 

(100$): 

(100$) 


$ 

$■ 

$ 

$ 

$ 

$ 

$ 

f 

PHILIP MORRIS 

it 7 

48 . 

49 

42 

47 

itl 

53 

48 

BLEND "C" 

it l. 

44 

42 

itl 

46 

itl 

4 o 

45 . 

SAW' NO DIFFERENCE 

6 

7 

6 

9 

5 , 

6 

6 

6 

Really noi difference 

T 

"T 

3 

5 

3 


5 

”4 

Didn't like: one better 

2 

3 

3 

3 

2 

2 

1 

2 

Don't know 

* 

- 

- 

l 

*: 

- 

- 

- 

DON'T KNOW WHICH BEST, 

_2 

JL 


_2 

_2 

- 

J. 



H* 

O 

c 

<£ 

Cl 

H* 

C 

* : Lessi than, .7 per cent H* 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




1 

9 

a 

a 

a 
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l 6 a. All thir.gB considered, which of the two kinds of 
cigarettes did you: finally decide you liked best? 

and 

l 6 b. (if "saw no difference”) When you say that, do you mean 1 
that you didn't see any differences between the two, or do 
you mean you didn't like one any better than the other? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 

Analyzed by respondents who live: 
in claces with a rorulation of: 









Under 


1 


Total 

250,000 

100,000 

23,000 

2,500 

2,500 



asked this Over 

to 

t .0 

to 

to 

and rural 

Rural 


question 1 , 000,000 

1 , 000,000 250,000 

100 , 000 ' 

25,000 

non-farm 

farm 

m 

Number, of 






a 

respondents 

2076 263 

324 

186 

302 

407 

342 

2'52 



( 100 $) ( 100 $) 

(100$)' 

( 100 $) 

( 100 $) 

(. 100 $'): 

( 100 $')| 

( 100 $) 

a 


#■ t 

$ 

$ 

* 

$ 

$ 

$ 

i 

PHILIP MORRIS 


50 

52 

50 

42 

47 

46 

m 

BLEND "C” 

45 45' 

45 

4o 

45 

45 

46 

47 

1; 

SAW NO DIFFERENCE: 

6 . 6 

5 

6 

5 

11 

5 

6 


Really no difference 4 3 

3: 

5 

3 

~E 

1 

5 

a 

Didn't. like one 









better 

2 : 3 

3 

1 

2 

4 

4 

l 

a. 

Don’t know 

* * 

- 

- 

- 

1 

- 

- 

■ 

DON 'T KNOW 1 WHICH 








1 

BEST 

_2 _ 2 ! 

* 

_2 

* 

_2 

_2 

JL 


1 


1 

1 

9 

a 

l 

a 


*Leos than .p per cent 


O 

O 

h*' 

CT 

h* 

O' 

h> 

CD 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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1 .’V. .... 

l6a. All things considered } which of the two kinds 
‘ and 

l6h. (if "saw no difference"'): When you say 
differences between the: two,, or 1 do you mean 

. V. " Asked of respondents who tested K & L 


_ Analyzed by Question k: 

Total Chester^' 


, • 

asked this 


field 

Lucky 

Pall 


question 

Cbmel. 

(R & K) 

Strike 

Mall 

Number of respondents 

2076 

412 

317 

294 

304 


(100) 

(100) 

(100) 

(100) 

(100) 


* 

t 

* 

$ 

* 

PHILIP MORRIS 

in 

21 

l+S 

21 

48 

BLEND "C" 

45 

& 

44 

4 o 

44 

SAW' NO DIFFERENCE 

6 

5 

JL 

5 

6 

6 

Really no' difference 

nr 

3 

2 

“4 

Didn't like one better 

2 

l 

2 

4 

2 

Don't know 

* 

l 

* 

- 

- 

DON'T KNOW WHICH BEST 

_2 

_2 

_1 

JL 

_2 


c 

c 

Cl' 

H- 

O 

?: 

O' 


*Less than 

** : Pereentages based on' less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 






of cigarettes did you finally decide you liked test? 



that, do you mean;that you didn't see any 
you didn’t like one any better than the other? 

cigarettes.— 92 $ of cigarette; smokers 


respondents whose present regular brand is: 


Philip 

Old 


Other non- 

-filter 

Other 

Ro 

Morris 1 

Gbld 


Regular 

King 

filter 

regular 

R &: K) 

(R & K) 

Viceroy 

size 

size 

(R & K) 

brand 

185' 

127 

77** 

75** 

169 

90** 

26 ** 

(100$:) 

(100$) 

(lOQ$) 

(100$) 

(100$): 

(100$) 

(100$): 

1° 

$ 

$ 

$ 

$ 

i 

$ 

55 

44 

^3 

46 

48 

55 

48. 

" U 

~~ 

’ ' " ' 

42 

43: 

48 

3i 

42 

4l 

39;. 

JL 

ll 

7 

12 

8: 

4 

11 

2 

7 

3 

9 

2 

3 

~E 

1 

4 

' 4 

3 

6: 

l 

3 

- 

- 

- 

- 

- 

- 

- 

- 

_2 

_2 

_8 

_2 

- 

_1 


• 5 per cent 

100 cases are often, unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751021 
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l6&-» A 11 things^ considered!,; which of the two kinds of 
cigarettes did you finally decide you liked test? 

; - ■ and 

• l6b. (if "saw no difference") When you say that, do you mean 

• that you didn't see any differences between the two,, or. do 

you mean you didn't like ' one any better than the' other? 

Asked of respondents who tested K & L 
- cigarettes—92$ of cigarette smokers 


Analyzed by Question 11a: respondents who when 
asked which cigarette was different said: 



Total 
asked this 
question 

Blend 

"C" 

(R) was 
dif¬ 
ferent 

Philip Morris 
(S) was (T) was 
dif- dif¬ 

ferent ferent 

There 

was no 

dif¬ 

ference 

All 3 
were: 

dif¬ 

ferent 

Didn't 

know, 

Refused 

Number of respondents 

207,6 

657 

588 

499 

144 

91** 

30** 

48** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


ir 

$ 

$' 

* 

$ 

$' 

$ 

$ 

PHILIP MORRIS 

M 

kl 

4£ 

5a 

4o 

47 

20 

50 

BLEND 1 "C" 

45 

H2 

43 

43 

32 

5a 

£3. 

M 

SAW NO: DIFFERENCE 

6 

4 

6 

6 

19 

6 

20 

10 

Really no difference 


2 

1 

3 

12 

i 

17 


Didn't like one better 2 

2 

2 

3 

5 

5 

3: 

6 

Don't know 

* 

* 

- 

- 

2 

- 

- 

- 

DON’T KNOW WHICH BEST 

_2 

* 

_2 

_2 

_2 

_2 


_4 


h* 

O 

C 

(-*■ 

•si 

Ol 

h* 

O 

fO 

w 

♦Less than »5 per cent 

♦♦Percentages, based on less than 100' cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





l6a. All things considered, which of the two kinds of 
cigarettes did you 1 finally decide you liked best? 

and 

l6b. (if "saw no difference”) When you say that, do you mean 
- > that you didn't see any differences between the two, or do 
you mean you didn't like one any better than the other?: 

Asked of respondents who 
tested K Si: L cigarettes -- 
92$ of cigarette smokers 

Analyzed by 
respondents. 



Tbtal 

vhO' were 
Two' 

given: 

Tfem 

f * 

asked this 

packs of 

packs' of 


question 

each type 

each type 

Humber of respondents 

2076 

969 

1107 


(10C$) 

(: 10056) 

(IOC#) 


$' 

$ 

* 

PHILIP MORRIS: 

47 

hi 

hi 

BLEND' "C " 

hi 

hi 

hi 

SAW NO DIFFERENCE 

6 

s 

6 

Really no difference 

T 


3 

Didn't like one better 

2 

2' 

3 

Don't know 

* 

* 

* 

DON'T KNOW WHICH BEST 

_2_ 

_2 

_2 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


100l75i023 



12216c. 


Wiiy did you like that one. (Blend "C"):(Philip Morris) better t han the: other? 

Asked of respondents who preferred 
one type of test cigarette to the 
other— 92 $ of cigarette testers 

Analyzed by Questions l6a,b: 
_respondents who: 


Total 

asked 

this 


Preferred 
Philip: Morris 
and were: given: 

2 IQ: 

packs packs 
of of 

each each: 


Preferred 
Blend M C" 
and were given: 
2 IQ: 

packs packs: 
of of 

each each 


Number of respondents 


pieist ion Total type type Total type type 

1907 976 1*78 498 931 4 io 521 

(100$) (10C$)'(100$) (l00$):(l00$):(lQ0$) (10056.) 


MILDNESS 

6l 65 

62 

68' 

56 57 

55 

They were milder 

W So 

5S 

m 

51 51 

51 

Others too strong, biting harsh 

5 5 

6: 

4 

5 6: 

4 

BETTER TASTE: 

26 25 

24 

27 

27 23 

28 

Preferred the taste; better tasting 

22 21 

20' 

23 

23 21 

W 

. Sweeter tasting 

2 2 

2; 

2 

2 1 

2 

Less bitterness 

1 1 

1 

1 

1 * 

1 

Others had too rich: a flavor, too sweet 

1 1 

1 

1 

1 1 

1 

easy ON THROAT 

19 19 

rr 

21 

18 15 

20' 

Easier on. throat;: didn't burn, scratch, 




■ ■ - — 

' 

bite throat 

15 ' 15 

13 

16 

15' 13 

17 

Others irritated, burned throat 

4 4 

4 

5 

3 2 

3 

HAS MORE STRENGTH, FLAVOR 

13 11 

10' 

12 

15 15 

14 

Had more taste,, flavor 

9 ”F 

“F' 

9 

9 10 


Stronger 

Others tasteless, not enough flavor 

2 1 

* 

1 

3 2 

3 

(too mild) 

2 2 

2 

2 

3 3 

3 

BETTER PACKED; MORE TIGHTLY, FIRMLY PACKED' 

_9_ _9_ 

9_ 

10 

_9_ _9_ 

JL 

TASTED' LIKE REGULAR BRAND OR A BRAND LIKED' 

A Jl 

_8 

_6 

J J 

Jt 

MORE SATISFYING; ENJOYED: SMOKING THEM 

J A 

_4 

_8 

Jt JL 

_9 

NO BAD' AFTER-TASTE 

Jt Jl 


Jt 

Jt Jt 

_k 

BETTER AROMA 

3 2 

1 


Jt jt 

4 

DIDN'T 1 MAKE ME COUGH 

2 2 

I 

_3_ 

_£ _3 

2 

EASIER TO DRAW ON; 

2 2 

2 

Jt 

2 1 


MOIST, FRESH 

_2 _3 

_4 

2 

l 1 

1 

LASTED LONGER 

1 1 

1 

1 

2 2 

2 

BURNED BETTER 

1 1 

1 

1 

* *- 

* 

ALL OTHER 

JL 1 

1 

1 

2 2 

2 

DON'T KNOW OR NO ANSWER 

2 3 

4 

2 

2 2 

2 

*Less than 
Note: Percentages add to 

•5 per cent 

more than 100$ because 

some' 




respondents gave more: than one answer. 1001751024 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



l6d,e. Were there any things about (Blend "C") that 
you liked better than (Philip! Morris) ? 

Asked of respondents 1 who preferred 
Philip Morris or didn't know which 
was best— 51 $ of cigarette testers 


123 




Analyzed by Questions 

l6a,b: 

respondents who? 






Didn't 

like one better 



Preferred Philip Morris 

or di 

dn't know which 



and were givens 

best 

and were 

givenr 


Total 


2 packs 

10 packs 


2 packs 

10 1 packs 


asked this 


of each 

of each 


of each 

of each 


question 

Total 

type 

type 

Total 

type 

type 

Number of respondents 

1064 

976 

478 

498 : 

88** 

38 ** 

50 ** 


(100$) 

( 100 $). 

(100$) 

(100$) 

(100$) 

(100$) 

: (100$) 

—- 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

NO, NOTHING 

48' 

49 

52 : 

46 

35 

32: 

38' 

PACKED BETTER; MORE TIGHTLY,, 







FIRMLY PACKED 

4 

4 

4 

4 

5 

5' 

4 

MILDER 

2 

2 

2 

1 

6 

5' 

6 

BETTER TASTE 

1 

1 

I. 

1 

2 

- 

4 

LONGER BURNING 

1 

1 

2 

I 

1 

- 

2 

EASY TO: DRAW. OH 

1 

1 

1 

l 

1 

- 

2 

STRONGER 

1 

1 

* 

1 

2 

- 

4 

GOOD, BUT NOT QUITE AS 

GOOD: 







AS THE OTHER 

1 

1 

* 

l 

- 

- 

- 

AROMA 

* 

1 

1 

2 

- 

- 

- 

DIDN'T'IRRITATE, BURN 1 

tongue: 







OR THROAT 

* 

* 

* 

1 

- 

- 

- 

THINK THEY ARE THE: SAMS BRAID * 

- 

- 

- 

2 

3 

2 

DIDN'T MAKE ME COUGH 

*: 

*: 

* 


- 

- 

- 

ALL OTHER 

1 

1 

1 

1 

- 

- 

- 

DON'T KNOW 

37' 

37 

36 

37 

43 

50 

h. 36 









NO: ANSWER 

3 1 

3 

2 

k- 

3 

5 

i 2 


*Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100$, because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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l 6 d,e. Were there any things about: (Philip: Morris)’ 
that you liked better than (Blend. ''C'"') ? 

Asked of respondents who preferred 
Blend "C" or didn't: know which was 
best--49$ of cigarette testers 


Analyzed by Questions l 6 a,b; respondents who; 

Didn't, like one better 


Total 

asked this. 


Preferred Blend "C" 

and were given: _ 

2 packs 10 packs 
of each of each 


or didn't know which 
best and were' given; 

2 packs 10 packs 
of each of each. 


question' 

Total 

type 

type 

Totat 

type 

type 

Number of respondents 1 

1019 

i —1 

on 

o\ 

4 10 

521 

88 ** 

38** - 

50 ** 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) ( 

100 $) 

-— ' ” 

$ 

$' 

$ 

$ 

$' 

$ 

$ 

NO, NOTHING 

44 

45 

46 

J+4 

33 

29 

36 

PACKED BETTERj MORE TIGHTLY, 

FIRMLY PACKED 

6 

7 

5 

8 

3 

5 

2 

MILDER 

3 

2 

3 

1 

8 

5 

10 

BETTER TASTE 

2 

2 

2 

1 

3 

3 

4 

STRONGER 

1 

2 

2 

2 

- 

- 

- 

DIDN'T IRRITATE, BURN TONGUE 
OR THROAT 

1 

1 

2 : 

*: 




AROMA 

1 

1 

1 

1 

- 

- 

- 

GOOD, BUT NOT QUITE AS. GOOD 
AS. THE OTHER 

I 

1 

* 

1 




LONGER' BURNING 

I 

1 

* 

1 

- 

- 

- 

EASY TO DRAW ON 

* 

1 

I 

* 

- 

- 

- 

THINK THEY ARE: THE SAME BRAND 

* 

* 

* 

- 

2 

3: 

2 

DID NOT SMELL IN ASH TRAY 

* 

* 

* 

- 

- 

- 

_ 

ALL OTHER' 

1 

1 

1 

1 

1 

- 

2 

DON'T KNOW' 

37 

37 

37 

36 

47 

53. 

42 

NO: ANSWER 

3 

3 

2 

4 

3 

5 2 

2 


*Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgk0000 




ft. 


I 

1 

I 

I 

I 

I 

1 

I 

I 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 


SUMMARY TABLE 125 

17a. Here is a card with! a list of words and phrases on it. (Card shown 

respondent ) 1 Are there any words and phrases that you' personally . . 

would say are particularly good 1 for describing the way you feel ■" / 

about the' (Blend fl C") (Philip Morris )i cigarettes? Any others? 

or •• •' 

How about the (Philip Morris): (Blend "C") cigarettes? Are there 
any words that are particularly good for describing them? Any others? ■ . 

Asked of respondents who 
tested K & L cigarettes.— 

92 $ of cigarette: smokers 



Blend "C" 

Philip 

Morris' 

Number of respondents 

2076 

2076 

( 100 $) 

( 100 $) 


* 

$ 

FULL RICH FLAVOR 

9 

9 

GOOD TASTING 

26 

24 

MILD 

29 

38 

GIVES YOU A LIFT 

4 

3 

SPICY 

3i 

3 

CLEAN 

11 

9 

STRONG 

26 : 

20 

NO' BAD AFTER-EFFECTS 1 

23 

23 

DIFFERENT 

11 

12 

CLEAN’ 

6 : . 

6 

SWEET 

4 

5 

FRESH 

9 

10 

SATISFYING 

20: 

19 

CHARACTER. 

1 

l 

SMOOTH 

14 

15 

QUALITY 

4 

4. 

NONE OR DON’T 1 KNOW 

15 

14 

NO ANSWER 

3 

4 


Note: Percentages 1 add to more than .100$ because some 
respondents gave more than one answer. 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751037 


SUMMARY TABLE 


9 . Now, going back to (your present brand) for a minute , which of the words, 
and phrases on this card do you personally think are particularly good 
for describing (present brand) ? (Card shown respondents) Any others? 

17a. Here is a card with a list of words and phrases on it. (Card shown 
respondent) Are there any words and phrases that you personally 
would say are particularly good 1 for describing the way you feel 
about the (Philip; Morris), (Blend "c") cigarettes? Any others? 

or 

How about the (Blend "Si”')! (Philip Morris) cigarettes? Are there 
any words that, are particularly good for describing them? Any others? 


9j_ 17 a. 

Present brand Preferred test 




Philip 


cigarette: 



Morris 

smokers 

Camel 

smokers. 

Philip 

Morris 

_Blend 
”C" 

Number of respondents 


200 

(!0O£)' 

f 

Mh> 

(loo#,): 

# 

976 

( 100 #) 

# 

931 

(IOC#) 

i 

FULL RICH FLAVOR 


19 

30 

lb 

17 

GOOD tasting: 


3 b - 

1+2 

bb 

^7 

MILD 


63 

28 

61 

51 

GIVES YOU A LIFT 


9 

15 

5 

7 

SPICY 


I 

* 

l 

2 

GOOD AROMA 


7 

10 

15 

17 

STRONG 


2 

6 

5 

9 

NO BAD AFTER-EFFECTS 


hi 

2b 

3^ 

39 

DIFFERENT 


5 

2 

8 

8 

CLEAN 


5 

7 

10 

10: 

SWEET 


V 

2 

7 

6 

FRESH 


13 : 

13 

16 

15 

SATISFYING 


33 . 

50 

35' 

38 

CHARACTER 


1 

2 

l 

1 

SMOOTH 


17 

13 

25 

27 

QUALITY 


b 

13 

6. 

8 

C k 

c 

NONE OR DON'T KNOW 


I 

3 

3 

NO' ANSWER 

*Less than 

1, 

.5 per cent 

1 

3 

2 

CT 

H* 

Note: 

Percentages add to more than 100# because 
respondents gave more: than one: answer. 

some 

O 

tc 

GO 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



PHILIP MORRIS 1 


17a. Here is a card with a list of words and phrases on it. ('Card 
shown' respondent) 1 Are there any words and phrases that, you 
personally would say are particularly good for describing the way 
you feel about the (Philip Morris): cigarettes? Any others? 

or 

How about the (Philip Morris) cigarettes? Are there any words 
that are particularly good for describing them? Any others? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 


Humber of respondents 


Total 

asked this 1 
question 

2076 


Analyzed by 
respondents who are: 
Male Female 


1252 


821 

(lOOjt) 


* 


* 


MILD 

38 

38 

37 

GOOD TASTING' 

24, 

25 

24 

NO' BAD AFTER-EFFECTS 1 

23 

23 

24 

STRONG 

20 

18 

24 

SATISFYING 

19 

20 

18 

SMOOTH 

15 

15 

l4 

DIFFERENT 

12 

12 

Tl 

FRESH 

TO 

10 

10 

GOOD AROMA 

9 

10 

7 

FULL RICH FLAVOR 

9 

10 

6 

CLEAN! 

6 

5 ; 

8 

SWEET 

5 

4 

6 

QUALITY 

4 

4 

3 

GIVES YOU A LIFT 

3 

3 

4 

SPICY 

3 

3 

3 

CHARACTER 

1 

2 

1 

NONE OR DON'T KNOW 

14 

14 

14 

NO 1 ANSWER 

4 

3 

4 


Note; Percentages add to more than 100/6 because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751023 




PHILIP' MORRIS 


. I^a. Here is a card with a list of words and phrases on it. (Card 
shown respondent) Are there any words and phrases, that you 
personally would say are particularly good for describing; the 1 way 
you feel about the: (Philip Morris) cigarettes? Any others? 

or ' 

low about the (Philip Morris) cigarettes? Are there any words' 
that are particularly good for describing them? Any others? 


Asked of respondents who 
tested K & L cigarettes-- 
92$ of cigarette smokers 


Analyzed by respondents 



Total 


whose ages, are:: 



asked 1 this 
question 

18-20 

21-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

2076 

124 

236 

589' 

719 

400 


(100$) 

(100$)' 

(100$) 

(100$) 

(100$) 

(100$) 


t 

* 

* 

* 

a 

$ 

MILD 

38 

43 

32 

38 

38 

38 

GOOD TASTING 

24 

29 

16 

26 

25 

25 

NO BAD AFTER-EFFECTS 

23 

28 

24 

23 

22 

27 

STRONG 

20 

23 

27 

20 

19 

20 

SATISFYING 

19 

22 

19 

21 

18 : 

18 

SMOOTH' 

15 

15 

14, 

14 

13: 

aiS: 

DIFFERENT 

12 

14 

12 

12 

11 

11 

FRESH 

10 

11 

5 

10 

10: 

1e 

GOOD' AROMA 

9 

10 

4 

10 

9 

11 

FULL RICH' FLAVOR 

9 

7 

6 

7 

8 

13 

CLEAN' 

6 

10 

3 

4 

7 

10 

SWEET 

5 

5 ! 

3 

4 

4 

6 

QUALITY 

4 

4 

5' 

4 

3 

4 

GIVES YOU' A LIFT 

3 

l 

2 

3 

4 

5 

SPICY 

3 

l 

3 

3 

4 

3 

CHARACTER 

l 

l 

2 

1 

2 

1 

NONE OR DON'T KNOW 

14 

10 

14 

12 

17 

15 

NO' ANSWER 

4 

3 

3 

4 

5 

2 

Note: 

Percentages; add to more than 100$ because some 

1001751030 

- 


respondents 1 gave more 

than one 

answer. 




Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





PHILIP MORRIS 


17a.. Here is a. card with a list of words and phrases 1 on it. (Card, 
shown respondent): Are there any words, and phrases that you. 
personally would say are particularly good ftor describing the way 
you feel about the (Philip Morris) cigarettes? Any others? 

or 

How. about the (Philip Morris) cigarettes? 1 Are there any words 
that are particularly good for describing them? Any others? 

Ashed of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 



Total 

Analyzed by respondents 


asked this 

whose economic level 

is:: 


question 

A 

B 

c 

D 

Number of respondents 

2076 

87 ** 

260 

10 k 8 

6 kk; 

( 100 $) 

( 100 $) 

( 100 $). 

( 100 $) 

( 100 $) 


* 

* 

$ 

* 

f 

MILD 

38 

ki 

39 

37 

36 

GOOD TASTING 

2k 

30 

22 

23' 

26 

NO' BAD AFTER-EFFECTS 

23 

20 

2k 

22 

25 

STRONG 

20 

10 

20 

21 

20 

SATISFYING 

19 

13 

23: 

18 

20 

SMOOTH 

15 

17 

Ik 

15 

lk 

DIFFERENT 

12 

15 1 

10 

10 

lk 

FRESH 

10 

10 

12 

10 

10 

GOOD: AROMA 

9 

9 

8: 

9 

10 

FULL RICH 1 FLAVOR 

9 

5 

7 

9 

9 

CLEAN' 

6 

8. 

8' 

6 

7 

SWEET 

9 

2 

6 

k 

5 

QUALITY 

k 

9 

3 

3 

5 

GIVES. YOU A LIFT 

3 

3 

2 

k 

3 

SPICY 

3 

2 

3 

3 

2 

CHARACTER: 

1 

3 

* 

l 

l 

NONE OR DON'T KNOW. 

Ik 

lk 

lk 

15 

13 

NO ANSWER' 

k 

2 

k 

3 

k: 


*Less than *5 per cent 

*"*Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 1 100$ because some: 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751031 



PHILIP MORRIS 


17a. Here is a card with a list of words and phrases, on it. (Card 
shown: respondent)' Are: there any words and phrases that you 
personally would say are particularly good for describing the way 
you feel about the (Philip Morris) cigarettes? Any others? 

or 

How about the (Philip Morris) cigarettes? Are there any words 
that are particularly good for describing; them? Any others? 

Ashed of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 



Total 

asked this 

Analyzed by 
respondents, who 

are: 

- 

question 

White 

Negro 

Number of respondents 

2076 

i 860 

189 

( 100 $). 

( 100 ^) 

(ICO;*) 


* 

$ 

1* 

MILD 

36 

38 

32 

GOOD: TASTING 

2k 

25 

23 

HO' BAD AFTER-EFFECTS 

23 

22 

35 

STRONG, 

20 

21 

15 

SATISFYING 

19 

20 ' 

14 

SMOOTH 

.. 15 

15 

7 

DIFFERENT 

12 : 

11 

11 

fresh: 

10 ' 

11 

6 

GOOD AROMA 

9 1 

9 

6 

FULL RICH FLAVOR 

9 

8 

ll 

CLEAN: 

6 

6 

7 

SWEET 

5 

if 

5 

QUALITY 

k 

3 

7 

GItES YOU A LIFT 

3 

3 

9 

SPICY 

3 

3 

3 

CHARACTER. 

1 

l 

2 ; 

NONE 1 OR DON' T KNOW 

14 

15 

8 : 

NO ANSWER 

k 

3 

10 ' 


Note: Percentages add to more than 100 $' because some 
respondents, gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751032 





PHILIP MORHIS 


131 


- 1T&. Here is a card with a list of words and phrases on it. (Card 
shown respondent) Are there any words and phrases, that you 
personally would say are particularly good for describing the way 
you feel about the (Philip Morris) cigarettes? Any others?. 

or ——— 

How about the (Philip Morris) cigarettes? Are there any words 
that are particularly good for describing them? Any others?; 

Ashed of respondents who tested K & L 
cigarettes— 92 $ of cigarette smokers 


Analyzed by respondents who live in 
_Philip Morris sales region: 



Total 
asked this 
question 

#1 

North¬ 

east 

#2 

■ Central 
Atlantic; 

#3 

South¬ 

east 

P 

East 

North 

Central 

¥5 

West 

North 

Central 

—35 - wr^ 

West Mountain 
South and 

Central Pacific 

Number of 
respondents 1 

2076 

465 

220: 

345 

439 

178 . 

171 

258 : 


( 100 $) 

(100$) 

(100$) 

( 100 $) 

( 100 $) 

( 100 $): 

(100$) 

( 100 $) 


t 

* 

i 

* 

$ 

$ 

$ 

* 

MILD N 

38 

36 

42 

31 

38 

44 

45 

36 

24 

GOOD TASTING 

24 

21 . 

25 

26 

26 

23 

27 

NO BAD AFTER-EFFECTS 23 

21 

18 

34 

23 

16 

26 

23 

STRONG 

20 

19 : 

15 

19 

22 

25 

23 

22 

SATISFYING 

19 

15 

20 

20 

19 

26 

22 

19 

SMOOTH 

15 

13 

11 

9 

19 

12 

18 

19 

DIFFERENT 

12 

9' 

10 

12 

11 

8 

17 

15 

FRESH 

10 

8. 

14 

11 

10 

3 

11 

13 

GOOD AROMA 

9 

7 

8 

6 

10 

l4 

11 

11 

full RICH FLAVOR 

9 

6 

4 

10 

9 

13: 

7 

12 

CLEAN 

6 

7 

5 

6 

6 

2 

8 

9 

SWEET 

5 

4 

7 

5 

4 

6 

4 

9 

QUALITY 

4: 

3 

3 

6 

5 

2 

l 

5 

GIVES YOU' A LIFT' 

3 

4 

1 

6 

' 3 

2 

2 

3 

SPICY 

3 

3 

2 

3 

4 

1 

2 

4 

CHARACTER. 

l 

2 

1 

l 

2 

1 

1 

1 

NONE OR DONi'T KNOW l4 

18 

22 

12 

13 

13: 

6 

11 

NO ANSWER 

4 

6 

2 

7 

3 

1 


3 


Note; Percentages 

add to more than 100$ because 1 some 

h* 

C - 
O 1 


respondents 

g^ve more 

than one answer 

« 


Cfl 

O 

co 

CO' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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PHILIP 


17a. Here is a card with a list of' words and phrases on it. (Card 
personally would say are particularly good for describing the 

or 

How about the (Philip Morris) cigarettes? Are there any words that 

Asked of respondents who tested K & L 

_ _ Analyzed by Questions l6a/b; 

Preferred Philip Morris: Preferred Blend "C" 

_and were given_ and were given:_ 



Total 

asked 1 this 
question 

Total 

2 packs 
of each' 
type 

10 packs’ 
of each 
type' 

Tbtal 

2 packs 
of each 
type 

10 : packs 
of each 
type 

Number of respondents 

2076 

976 

478 

498 ! 

-931 

410 

521 

» 

( 100 #) 

( 100 #); 

( 100 #) 

( 100 #): 

( 100 #) 

( 100 #) 

( 10 c#): 


* 

i 

$ 

- t 

* 

*■ 

* 

MOD 

38 

61 

57 

65 

15 

15 

14 

GD0D TASTING 

2k 

44 

4l 

46 

5 

5 

5 

NO BAD AFTER-EFFECTS 

23 

3 4; 

30 

39' 

12 : 

9 

14 

STRONG 

20 

5 

5 

5 

3:8 

38 

3& 

SATISFYING 

19 

35 

31 

39 

4 

3 

4 

SMOOTH 

15 

254 

24 

26 

5 

5 

5 

DIFFERENT 

12 

8 

7 

8 

16 

15 

IT 

FRESH 

10 

16 

IT 

15 

5 

5 

4 

GOOD AROMA 

9 

15 

13 

17 

4 

3 

4 

FUEL RICH FLAVOR 

9 

14 

11 

17 

2 

3 

2 

CLEAN 

6 

10 

9 

11 

3 

3 

3 

SWEET 

5 

7 

8 

6 

2 

2 

3 

QUALITY 

4 

6 

5 

6 

2 

2 

3 

GIVES: YOU A LIFT 

3 

5 

4 

5 

1 

1 

2 

SPICY 

3 

1 

1 

2 

5 

4 

6 

CHARACTER 

1 

1 

1 

2 

1 

1 

l 

NONE OR DON’T KNOW 

14: 

3 

5 

2 

24 

27 

21 

NO ANSWER: 

4 

3 

3 

2 

5 

4 

5 


**Percentages based on less than 
Note: Percentages add to more than 100# because some 1 

1001751034 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





MORRIS 


shown respondent) Are there any words and phrases that you 

way you feel about the (Philip Morris) cigarettes? Any others? 


1 

I 


are particularly good for describing them? Any others? 
cigarettes.— 92 $ of cigarette smokers 

respondents who;_ 


Really saw no: difference 
and were given: 


Had no choice and didn't know 
which best and were, given: 


1 

1 


1 

2 packs 
of each 

10 1 packs 
of each 


2 packs 
of each. 

10 packs 
of each' 

™ Total 

type 

type 

Total 

type 

type 

1 77** 

40 ** 

37*-* 

92 ** 

4 l** 

51 ** 

■ (ioo$): 

(100$) 

(100$) 

(100$)' 

(100$) 

(100$) 

1 * 

$ 

$' 

$ 

$ 

$ 

38 ' 

■ 

38 

38 

18 

22 

16 

I 29 

25 

32 

14 

20 

10 

1 38 

4o 

35 

16 

22 

12 

1 13 " 

8 

19 ' 

15 

15 

16 

" 19 

15 

24 

11 

17 

6 

1 9 

10 

8 

7 

12: 

2 

l 8 

8 

8 

8' 

5 

10 

■ 9 

13 

5 - 

5 

10 

2 

1 9 

8 

11 

1 

-■ 

2 

1 13 

13 

l 4 

5 

10 

2 

■ 9. 

3 

16 

2 

5 

- 

1 

3 

- 

2 

2 

2 

m 

- 

- 

2 

2 

2' 

■ 10' 

13 

8 : 

3 : 

- 

6 ' 

1 

- 

- 

1 

2 

- 

V 

- 

- 

1 

2 

~ 

■ 16 

18 

l 4 

32 

29 

33 

1 

Jj 100 cases are often unreliable 
respondents gave more than one 

10: 

« 

answer. 

5 

14 


133 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751035 
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PHILIP MORRIS 


17®.. Here is a, card, with a list of words and phrases on it. (Card 
shown respondent): Are there any words and phrases that you 
■personally would say are particularly good for describing the way 
you feel about: the (Philip Morris} cigarettes? Any others 

or 

How about the (Philip Morris) cigarettes?' Are there any words 
that are particularly good for describing; them? Any others? 

Asked of respondents who tested K & L 
cigarettes— 92 '! of cigarette smokers 

Analyzed by Question' 11a: respondents who when 





asked which cigarette was 

different said: 



Total 

asked this 
question 

Blend 

"C" 

(R) was 
dif¬ 
ferent 

Philip 
(.S') was 
dif¬ 
ferent 

Morris 1 
(T) was 
dif¬ 
ferent 

There' , 

was no 

dif¬ 

ference 

'All 3 

were 

dif¬ 

ferent 

Don't 

know 

Refused 

Number of 
respondents 

2076 

657 

588 

499 

144 

91** 

30** 

48** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

_^ 

i 

* 

$ 

$ 

*' 

1 

t 

$ 

MILD 

38 ' 

39 

37 

43 

37 

34 

27 

37 

GOOD TASTING 

24 

24 

24 

28 

35 

24 

27 

23 

NO BAD AFTER-EFFECTS 23 

22: 

22: 

25 

35 

24 

33 

21 

STRONG 

20 

21 

22 

22 

15 

20' 

17 

17 

satisfying: 

19 

20: 

20 

21 

15 

l6 

10 

15 

SMOOTH 

15 

13 

17: 

16 

12 

18 ' 

7 

15 

DIFFERENT, 

12' 

12 : 

13 

11 

10' 

13 

13 

8, 

FRESH: 

10' 

11 

10' 

12 

9' 

8, 

10 

15 

GOOD AROMA 

9 

10: 

10' 

10 

6 

8 

3 

6 

FULL, RICH FLAVOR: 

9 

7 

9 

10 

10 

11 


10 

CLEAN' 

6 

6; 

9' 

6 

2 

9' 

17 

6 

SWEET 

5 

4 

5 

5 

3 

7 

7 

4 

QUALITY 

4 

4 

4 

4 

3 

5 

10 

2 

GIVES YOU 1 A LIFT 

3 

2 

3 

4 

6 

2 

7 

2 

SPICY 

3 

4 

4: 

2 

1 

1 

w 


CHARACTER: 

l 

l 

1 

2 

1 

2 

- 

2 

NONE OR DON'T KNOW l4 

13 

16 

15 

14 

14 

20 

17' 

NO: ANSWER' 

4 

4 

3 

5 

l 

5: 

: 

10 


C 

o 

b* 

**Percentages based on less than 100 cases are often unreliable. *\J 

Note: Percentages add to more than 100$ because some OI 

respondents gave: more than one answer. 

S 

cn 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



PHILIP MORRIS 


135 


17a. Here is a card with 1 a list, of words, andi phrases on it. (Card 
shown respondent) -Are there any words and phrases that you 
personally would say are particularly good for describing;the way 
you feel about the (Philip Morris) cigarettes?. Any others? 

or 

How about the (Philip Morris) cigarettes? Are there any words 
that are particularly good for describing them? Any others?' 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 


Analyzed by respondents 
who were shown' card ' 



Total 

with 

words: 


asked this 
question 

In order as 
they appear 

In reverse 
orddr 

Number of respondents 

2076 

(100$) 

$ 

1063 

(100$) 

* 

1013 

(lOOf) 

* 

FULL RICH FLAVOR 

9 

8 

9 

GOOD 'EASTING 

2b 

25 

2b 

MTT.p. 

38 

hk. 

31 

GIVES YOU A LIFT 

3 

b 

3 

SPICY 

3 

2 

3 

GOOD AROMA 

9 

9 

9 

STRONG 

20 

15 

26 

NO BAD 1 AFTER-EFFECTS 

23 

22 

25 

DIFFERENT 

12 

10: 

13 

CLEAN 

6 

6 

7 

SWEET 

5 

5' 

k 

FRESH' 

10 

10 

11 

1: 

SATISFYING 

19 

18' 

21 

CHARACTER 

1 

1 

2 

SMOOTH 

15 

lk 

15 

QUALITY 

k 

3 

5 

NONE OR' DON' T KNOW 

lb 

13 

15 

NO ANSWER: 

b 

6 

2 


Rote; Percentages: add. to more than 10Q/o because some 
respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751037 
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blend "c" 


17&» Here is a card with a list of words and phrases on' it.. (Card 
shown 1 respondent): Are there any words and phrases that yon 


personally would say are particularly good for describing the 

way you feel about the 

(Blend "C”) 

cigarettes?' 

Any others? 


or 



How about the (Blend "C 

") cigarettes? 

Are there 

any words 

that are particularly good for describing 

them? Any 

others? 

Asked of respondents who 


tested 

K &. L cigarettes- 

- 


92 $. of 

cigarette smokers 




Total 

Analyzed' by 


asked this 

respondents' who are: 


question 

Kale: 

Female 

Number of respondents 

2076 

1252 

821 


(ioofo): 

(ioo$y 

(loofc) 


£ 

$ 


MILD 

29 

29 

31 

STRONG 

26 

25 

28' 

GOOD TASTING 

26 

27 

25 

NO BAD AFTER-EFFECTS 

23: 

22 

24 

SATISFYING 

20 

21 

1 9 

SMOOTH 

14 

14 

l4 

DIFFERENT 

11 

11 

10 

GOOD' AROMA 

11 

11 

10 

FULL. RICH FLAVOR 

9 

ll 

7 

FRESH 

9 

9 

10 

CLEAN 

6 

5 

7 

SWEET 

4: 

4 

5 

QUALITY 

4 

4' 

4 

GIVES YOU A LIFT 

4: 

4, 

4 

spicy: 

3 

2 

3 

CHARACTER 

T 

1 

1 

NONE OR DON'T KNOW 

15 

16 

14 

NO' ANSWER. 

3 ! 

3 

3 . 


Mote: Percentages add. to: more than ICO t "because some 
respondents' gave more: than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751038 




BLEND "C" 137 

17a. Here is. a card. with, a list of words and phrases on it. (Card 
shown respondent) Are there any words and phrases that you 1 
personally would say are: particularly good for describing: the 
way you feel about the (Blend n C n ) cigarettes? Any others 1 ?. 

or 

How about the (Blend "C' 11 ) cigarettes? Are there any words 
that are particularly good for describing them? Any others? 


Asked of respondents who 
tested K & L, cigarettes- 
92 $ of cigarette: smokers 1 


Analyzed by respondents 1 



Total 


whose 

ages are 

; • 



asked this 
question 

18-20 

21-24 

25-34 

35-^9 

5 0 and 
. over 

Number of respondents 

2076 : 

124 

236 

589 

719 

- 400 


(100$) 

(100$): 

( 1003 ) 

( 100 $): 

(l00$> 

( 100 $) 


i 

$ 

cf 

fi 

$ 

$ 

* 

MUD 

29 

19 

28 

31 

29' 

32 

STRONG 

26 

39 : 

27 

23: 

23 

25 

GOOD TASTING: 

26 

24 

31 

28' 

24 

25 

NO BAD AFTER-EFFECTS 

23 

10 1 

25 

22 

25 

25 

SATISFYING 

20 

15 

19 

20 

20 

22 

SMOOTH 

l4: 

8 

16 

13 

l4 

16 

DIFFERENT 1 

11 

11 

13 

10 

10 

11 

GOOD AROMA 

11 

7 

10 

11 

11 

10 

FULL RICH FLAVOR 

9 

8 

8 

9 

8 

14 

FRESH 

9 

7 

9 

10 

9 

11 

CLEAN 

6 

3 

7 

4 

6 

8 

SWEET 

4 

5 

6 

2 

3 

8 

QUALITY: 

4 

3 

5 

4 

4. 

5 

GIVES YOU A LIFT 

4 

1 

5 

4 

4 

5 

SPICY 

3 

4. 

3 

2 

3 

3 

CHARACTER 

1 

- 

* 

1 

1 

2 

NONE; OR DON'T' 1 KNOW 

15 

12 

12 

16 

15 

16 

NO ANSWER 

3 

3: 

2 

2 

5 

4 

Note 

♦Less 1 than .5 per cent 

Percentages add to more than 100$ because some 


h* 

-C 

O 

h* 

Cl 


respondents gave more 

than one 

answer. 



0 

co' 

10 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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BLEND n C n 

17a.. Here is a card with, a list of words and phrases on it.. (Card 
shown respondent ) Are there any words and phrases that you 
personally would say are particularly good for describing the 
way you feel about the (Blend "C") cigarettes? Any others? 

or 

How about the (Blend ”C lt: ) cigarettes? Are there any words 
that are particularly good for describing them? Any others? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 



Total 

Analyzed by respondents 


asked this 

whose economic level 

is: 


question 

A 

JL 

C 

p. 

Humber of respondents 

2076 

87 ** 

26 oi 

1048' 

644 


(. 100 #): 

(IOO 56 ) 

(lOOfc) 

( 10036 ) 

( 10056 ) 


* 

* 

% 

$ 

#■ 

MTT.D 

29 

28 

30 

29 

30 

STRONG 

26 i 

25 

27 

28 

24 

GOOD TASTING 

261 

26 

23 

24: 

31 

NO BAD AFTER-EFFECTS 

23 

24 

21 

23 

24 

SATISFYING 

20 1 

14 

19 

20 

23 

SMOOTH 

14 

15 

12 

14 

14 

DIFFERENT 1 

11 

3 

10 

11 

11 

GOOD AROMA 

11 

13 

15 : 

10 

10 

FULL RICH FLAVOR 

9 

U3 

7 

& 

11 

FRESH 

9 

10 

8 

10 

9 

CLEAN 

6 

71 

5 

6. 

7 

SWEET 

4 

3 

5 

4 

5 

QUALITY 

4 

3 

4 

4 

4 

GIVES YOU A LIFT 

h 

7 

3 

4 

4 

SPICY 

3 

3 

2 

3 

2 

CHARACTER 

1 

.*> 

1 

1 

1 

NONE OR DON'T KNOW 1 

15 

23 

12 

15 

14 

NO' ANSWER 

3 

3' 

2 

3 

3' 


**Percentages based on less than 100 cases are often unreliable* 
Note: Percentages add to more than IQO 56 because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751040 








BLEND "C" 


a 

a 

a 

B 

a 

a 

i 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

a 


17a» Here Is. a card. with, a list of words and phrases on' it.. ('Card 
shown respondent) Are there any words and phrases that you 
personally would say are particularly good for describing the 
way you feel about the (Blend "C") cigarettes? Any' others? 


or 

How. about the (Blend ”C") cigarettes? Are there any word's 
that are particularly good for describing them? Any others?' 


Ashed of respondents who 
tested K & L cigarettes-' 
92$ of cigarette smokers 




Total 

Analyzed by' 


asked this 

respondents 

vho are: 


question 

White 

Negro 

Number of respondents 

20761 

1880 

189 


(100$) 

(100$)' 

(100$ 


$ 

$ 

$ 

MILD 

29 

30 

23 

STF.0HG 

26 

27 

17 

GOOD TASTING' 

26 

25 

38: 

NO BAD AFTER-EFFECTS 

23 

22 

35 : 

SATISFYING 

20 

21 

15' 

SMOOTH 

14 

lA 

ik 

DIFFERENT 

11 

11 

10 

GOOD AROMA 

11 

11 

1 

FULL RICH FLAVOR: 

9 

8 

19' 

FRESH 

9 

10 

A 

CLEAN! 

6 : 

6 

8. 

SWEET 

A 

A 

A 

QUALITY 

A 

A 

5 

GIVES YOU A LIFT 

A 

3 

13 

SPICY 

3 

3 

l 

CHARACTER: 

l 

1 

l 

NONE OR DON'T KNOW 

15 

15 

19 

NO ANSWER 

3 

3 

3 


Note: Percentages add to more than 100$ because some 
respondents 1 gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751041 
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BLEND: "C 


17a* Here Is a card with' a list of words and phrases on it.. (Card 
shown respondent) Are there 1 any words and phrases that, you 
personally would say are particularly good for describing, the 
way you feel about the (Blend "c.'*) cigarettes? Any others? 


or 

cigarettes? 


How. about the (Blend "C") cigarettes? Are there 1 any words, 
that are particularly good for describing, them? Any others? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 

Analyzed by respondents who live 1 in 
Philip Mortis sales region: 



Total 

asked this 
question 

#1 

North¬ 

east 

#2 

Central 

Atlantic 

#3 

South¬ 

east 

P 

East 

North 

Central 

WO 

West 

North 

Central 

West 

South 

Central 

Wl 

Mountain 

and 

Pacific 

Number of 
respondents 

2076 

465 

220 

345 

4:39 

178 

171 

-• 258 


( 100 $) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(I00$')i 

(10C$): 


$ 

* 

$ 

$ 

$ 

$ 

$ 

$ 

MUD 

29 

27 

33 

3Q' 

29 

30 

33: 

28 

STRONG 

26 

25 

29 

17 

30 

32 

32 

27 

GOOD TASTING 

26 

23 

21 

34 

27 

26 

26 

25 

NO BAD AFTER -EFFECTS 23 

22 

18 

34 

20 

19 

27 

20 

SATISFYING 

20 

20 

12 

20 

20 

29 

l8 : 

25 

SMOOTH 

14 

12 

8 

l6 

16 

11 

13: 

17 

DIFFERENT 

ll 

13 

9 

9 

11 

5 

15' 

12 

GOOD AROMA 

11 

11 

9 

8 

10 

13' 

10 

16 

FULL RICH FLAVOR 

9 

5 

6 

16 

10 

14 

8 

9 

FRESH 

9 

9 

10 

7 

10 

4 

11 

13 

CLEAN 

6 

6 

4 

8 

5 

3 

7 

9 

SWEET 

4 

4 

5 

5 

4 

1 

5 

7 

QUALITY 

4 

3 

2 

6 

5 

3 

4 

rr 

( 

GIVES YOU A LIFT 

k 

2 

1 

8 

5 

3 

4 

5 

SPICY 

3 

3 

2 

l 

4 

l 

3: 

3 

CHARACTER 

1 

l 

*: 

l 

1 

- 

1 

l 

NONE OR DON'T KNOW 

15 

17 

20 

15 

13 

14 

9 

15 

NO ANSWER 

3' 

6 

2 

3: 

l 

2 

1 

3 


*Les,s than .5 per cent 

Note: Percentages add to more than 100$ because some 
respondents gave more than one answer. 


o 

o 

h* 

Cl 1 

H* 

O 

£» 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




BLEND "C" 



I7Ia. Here is: a card with a list of words and phrases, on it. (Card 
shown respondent) Are there any words and phrases that, you 
personally would say are particularly good for describing the 
way you feel about the (Blend "Gl"')i cigarettes? Any others? 

or 

How about the (Blend ”C") cigarettes? Are there any words, 
that are particularly good for describing then? Any others? 

Asked of respondents who. tested. K & L 
cigarettes— 92 $ of cigarette smokers 


Analyzed by Question 11a: respondents: who when 
asked which: cigarette was different said:. 



Total 
asked this 
question 

Blend 

"e" 

(R; was 
dif¬ 
ferent 

Philip 
(S) was 
dif¬ 
ferent 

Morri s 
(i ) was 
dif¬ 
ferent 

There 

was no 

dif¬ 

ference 

All 3 
were 

dif¬ 

ferent 

Don't 

know 

Refused 

Number of 
respondents 

2076 

657 

588 

t99 

ltt 

91** 

3D** 

t 8 ** 


(10C$) 

( 100 $): 

( 100 $) 

(ioo$'): 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 



$ 

$ 

$ 

f 

$ 

$' 

$ 

MILD. 

29 

30 

29 

33: 

22 

36 

t3 ! 

19 

strong: 

26 

26 

30 

27 

27 

25 

28 

21 

GOOD TASTING 

26 

28 

2 t 

29 

29 

22 

33: 

19 

NO' BAD AFTER-EFFECTS. 23: 

23 

20 

25 

31 

2 t 

to 

17 

SATISFYING 

20 : 

19 

21 

22 

23: 

->• 27 

13: 

15 

SMOOTH 

it 

it 

It 

16 

10 

l6 

10 

8 

DIFFERENT 

11 

12 

11 

11 

10 

7 

3: 

8 

GOOD 1 AROMA 

11 

12 

13 : 

9 

8 

10 

10 

2 

FULL RICE FLAVOR 

9 

10 

10 

9 

12 

10 

3 

8 

FRESH 

9 

11 

9 

10 

6 

13 

3: 

10 

CLEAN 

6 

5 

8 

t 

6 

8 

23 : 

2 

SWEET 

4 

t 

5 

3' 

3 

5 

17 

2 

QUALITY 

4 

c: 

s 

t 

t 

2 

3 

13; 


GIVES YOU A LIFT 

4 

t 

t 

3: 

8 

0 

7 

2 

SPICY 

3 : 

3 

t 

2 




2 

CHARACTER 

1 

l 

7_ 

T_ 

1 

- 

- 

- 

NONE OR DON'T KNOW 

15' 

13 

15' 

19 

15 

It 

7 

19 

NO ANSWER' 

3: 

3 : 

3 

t 

2 

5 

. 

10 


**Percentages based on less than 100: cases are often unreliable. 
Note: Percentages add to more than 1QC$ because some 1 
respondents gave more than' one answer. 


C 

o 

Crt: 

O 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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BLEIJB' • 


17a.. Here' is a card with a list of words and phrases, on it. (Card 
personally would say are particularly good for describing the 

or 

How about the (Blend "0") cigarettes.? Are there any words 

Asked of respondents who tested K & L 


__ Analyzed: by Questions l6a,b: 

Preferred Philip Morris Preferred Blend "C" 

_and: were given:_ _and were given:_ 



Total 
asked this 
question 

Total 

2 packs’ 
of each' 
type: 

10 packs 
of each 
type 

Total 

2 packs 
of eact 
type' 

i ! 10 packs 
l of each 
type 

Number of respondents 

2076 

976 

478: 

498 

931 

410: 


521 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


( 100 $) 


* 

$ 

i 

*■ 

* 

$ 


* 

MILD 

29 

10 

10 

10 

51 

50' 


51 

STRONG 

26 

45 

4l 

49 

9 ; 

9 


9 

GOOD TASTING 

26 

6 

5 

7 

47 

42 


51 

NO BAD AFTER-EFFECTS 

23 

7 

6 

8 

39' 

33 


44 

SATISFYING 

20 

4 

3: 

5 

38. 

36 


4o 

SMOOTH 

l4 

3 

3: 

2 

27 

22 


30 

DIFFERENT 

11 

14 

11 

16 

8 

8 


8 

GOOD AROMA 

11 

5 

4 

6 

17 

15 


19' 

FULL RICH FLAVOR 

9 

3 

3: 

3 

17 

l4 


18 

FRESH 

9 

5' 

5 : 

5 

15 

12 


17 

CLEAN 

6 

3 

3 

2 

10 

9 


10 

SWEET 

4 

3 

3 

3' 

6 

6 


6 

QUALITY 

4: 

I 

1 

2 

8 

7 

h* 

O 

8 

GIVES' YOU A LIFT 

4i 

l 

* 

1 

7 

6 

O 

h* 

8 

SPICY 

3 

4 

4 

4 

2 

2 

Cl 

h* 

2 

CHARACTER 

1 

l 

* 

I 

1 

1 

O 

l 

NONE OR' DON'T KNOW. 

15 

25 

29' 

21 

4 

5' 


3 

NO ANSWER 

3 : 

4: 

4 

5 

2 

1 


2 


*Less. than 

* ^Percentages based on less than 
Note: Percentages, add to more than 100$ because some 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




I 

I 

1 

I 

I 

I 

1 

a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

i 

l 

i 


Tf C" 

shown respondent) Are there any words and phrases that you 
way you feel about the (Blend ft C^') cigarettes? Any others? 

that are 1 particularly good for describing them? Any others? 
cigarettes— 92 $ of cigarette smokers 


respondents who: _ 

Really saw, no difference 


and were given: 


Total 

2 packs 
off each 
type 

10 packs 1 
of each: 
type 

77 ** 

4o** 

37** 

( 100 $) 

( 100 $): 

( 100 $) 

* 

$ 

$ 

3& 

38 

38 

13 

8 

19 

29 

25 

32 

38= 

4o 

35 

19' 

15 

24 

9 

10 : 

8 

8 , 

8 , 

8 

9 

8 

11 

13 

13 

14 

9 

13 

5 

9 

3 

16 

1 

3' 

- 

- 

- 

- 

10 

13: 

8 

- 

- 

- 

- 

- 

- 

16 : 

18 

l4 





• 5 per 1 cent 

100 cases are often unreliable 
respondents gave more than one 


Had no 
which 

choice: and, didn't, know, 
best and were given: 

Total 

2 packs 
of each 
type 

10 packs 
of each 
type 

<J£** 

4l** 

51** 

(100$) 

( 100 $) 

( 100 $'): 

a 

* 

$ 

17 

22: 

14 

17 

20: 

16 

24l 

27 

22 

21 

24 

18 : 

12 

15 

10: 

8 

12 

4 

10 

10 

10: 

2 

2 

2 

3: 

5 

2 

5' 

10 

2 

3 

5 

2 

4 . 

2 

6 

3 

5 

2 

4 

- 

8 

- 

- 

- 

1 

2 

- 

23 

20' 

25 

11 

12 

10 


answer. 


143 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751045 
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BLEND tl C n 

17 ia. Here is a card with a list of words and phrases on it. (Card 
shown respondent) Are there any words and phrases that you 
personally would say are particularly good for describing the 
way you feel about the (Blend n G lf1 ) cigarettes? Any others? 

or 

How about the (Blend "C") cigarettes? Are there any words; 
that are particularly good for describing them? Any others? 

Asked of respondents: who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 

Analyzed by respondents 
who were shown card 

Total _ with words: _ 

asked this In order as In reverse 

question. they appear order 


Number of respondents 

2076 

1063 

1013 


(100$): 

(1G0$) 

(100$) 


$ 

£ 

$ 

FULL. HIGH; FLAVOR 

9 

12 

T 

GOOD; TASTING 

26 

27 

25 

MILD' 

29 

24 

35 

GIVES. YOU A LIFT 

4 

5 : 

3 

SPICY 

3 : 

3 : 

2 

GOOD AROMA 

11 

10 : 

11 

STRONG 

26 : 

33: 

20 

NO BAD AFTER-EFFECTS 

23 

25: 

21 

DIFFERENT 

11 

11 

10 

CLEAN. 

6 

6 

6 

SWEET 1 

4 

4 

5 

FRESH 

9 

9 

9 

SATISFYING 

20: 

20: 

21 

CHARACTER: 

1 

1 

l 

SMOOTH 

14 

11 

16 

QUALITY 

4 

3 

5 

NONE OR DON'T KNOW 

15 

12 

18 

NO: ANSWER 

3 

4 

2 


Note: Percentages add! to more than ICO^ because some 
respondents gave more; than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751046 


SUMMARY TABLE 
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I7b. Here' s a different list of words and phrases.- (Card shown respondent) 1 Are 
there any of these words that you personally would say are particularly good 
for describing the (Blend tf C t! ) ('Philip Morris) cigarettes? Any others? 

or 

How about the (Philip Morris) (Blend "C") cigarettes? Which of these 
words and phrases would you pick to describe them? Any others? 



Blend "C" 

Philip 

Morris 

Number of respondents 

2076 

2076 


(icon 

( 100 $) 


i 

* 

SOUS: 

1 

I 

TOO MILD 

5 ; 

7 

BITING 

15 : 

14 

EOT 

10 : 

8 : 

UNINTERESTING 

7 

9 

IRRITATING 

19' 

16 

FIAT 

4 

4 

LOOSE BITS OF TOBACCO 

38 

3:6 

TOO SWEET 

2 : 

3 

TASTES. BAD 

5 

7 

STALE 

4 

3 

TOO STRONG 

23 

19 

TASTELESS 1 

y 

5 

BAD AFTER-TASTE 

ll. 

11 

NONE OR. DON'T KNOW 

29 

29 

NO ANSWER 

5 

5 


Note: Percentages add to more than 100$? because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751047 


PHILIP MORRIS 


Here's a different list of words and phrases 

. (Card shown respondent): Are 

there any of these words that 

you personally' would say ; 

are particularly 

good for describing, the (Philip Morris) 

cigarettes? 

Any others? 


or 



How about the (Philip Morris) cigarettes? Which of 

these words 

and phrases would you pick to 

describe them? 

Any others? 

Asked i 

of respondents 

whO' 


tested K & L cigarettes-- 


92 $ of 

cigarette smokers 




Analyzed by 


Total 

respondents 


asked this 

WhO: 

are:: 


question 

Male 

Female 1 

Number of' respondents 

2076 

1252 

821 


( 100 #): 

( 100 $) 

( 100 $) 


* 

i 

* 

LOOSE BITS OF TOBACCO 

36 

8k 

38 

TOO STRONG 

19 

15 : 

24 

IRRITATING 

16 

14 

18 

BITING 

ik 

11 

18 

BAD AFTER-TASTE 

m 

10: 

ll 

UNINTERESTING 

9 

8 

10 

HOT 

8 

7 

10 

TASTES BAD 

7 

6: 

8 

TOO MILD 

7 

8: 

5 

TASTELESS 

5 

6 

3 

FLAT 

k 

5 

3 

STALE 

3 

4 

3: 

TOO SWEET 

3 

3 

3. 

SOUR 

1 

1 

1 

NONE OR DON*T KNOW 

29 

31 

27 

NO: ANSWER 

5 

5 

4 


• Note:; Percentages add to more than IOC4 because: some 
respondents: gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751048 



PHILIP mg:rhis : 


147 


17b. Here's a different list of words and" phrases. (Card shown respondent): Are 
there any of these words that you personally would say are particularly 
good for describing the (Philip Morris) cigarettes? Any others? 

"Or 

How about the (Philip: Morris) cigarettes?: Which of these words 
and phrases would you picket 0 describe them? Any others? 

Asked of respondents: who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 


Analyzed by respondents 
Total _whose ages are: 



asked 1 this 1 
question 

18-20 

21-24 

25-34 

35U9 

50 and 
over 

Number of respondents 

2076 

124 

236 : 

589 

719 

400' 


(100$) 

( 100 $) 

(100$) 

( 10056 ) 

( 10056 ) 

( 10056 ) 


$ 


1° 

*■ 


* 

LOOSE BITS OF-TOBACCO 

36 

43 

39 

4o 

33 

30 

TOO STRONG 

19 

16 

24 

19' 

19 

17 

IRRITATING 

16 

13 

23 

13 

16 

16. 

BITING 

l4 

6 

15 

15 

l4: 

15 

BAD AFTER-TASTE 

11 

13: 

11 

11 

11 

•9 

UNINTERESTING 

9 

6 

6 

9 

10 

7 

HOT 

8 

6 

14 

9 

7 

7 

TASTES BAD: 

7 

7 

10 

6 

7 

7 

TOO MILD: 

7 

6 

5 

7 

7 

7 

5 

TASTELESS 1 

5' 

3 

3 

5 

1 

5 

FLAT 

k 

2 

4' 

5 

4' 

4 

STALE 

3' 

5 

3 

4: 

4: 

2 

TOO SWEET 

3. 

5 

4: 

1 .. 

3 

1 

SOUR 

1 

2 

2 

1 

* 

1 

NONE OR DON’T KKCW 

29 1 

26 

24 

29 

30 

33 

NO ANSWER: 

5 

6 

6 

4. 

6 

4: 


*Less than .5 per cent 

Note: Percentages add to: more than 100$ because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751049 



PHILIP "CHRIS 


17b'. Here's a different list of words and phrases. (Card shown respondent) Are 
there any of these words that you personally would say are particularly 
good for describing the (Philip Morris)' cigarettes? Any others? 

or 

How, about the (Philip Morris) cigarettes? Which of these words 
and phrases would you pick to describe them? Any others? 

Asked! of respondents who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 


Total Analyzed, by respondents 



asked this 

whose economic level 

is: 


question 

A 

B 

c 

D 

Number of respondents 

2076 

87 ** 

260 

1048 

644 


(ioc$) 

tr 1 

O 

O 

( 100 $) 

( 100 $): 

(100$) 


* 

$ 

$ 

$ 

* 

LOOSE BITS OF TOBACCO 

36 ' 

4o 

k3 

38 

30 

TOO STRONG 

19' 

13 

18 

19 

19 

IRRITATING! 

16 : 

18 

13 

17 

• 14: 

BITING 

14 

13: 

13 

16 

11 

BAD AFTER'-TASTE 

11 

11 

7 

10 

13 

UNINTERESTING 

9 

9 

13 

8 

8 

HOT 

8 , 

8 

8 

9 

7 

TASTES BAD' 

7 

8 

5 

7 

8 

TOO MILD 

7 

6 

3 

8 : 

7 

TASTELESS, 

5 

2 

4 

6 

4 

FLAT 

4 

3 

5 

4 

4 

STALE 

3 

6 

4 

4 

2 

TOO SWEET 

3 

1 

5' 

2 

3 : 

SOUR- 

l 

1 . 


1 

l 

NONE OP DON'T KNOW 

29 : 

28 ' 

23 . 

28 : 

3k 

NO' ANSWER 

5 

3 

4 

5 

5 


**Perce:ntages based on less than 100 cases are often unreliable. 
Note:: Percentages add to more than 100$ because some: 
respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751050 




PHILIP MORRIS 


17b., Here's a different list of words and phrases. (Card shown,respondent.) Are 
there any of these: words that you personally would say are particularly 
good for describing the .(Philip Morris): cigarettes? Any others? 

or 

How about the (Philip Morris) cigarettes? Which of these words 
and phrases would you pick to: describe: them? Any others? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 


Total 

asked this 


Analyzed by 
respondents 
who are: 



question 

White 

Negro 

Number of respondents 

2076 

(100$) 

i 

0^4 

GO O ^ 

CO O 

p — 1 1 — 1 

189 

(400$) 

$ 

LOOSE BITS OF TOBACCO 

36: 

3:6 

32 

TOO: STRONG 

19 

19 

12 

IRRITATING 

16' 

16 

11 

BITING 

14 

15 

4 

BAD AFTER-TASTE 

11 

ll 

4 

UNINTERESTING 

9 

8 

10 

HOT 

8 

9 

6 

TASTES. BAD 

7 

7 

3 

TOO MILD: 

7 

7 

3 

TASTELESS 

5 

5 

2 

FLAT 

4 

4 

3 

STALE 

3 ! 

4 

1 

TOO SWEET 

3 : 

3 

3 

SOUR 

1 

I 

- 

NONE OR DONl'T. KNOW 

29' 

28 . 

39 

NO ANSWER' 

5 1 

5 

7 


Note: Percentages add to more than: 100$' because some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751051 


PHILIP MORRIS 


15(i' 


17b. Here;'s a different list of words and phrases. (Card shown respondent) Are 
there any of these words that, you personally would say are particularly 
good for describing the (Philip Morris): cigarettes? Any others? 


How about the (Philip Morris): 


or 

cigarettes? 


and phrases would you pick to describe them? 


Which of these words 
Any others? 


Asked of respondents who 
tested K & L cigarettes— 
92 $ of cigarette: smokers 


Analyzed by respondents who liye^in 


Number of 
respondents 

Total #1 

asked this North- 
question east 

#2 

Central 

Atlantic 

#3 

South¬ 

east 

East 

North 

Central 

— W~ 

West 

North 

Central 

— W~ 

West 

South' 

Central 

—FT 

Mounts 

and 

Pacify 

2076 

465 

220 

345 

439 

178 ' 

171 

25* 


(100*) 

(10C$) 

(ICC#) 

(IOC#) 

(IOC#) 

(IOC#) 

(IOC#) 

(lOOJ! 



f 

i 

*' 

$ 

* 

# 

$ 

LOOSE BITS OF 
TOBACCO 

36 

37 

35 

34 

35 

43 

35 

32 

TOO' STRONG 

19 

18 

19 

17 

18 

22 

18 

20 

IRRITATING 

16 

IT 

15 

16 

16 

11 

15 

16 

BITING 

l4 

13 ! 

16 

9 

14 

13 

21 

l 6 

BAD AFTER-TASTE 

11 

10 

12 

7 

11 

13 

13 

11 

UNINTERESTING 

9 

11 

10 

7 

8 

6 

9 

7 

HOT 

8 

. 9 

7 

7 

9 

9 

9 

8 

TASTES. BAD 

7 

10 : 

9 

3 

6 

6 

6 

7 

TOO MILD: 

7 

8 

6 

4 

6 

10 

8 

7 

TASTELESS 

5 

5 

4 

2 

7 

4 

8 

4 

FLAT 

4 

6 

l 

3 

4 

3 

2 

7 

STALE 

3 

5 

4 

3 

3 

2 

5 

" 3 : 

TOO SWEET 

3 

3 

3 

2 

3 

5 

4 

1 

SOUR 

1 

* 

* 

1 

1 

1 

1 

2 

NONE OR. DON'T KNOW' 

29 

26 : 

V? 

-j — 

33 

30' 

24 

32 

29 

NO ANSWER 

5 

7 

2 

7 

4 

3 

2 : 

5 


*Less than .5 per cent 

Note 1 : Percentages add to more than 100$> because some 
respondents gave more than one answer. 


.C 

C 

Cl 

R 

o 

cn 

w 


Source: https:/ .industrydocuments.ucsf.edu/docs/nrgkOOOO 




PHILIP MORRIS 


17b. Here's a different list of words and phrases. (Card shown respondent): Are 
there any of these words that, you personally would say are particularly 
good for describing; the (Philip Morris) cigarettes?. Any others? 

or 

How about the: (Philip MorrisJ cigarettes? Which of these words, 

and phrases would you pick to describe them? Any others? 


Analyzed by Question: 11a: respondents, who when 
asked which cigarette was different said: 


i 

Total 

asked this 
question 

Blend 

"c" 

(R) was 
dif¬ 
ferent 

Philip Morris 
(S) was (t) was’ 
dif- dif¬ 

ferent ferent 

There 

was 1 no 
dif¬ 
ference 

All 3 
were 

dif¬ 

ferent 

Didn't 

know 

Refused 

Number of 









respondents 

2076 

657 

588 

499 

144 

91** 

30** 

48** 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $)' 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 

LOOS® BITS OF 

t 

i 

$ 

i 

i 

$ 

$ 

$' 

TOBACCO 

36 

4o 

36 

30 

42 

25 

53 

23 

TOO' STRONG 

19 

20 

18 

20 

12 

27 

23 

4 

IRRITATING 

16 

17 

16 

13 

13 

24 

13 

15 

BITING 

14 

16 

15 

12 

10 

18 

10 

8: 

BAD AFTER-TASTE: 

11 

11 

10 

12 

7 

13 

7 

12 ! 

UNINTERESTING 

9 

9 

8 

8 

8 

ll 

T3 

10: 

HOT 

8 

9 

9 

8 

7 

14 

- 

- 

TASTES BAD 

7 

7 

7 

6 

8: 

13 

3 

8 

TOO MILD: 

7 

8 

7 

6 

8: 

2 

3 

8 

TASTELESS' 

5 

5 

5 

6 

2 

3 

3 

6 

FLAT 

4 

3 

5 

5 

2 

4 

7 

4 

STALE 

3 

4 

4 

2 

3 

2 

3 

— 

TOO SWEET 

3 

2 

3 

3 

3 

7 

3 

2 

SOUR 

1 

1 

1 

1 

1 

- 

- 

2 

NONE OR DON'T KNOW 29 

28 

29 

32 

31 

29 

13 

37 

NO ANSWER 

5 

5 

4: 

6 

3 

8 

7 

10 

H* 

O 

O- 

h>' 


♦♦Percentages based on less than 100 cases are 1 often unreliable.. Cl 1 
Note:: Percentages add to more than 100$ because some 

respondents gave more than one answer.. ^ 


Co 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



152 







PHILIP 



17 b 

. Here ' s 

a different list of 

words : 

and phrases. (Card 




you personally would say 

are; particularly good for 









or 



How about the 

(Philip Morris) cigarettes? Which of these 





Asked of respondents who tested K 8c L 






Analyzed by Questions l 6 a,b: 




Preferred Philip 

Morris 

Preferred Blend "C" 




and were given: 

and were given: 



Total 


2 packs 

10 packs 


2 packs 

10 packs 



asked this 


of: each 

of each 


of each 

of each 



question 

Total 

type' 

type 

Total 

type 

type 


Number of respondents 

207 6 

976 

478 . 

498 

931 

4l0 

521 



( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 



$ 

$ 

$ 

$ 

$ 

$ 

$ 


LOOSE BITS OF 







TOBACCO 

36 

29 

22 

37 

4i 

3^ 

47 


TOO STRONG: 

19 

2 

3 

2 

37 

38 ' 

36 


IRRITATING; 

l 6 

3 

2 

3 

29 : 

29 

30 


BITING 

It 

3 

3 

3 

26 : 

25 

27 


* BAD AFTER -TASTE 

11 

2 

2 

l 

20 : 

19 

21 


UNINTERESTING 

9 

4 

4: 

4 

13 

11 

14 


HOT 

8 

2 

3 

1 

16 ' 

14 

18 


TASTES BAD 

7 

1 

1 

1 

13 

12: 

14 


TOO MILD 

7 

3 

3: 

3 

11 

11 

11 


TASTELESS 

5 

2 

3: 

2 

8. 

7 

8 


■ FLAT 

4 

2 

2 

2 

7 

5 

8 


STALE 

3 

2 

3: 

2 

5 

4: 

£ 5 








C 


TOO SWEET 

3 

2 

2 

2 

3 

3 

O 4 

M' 4 


s 

SOUR 

1 

*: 

* 

- 

2 

l 

$ * 


1 

NONE OR DON'T KNOW' 

29 

52 

56 

47 

6 

8 

S 4 


1 








C7 

i 

■ 








& 


NO ANSWER 

5 

8' 

8' 

8 

2 

1 

2 

J 

K 

<T>- 






*Les;s than 

* 

1 

i 

1 





^•^Percentages 

based on 

less than 

1 




Note;: Percentages 

add to more than 100$ because some 

1 

J 

1 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




•'MORRIS 

«.• ‘ i — — 

■[ shown respondent) Are there Bny of these words that 
B describing the (Philip Morris) cigarettes? Any others? 

■tv v ■ ; 

■ words and phrases would you pick to describe them? Any others? 

cigarettes — 92 $ of cigarette smokers 
' respondents who;_•_^ -_- 


Really saw no difference Had no choice and didn't know 

and were given::_ which best and were given: 


Total 

2 packs; 
of' each 1 
type 

10 packs 
of each 
type 

Total 

2 packs 
of each 
type 

10 packs 
of each 
type 

77** 

4o** 

37** 

92** 

4l** 

51** 

(100$) 

(10 0$) 

(100$) 

(l0C$) 

(100$) 

(100$) 

i 

* 

* 

' i 

i 

* 

52 

48' 

57 

34 

. 32 

35 

9 

8: 

n 

17 

17 

18 

13 

15 

11 

1 6 

17 

16 

10 

5 

16 

10 

12 

8 

5 

5 

5 

12 

15 

10 

6 

5 

8 

13 

10 

16 

6 

5 

8 

5 

5 

6 

3 

3 

3 

' 10 

7 

12' 

4 

5 

3 

10 

7 

12 

3 

3 

3 

7 

10 

4 

3 

5 

- 

7 

5 

8 

4 

8 

- 

2 

5 

- 

3 

- 

5 

2 

5 

- 

- 

- 

- 

- 

- 

- 

35 

43 

27 

26 

24 

27 


. 

. 

11 

10 

12 


• 5 per cent 

100 cases are often unreliable . 
respondents gave more than one answer. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751055 





PHILIP MORRIS 



17b. Here’s a different list: of words and phrases.. (Card shorn respondent) Are 
there any of these words that you personally would. say are particularly 
good for describing the (Philip Morris) 1 cigarettes? Any others? 

or 1 

How about the (Philip Morris) cigarettes? 1 Which of these words: 
and phrases would you pic.it to describe: them? Any others? 

Asked of respondents' who 
tested K & L cigarettes-- 
92 $: of cigarette smokers 


Analyzed by respondents: 
who were shown card 
with words: *■ 



Total 

In same: 

In 


asked this 

order as 

reverse 


question 

they appear 

order 1 

Number of respondents 

20716: 

1063 

1013 


(10656) 

(100$) 

(100$) 


i 

$ 

t 

SOUR 

1 

* 

1 

TOO MILD 

7 

IQ 

4 

BITING. 

14 

11 

17 

HOT 

8 

8 

9 

UNINTERESTING 

9 

8: 

9 

IRRITATING 

16 

13 

18 

FLAT 

4 

5 

4 

LOOSE BITS OF TOBACCO 

36 

34 

38 

TOO SWEET 

3 : 

3 

2 

TASTES BAD 

7 

7 

7 

STALE 1 

3 

2 

5 

TOO STRONG 

19 

l 4 

24 

TASTELESS' 

5 

6 

4 

BAD AFTER-TASTE 

11 

9 

12 

NONE OR DON’T KNOW 

2 9 

3 & 

27 

NO ANSWER 

5 

6 

3 


*Less than .5 per cent 

Note: Percentages add to more than 100^ because some 
respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/nrgkOOOO 


9£0T££T00T 



■ 


BLEND' "C* 


1 

1 

I 

I 

1 

1 

I 

a 

a 

a 

a 

i 

a 

a 

i 

i 

a 

a 

i 

l 


17b. Here's a different list of words 1 and phrases. (Card shown respondent} Are 
there any of these words that you personally would' say are particularly 
good for describing; the (Blend M C") cigarettes? Any others?' 

or 

How about the: (Blend "C") _ cigarettes? Which of these 

words and. phrases would .you pick to describe them? Any others? 

Asked of respondents: who 
tested K & L cigarettes— 

92 $ of cigarette smokers 



Total 

Analyzed by 
respondents 


asked this 
question 

Male 

who are: 

Female 

Number of respondents 

2076 : 

1252 

821 


( 100 $) 

( 100 $); 

( 100 $): 

BOOSE BITS OF 1 TOBACCO 

t 

3:8 

$ 

3:7 

$ 

4o 

TOO STRONG 

23 

21 

25 

IRRITATING 

19 

18 

21 

BITING 

13: 

13 

17 

BAD AFTER--TASTE; 

11 

10 

ll 

HOT 

10 

10 

10' 

UNINTERESTING 

7 

6 

8' 

TASTES BAD 

5 

5 

6 

TASTELESS. 

5 

6 

4 

TOO MILD 

5 

6 

3 

FLAT 

4 

5; 

3 

STALE 

4 


3 

TOO SWEET 

2: 

2' 

2 

SOUR 

1 

1 

* 

NONE OR DON'T KNOW 

29' 

29' 

29 

NO ANSWER 

5 

4 

5 


*Less than .5 per cent 

Note: Percentages add to: more than 100$ because 1 some 
respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


155 


1001751057 


156 BLEND "C M 

17b.. Here's a different list, of words, and phrases. (Card shown respondent)' Are 
there any of these words, that you personally would say are particularly 
good for describing (Blend "C") cigarettes? Any others?, 

or 

How about the (Blend "C")' _ cigarettes? Which of these 

words 1 and phrases would you pick to describe them? Any others?' 

Asked, of respondents who 
tested K & L cigarettes— 

92 * of cigarette smokers 



Total 

Analyzed by respondents 

whose ages 

are: * 


asked this 
question 

18-20 

21-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

2076 

124 

236 

589 

719 

400 

(100$) 

(100$) 

(100$) 

(100*) 

(TOO*) 

(TOO*) 


*' 

f 

* 

* 

* 

i 

LOOSE BITS OF TOBACCO 

38 

47: 

4:2 

44 

35 

29 

TOO STRONG 

23 

3:0 

22 

23' 

23, 

20: 

IRRITATING 

19 

25 

18 

19 ; 

19 

20 

BITING, 

15 

10 

14 

16 ' 

14 

15 . 

BAD 1 AFTER-TASTE 

11 

20 

14: 

9 

10' 

10 

HOT 

10 

15 

9 

ll 

10 

8 

UNINTERESTING 

7 

6 

7 

8 

6 

8 

TASTES BAD 

5 

9 

5 

6 

4 

6 

TASTELESS, 

5 

4 

4 

5 

6 

6 

TOO MILD 

5 

l 

3 

5 

5 

8 

FLAT 

4 

3 

4 

4 

4, 


STALE 

4 

- 3 ! 

4 

4 

4, 

4 

TOO SWEET 

2 

2 

3 

2 

1 

2 

SOUR 

1, 

- 

1 

1 

1 

1 

NONE OR DON'T KNOW 

29 

22 

27 

26 

29 

37 

NO ANSWER 

5 

3 

5 

3 

7 

3 


o 

c 

h* 

Note: Percentages add' to more than' 100* because some 

respondents gave more than one answer. C/1 

c 

C/l 

GO 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




BLEND "C" 

17b. Here's a different list of words and phrases 1 . (Card shown respondent) Are 
there any of these words that: you personally would say are particularly 
good for describing the (Blend "C”) cigarettes? Any others? 

or 

How about the (Blend "C") cigarettes? Which of these 

words and phrases would you pick to: describe them? Any others? 


Asked of respondents who 
tested K & L cigarettes.— 
92 $ of cigarette, smokers 



Total- 
asked this 
question 

Analyzed by respondents 
whose economic level is: 

A B C D 

Number of respondents 

2076 

( 100 $) 

$ 

87 ** 

( 100 $) 

$' 

260 : 

( 100 $) 

$ 

1048 

( 100 $) 

* 

644 

( 100 $) 

$' 

LOOSE: BITS OF TOBACCO' 

38: 

4o 

47 

4o 

31 

TOO' STRONG 

23 

20 

25 

23 

21 

IRRITATING 

19 

23 

21 

20 

16 . 

biting: 

15' 

15 

18 

16 

11 

BAD AFTER-TASTE 

II 

11 

12 

10 

10 

HOT 

10 

17 

l6 

8 

9 • 

UNINTERESTING 

7 

5 

8 

7 

6 

TASTES BAD 

5 

8 

5 

6 

5 

TASTELESS 

5 

5 

4i 

5 

6 

TOO MILD 

5 

6 

6 

4 

5 

FIAT 

4 

3 

6 

4 

5 

STALE 

4 

l 

5 

4: 

3 

TOO SWEET 

2' 

1 

2 

2 

2 

SOUR 

I 

- 

*: 

1 

1 

NONE OR' DON' T KNOW 

29 

29 : 

23 

27 

35 

NO ANSWER 

5 

3 

3: 

5 

5 


*Less: than .? per 1 cent 

■^Percentages based on less than 100 cases 1 are often unreliable. 
Note: Percentages add to more than 100$ because some 
respondents gave more than one answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751059 



BTi.Fm "c " 

Here's a different list of words and phrases. (Card shown respondent) Are 
there any of these words that you personally would say are particularly 
good for describing the (Blend "C") cigarettes? Any others? 


How. about the (Blend "C 

or 

") cigarettes? Which of these 

words and phrases would you pick to describe 

them? 

Any others? 

Asked i 
tested 

of respondents who 
K & L eigarettes- 



92$ of 

cigarette smokers 




Total 

Analyzed by 
respondents 


asked this 
question 

White 

who are? 

Negro 

Number of respondents 

20^6 

1880: 

189 ' 


(100$) 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

LOOSE BITS OF TOBACCO 

38: 

3:9' 

31 

TOO STRONG 

23 

23 

22 

IRRITATING 

19 

20' 

14 

BITING 

15. 

16 

5 

BAD AFTER-TASTE 

11 

11 

7 

HOT 

10 

10 

6 

UNINTERESTING 

7 

7 

7 

TASTES BAD 

5 

6 

3 

TASTELESS 

5 

5 

6 

TOO MILD 

5 

5 

4 

FLAT 

4 

4 

5 

STALE 

4 

4 


TOO: SWEET 

2 

2 

4 

SOUR: 

1 

1 

- 

NONE OR DON'T KNOW 

29 : 

29 

30 

NO' ANSWER 

5' 

4 

6. 


Note: Percentages add to more: than 100$ because some' 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751060 



BLEND "C” 159 

17b. Here's a different list of words and. phrases. (Card shown respondent) Are 
there any of these words that you personally would say are particularly 
good for describing the (Blend "C”) cigarettes? Any others? 

or 

How about the: (Blend "C") _ cigarettes? Which of these 

words and phrases would you pick to describe them? Any others? 

Asked of respondents, who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 


Analyzed by respondents who live in 
_Philip Morris sales region; 1 



Total 

asked this 
que stion 

North¬ 

east 

#2 

Central 

Atlantic 

#3: 

South¬ 

east: 

#4 

East 

North 

Central 

#5 

West 

North 

Central 

West 

South 

Central 

#T 

Mountain 

and 

Pacific' 

Number of 
respondents 

2076 

I +65 

220 

345 

439 

178 

171 

258 


( 100 $)' 

( 100 $) 

( 100 $) 

( 100 $> 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


* 

$ 

$ 

$ 

$ 

$ 

* 

$ 

LOOSE' BITS OF 
TOBACCO 

38' 

44 

37 

30 

35 

47 

4i 

34 

TOO' STRONG 

23 

21 

25 

IT 

24 

29 

261 

24 

IRRITATING 

19 

21 

21 

12 

21 

14 

23 . 

23 

BITING 

15 

14 

12 

6 

16 

16 

22 

20 

BAD 1 AFTER-TASTE 

11 

12 

8 

7 

10 

12 

16 : 

11 

HOT 

10 

11 

8 

4 

13: 

6 

13: 

13 

UNINTERESTING 

7 

. 11 

9 

4 

6 

3: 

7 

7 

TASTES BAD 

5 

9 

6 

3: 

4 

3 

6 

5 ; 

TASTELESS 

5 

5 

7 

5 ; 

6 

4 

5 : 

3 

TOO MILD 

5 

4 

7 

4 

4 

5 : 

6 

5' 

FIAT 

4 

5 

6 

4 

2 

6 

5 : 

5 

STALE 

4 

6 

4 

3 

3 

2 

5 

4 

TOO SWEET 

2 

1 

3 

3 

1 

2 

3 

2 

SOUR 

1 

l 

l 


l 

- 

1 

- 1 

NONE; OR DON'T KNOW 

29 : 

25 

27 

37 

33 

23 

26 : 

28 ' 

NO ANSWER 

5 

8 

2: 

5 

3 

2 

1 

6 


H 1 

C 

C 

Note: . Percentages 1 add to more than: 100$ because some q 

respondents: gave more than, one answer. ^ 

o 

<75 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



160 


BU2ID 


1Tb• Here'.s a different list of words and phrases. (Card 
you personally would say are particularly good for 

or 

How. about the (Blend "C") _ cigarettes 1 ? 1 Which of these 

Asked of respondents who tested K & L 


___ Analyzed by Questions l6a,b; 

Preferred Philip Morris Preferred Blend "C" 

and: were given_ _and were given: 


Total 

asked tkis 
question 

Tbtal 

2 packs 
of each 
type 

10 packs 
of each 
type 

Total 

2 packs 
of each 
type 

10' packs' 
of each 
type 

Number of respondents 

2076 

976: 

478: 

498 

931 

4l0 

521 


(100$) 

(100$) 

(100$) 

(100$) 

(100$)' 

(100$) 

( 100 $) 

LOOSE' BITS OF' 

$ 

* 

$ 

$ 

$ 

$ 

’ $ 

TOBACCO 

38 

43 

35 

50 

32 

23 

39 

TOO' STRONG 

23 

42 

43 

41 

4 

, 4 

4 

IRRITATING 

19 

34 

32 

36 

4 

4 

4 

BITING 

15 

27 

25 

28 

3 

3 

3 

BAD AFTER-TASTE 

11 

20' 

18 

21 

2 

3 

1 

HOT 

10 

18 ' 

18 

17 

2 

2 

3 

UIIINTERESTI1TG 

7 

11 

9 

12 

2 

3 

2 

TASTES' BAD 

5 

10' 

10' 

9 

1 

2 

* 

TASTELESS 

5 

9' 

9 

8 

2 

1 

2 

TOO 1 MILD 

5 

7 

7 

8 

2 

2 

2 

FLAT 

4 

7 

7 

6' 

2 

2 

2 

STALE 

4 

7 

7 

6 

1 

1 

2 

TOO SWEET 

2 

J 

4 

3 

* 

#: 

* 

SOUR 

1 

1 . 

I 

2 1 

mm. 

- 

- 

NONE OR DON’T 1 KNOW. 

29 

6 

7 

5 

53 

58 

49 

NO ANSWER 

5 

2 

3 

2 

6 

6 

7 


♦Less than 

♦♦Percentages 1 based on less than 
Note: Percentages 1 add to more than 100$ because: some 


1001751062 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




I 

I 




shown respondent) Are there any of these words that' 
describing the (Blend "C") cigarettes? Any others? 

words and phrases would yon pick to describe them? Any others? 
cigarettes— 92 $ of cigarette smokers 

respondents who: 


Really saw no difference 
and were given: 


Had no choice and didn't know 
which best and were given: 


1 

I 


•5 per cent 

100 cases are often unreliable. 
respondents gave more than one answer. 


■ Ttl 

2 packs 
of each 
type 

10 packs 1 
of each' 
type 

Tbtal 

2 packs 
of each 
type 

10 packs 
of each 
type 

fl| 77 *-* 
( 100 $) 

4o** 

( 100 $) 

37** 

( 100 $) 

92 ** 

( 100 $) 

4l** 

( 100 $)' 

51** 

( 100 $): 

1 * 

$ 

$ 

$ 

$ 

$ 

1 52 

48 

57 

3'6 

29 

4i 

1 9 

8 

11 

14 

15 

14 

9 « 

15' 

11 

18 

17 

20 

3 10 

5 

16 

9 

10 

8 

■ 5 

5 

5 

13 

12 

l4 

1 

5 

8 

5 

- 

10' 

1 6 

5 

8 

14 

17 

12' 

* 3 

3 

3 

7 

7 

6 

1 3 

3 : 

3 

7 

5 

8' 

v ' * 

5 

3 

9 

5 

12 

1 3 

5 


4 

- 

8 

1 

8 

- 

2 

5' 

- 

5 3 

- 

5 

1 

2 

- 

1 

- 

- 

1 

2 

- 

| 35 

43 , 

27 

26 

27 

25 

1 



11 

15 

8 


i 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751063 


BLEND "C" 

Here's a different list of "words and phrases.. (Card shown respondent) Are 
there any of these words that you personally would say are particularly 
good for describing the (Blend "C”) cigarettes? Any others? 

or 

How about the (Blend "C") _ cigarettes? Which of these 

words and phrases would you pick to describe them? Any others? 


Asked of respondents who 
tested K & L cigarettes— 

9256 of cigarette smokers 

Analyzed by Question 11a: respondents who when 

_ asked which cigarette 1 was different said: 

Blend 



Total 

asked this 
question 

"C" 

(r) was 
dif¬ 
ferent 

Philip Morris 
(S) was (T) was 
dif- dif¬ 

ferent ferent 

There 

was 1 no 

dif¬ 

ference 

All 3 
were 

dif¬ 

ferent 

Didn’t 

know 

Refused 

Humber of 
respondents 

2076 

657 

588 

499 

144 

91** 

30**' 

- 48** 


(IOO 56 ): 

(IOO 56 ): 

( 10 C$) 

( 10056 ) 

( 10056 ): 

(IOO 56 ) 

( 10056 ) 

(IOC 56 ) 


$ 


i 

* 

* 

*■ 

*■ 


LOOSE 1 BITS 0E 
TOBACCO 

38 

39 

39 

38 

^3 

33 

53 

35 

TOO: STRONG 

23 

22 

24 

27 

21 

26 

10 

17 

IRRITATING 

19 

19 

19 

22 

20 

25 

20 

10 ' 

BITING. 

15 

15 

15 

l4 

17 

13 

10 : 

15 

BAD AFTER-TASTE 

11 

11 

11 

11 

9 

18 ! 

7 

8 : 

HOT 1 

10 

10 : 

10 

ll 

12 

12 : 


w . 

UNINTERESTING 

7 

7 

6 

8 

5 ; 

11 

17 

10 : 

TASTES! BAD 

5 

5. 

6 

5 

5 ; 

7 

3 

10 ' 

TASTELESS 

5 

4 

5 

7 

3 

2 1 


10 : 

TOO: MELD 

5 

4 

4 

7 

3 

4 

7 

12 

FLAT 

4 

5 

4: 

4 

3 

5 

3 

2 

STALE: 

4 

4 

4 

3 

5 

9 

3 

2 : 

TOO SWEET 

2 

2 

2 

2 

0 

. 

2 



SOUR. 

1 

1 

* 

1 

2 : 

- 

- 

2 ' 

NONE OR: DON'T KNOW 29 

30 

30 

31 

28 . 

30 

20 

33 

NO ANSWER 

5 

5 

4 

4 

3 

7 

7 

10 : 

*Less than -5 per cent 

^Percentages based on less than 100 cases are often unreliable. 

C 

•O 

Cl 


Note: Percentages, add to more than lOO/o because some 
respondents, gave more! than one answer. 


O' 

0 

** 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





BLENT) "C." 

1Tb. Here's a different list of words and phrases. (Card, shown respondent) Are 
there' any of these words that, you personally would say are particularly 
good for describing the (Blend "C n ) cigarettes? Any others? 

or 

How about the (Blend M G'")' cigarettes? Which of these 

words, and phrases would you pick to describe them? Any others? 

Asked of respondents who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 


Analyzed by respondents• 
who were shown card 
with' words: 



Total 

In same 

In 


asked this 

order as 

reverse 


question 

tHey appear 1 

order 

Number 1 of respondents 

20?6 

1063 ; 

1013 


(100$) 

( 100 $) 

( 100 $) 


t 

$ 

$ 

SOUR 

1 

1 

1 

TOO MILD 

5 

2 

8 

BITING 

15 

18 

11 

HOT 

10 

11 

8 

UNINTERESTING 

7 

6 

8 

IRRITATING; 

19 

22 

IT 

FLAT 

4 

3 

5 

LOOSE BITS OF TOBACCO 

38 

42 

34 

TOO SWEET 

2 

1 

2 

TASTES BAD 

5 

6 

5 

STALE 

4 

5 

3 

TOO STRONG 

23 

24 

22 

TASTELESS 

5 

3 

7 

BAD AFTER TASTE; 

11 

12 

10 

NONE OR DON'T KNOW 

29 

25 

33 

NO ANSWER 

5' 

5 

4 


Note: Percentages add to more than. 100$ because some 
respondents gave more than one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


16k 


1001751065 



164 


17c. When you say "irritating,’' do you mean the cigarette makes you 
cough,, gives you a raw, throat, irritates your nose, or what? 

Asked of respondents who chose: 

"irritating” as a word 
descriptive of Blend "C" or 
Philip Morris cigarettes— 

32 $ of cigarette testers 



Total 

Analyzed by 
respondents 


asked this 

who 

acre 


question 

Male 

Female: 

Number of respondents 1 

656 

366 

288 


(IOC#) 

(IOC#) 

(ICC#) 



$ 


MW' THROAT 

66 

64 

70' 

COUGH 

27 

28. 

26 

IRRITATES. NOSE 

12 

13 

II 

Other 

BURNS TONGUE, MOUTH: 

7 

7 

7 

MAKE THROAT, SORE, IRRITATE: THROAT 5 

5 

6 

BURNS,, GIVES BURNING; SENSATION 
IN THROAT 

5 

5 

5 1 

LEAVE BAD TASTE IN' MOUTH 

2 

2 

I 

BITE MY THROAT 

l 

1. 

l 

ALL OTHER 

9 

9 

8 

DON'T 1 KNOW OR NO ANSWER 

l 

l. 

l 


Note: 


Percentages add to more than 1Q(# because: some 
respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751066 




165 


l 8 a. Of course, you may have: felt differently about these 
cigarettes when you first tried them than you da now.., 
When' you first tried, them, which kind did you like best? 


Asked of respondents who 
tested K & L cigarettes— 
92 $ of cigarette smokers 


Total 

asked 

this 

question 


Questions, l 6 a,b: respondents who? _ 

Preferred Saw no difference 

Blend "C" or didn't know which 
and were: given.; best and were given;. 


_ Analyzed by 

Preferred 
Philip Morris 
and! were given; 

2 10 

packs packs 
of of 

each each 
Total type type 


2 10 

packs: packs 
of of 

each' each 
Total type type 


2 10 

packs packs 1 
of of 

each each. 
Total type type 


Number of respondents 2076 

( 100 $) 


976 : 478 498 931 410 521 169 81 ** 88 ** 

( 100 $)( 100 $)( 100 $) ( 100 $)( 100 $)( 100 $) ( 100 $)( 100 $)( 100 $) 


* 


PHILIP MORRIS 

42 

BLEND "C” 

4l 

NO DIFFERENCE. 

13 


D0N"T ; KNOW. OR NO: ANSWER 4 


t $ 

82 82 82 7 

6 6 7 83 

9 9' 9 8 

3 3 2 2 


#■ 

$ 



% 

5 

8 ' 

11 

9 

12 

83 

83, 

11 

7 

14 

9 

7 

66 

75 

58 

3 

2 

12 

9 

16 : 


O' 

O 

Cl 

H> 

O 

**Percentages based on less than 100 cases are often unreliable:. ^ 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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PHILIP 


l8b. As you smoked more of them,, did you notice anything about 

or 

l8c. How about the 


Asked of respondents 1 who tested K & L 


Analysed by 


Preferred Philip Morris 
ana were given; 



Total 


2 packs 

10 

packs: 

asked this 


of each 

of eaehi 


question 

Total 

type 


type 

Number of respondents 

2076 

976' 

478 


498 : 

( 100 $); 

(100$) 

(100$) 

( 

H 

O 

O 


$ 

* 

1° 


*■ 

UNFAVORABLE FACTORS NOTICED 

21 

_2 

8 


10 

Seemed stronger 

6 

2 

2 


3 

Caused coughing, throat irritation, 
dizziness,, etc. 

Loosely packed; fell apart, dropped 

4 

1 

* 

+ 

1 

4 

ashes, too easily 

4 

3 

2 


Tasted bad,, worse 

2 

* 

* 


1 

Seemed hotter, harsher 

Less satisfying, too mild; liked 

2 

* 

* 


“ 

them less 

2 

1 

1 


1 

Flat, tasteless, uninteresting 

1 

1 

I 


1 

Dry,, stale; dried out too fast 

Bad after-taste, left bitter taste 

1 

l 

I 


* 

in mouth 

1 

* 

* 


* 

Burned too: fast 

1 

- ^ 

- 


- 

Tasted bitter 

*: 

* 

* 


* 

Other (unfavorable factors noticed): 

2 

1 

1 


1 

FAVORABLE FACTORS NOTICED 

i4 

23 

21 


25 

Milder, less strong 


0 

~~b' 


"5 

Good,, better tasting 

Liked them better as smoked more 

4, 

7 

8: 


7 

(no further information) 

3 : 

4 

2 

h 

6 

More satisfying' (no further information) 2 

- 3 : 

3 

0 

2 

Less irritating, easier on throat 

1 

2 

1 

0: 

2 

Better packed,, longer lasting, 




H 1 


didn't burn so fast 

1 

1 

l 

>1 

1 

Smoother (no further information) 
Other (other favorahie factors 

l 

1 

1 

h* 

l 

noticed) 

l 

3 

4 

c 

cn 

2 

BAD FROM START 1 TO FINISH 

I 

* 

* 

. GO 

* 

GOOD FROM START 1 TO FINISH', 

I 

2 

2 


1 

ALL, OTHER 

1 

* 

* 


* 

NOTHING, DON'T KNOW, OR NO ANSWER 

g. 

66- 

69 


6k 


*Less than 

- Percentages based on less than 
Note:: Group totals add! to more than 100$,, and sub-totals may add 1 to more 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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167 


the (Philip Morris) cigarette that you didn't notice at first? 

(Philip Morris) cigarettes? 
cigarettes— 92 $-of cigarette: smokers 


Questions 

l6a,b:: respondents 

who: 






Preferred Blend "C" 


Shu. no 

difference or 

dicin' 

't know 


and were given: 


which best and were given:: 


2 packs 

10 packs 


2 packs 


10 packs 


of each 

of each 


of each 


of each 

Total 

type 

type 

Total 

type 


type: 

931 

410 

521 

I 69 : 

81 ** 


88 ** 

(100$) 

(100$) 

(ioo$): 

(100$) 

( 100 $) 


(100$) 

$ 

$ 

$ 

$ 

$ 


$ 

35 

31 

38 

17 

15 


19 

10' 

10 

9 

7 

2 


11 

8 : 

6 

9 

- 

- 


- 

5 

4 

5 

5 

6 


5 

4 

l 

7 

3 

5 


l 

3 

3 

3: 

2 

l 


2 

3 

2 

3 

<•» 



_ 

2 

1 

2 

1 



1 

1. 

1 

2 

1 

l 


- 

1 

1 

1 

_ 




1 

2 

1 

1 

l 


1 

1 

1 

- 

1 



1 

3 

4 

3: 

1 

1 


1 

7 

4: 

9 

7 

4 


10 

2 

2 

2 ' 

5 

3 


~E 

1 

1 

1 

1 



1 

1 

1 

2 ' 

1 

l 


1 

1 

* 

2 j 



r* 


* 

* 

2! 



C 







O' 


1 

- 

1 

- 

- 

h* 


VV 


* 


- 

LI 

- 






H* 


* 

* 

* 

_ 


O' 







O 



_1 

3 

_ 


CO. 

* 


- 

* 





* 

- 

1 

1 

l 



56 

64 

50' 

77 

m 


ih. 


•5 per cent 

100 cases, are often unreliable. 

than group: totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


BLEND 


18 b. As you smoked more of thorn, did you notice anything about 

or 

l8c. How about the (Blend 
Asked of respondents' who tested K & L 


Analyzed by 


Preferred Philip Morris 
and were given: 



Total 


2 packs 


10 packs 


asked this 


of each 


of each 


question 

Total 

type 


type 

Number of respondents 

2076 

976 

U 78 


498 ' 

( 100 $) 

( 10056 ): 

( 10056 ): 


( 10056 ) 


$' 

$ 

56 


* t 

UNFAVORABLE FACTORS NOTICED 

23 

37 

3^ 


4o 

Seemed stronger 

Caused coughing, throat irritation. 

7 

12 

ll 

8 


13 

dizziness, etc. 

Loosely packed; fell apart, dropped 

5 

4 

9 


10 


ashes' too easily 

Bad. after-taste, left bitter taste 

5 

3 


6 


in. mouth 

2 

4 

3 


4 

Tasted bad,, worse 

2 

3 

3 


3 

Seemed hotter, harsher 

2 : 

3 

3 


3 

Less satisfying, too mild; liked them. 





less 

1 

2 

2 


2 

Dry, stale; dried out too fast 

1 

2 

2 


2 

Fiat, tasteless, uninteresting 

1 

2 

2 


1 

Burned too fast' 

1 

* 



* 

Tasted bitter 

* 

* 

1 


- 

Other (unfavorable 1 factors noticed) 

2 : 

3 

3 


3 

FAVORABLE: FACTORS. NOTICED' 

14 

7 

4 


-2 

1 

Good, better tasting 

T 

1 

1 


Milder, less strong 

>: 

4 

3 

2. 

O 

4 

Liked them better' as; smoked more (no 

further information): 3 

Mere satisfying (no further' information)- 2 

1 

* 

O 

R 

Cl 

2 

* 

Smoother (no further information) 

1 

* 

- 

* 

Less irritating, easier on throat. 

1 

1 

1 

c 

1 

Better packed, longer lasting; didin 

't. 





burn so fast 

* 

-* 

1. 

O 

- 

Other (favorable factors noticed ) 1 

1 

* 

* 


* 

BAD FROM START TO FINISH 

1 

_1 

_1 


_2 

GOOD FROM START TO FINISH 

1 

* 

* 


- 

all OTHER 

1. 

* 

1 


- 

NOTHING,; DON'T KNOW' OR NO' ANSWER 

51 

55 

So 




*Less than 

■^Percentages based on' less than 
Note: Group totals add to more than IGC-%, and sub-totals may add to more 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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"C" 

the (Blend "C") cigarettes that you didn't notice: at first? 
"C") cigarettes? 

cigarettes— 92/6 of cigarette smokers 


Questions l6a,b: respondents who: 
Preferred Blend "G 1 " 1 


Saw. no difference or dicin' t know 


and were given:_ _ which best and were given: 



2 packs 

10 packs 


2 packs. 


10 packs 


of each 

of each 


of each 


of each 

Total 

type 

type 

Total 

type 


tyre 

931 

4l0 

521 

169 

81 ** 


88 ** 

(lOOSt'): 

( 1 OO 56 ): 

(IOO 56 ) 

( 10056 ): 

(IQO 36 J 


( 10056 )' 

* 

* 

* 

*'■ 

£ 


f 

10 

9 

11 

14 

11 


17 

2 

1 

2 

T 

2 


T 

1 

* 

1 

2 

2 


2 

1 + 

3 

4 

4 

2 


5 

* 

* 

* 

* 

*: 

2 : 

1 


2 

1 

* 

1 

1 

1 


“ 

1 

2 

1 

2 

- 


3 

1 

* 

1 

1 . 

1 


- 

* 

* 

*; 

- 

- 


- 

1 

* 

1 

1 

1 


- 

* 


* 

- 

- 


- 

1 

2 

1 

1 

2 


- 

24 

18 

28 ' 

7 

4 


9 

"~S. 

~E 

9 

2 

3 


1 

5 

4 

6 

2 

l 


2 

5 


6 ' 

T 

.jl 



1 

4 

4 

4 

- 

- 


- 

l 

_ 

2 

— 

- 


- 

1 

*: 

1 










O 


1 

1 

* 

1 


O 

1 

l 

1 

2 

2 



b 






Cl 


- 

- 





1 . 

2 

2 : 

1 

- 

- 

O 

- 

1 

1 

1 

1 



1 


12 

12 

S 

§5 


12 


.5 per cent 

100 cases are often unreliable. 

than' group totals 1 because some respondents 1 gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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19av Which of the two cigarettes would you say (was cooler 
smoking) 1 , or didn't you notice: any difference? 

Asked of respondents; who 
tested K & L cigarettes'— 

92 $ of: cigarette smokers 



Total 

Analyzed by 
respondents 


asked this 

who 

are •; 


question 

Male; 

Female 

Number of respondents 

2076 

1252 : 

821 


(100$) 

(100$) 

(100$ ): 


* 

a 

$■ 

PHILIP MORRIS 

39 

4o> 

37 

BLEND "C" 

3^ 

33 

36 

NO: DIFFERENCE, DON'T KNOW OR 

NO ANSWER. 

27 

27 

27 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751072 




19 &• Which; of the two cigarettes would you say (was cooler 
smoking) , or didn't you notice any difference? 

Asked of respondents who 
tested K & L cigarettes— 

92$ of cigarette smokers 


Analyzed by 
Total respondents 

asked this who: are: 


Number of respondents 

X. 

PHHIP MORRIS 

blend "c" 

NO' DIFFERENCE, DON'T KNOW OR 
NO: ANSWER 


question 

White 

Negro' 

2076 

(100$) 

i860 
(100$) 1 

189 

(100$) 

$ 

$ 

$ 

39 

39 

37 

3^ 

34 

39 

27 

27 

2k 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751073 
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19a. Which of the two cigarettes would you say (was cooler 
smoking) , or didn't you notice any difference? 

Asked of respondents who 
tested K & L cigarettes— 

92 % of cigarette smokers 


Analyzed by Questions l6a,b:: respondents who; 


Total 

asked 

this 


Preferred 
Philip Morris 
and were given: 

2 10 

packs packs 1 
of of 

each each 


Preferred Saw 7 no difference 

Blend. “C" or didn't know which 

and were given: best and were given; 
2 10 2 10 

packs packs packs peeks 

of of of of 

each each each each' 


question Total 


yqe Total 


Total tyre 


Number of respondents 20?6 976 478 496 931 4l0 521 169 3l** 88** 

(lOOfo) (lOO£)ClOO£)(l<X$) (l00$)(l00$)(l00#) (l00$)(lC0$)(lQC$) 


PHILIP MORRIS 


$ 1 ° 


12 73' 72 


9 10 9 


*' *■ * 


768 


BLEND : "C" 


7 7 6 


68 68 67 


10 10 11 


NO DIFFERENCE, DON'T 

KNOW OR NO ANSWER: 27 


21 20 22 


23 22 24 


83 84 81 


♦♦Percentages based on less than 1QQ: cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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19b. Which of the two cigarettes would you say (had the best aroma 
whea you opened the pack) or didn't you notice any difference? 


Asked of respondents who 
tested K & L cigaretteSi— 
92 $ of cigarette smokers 



Total 

asked this 

Analyzed by 
respondents, 
who are:: 


question 

Male 

Female 

Number of respondents: 

2076 

(10C$) 

1252 

(IOC#) 

821 

(IOC#.) 


* 

* 

$ 

PHILIP MORRIS 

23 

27 

18 

BLEND ”C" 

24 

24 

24 

NO DIFFERENCE, DON'T 1 KNOW 1 OR 
NO ANSWER 

53 

49 

58 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751075 



19b:. Which of the two cigarettes would you say (had the best aroma 
when you opened the pack) or didn't you notice any difference? 


Asked of respondents who 
tested K & 1 cigarettes 
92 $ of cigarette smokers 


Analyzed by 
Total respondents. 



asked this 

who 

are:: 


question 

White 

Negro 

Number of respondents 

2076 

1880' 

189 


(10C$) 

(10:036) 

(100$) 


$ 

$ 

* 

PHILIP MORRIS 

23 

23 

21 

BLEND: "C" 

> *■ 

24 

24 

30 

NO' DIFFERENCE, DON'T KNOW; OR 

NO: ANSWER 

53 

53 

49 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751076 
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19b. Which of the two cigarettes would you say (had the best aroma 
when you opened: the pack)' or didn't you notice any difference?' 


Asked of respondents who 
tested K & L cigarettes- 
92 $ of cigarette smokers 


Analyzed by Questions l 6 a,b: respondents who: 


Total 

asked 

this 


Preferred 
Philip Morris 
and were given: 

2 10 

packs packs 
of of 

each each 


Preferred 
Blend M C" 
and were given:. 

2 10 

packs, packs 
of of 

each each 


question Total type type Total type 


Saw no difference 
or didn't know which 
best and were given: 
2 10 : 

packs packs 
of of 

each each' 
Total tyoe type: 


Number of respondents 2076 976 478 4 98 931 4l0 521 169 8 l** 88 ** 

(100$) (100^) (loot) (100^) (l0C$)(l00$)(l00$) (l00/o)(l00^)(l00$) 



*■ 

* 

* 

* 

1° 



*■ 


* 

PHILIP MORRIS; 

23 

39 

42: 

37 

9 

8 

10: 

4 

3 

6 

BLEND "C" 

24 

10 

8: 

12 

43 

38 

47 

8 

7 

8 

NO DIFFERENCE, DON'T 
KNOW OR. NO ANSWER 

53 

51 

50' 

51 

48 

54 

43 

88 

90 

86 


♦♦Percentages based on less than 100 cases are often unreliable'. 


c 

c 

<£ 

W 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




19c. Which of the two cigarettes would you say (was the test smelling 
when you were smoking them) or didn't you notice any difference? 

Asked of respondents: who 
tested K & L cigarettes— 

92 $ of' cigarette smokers 



Total 

asked this 

Analyzed by 
respondents 
who are: 


question 

Male 

Female 

Number of respondents 

O O 

OJ f—1, 

1252 ' 

( 10 C$) 

821 

( 100 #)' 



* 

* 

PHILIP MORRIS ) 

26 

29 

23: 

BLEND "C" 

27 

27 

27 

NO: DIFFERENCE, DON'T KNOW OR 
NO ANSWER 

47 

44 

50 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751078 





I9e:. Which of the two cigarettes would you say (was, the best smelling 
when you wiere smoking them) or didn’t you notice any difference? 


Asked of respondents who 
tested K & L cigarettes— 
92 $ of cigarette: smokers 


Humber of respondents 


Total 
asked this 
question 


Analyzed by 
respondents 

_ who are: 

White Negro 


2076 

( 100 $) 


1880 

( 100 $): 




b 

* 


PHILIP MORRIS 

26 

26 

28 ' 

BLEKD "C" 

27 

26 

37 

NO: DIFFERENCE, DON'T. KNOW OR 

NO ANSWER 

li7 

k8- 

35 


>: 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751079 



178 


19c. Which of the two cigarettes would; you say (was, the best smelling 
when you were smoking them) or didn't you notice any difference? 

Asked of respondents who 
tested K & L cigarettes— 

92 $> of cigarette smokers 


Analyzed by Questions l6a,b: respondents who: 


Preferred. Preferred Saw" no difference ■ 

Philip Perris Blend "C" or didn't know which® 

and were given; and were given; best and were given: — 
2 10 2 10 2 10 | 
Total packs packs packs packs packs' packs 

asked of of of of of of —. 

this each each each each each each I 

uestion Total type type Total type type: Total type type 


Preferred 
Philip: Morris 
and were given; 

2 10 

packs packs 
of of 

each each 


Preferred 
Blend "C" 
and were given: 

2 ' 10 
packs packs 
of of 
each each 


Number of respondents 20?6 


976 V /3 1+93 931 1*10 521 


169 81** 88** I 


(l(X#) (10056 ) (100^) (100^) ( 100 ^) (10056) (10056) ( IOO 56 X IOO 56 ) (10056 ) 


PHILIP MORRIS 


BLEND' "C" 


NO DIFFERENCE,. DON'T 
KNOW OR' NO ANSWER 


♦♦Percentages based on less than. 1 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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19ti ; . Which of the 1 two cigarettes would' you say (smelled worse after 
you 1 put them out), or didn't you. notice any difference? 

Asked of respondents; who 
tested K & L cigarettes— 

92 $ of cigarette smokers 


Number of respondents 


Total 

asked this 
question! 


Analyzed by 
respondents 

_ who are: 

Male Female 


2076 1252 821 
(IOO36): (10:036): (IOO36): 



i 


$ 


PHILIP MORRIS 


7 7 8 ' 


BLEND "C" 


8 7 9 


NO DIFFERENCE!, DON'T 1 enow, or 

NO; ANSWER 85 


86 


83 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751081 



19d. Which of the two cigarettes would you say (smelled worse after 
you; put them out): or didn't, you notice any difference? 

Asked of respondents who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 


Number of respondents 


Total 

asked this 
question 



Analyzed by 
respondents 

_ who are: 

White Negro 




*■ *■ * 


PHILIP MORRIS 


7 7 10 


BLEND "C" 


8 : 7 15 , 


NO' DIFFERENCE, DON 'T KNOW 

OR NO ANSWER; 85 


86 


75' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


10017510SS 
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19d. Which of the two cigarettes: would, you say (smelled worse after 
you put them out) or didn't you notice any difference? 

Asked of respondents who 
tested K & L cigarettes— 

92 $ of cigarette smokers 


Analyzed 1 by Questions l6a,b: respondents who; 


Total 

asked 

this 

question Total 


Preferred 
Philip Morris 1 
and were given: 

2 10 

packs packs 
of of 

each each 


Preferred Saw no difference 

Blend "C" or didn''t know which 

and were given.: best and were given: 


2 . 10 
packs' packs. 

of of 
each each 


2 10 

packs packs 
of of 

each each 


Total 


Total 


9 Number of respondents. 2076 
■ ( 100 $) 


976 J+78 498 931 4 10 521 169 8l** 88** 

(100$) (100$ )( 1 CC$) (l 00 $)(l 00 $) (l00$) (100$).(1QQ$) (100$) 


*■ * 


f * 


PHILIP MORRIS 


112 : 


15 17 13 - 


blend- "O' 


15 13 16 


2 2 2 


NO DIFFERENCE,, DON'T 
| KNOW OR NO ANSWER: 


84 86 82 


83 8l 85 


96 99 


♦■^Percentages based on less than 100: cases are: often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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I 9 e. Which of the two cigarettes would you say (was easiest 
to draw on) or 1 didn’t you notice any difference?' 


Asked of respondents who 
tested K & L cigarettes- 
92 $ of cigarette smokers 



Total 

asked this 

Analyzed by 
re spondent s 
who are: 


question 

Male 

Female' 

Number of respondents 

2076 

( 100 $) 

1252 

(100$'): 

821 

( 100 $) 


1 ° 

i 

*■ 

PHILIP M 0 KRIS : 

27 

25 

29 

BLEND ”C" 

24 

23 

26 

NO: DIFFERENCE, DON'T KNOW OR 
NO ANSWER 

49 

52 

45' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751084 





19e. Which of the two cigarettes would you say (was easiest 
to draw on) or didn't you notice any difference? 


Asked of respondents, who 
tested K & L cigarettes— 
92 $ of cigarette smokers 



Total 

asked this 

Analyzed by 
respondents 
who are: 


question 

White: 

Negro 

Number of respondents 

2076 

( 100 $) 

1880 

( 100 $'): 

189 

( 100 $) 


$ 

$ 

* 

PHILIP MORRIS 

27 

26 

34 

BLEND "C" 

24 

24 

31 

NO DIFFERENCE, DON'T 1 KNOW OR 
NO- ANSWER 

49' 

50 

35 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751085 




19e. Which of the two cigarettes would you say (was easiest 
to draw on) or didn't you notice any difference?; 


Asked of respondents who 
tested K & L cigarettes— 
92 $ of cigarette smokers 


_ Analyzed by Questions l 6 a/o;: respondents who: _ « 

Preferred Preferred Sawno difference 1 

Philip Morris Blend "C" or didn't know which 

and were; given: and were given;: best and were given:, 

2 10 2 10 2 10 I 

Total packs packs packs packs packs' packs 

asked of of of of of of • 

this each each each each 1 each each 

question Total type type Total type type Total type type 

Number of respondents 2076 976 473 4:98 931 4l0 521 169 8l** 88** , 

(100$) (l00#)'(l00#)(l00#J (I00$)(l00$)(l00$) (100^)(100^)(100^) 



* 

* 

$ $■ 


$ 

* 

* 

*■ 

$ 

PHILIP' MORRIS 

27 

45 

46: 

44 

11 

12 

11 

6 

4 

8 

BLEND "0'"' 

24 

10 

9' 

11 

43 

43; 

42. 

9 

4: 

14 

NO DIFFERENCE, DON'T 
KNOW OR NO ANSWER 

49 

45 

45 

45; 

46 

45 

4:7 

85 

92 

78 ' 


O 

o 

h* 

Cl' 

h* 

© 

09 ; 


**Percentages based on less than 100 cases axe often unreliable* 


i 

i 

i 

s 

i 

i 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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19f. Which of the two cigarettes would you say (was; moire 
tightly packed) or didn't you notice any difference? 

and 1 

I9g. Was this too tightly packed, about right, or not tight enough? 


Asked of respondents who 
tested K & L cigarettes— 
92 $ of cigarette smokers 


Analyzed by 
Total respondents 

asked this _ who are:: 

question Male Female 

Number of respondents 20j6 1252 821 

(icc$.) (10c#) (loc#); 


PHILIP MORRIS; 

Were packed : 

Too; tight 

About, right 

Not tight enough 

Don't know, or no answer 

BLEND "C" 

Were packed : 

Too tight 

About right 

Not tight enough 

Don't know or no answer 

NO DIFFERENCE, DON'T KNOW OR 
NO ANSWER 


2 £ 28 22 . 

1 1 * 

21 20 21 

7 '6 7 

* 11 

2&_ 26 21 

1 11 

18 18 19. 

6 76 

1 * 1 

45 46 44 


*Less then .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751087 



19f. Which of the two cigarettes would you say (was more 
tightly packed); or didn't you notice any difference? 

and 

19 g• Was this too tightly packed, about right, or not tight enough? 


Asked of respondents who 
tested K & L eigarettes- 
92 $ of cigarette smokers 


Total 

asked this 
question 


Analyzed by 
respondent s 
_ who are; _ 

White Ifegro 


Number of respondents 


PHILIP MORRIS 

Were packed : 
Too tight 


2076 

I 88 O 

189 

(lOOJo) 

( 100 $) 

( 100 $) 


* 

$ 

29 

29 

24 


1 11 


About right 


21 21 17 


Not tight enough 


7 7 5 


Don't know or no; answer * 


* 


1 


BLEND ”C" 

Were packed : 
Too tight 


26 27 22 

1 11 


About right 


18 18 17 


Not tight enough 


6 7 k 


Don't know or no; answer 


1 


1 


* 


NO DIFFERENCE, DON'T KNOW OR 

NO ANSWER k-5 


44 54 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751088 




19f. Which of the two cigarettes would you say (was more: 
tightly packed) or didn't, you notice any difference:? 

and 

19g. Was this too tightly packed, about right, or not tight enough?, 

Asked of respondents who 
tested K & L cigarettes-- 
92 $ of cigarette smokers 

_ Analyzed by Questions l6a,b * respondents who: __ 

Preferred Preferred Saw no difference 

Philip Morris Blend: "C" or didn't know which 




and 1 , were: given: 

and were given: 

best and' were 

given 


Total 

asked 

this 

question 

Total 

2: 10: 

packs packs 
of of 

each each 
type type 

Total 

2 . 10 
packs packs 
of of 

each each 
type type: 

Total 

2 10 

packs packs 
of of 

each each 
type type 

Humber of respondents 

2076 

976 


t 98 

931 

tio 

521 

169 1 

81 ** 

88 ** 

( 10 GX) 

(ioo$)(ioa$)(ioo$): 

( 100 $): ( 100 $ 

)(ioo$) 

( 100 $).(. 100 $) ( 100 $) 


$ 


$ 

$ 

$ 

$ 

$ 

% 

$ 

$ 

PHILIP MORRIS 

29 

hi 

to 

t3 

18 

20 

16 

12 

10 

It 



1 * ' 

■ 







Were packed: 

Too tight 

1 

* 

1 

* 

I 

2 

1 

- 


- 

About right 

21 

30 

30 

30: 

13 

17 

10 

6 

6 

6 . 

Not: tight enough 

7 

10 

8 

12 

3 

1 

t 

5 

t 

7 

Don't know or no 

answer 

* 

1 

l 

1 

1 

* 

1 

1 

—■ 

1 

BLEND "C n 

26 

19 

20 : 

11 

37 

36 

38 

12 

10 

12 




~ r ‘ n 

■ 

Were packed 1 : 

Too tight 

i; 

2 

3 

-V 

* 

-X 

* 

l 

1 

*• 

About right 

18 

12 

13 

10 

27 

29' 

26 

7 

7 

7 

Not tight, enough 

6 

t 

t 

5 

9 

1 

11 

3 

1 

5' 

Don't know or no 

answer 

1 

1 

* 

1 

1 

* 

1 

l 

1 

1 

NO DIFFERENCE, DON'T 
KNOW OR. NO ANSWER, 

is 

to 

tO: 

to 

% 

tt 

t6j 


8a 

23 


*Less than 1 .5 per cent 

* "Percentages based on 1 less than: 100 cases are often unreliable* 


1001751089 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



PHILIP MORRIS 


188 

20 a. How would you say the 


I 


(PhilIp Morris): 


cigarettes compare to the cigarettes 1 you W 
usually smoke? Do you like them a lot better, a little better, about the same, J| 

not quite as well, or not nearly as well as the cigarettes you usually smoke? 

or « 

20 b. How about the (Philip Morris) cigarettes? How did they compare to the cigarettes A 

you usually smoke? Would yon say you- liked them a lot better, a little better, about 
the: same,, not quite as veil, or not nearly as well as ''the cigarettes you usually smoke?J| 

Asked of respondents who tested 
cigarettes and who now smoke 
regular size cigarettes— 

60$ of cigarette testers 


Total 


Analyzed by 


o 

o 

Cl; 

C 

O' 


I 


I 



asked this 

respondents 

who are: j 


question 

Male 

Remale - 

Ember of respondents 

1251 

886 

363 - I 


(100$) 

( 100 $) 

(100$) 


$ 

$ 

* 1 

LOT 1 BETTER 

2 

1 

3 1 

LITTLE BETTER 

3 ! 

3 

4 1 

ABOUT' THE SAME 

28': 

28 

28 ] 

NOT QUITE AS WELL 

2 k 

2 k 

25 1 

NOT NEARLY AS WELL 

k& 

hi 

38 

DON'T KNOW OR NO ANSWER 

3 

3 

2 


I 

I 

I 

I 

I 

s 

I 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




PHILIP MORRIS 


1.89 


20a.. How would you say the (Philip Morris) cigarettes compare to the cigarettes you 
usually smoke? Do you like them a lot better, a little: better, about the: same, 
not. quite as well, or not nearly as well as the cigarettes you: usually smoke?. 

or 

20b. How about the (Philip Morris) cigarettes? How did they compare to the cigarettes 

you usually smoke? Would you say you liked them a lot better,, a little better, about 
the same:, not quite as well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who tested 
cigarettes; and who now smoke 
regular size cigarettes-- 
60 $ of cigarette testers 


Total 

asked this 1 
question 


Analyzed by respondents 
whose ages are; 


18-20 21-24 25-34 


50 and 


Humber of respondents 

1251. 

Q2*-* 

145 

343' 

419 

-250 


(100$) 

fc=r 

o 

o 

(100$) 

(100$) 

(100$) 

(100$ 


$ 

* 

f 

$ 

$ 

% 

LOT BETTER 

2 

i 

l 

1 

3 

1 

LITTLE BETTER. 

3 

5 

3 

3 

3 

4: 

ABOUT THE SAME 

28 

28 . 

23 

29 

28 

29 

HOT QUITE AS WELL 

24 

28 

33 

20 

25 

24 

HOT NEARLY AS WELL 

4q 

35 

39 

45 

37 

4l 

DOK'T KNOW OR NO ANSWER 

3 

3 

l 

2 

4 

1 


o 

o 

C/I 

h* 

■^Percentages based g;n less: than 100 cases, are often unreliable. O 

CO 

H* 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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PHILIP MORRIS 


20a.. How would you say the (Philip Morris) cigarettes compare to the cigarettes' you 
usually smoke? Do you like them a lot better, a little better, about the same> 
not quite as well, or not nearly as well as the: cigarettes you usually smoke? 

or 

20b. How about the (Philip Morris) cigarettes? How did they compare to the cigarettes ' 
you' usually smoke? Would you say you liked them a lot better, a little better, about 
the same,, not quite as well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who tested cigarettes and who now 

smoke regular size cigarettes— 60 $ of cigarette: testers - . 1 

Analyzed by Question hi: { 

respondents: whose present regular, brand is: 

Other 

Total Chester- Philip Old non- 

asked this field Lucky Morris. Gold filter 1 

question Camel (Reg.) Strike (Reg.) (Reg.) . (Reg.)' ' 1 


Humber of respondents, 


412 

( 100 $) 


294 133 100 75 ** 

( 100 $) ( 100 $) ( 100 $) ( 100 $) 



$ 

$ 

$ 

$ 

$ 

$ 

$ 

LOT' BETTER 

2 

2 

l 

1 

2 

4 

1 

LITTLE BETTER 

3 

3 

l 

5 

2 

5 

7 

ABOUT' THE SAME 

28 

24 

29 

26 

32 

34 

33 

HOT QUITE AS WELL 

24 

24 

29 : 

26 

21 

21 

17 

HOT NEARLY AS WELL 

4o 

44 

38 : 

4l 

39 

31 

33 

DON'T KNOW OR NO' ANSWER 

3 

3 

2 

1 

4 

5 ' 

9 


**Percentages based on less than 100 cases are: often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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20a. How would you say the (Philip Morris) cigarettes compare 1 to the cigarettes you 
usually smoke? Do you like them a lot better, a little better, about.the same, 
not quite 1 as well, or not nearly as well as the cigarettes you usually smoke? 

or 

20b. How about the (Philip Morris) cigarettes? How did they compare to the cigarettes 
you usually smoke? Would you say you liked them a lot better, a little 1 better, about 
the same, not quite; as well, or not nearly as well as the cigarettes you usually smoke? 

. Asked of respondents who tested 
cigarettes and who now smoke 
regular size cigarettes!— 

60 # of cigarette testers 

Analyzed by Question J: respondents who say 



Total 

the number of 

cigarettes 1 they 

smoke' per 

day is 


asked this 
question 

6 or 
less 

7-15 

16-25 

26-85 

36-45 

4o or 

more 

Humber of respondents 

1251 

84** 

258 

641 

172 

68** 

24** 


(ioo$): 

(100#) 

(loc#): 

(100#) 

(100#) 

(100#): 

(100#): 


i 

$ 

f 

# 

*' 

* 

*■ 

LOT BETTER 

2 

5 

l 

1 

2 

3: 

- 

LITTLE BETTER 

3 

5 

6 

3 


1 

- 

ABOUT THE SAME 

28 

35 

26 

28 

30 

24 

17 

HOT QUITE AS WELL, 

24 

23 

27 

24 

26 

21 

29 

HOT NEARLY AS WELL 

4o 

30 

37 

42 

38 

50 

42 

DON'T KNOW OR' NO ANSWER 

3 

2 

3 

2 

4 

1 

12 


^Percentages based on less than 100 cases are often unreliable. 


M 

C 

o 



© 

© 

Co 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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PHILIP 


20a. How would you say the (Philip Morris) cigarettes compare 
better, a little better, about the same, not quite as; well, 

or 

20b. How about the 1 (Philip Morris) cigarettes? How did they compare 
them a lot better, a little better, about the same, not quite as 

Asked of respondents who. tested 
regular size cigarettes— 


Analyzed by Questions l6a,b: 



Preferred 1 Philip Morris 
and were given: 

Preferred Blend "C" 
and 1 were; given: 

Total 

2 packs' 10 packs 

2 packs 

10' packs 

asked this 

of each; of each 

of each 

of each 

question 

Total type type 

Total type 

type 


Number of respondents 

1251 

584 

296 

288 

568 

257 

3 : 1 ! 


(10036'): 

(IOO 36 ): 

(IOO 36 ); 

( 10036 ) 

( 10036 ) 

(l 00 f) 

(IOO 96 )' 


* 

* 

t 

lo 

*■ 

i 

* 

LOT BETTER 

2 

1 

1 

2 

2 

2 

2 

LITTLE BETTER: 

3 

3 . 

2 

4: 

4 

2 

5' 

ABOUT THE SAME 

28 

29 

29 

29 

26 

26 . 

26 : 

HOT QUITE AS. WELL 

24 

24 

22 

25 

25 

25 

26 : 

HOT NEARLY AS. WELL, 

4o 

4l 

44 

38 

4il 

43 

4 o 

DON'T KNOW OR NO ANSWER 

3 

2 

2 

2 

2 

2 

l 


h* 

C 

c 

■vl 

Cl 

h* 
O: 
C 0 


**Percentages based on less than; 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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to the cigarettes you usually smoke? Do you.like them a lot 
or not nearly as well as the cigarettes you usually smoke? 


to the 1 cigarettes you usually smoke? Would you say you liked 
well, or not nearly as well as the cigarettes you usually smoke? 

cigarettes and who now smoke 
60 # of cigarette testers 


respondents who; 


Really saw no difference 
and were given;_ 



2 ' packs 

10 packs 


of each 

of each; 

Tbtal 

type 

type 


1*5** 23** 22** 


( 100 #.) ( 100 #) ( 100 #) 


* 


% 

1 

- 

l4 

2 

4 

- 

4:9 

5.2 

45' 

20 

18 

23 

20 

22 

18 


2 4 


Had no choice and didn't know 
which best and were given;: 

Total 

2 packs 
of each 
type 

10: packs 
of each 
type 

54** 

24** 

30** 

( 100 #): 

(100#) 

(100#)' 


$ 

* 

- 

- 

- 

2 

- 

3 

19 

25 

13 

26 

33 

20 

33 

21 

44: 

20 

21 

20 


100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751095 
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PHILIP MORRIS 


20a. How would you say tike (Philip Morris): cigarettes compare to the cigarettes you f 

usually smoke? Do you like them a lot better,, a little better, about the same,. * 

not: quite as well, or not nearly as well as the cigarettes 1 you usually smoke? 

or 

20b. low about the (Philip Morris) cigarettes? How did they compare to the cigarettes • 

you 1 usually smoke? Would you say you liked them a lot better,, a little better,, about 1 
the same,, not quite as well, or not. nearly as well as the cigarettes: you usually smoke?! 

Asked of respondents who tested cigarettes and who now 

smoke regular size cigarettes— 60 $ of cigarette 1 testers. ' m 


Analyzed by Question 11 a.: respondents 1 
who when asked which cigarette was dif ferent said.: 
Blend 



Total 
asked this 
question 

"c" 

(r) was 
dif¬ 
ferent 

Philip 
(s) was 
dif¬ 
ferent 

Morris 
It) was 
dif¬ 
ferent 

There 

was, no 

dif¬ 

ference 

All 3 
were 

dif¬ 

ferent 

Didn't 

know 

Refused 

Number of respondents 

1251 

4o8 

315 

316 

93 ;**: 

55** 

23 ** 

29 ** 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

(100$); 

(100$) 


* 

* 

* 

1° 

* 

f- 

*■ 

$ 

LOT BETTER. 

2 

2 ! 

1 

2 

1 

4 

13 

- 

LITTLE BETTER 1 

3 

3: . 

2 

5 

3 1 

2 

5 

3 

ABOUT THE SAME 

28 

29' 

31 

26 

29' 

24; 

17 

14 

NOT QUITE AS. WELL 

24 

24 

23 

22 

36 

25 

30 

17 

NOT NEARLY AS. WELT.. 

4,0 

4:0' 

4l 

4l 

28 

4,5: 

22 

59 

DON'T KNOW OR NO: ANSWER' 

3 

2 

2 

4 

3 


13 

7 


^Percentages based on less than 100 cases, are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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BLEED "C." 

20a. low would you say the (Blend "C") cigarettes compare to the cigarettes you 
usually smoke? Do you like them a lot better, a little better, about the same,, 
not qiuite as well, or not nearly as well as the cigarettes you usually smoke? 

or 

20b. How about the (Blend C ) cigarettes? How did they compare to the cigarettes' you 

usually smoke? Would you say you liked them a lot better, a little better, about, the 
same, not quite as well, or not nearly as well as the cigarettes you usually smoke? 1 

Asked of respondents who tested 
cigarettes and who now smoke 
regular size cigarettes— 

60 % of cigarette testers 



Total 

Analyzed by 


asked this 

respondents who ares 


question 

Male 

Female 

Number of respondents 

1251 

88:6 

363 


(lCO?c) 

(lOO.o) 

( 100 ^) 


1° 

* 

* 

LOT BETTER 

1 

1 

1 

little: better 

.2 

2 

3. 

ABOUT' TIE SAME 

26 

30 

26 

NOT QUITE AS WELL 

2? 

26 

2 7 

NOT NEARLY AS WELL 

40: 

39 

4:2 

DON'T KNOW OR' NO ANSWER 

2: 

2 

1 


c 

c 

h* 

CT 

o- 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



196 BLEND "C" 

20a. How would, you say the (Blend "C”) cigarettes compare to the cigarettes you 
usually smoke? Do you like them a lot better, a little better, about, the same, 
not quite as well, or not nearly as well as the cigarettes you usual 1 y smoke? 

or 

20b. How. about the (Blend H C") cigarettes? How did they compare to the' cigarettes you 

usually smoke? Would you say you liked them a lot better, a. little better, about the 
same,, not quite as well, or not nearly as well as the cigarettes' you usually smoke? 

Asked of respondents who tested ' ‘ 

cigarettes and who now smoke 
regular size cigarettes— 

6 vf > of cigarette: testers; 


Analyzed by respondents 



Tbtal 
asked this 
question 

18 - 20 ' 

whose ages 

21-24 25-34 

ares 

3^9 

50 and 
over 

Humber of respondents 

I 25 I 

92'** 

145 

3^3 

419 

250 


(lOO^) 

( 100 L) 

(10QS6): 

( 100 $) 

( 10056 ) 

(IOO 56 ): 


i 

t 

* 

1° 


* 

LOT. BETTER 

1 

1 

1 

1 

2 

1 

LITTLE BETTER 

2 

1 

1 

3 

2 

3 

ABOUT THE SAME 

28 

24 

27 

31 

28 

29 : 

NOT QUITE AS WELL. 

27 

23 

27 

26 : 

28 ' 

25 

EOT 1 NEARLY AS. WELL 

4o 

49 

43: 

38 

38. 

4i 

DON'T KNOW OR NO ANSWER 

2 

2 

1 

l 

2 

1 


c 

c 

H 

■vf 

Cl 

o 

C5 

QD - 

♦♦Percentages based on less than' 100 eases are often unreliable:. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




BLEND ' "C" JL rf 

20 a* How would you say the (Blend "C") cigarettes compare to the cigarettes you 
usually smoke? Bo you like them a lot tetter, a little better,: about the same,, 
not quite as well,, or not nearly as well as the cigarettes' you usually smoke? 

or 

20b. How about the (Blend ”0") cigarettes? How did they compare to the cigarettes you 

usually smoke? Would you say you liked them a lot better, a little better,, about the 
same, not quite as well, or not nearly as well as the cigarettes, you usually smoke? 


Asked of respondents who tested cigarettes and who now 
smoke regular size cigarettes 1 :—60 of cigarette testers 

Analyzed by Question 4 t 




respondents whose present regular brand is: 


Total 
asked this 
question 

Camel 

Chester¬ 

field 

(Reg.) 

Lucky 

Strike 

Philip 

iforris 

(Reg.) 

Old 

Gold 

(Reg : . 

Other 

mon- 

filter 
]i (Reg,) 

Number of respondents 

1251 

412 

237 

294 

133 

100 

75** 


(100$) 

(l00) 

(100#): 

(1007b) 

(100) 

(lOGf) 

(100) 


lo 

* 

$ 

* 

*' 

* 


LOT BETTER 

1 

2 

* 

1 

2 

3 

- 

LITTLE; BETTER 

2 

. 3 

* 

2 

3 

3 

1 

ABOUT TIE SAME 

28. 

32 ! 

28 ' 

25 

31 

22 

25 

NOT QUITE' AS WELL 

27 

29 

23 

27 

29 

29 

17 

NOT NEARLY AS WELL 

ko 

33 

46 

44 

33 

42 

51 

DON'T MOW OR NO ANSWER 

2 

l 

3 

1 

2 

1 

6 


C 

c 

H" 

Cl' 

H* 

O' 

cp 

*Less, than ,5 per cent CP 

^Percentages based on less; than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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BLEND "C’ 


20 a. How would you say the (Blend. ,T C") cigarettes compare to the cigarettes' you ' 
usually smoke? Do you like them a lot better, a little better,, about the same, 
not quite as well, or not nearly as: well as the cigarettes: you usually smoke?. 

or' 

20 b. How about the (Blend "O'”) cigarettes?' How did they compare to the cigarettes you 

usually smoke? Would you say you: liked them a lot better, a little' better,, about, the 
same, not quite as well, or not nearly as well as the cigarettes you usually smoke? 1 

Asked of respondents who. tested ;' 

cigarettes: and who: now smoke 
regular size cigarette,s-- 
60$ of cigarette testers 


Total 


Analyzed by Question. 7 : respondents who say 
the number of cigarettes they smoke per day is: 


h* 

C 

C 

R 

>1 

Cl 

H 

M 

O 

O 


^♦Percentages based on less than 100 cases are often unreliable.. 


I 

1 

I 

-i 1 

I 

I 

I 



asked this 
question 

6: or 
less 

7-15 

16-25 

26-35 

36-45 

46 or 
-more 

Number of respondents 

1251 

84** 

258 

64 1 

172 

68** 

24 ** 


(100$) 

( 10 C$> 

(100$) 

(100$) 

(100$)' 

(100$) 

(100$) 


* 


* 

$ 

*■ 

$ 

* 

LOT BETTER 

1 

1 

1 

2 

2 

1 

- 

LITTLE BETTER 1 

2 

4 

3 

2 

1 

1 

- 

ABOUT THE SAME 1 

26: 

26 

28 

29 

27 

34 

38 

HOT QUITE AS WELL 

27 

23: 

33 

25 

24 

31 

17 

HOT 1 NEARLY AS. WELL 

40 

45' 

33' 

4l 

45 

31 

33 

DON'T KNOW OR. NO ANSWER: 

2' 

l 

2 

1 

1 

2 

12 


I 

1 

( 

E 

I 

I 


I 

it 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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BLEND "C" 


20 a. How would you say the (Blend "C") cigarettes compare to the cigarettes 1 you 
usually smoke? Do you like them a lot better, a little better, about the same, 
not quite as well, or not nearly as well as the: cigarettes you usually smoke? 

or 

20 b. How about the (Blend ”C' r ): cigarettes? How did they compare to the cigarettes you 

usually smoke?' Would you say you liked them a lot: better,, a: little better, about the 
same,, not quite as well, or not nearly as well as. the cigarettes you usually smoke? 

Asked of respondents, who tested' cigarettes and who now 
smoke regular size cigarettes—60$ of cigarette testers. 

Analyzed by Question 11a” respondents 


Total 
asked this 
question 

who when asked which 

cigarette 

! was different 

said: 

Blend 

"C" 

(r) was 
dif¬ 
ferent 

Philip 
(S) was 
dif¬ 
ferent 

Morris 
(.T ) was 
dif¬ 
ferent 

There 

was ; no 

dif¬ 

ference 

All 3 

were 

dif¬ 

ferent 

Didn’t 

know 

Refused 

Number 1 of respondents 

1251 

4 o :8 

318 

316 

93^: 

55 ** 

23 ** 

- 29** 


(100$) 

(100$): 

(iCC$) 

(100$) 

(100$)' 

(100$) 

(100$) 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

$ 

$■ 

$ 

LOT BETTER 1 

1 

2 

1 

1 

1 

2 

13 

- 

LITTLE BETTER 

2 

2 1 

3 ' 

2 

2 

2 

- 

3 

ABOUT the: SAME 

28 

29: 

29 

25 

32 

20 

39 

45 

NOT QUITE! AS: WELL. 

27 

26i 

2k 

28 

35 

27 

13 

31 

NOT NEARLY AS WELL 

4.0 

40i 

k '3 

hi 

28 

49 

30 

17 

DON’T KNOW OR NO ANSWER 

2 

l 

_ 

3 

2 


5 

4 


^Percentages based or. less than, 100 cases are often unreliable. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


BILEI© 


20 a. How would you say tile (Blend "C”) cigarettes compare to 
Letter, a little Letter,,'about the same, not quite as well, 

or 

20 L 1 . How. at out the (Blend "c") cigarettes? How did they compare to 
a lot Letter, a little Letter, atcut the same, not. quite as well. 

Ashed of respondents who tested 
regular 1 size cigarettes—■ 


__ Analyzed by Questions l6a,b: 

Preferred Philip Morris 1 Preferred Blend "C" 

and were given:_ _and were given:_• 


Total 
asked this 
question Total 


Number of respondents 

12 ; 5 T 

(IOO56): 

58 4 
(10056) 


i 

$ 

LOT BETTER 

1 

2 

LITTLE BETTER 

2 

2 

ABOUT 1 THE SAME 

28 

26 

NOT QUITE AS WELL 

27 

27 

NOT NEARLY AS WELL 

to 

4:1 


DON’T' KNOW, OR NO ANSWER 2 2 


2 packs 
of each 
type 1 

10 packs 
of each 
type: 

Total 

2 packs 
of each 
type 

10 1 packs 
of eaeh 
type 

296 

(IOO56): 

288 

(IOO56) 

586 

(TOG56) 

257 

(1QC$.) 

3 U 

(IOO36): 

* 

* 

t 

* 

* 

1 

2 

1 

2 ' 

1 

2 

3 

2: 

2 

2 

28i 

24 

30 

28 : 

31 

28: 

26: 

26 

27 

25 

39 1 

44 

4 © 

40 

4 o 

2 

1 

1 

1 

1 


H- 

C 

o 

CT 

H* 

h* 

C 


**Percentage:s Lased on less than 


I 

•i 

I 

4 

I 

I 

I 

) 

I 

1 

I 

I 

I 

i 

I 

I 

K 

I 

I 

1 

I 

K 

E 

I 

I 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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the cigarettes you usually smoke? Do you like them a lot 
or not nearly as well as the cigarettes: you usually smoke"? 

the' cigarettes, you usually smoke? Would you say you liked them 
or' not: nearly as well as the cigarettes you usually smoke? 

cigarettes and who now smoke 
6:0# of cigarette testers 


respondents who: 


Really saw no difference 
and were given: 

Had no choice and didn ! t know 
which "best and were given: 

Total 

2 packs 
of each 
type 

10 packs 
of each 
type 

Total 

2 packs 
of: each, 
type 

10 packs 
of each 
type 

45 ** 

(100#.) 

23 ** 

( 100 #) 

22 ** 

(100#): 

54 ** 
(10 c#): 

si 

O 

CM r—I 

30** 

(100#) 

$ 

*■ 

* 

Ip 



7 

- 

l4 

- 

- 

- 

2 

1+ 

- 

2 

- 

3 

1+9 

52 ' 

^5 

22 

33 

14 

20 

18. 

23 

39 

1+6 

33 

20 

22' 

18 

33 

IT 

47 

2 

1+ 

_ 

1 + 

4: 

3 


100 cases are 1 often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751103 



philip morris 


21 a. Aside from the fact that these were not (king size, filter tips) did you: like 
(Philip Morris) cigarettes a lot : better, a little better, about the same, not 
quite as well, or not nearly' as well as the cigarettes you usually smoke? 

or 

21 b. How .about the (Philip Morris) cigarettes? Aside from the fact 
that they were not (king size, filter tips) would you say you 
liked them: a lot better,, a little better, about, the same, not quite 
s-s well, or not nearly as well as the cigarettes you usually smoke? 


Asked of respondents: who tested: cigarettes 
and who now smoke king size or filter tip 
cigarettes—39$ of cigarette: smokers: 



Total 
asked this 

Analyzed by 
respondents who are: 


question 

Male 

Female 

Humber of respondents 

199 

(100$) 

3^8 

(100$) 

450 

(100$) 


$ 

$ 

$ , 

LOT BETTER 

2 

3 ' 

1 

LITTLE BETTER 

3 

4 

2 

ABOUT THE SAME 

23 

2 k 

22 

NOT. QUITE' AS WELL 

25 

2 k 

26 

NOT NEARLY AS WELL 

45 

k 3 

4t 

DON'T KNOW OR NO ANSWER 

2 

2 

2 


H 

C 

C 

H- 

C.T 

H* 

b* 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 







PHILIP MORRIS 


21a. Aside from the fact that these were not (king size, filter tips) did you like 

(Philip Morris) cigarettes a lot better, a little better, about, the same:, not 

quite as well, or not nearly as well as the cigarettes you usually smoke? 

or 

21b. How about the (Philip Morris) cigarettes? Aside from the fact 
that they were not (king sites, filter tips) would you say you: 
liked them' a lot better,, a little better, about the same, not quite 
as well, or not nearly as well as the cigarettes, you usually smoke?' 

Asked of respondents who tested cigarettes 
and who now smoke king size or filter tip 
cigarettes—39$ of cigarette smokers 

Analyzed by respondents 

Total _ whose ages are: _ 

- asked this 50 and 



question 

18-20' 

21-24 

25-3 ] r 

35-^9 

over 

Number of respondents 

799 

32** 

90** 

236 

290 

145 


(100$)' 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


$ 

$ 

$ 

$ 

$ 

$ 

LOT BETTER: 

2 

3 

1 

1 

2 

5 

LITTLE BETTER 

3 

6 

2 

1 

4 

3 

ABOUT THE SAME 

23 

19 

25 

25' 

22 

19 

NOT QUITE AS' WELL 

25 

16 : 

26 

25' 

25 

28 

NOT NEARLY AS 1 WELL 

45 

53 

43 

46' 

46 

42 

DON'T KNOW OR NO ANSWER 

2 

3 

3 

2 

l 

3 


♦♦Percentages based on less than 1QQ' eases are often unreliable:. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751105 
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PHILIP MORRIS 


21a.. Aside: from the fact that these: were not. (king size, filter tips) 1 did you like 
' (Philip Morris) ; cigarettes, a lot better, a. little better, about the same', not 

quite: as well, or not nearly as well as the cigarettes you usually smoke? 

or 

21b'. How about, the (Philip Morris) cigarettes? Aside from the fact that they were: not (ki 
size, filter tips.) would you say you liked them a. lot better,, a. little better, about - 
the same, not quite as well, or not. nearly as 1 well as the cigarettes you usually smoke? 

Asked of respondents who tested cigarettes and who: now smoke 

king' size or filter tip cigarettes—39$ of cigarette testers 

Analyzed by Question hr respondents 

_ whose present regular brand is: _ 

Other 

Total . Chester- Philip - Old nor.- Other 

asked this field Morris 1 Gold Pall filter filter 

question (King) (King) (King) Mali Viceroy (King) (r & K} 


Number of respondents 

799' 

(100$) 

8 o** 

(100$) 

52** 

( 100 $) 

27 ** 

(100$) 

304 

(100$) 

77** 

(100$): 

169 

(100$) 

90 ** 

(100$) 


$ 

$' 

$ 

$' 

$: 

$ 

$ 

$ 

LOT BETTER 

2 

4 

2 

4 

2 

3 

1 

3 

LITTLE BETTER. 

3 

2 

- 

7 

3 

3: 

3 

2 

ABOUT' THE SAME: 

23 

25 

3Q 

22 

24 

l4 

22 

15 

NOT QUITE AS TOLL 

25 

20 

29 

22 

26 

15 

24 

33 

NOT NEARLY: AS TOLL 

45 

48 

3d 

37 

43 

6 l 

46 

47 

DON'T KNOW OR NO: ANSWER. 

2 

l 


8 

2 

4 

4 



e 

c 

■\i 

Cl 

H- 

o- 

05 ' 

■^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




PHILIP MORRIS 


21a,. Aside from the fact that these were not (king size, filter tips) did you like 
(Philip Morris) cigarettes a lot , better, a little better, about the same, not 
quite as well, or not nearly £Ls well as the: cigarettes you usually smoke? 

or ■ v. 

21b. How about the: (Philip Morris) cigarettes? Aside from the fact 
that they were not (king size, filter tips) would you say you 
liked them a lot better, a little better, about the same, not quite 
as well,, or not nearly as well as the cigarettes you usually smoke? 


Asked of respondents, who tested cigarettes 
and who: now smoke king size or filter tip 
cigarettes—39$ of cigarette smokers 


Analyzed by Question 7: respondents who say 
Total the 1 number of cigarettes they smoke per day is: 



asked this 

6 or 





46 or 


question 

less 

7-15' 

16 - 25 : 

26-35 

36-45 

more 

Number of respondents 

799' 

67 ** 

193 

4oi 

71 ** 

56 ** 

t.1** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

( 100 $) 

( 100 $) 


$■ 

* 

$■ 

$' 

$ 

$ 

$ 

LOT BETTER: 

2 

- 

I 

3 

3 

2 

- 

LITTLE BETTER 1 

3 

5 

3 

3 

- 

3 

— 

ABOUT THE: SAME 

23 

27 

23 

21 

27 

25 

9 1 

NOT QUITE; AS WELL 

25 

3 O 1 

30 

23 

30' 

9 

46 

NOT NEARLY AS WELL 

45 

34 

4l 

48 

39 

61 

45 

DON’T KNOW OR: NO ANSWER 

2 

4 

2 

2 

1 




© 

© 

M 

01 

^^Percentages based on less than 100 cases, are often unreliable. ££ 

© 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



PHILIP 


21a.. Aside from the fact that these were not (king size? filter tips) 

"better, a little better, about the same, not quite, as well, or not 

or 

21b', How about the (Philip. Morris): cigarettes? Aside from the fact 
them a lot better, a little better, about the: same, not quite 

Asked of respondents, who tested 
size or filter tip cigarettes— 


Analyzed by Questions l : 6a,b: 


Preferred Philip Morris Preferred Blend: "C" 

and were given;_ and were given: 



Total 

asked this 
question 

Total 

2 packs 
of each 
type 

10 : packs 
of each 
type 

Total 

2 : packs- 
of each' 
type 

10 packs 
of each 
type 

Number of respondents 

M 

o 

381 

(loot) 

175 

( 100 $)' 

206 

( 100 $) 

353 

( 100 $) 

147 

( 100 $) 

206 : 

( 100 $) 


*■ 

t 

$ 

* 

* 

* 

$ 

LOT BETTER 

2 ! 

2 

1 

3' 

2 

3' 

2 

LITTLE BETTER 

3 

5 

6 

4 

1 

l 

2 

ABOUT THE SAKE: 

23 

21 

16 

25' 

24 

28 

21 

NOT 1 QUITE AS WELL 

25 

24 

23 

2k 

28' 

22 

32 

NOT 1 NEARLY AS WELL 

45 

k6 

51 

42: 

44 

45 

43 

DON'T KNOW OR NO ANSWER 

2 

2 

3 

2 

1 

1 



a 

c 

Cl 

H-* 

h* 

O 

00 . 


^-^Percentages based on less: than 


I 

B 

6 

I 

I 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




MORRIS 



did you 1 , like (.Philip Morris) cigarettes a lot 
nearly as well as the cigarettes: you usually smoke? 

that they were not (king size> filter tips) would you say you liked 
as well, or not. nearly as well as the cigarettes you usually smoke? 

cigarettes and who now smoke king 
39$ of cigarette testers 


respondents who; _ 

Really saw no difference Had no choice and didn't, know 


and were' given.: which heist and were given: 


Total 

2 packs 
of eaeh 
type 

10 packs 
of each 
type 

Total 

2 packs 
of each 
type: 

10 1 packs 
of each 
type 

30 ** 

15 ** 

15 ** 

35** 

17 ** 

18** 

(100$) 

(100$) 

(100$): 

(100$) 

(100$) 

(100$) 

$ 

$ 

$ 

$ 

$ 

$: 

3 

- 

7 

- 

- 


- 

- 

- 

- 

- 

- 

4o 

53 

27 

9 

18 

- 

20 

13 

27 

17 

5 

28 

37 

34 

39 

54 

59 

50 




20 

18 

22 


100 cases are: often unreliable:. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751109 


208 


PHILIP MORRIS 


21 a. Aside from the fact that these: were: not (king size, filter tins)! did you like 
(Philip' Mbrris) cigarettes a lot , better, a little: better, about the same, not 

quite as well,, or not nearly as well as the cigarettes 1 you usually smoke? 

or 

211. How about the (Philip Morris.) cigarettes:? Aside from: the fact, that they were not (ki 
size, filter tips)! would you say you liked: them: a lot letter, a little letter, about 
the same, not quite as well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who.tested cigarettes and who now smoke 
king size or filter tip cigarettes — 39 $ of cigarette testers 


Analyzed by Question, lias respondents 




who when asked which 

cigarette 

was, different 

said t 


Total 
asked: this 
question 

Blend 

"C" 

(p.)was 

dif¬ 

ferent 

Philip 
(£) was 1 
dif¬ 
ferent 

Morris 
(T) was 
dif¬ 
ferent 

There 

was, no 

dif¬ 

ference 

All 3 
were 

dif¬ 

ferent: 

Didn't 

know 

Refused 1 

Humber of respondents: 

799 

216 

263 : 

175 

47** 

33** 

7** 

18 ** 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


* 

i 

* 

i 

* 

1° 



LOT BETTER 

2 ' 

2 

2 

3 

- 

3 

- 

- 

LITTLE BETTER 

3 

3: 

3 

4 

2 

- 

- 

- 

ABOUT THE SAME 

23 

21 

23 

25 

21 

15 

14 

22 

HOT QUITE AS WELL 

25 

23 

26 

26 

36 

12 

29 

11 

HOT NEARLY AS WELL, 

4,5 

49 

44 

3:8 

3:9 

7'0 

57 

6i 

DON 'T KNOW OR NO ANSWER. 

2 

2 

2 

4: 

2 



6 


C 

o 

h* 

•vl 

Cl 

H- 

h* 

h* 

O 1 


^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




BLEND : "C" 

21a, Aside from the fact that these were not (king size, filter tips.) did you 
like (Blend W C"). cigarettes a lot better,: a little better, about the same, 
not quite as well,; or not nearly as well as the cigarettes you usually' smoke? 

or 1 

2lib:. How about the (Blend w C n ) cigarettes? Aside from the: fact that 

they were not (king size, filter tips) would you say you liked 

them: a lot better, a little better, about the same, not quite as 
well, or not nearly as well as the cigarettes you usually smoke?. 

Asked of respondents who tested cigarettes 
and who now smoke king: size or filter tip 
cigarettes—39$ of cigarette smokers 


Total Analyzed by 



asked this 

respondents who are t 


question 

Male 

Female' 

Number of respondents 

799 

(100$) 

378 

(100$) 

750 

(100$) 


$ 

$ 

$ 

LOT 1 BETTER 

1 

1 

1 

LITTLE BETTER: 

2 

2 

2 

ABOUT THE SAME 1 

19 

2k 

16 

NOT QUITE AS WELL 

23: 

25 

22 

NOT NEARLY AS. WELL 

53 

76. 

58 

DON'T KNOW OR NO: ANSWER 

2: 

2 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751111 


BLEND ”C" 


21a. Aside from the fact that these were not (king size, filter tips) did you 
like (Blend "C* 1 ) cigarettes a loti better, a little letter, about, the same, 
not quite as well, or mot nearly as. well as the cigarettes you usually smoke? 

or 

21b. How about the (Blend ”0") cigarettes? Aside from the fact that 
they were not (king size, filter tips) 1 would you say you liked 
them a lot better, a little: better, about the same, not quite as 
well, or not nearly as well as the cigarettes you usually smoke? 


Asked of respondents: who tested cigarettes 
and who now smoke king size or filter tip 
cigarettes—39$ of cigarette smokers 


Total 



asked this 
question 

Number of respondents 

799 

(100$) 


$ 

LOT BETTER 

1 

LITTLE BETTER 

2 

ABOUT THE. SAME 

19 

NOT QUITE' AS WELL 

23 

NOT NEARLY AS WELL 

53 

DON'T KNOW OR NO ANSWER 

2 


Analyzed by respondents 



whose ages. 

ares: 


l8-20 

21 -24 

25-34 

3^9 

50 and 
over 

32** 

(100$) 

90** 

(100$) 

236 

(100$) 

290 

(100$) 

145 

(100$) 

$ 

$ 

$ 

$ 

$ 

* 

1 

1 

1 

1 

3 

1 

2 

2 

I 

16 

17 

21 

17 

25. 

31 

23 

25 

24 

20: 

hr 

58 

49 

56. 

50 

3 


2 

* 

3 : 


*Less than .5 per cent 

**Percentages based on less than 100 cases are often unreliable. 



fO 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





BLEND "C 1 


211 


21a. Aside from the fact that these were not (king size, filter tips) did you 
like (Blend M C M ), cigarettes a lot better, a little better, about the same, 
not quite as. well, or not nearly as well as the cigarettes you usually smoke? 

or 

21 b. How about the (Blend W 'C T< ‘), cigarettes? Aside from the fact, that they were not (king 
size, filter tips) would, you say you liked them a lot better, a little better, about 
the same, not quite as well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who tested cigarettes and who now smoke 
king size or filter tip cigarettes-~ 39 $> of cigarette testers 


Number of respondents 


Analyzed by Question k : respondents 
whose 1 present regular brand 1 is: 


Total 
asked 1 this 
question 

Chester¬ 

field 

(King) 

Philip 

Morris 

(King) 

Old. 

Gold 

(King)' 

Pall 

Mall 

Viceroy 

Other 

non- 

filter 

(King> 

Other 
filter 
(R & K) 

799 

( 10056 )' 

8C** 

( 100 $). 

52** 

(ICC?;) 

271**: 

(IOO 56 ); 

304 

(IOO 56 ) 

77** 

( 10056 ) 

169 : 

( 1 OO 56 ) 

90** 

(IOO 56 ) 


jm LOT BETTER 

1 

2 

- 

- 

1 

1 

* 

- 

9 

LITTLE BETTER 

2 

1 

2 

- 

2 

l 

2 

2 

J ABOUT THE SAME 

19' 

28: 

23 

26 

24 

11 

14 

12 

gi NOT QUITE: AS WELL, 

23 

23 

33 

18 

23 

22 

27 

18 

NOT NEARLY AS WELL, 

53 

4 i 5 

42 

C\J 

LT\ 

^9 

64 

54 

68 


DON'T KNOW OR: NO ANSWER: 


*Less. than .5 per cent. 

^Percentages based on less, than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



BLEND ' t! C n 

21a. Aside from the fact that these: were not (king size, filter tips): did you 
like. (Blend "c”) cigarettes a lot ; better, a little: better, about the same, 
not. quite as 1 well, or not nearly as well as the cigarettes you usually smoke? 

or 

21b. How about the (Blend "C") cigarettes? Aside from the fact that 

they were not (king 1 size, filter tips} would you: say you liked 

them a lot better, a little better, about the: same, not quite as 
well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who tested cigarettes 
and who now smoke king size or filter tip 
cigarettes;—39$ of cigarette smokers 


Analyzed by Question. 7: respondents who say 



Total 

the: number, of 

"cigarettes: they 

smoke pe 

r day is 


asked this 

6 or 





u 

0 

sO 


question 

less 

7-15 

16-25 

26-35 

36 - 1+5 

more 

Number of respondents. 

799 

67** 

193 

1+01 

71** 

56* ♦ 

11 ** 


(100$) 

(100$) 

(100$)' 

( 100 $): 

(100$) 

( 100 $') 

( 100 $) 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

LOT BETTER 

1 


- 

2 

1 

2 

- 

LITTLE' BETTER 

2 

1 

3 

1 

2 

2 

- 

ABOUT THE SAME! 

19 

2k 

17 

21 . 

14 

20: 

9 

NOT QUITE AS WELL 

23 

22' 

22 

25 

21 

23 

is 

NOT NEARLY AS WELL 

53 

4:8 

56 

50 

62 

50 

73 

DON'T KNOW OR NO ANSWER 

2 

5 

2 

1 


3 



c 

c 

h* 

CT 

h* 


♦♦Percentages based on: less than 100 cases are often unreliable »■ 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




213 


bletcd: >, c w 

21a. Aside from the fact that these were not (king size, filter tips): did you 
like (Blend "C") cigarettes a lot better, a little better, about the sajme, 
not quite as well, or not nearly as well as the cigarettes you usually smoke? 

or 

21b. How about the: (Blend cigarettes? Aside from the fact that they were not (king 

size, filter'tips): would you say you liked them a lot better, a little: better, about 
the same,, not. quite as; well, or not nearly as well as the cigarettes you usually smoke? 

Asked of respondents who tested cigarettes and who now smoke 
king size or filter tip cigarettes—39$ of cigarette testers 

Analyzed by Question liar respondents, 
who when asked which: cigarette was different, said.; 



Total 
asked this 
question 

Blend 

"C” 

(R)was' 

dif¬ 

ferent 

Philip 
(S)was 1 
dif¬ 
ferent: 

Morris 1 

'T)was 

dif¬ 

ferent 

There 

was no 

dif¬ 

ference 

All 3, 
were 

dif¬ 

ferent 

Didn't 

know 

Refused: 

Number of respondents 

799 

246 

263 : 

175' 

47 ** 

33** 

7 ** 

18 ** 


( 100 $) 

( 100 $) 

(lQ©$) 

( 100 $) 

( 100 $) 

H 

O 

O 

0 

0 

H 

( 100 $) 


$ 

* 

*■ 

$ 

* 

$ 

$ 

* 

LOT BETTER 1 

1 

1 

1 

2 

- 

3 

- 

- 

LITTLE BETTER 

2 

- 

2' 

3' 

4 

3 

- 

6 

ABOUT THE SAME 

19 

21 

IS, 

21. 

28 

9 

29' 

ll 

NOT. QUITE AS' WELL 

23 , 

25 

23, 

23 

13, 

39' 

29' 

16 

NOT. NEARLT AS WELL 

53 

51 

54 

51 

55 

46 

42 

61 

DON'T KNOW OR NO ANSWER 

2' 

2 

2: 

* 




6. 


h* 

C 

C 

h* 

Cl' 

h* 

cn 

*Less than .p per cent 

**Percentages based on less 1 than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 



21a. Aside from the fact that these 1 were not (king size, filter tips)’ 

better, a little better, about the same, not. quite as 1 well, or not 

or 

21b. How about the (Blend ”0") cigarettes?. Aside from the fact 
them a lot better, a little better, about the same 1 , not quite 

Asked of respondents, who tested 
size or filter tip cigarettes— 


Analyzed by Questions l6a',b;, 



Total 
asked, this 
question 

Preferred Philip Morris: 
and were givens 

Prefe 

and 

rred Blend "C" 
were given.; 


Total 

2 packs, 
of each 
type 

10 packs 
of each 
type 

Tbtal 

2 packs 
of each 
type 

10 1 packs 
of each 
. type 

Number of respondents 

799 1 

3 : 8l 

175 

206 

353 

14T 

206 



(10C$) 

(10C#) 

(10C#) 

(10C#) 

(10c#) 

(10C#) 

(10C#): 



* 

i 

$ 

i- 

f 

i 

* 


LOT SETTER. 

1 

1 

1 

1 

* 

1 

- 


LITTLE, BETTER 

2 

2 

2 

2 

2 

1 

2 


ABOUT THE SAME 

19' 

20 

21. 

13 

19 

16 

21 


NOT QUITE AS WELL 

23 

25 

28; 

23 

23 

27 

19 


NOT 1 NEARLY: AS WELL 

53 

50 

46 

54 

54 

52 

56 


DON 'T KNOW, OR NO ANSWER 

2 

2 

2 

2: 

2 

3: 

2 




*Lese ! than 

* v Percentages based on less; than 


E 

I 



Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 





1 

1 

I 

I 

I 

I 


1 


”c” 

did you like (Blend "C") cigarettes a lot 
nearly as well as the cigarettes you usually smoke? 

that they were not (king size, 'filter tips) would you say you liked 
as well,; or not nearly as well as the cigarettes you usually smoke? 

cigarettes and who now smoke king 
39 $' of cigarette testers 


respondents who: 


Really saw no difference 
and were given;_ 


Total 

2 packs 
of each 
type 

10 packs 
of each 
type 

30** 

15** 

15** 

(10C$) 

(100$) 

(100$) 

$ 


$ 

3 

- 

7 

— 

- 


40 

53 

27 

20 

13 

27 

37 

34 

39 


Had no choice and didn't know 
which best and were given: 


Total 

2 packs 
of each 
type 

10 ' packs 
of each 
type: 

35** 

17** 

18 ** 

(ioo$): 

(1CC$) 

(100$)' 

$ 

$ 

$ 

3: 

6 

- 

- 

- 

- 

9 

12 

6 : 

14 

12 

17 

74 

70 

77 


• 5 per cent 

100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


215 


1001751117 



Philip 

22a. As we told you at the 'beginning,, these are both brands of cigarettes now on the 

or 

22c. How about the (Philip 
Asked of respondents 1 who tested K & L 





Analyzed by Question 4: 


Total 
asked this 
question 

Camels 

Chester-' 
field 
(R & K) 

Lucky 

Strike 

Pall 
- Kali 

Number of respondents 

2076 

412 

317 

294 

304 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


f 

$ 

* 

i 

$ 

PHILIP MORRIS' 

18 

18' 

18 

20 

19 

CAMELS 

11 

ll 

12 

■ 7 

12 

LUCKY STRIKE 

11 

10 

10 

11 

10 

CHESTERFIELDS 

9 

9 

8 

11 

9 

OLD GOLD 

7 

7 

6 

9 

8 

OTHER 

5 

5 

5' 

3 

5 

DON'T KNOT OR NO 1 ANSWER. 

39 

4o 

4l 

39 

37 


C 

© 

G7 

M 

M 

00 


^Percentages based on less 1 than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




MORRIS 


market. Do you have any idea what brand the (Philip Morris) cigarettes are?: 

Morris) cigarettes? 

cigarettes'— 92 $ of cigarette smokers 


respondents whose present regular brand is: 


Philip 

Old 


Other non- 

-filter 

Other 

Mo 

Morris 
(R & K) 

Gold 
(R & K) 

Viceroy 

Regular 

size 

King 

size 

filter 
(R & K) 

regular 

brand. 

185 

(100$) 

127 

(100$) 

77** 

( 100 $): 

75 ** 

(100$) 

169 

(100$): 

90** 

(100$) 

2 6*-* 
(100$): 

$ 

$ 

$ 

$ 

$ 

$' 

$ 

25 

17 

17 

11 

11 

20! 

4 

11 

10 

14 

7 

15 

12 

12 

7 

11 

15 

12 

14 ' 

9 

8 

8 

7 

9 

13 , 

9 

12 

15 

4 

9 

8' 

9 

5 

6 

12 

5 

4 . 

3 

3 

5 

7 

11 

4 o 

42 

34 

45 

4:1 

34 

38 


100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751119 


BLEND 


22a. As we: told you- at the beginning, these are both brands of cigarettes now on 

or 

22c. How about the (Blend 
Asked of respondents who: tested K & L 


Analyzed, by Question 4: 



Total 
asked this 
question 

Camels 

Chester¬ 
field 
(R & K) 

Lucky 

Strike 

Pall 

Mall 

Number of respondents 

2076 

412 

317 

294 

304 

( 100 *) 

( 100 *)! 

( 100 *) 

( 100 *)' 

( 100 *) 


* 

* 

*' 

* 

* 

CAMELS 

14' 

16 

13 

l4 

15 

LUCKY STRIKE 

12 

12 

10 

ll 

16 

PHILIP MORRIS 

12 

8 

12 

ll 

15 

CHESTERFIELDS 

11 

12: 

13 

1C 

9 

OLD GOLD 

6 

7 

5 

7 

4 

OTHER 

5 

3 

7 

4 

5 

DON'T KNOW OR NO ANSWER 

4o 

4:2 

4o 

43 

36 


C 

O 

h* 

•vl 

Cl 

h*' 

o 


^Percentages based on less 1 than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




the market. Do you have any idea what brand the (Blend "C")'. cigarettes are? 
"G”') 1 cigarettes? 

cigarettes— 92 $ of cigarette smokers 


respondents whose present regular brand is: 


Philip 
Morris 1 
[R &:K) 

Old 

Gold 
(R & K) 

Viceroy 

Other non- 
Regular 
size 

-filter 

King; 

size 

Other 
filter 
(R 8c K) 

No 

regular 

brand 

185 

127 

77** 

75** 

169 ' 

90 ** 

26 ** 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $)' 

( 100 $) 

$ 

$ 

$' 

$ 

$ ’ 

$ 

$' 

11 

Ik: 

10 

11 

lk 

19 

23 

• lk 

9 

15 

13 

9 

10 

- 

. 18 ' 

9 

12 

9 

11 

11 

15 

9 

11 

8 

8 

12 

11 

15 

2 

11 

8 

8 

5 

6 

- 

7 

6 

8 

6 

7 

2 

k 

39 1 

ko 

39 

k5 

k 2 

kl 

k3 


100 cases: are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 


1001751121 



220 


22 b,d. Why.do you think the (Philip Morris) cigarettes are (brand in "a" or "c") ? 

Asked of respondents who have 
an idea what brand the Philip 
Morris cigarettes are— 

6 l$ of cigarette testers 


Total 

asked this, 
question 


Number of respondents: 11256 

(10C$) 


Think it is that brand because of : 

TASTE, FLAVOR (NO 1 FURTHER INFORMATION); 

TASTES LIKE OTHER BRAND TRIED,, FAMILIAR 

WITH 37; 

SMELL, AROMA (NO FURTHER INFORMATION); 

SMELL IN PACK, WHEN, SMOKING l 6 

MILDNESS 16 . 

STRENGTH, HARSHNESS, 15 

COUGHING, THROAT OR MOUTH IRRITATION 5 

TASTE, FLAVOR; TASTES 1 LIKE OWN, REGULAR BRAND: 4 

LOOSE PACKING 4: 

WAY THEY BURN, SMOKE, 4 

SIMILARITY TO OTHER BRAND TRIED, FAMILIAR WITH 3 

BAD,. BITTER, UNPLEASANT TASTE 3 

WAY IT IS ROLLED, PACKED (NO FURTHER 

INFORMATION) 3 , 

LESS. IRRITATION TO THROAT,, MOUTH 2 

SIMILARITY TO OWN, REGULAR BRAND (NO 

FURTHER INFORMATION]^ I 

SAME AFTER-TASTE, AFTER-EFFECTS 1 

FIRM, TIGHT 1 PACKING 1 

FLAT, TASTELESS:, UNINTERESTING 1 

ENJOYMENT, SATISFACTION FROM THEM 1 

DRYNESS * 

STALE, UNPLEASANT SMELL AFTER THEY ARE PUT OUT' * 

HAD SAME FACTORY NUMBER (IDENTIFIED BRAND 

INCORRECTLY) * 

HAD SAME FACTORY NUMBER (IDENTIFIED BRAND 

CORRECTLY) * 

ALL OTHER 3 : 

DON'T KNOW, OR NO ANSWER 6 

*Les:s than .5 per cent 


Note: Percentages add to. more than IOC# because some 
respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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221 


22b ,d. Why do you think the (Blend "C") cigarettes are (brand in "a" or n 'c”) ? 

Asked of respondents who have 
an idea what brand the Blend 
”C" cigarettes are:— 

60 $ of cigarette testers 

Tbtal 
asked this 
question 

Number of respondents 1231 

( 100 $) 

ct 

Think it is that brand because of: 75 

TASTE, FLAVOR: (NO FURTHER INFORMATION); TASTES^ 

LIKE OTHER: BRAND TRIED, FAMILIAR WITH 39 

STRENGTH, HARSHNESS 19 

MILDNESS 12 

SMELL, AROMA (NO FURTHER INFORMATION);: SMELL 

IN PACK,: WHEN SMOKING, 10 

TASTE, FLAVOR; TASTES LIKE OWN!, REGULAR BRAND' 6 

COUGHING, THROAT OR MOUTH: IRRITATION 6 

LOOSE PACKING 5 

SIMILARITY TO OTHER BRAID TRIED, FAMILIAR WITH 4 

WAY THEY BURN, SMOKE 3 

WAY IT IS ROLLED, PACKED (NO FURTHER INFORMATION) 2 

BAD, BITTER,, UNPLEASANT TASTE 2 

FIRM, TIGHT PACKING 1 

ENJOYMENT, SATISFACTION' FROM: THEM 1 

SAME AFTER-TASTE, AFTER-EFFECTS, 1 

SIMILARITY TO OWN, REGULAR: BRAND 1 (NO FURTHER 

INFORMATION) 1 

DRYNESS 1 

LESS IRRITATION TO THROAT, MOUTH. 1 

FLAT, TASTELESS,. UNINTERESTING 1 

STALE, UNPLEASANT SMELL, AFTER: THEY ARE PUT OUT * 

HAD SAME FACTORY NUIfflER ( IDENTIFIED: BRAND 1 

INCORRECTLY) * 

HAD SAME, FACTORY NUMBER: (IDENTIFIED BRAID 
CORRECTLY)' 

ALL OTHER 3 

DON'T KNOW 4 

NO: ANSWER 3 

♦Less than .5 per cent 

Note; Percentages add to more than 100$ because some 
respondents gave more than one answer» 

Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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23a... las the new "Snap-open/* package had anything 
to do with your switching to Philip Morris?. 

Asked of respondents who tested cigarettes 
and who either have been smoking Philip 
Morris for six months or less, or who say 
they may switch to Philip Morris in the 
next six months.—1$ of cigarette smokers 


Total 
asked this 
question 

Number of respondents 3^** 

(10C$) 


YES 15 

NO 6 5 


NO: ANSWER 


20 


^Percentages 'based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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Ok 


23ib. Has the new "Snap-open” package had anything 
to do with your switching from Philip Morris?: 

Asked of respondents who tested cigarettes 
and who switched from Philip Morris within 
six months, or who say they probably will 
switch' from Philip Morris within the next 
six months—2$ of cigarette smokers 


Total 
asked this 
question 


Number of respondents 


3 ' 5 ** 

(IOO 56 ) 


YES 

NO 71 

DON ' T KNOW, 3 


NO ANSWER 


26 


♦♦Percentages based on less than' 100 cases 1 are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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23c. Why do you feel that way about the "snap-open” package? 


No respondents said they had switched from 1 Philip Morris because 
of the "Snap-open" package. All the answers 1 of the respondents 
who switched to Philip Morris because of the "Snap-open" package, 
since they were: so few in number, are listed' below. 


"They are more convenient,, especially during, driving." 

"it simplifies' opening and insures 1 freshness." 

"I love it. All my little children friends like: it too. It keeps tobacco: out 
of my pockets, and purse and opens quickly and easily." — 

"Just, something new--easier to open. I still think I will go back to 
Chesterfields." 

"Induced me to buy a, pack of Philip Morris." 

"When; driving in automobile can open a package of cigarettes without taking 
hand off the steering: wheel., Also if your hands are greasy when you are 
working you can open a pack and not dirty the cigarettes." 

"I saw and heard so much about the: snap-open pack on television--I suppose 
that's the reason I tried it. I really can't see that it has much of an. 
advantage over the regular method, though. I change brands of cigarettes 
all the time--I just smoke one kind for a while and then try some other 
kind. The snap-open pack won't have anything to do with it if I change 
from Philip Morris to another brand." 


H 

C 

O 

H 

01 

h* 

W 

(?) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 




DISTRIBUTION! OF RESPONDENTS 


Analyzed by Questions 3a,b: 

_ respondents, who: _ 

Smoke: ~ ~ 

cigarettes 

(as much Formerly Never 

Total as a pack smoked smoked' 

sample a week) cigarettes cigarettes 


Number of respondents 

4967 

2267 

696 

1996 


(100#)' 

(100$) 

(100$): 

(100^): 


* 

$ 

$ 

$ 

Sex 

l 7 ale 

50 

6l 

69 

31 

- Female 1 

50: 

-39 

31 

69 

Not recorded 

* 

* 

*: 

- 

Age 

18-- 20 

6 

6 

5 

7 

21 - 24 

10: 

11 

6 

9 

25 - 34 

22 

28 

22 

17 

35 - 4 Q 

30 : 

35 

29 

24 

50 and over. 

32 : 

20 

3 S 

43 ' 

Not recorded 

* 

* 

*: 

* 

Ec oncmic Le ve1. 

A 

5: 

4 

5 

5 : 

B 

13 

13 : 

16 

13 

C 

46 : 

5 . 0 : 

44 

44 

D 

34 

31 

32 

37 

Not. recorded 

2 

2: 

3 

1 

Race 

White: 

90 

91 

88 

89 

Negro: 

10 

9 

10 

ll 

Not, recorded 

* 

* 

2 

ir 

Marital Status. 

Married 

75 

80: 

83 

74 

Single: 

12 

13 : 

8 

12: 

Widowed or divorced. 

9 : 

6: 

8 

13 ' 

Not, recorded 

1 

I 

1 

1 

Education' 

No schooling: 

1 

1 

l 

1 

Grade; school 

28 

23 

3:3 

33 

High school 

49: 

53 : 

4.1 

47 

College 

21 

22 

24 

17 

Not recorded 

1 

1 

1 

2 


*Less, than .5 

, per cent 




Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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DISTRIBUTION 


Analyzed by Question 4': 



Total 


Chesterfield 

Lucy • 




smokers 

Camel 

(R & K) 

Strike 

Pall Mall 

Number of respondents 

2267 

446 

344 

322 


318 


(1097) 

(1007) 

( 100 $) 

(.IGO 5 &): 


( 100 J 6 :): 


* 

$ 

i 

i 


* 

Sex 






Male 

6 l 

80 

60 

74 


46 

Female 

39' 

20 

4:0 

26 

- 

54: 

Not recorded 

* 

- 

- 

- 


* 

Age 







hf 

GG 

1 

ro 

o 

6 ' 

5 

7 

12 ' 


5 

21 - 24 

ll 

.9 

12 

15 


15 

25' - 34 

28 ' 

30 

25 

28 ' 


32 

35' - 49 

35 

33 

35 

28 


30 

50 and over 

20 ' 

23 

21 

16 


17 

Not recorded 

* 

- 

- 

1 


1 

Economic Level 







A 

4 

4 

4 

5 


4: 

B: 

13 

10 

12 

6 


13 

C 

50 

45' 

5:4! 

54 


46 


3:1 

4o 

29 

3:3 


36 

Not recorded 

2 

l 

1 

2 


1 

Race 







White: 

91 

86 . 

94, 

94 


92 

Negro 

9: 

14 

6 

5 


7 

Not. recorded 

*: 

* 

- 

I 


l 

Marital Status. 







Married 

80 

80 

76 

74 

c 

r^ s 

80 

Single: 

13 

13 

16 

21 

w 

12 

Widowed or divorced 

6 

6 

7 

5' 

8 

Not recorded 

1 

l 

1 

* 

Cl 

- 








Education. 







No schooling 

1 

2 

1 

* 

W 

- 

Grade school 

23 

32 

18 ; 

28 

C D 

17 

High school 

53 

51 

55' 

54 


' 58: 

C ollege 

22 

14 

25' 

17 


24 

Not recorded 

1 

1 

1 

l 


1 


♦Less than 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/does/nrgkOOOO 
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i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 

i 


respondents whose present regular 1 brand is.: 


Philip. 



Other' non■ 

-filter 

Other 

No 

Morris 

Old Gold 


Regular 

King: 

filter 

regular 1 

(R & K) 

(R & K) 

Viceroy 

size: 

size 

(R & K) 

brand 

200 

142 

93** 

87** 

176 

109 

30** 

(100$) 

(100$) 

(100$): 

(100$) 

(100$) 

(100$) 

(100$) 

$ 

* 

* 

$' 

f 

* 

t 

56 

65 

38 

61 

39 

39' 

67 

44 

35 

62 

38 

61 

6l 

33 ' 

* 

- 

- 

1 

- 

- 

- 

7 

4 

4 

2 

2 

3 


l4 

6 

10 

9 

8 

7 

3 

23 

27 

27 

17 

28 

30 

33 

36 

4i 

42 

42 

4l 

4l 

44' 

20 

21 

1? 

30 

19 

19' 

20 

* 

1 


” 

2 

- 

- 

4 

4 

6 

1 

1 

11 

17 

16 

21 

24 

14 

11 

26. 

13 

42 

56 

52 

59 

55 

45 

53 

34 

18 

16 

26 

28: 

8 

17 

4 

1 

2 

- 

5 

- 


80 

95 

96 

94 

92 

95 

87 

20 

4 

4 

6 

7 

5 

13 


l 

“ 

“ 

1 

- 

- 

83 

84, 

81 

85: 

89 1 

80 

97 

11 

10 

13 

6 

4 

13 


6 

6 

5 

6 

7 

7 

3 


** 

l 

3 

— 

- 

- 

l 

1 


l 




23' 

25 

l4 

30 

21 

10 

10 

49 

5& 

45 

45 

56' 

49 

54 

27 

15 

4l 

21 

22 

4o 

33 

* 1 

♦5 per' cent 

100 cases 1 are often unreliable. 

3 1 

1 

1 

3 






i 


Source: https://www.industrydocuments.ucsf.edu/docs/nrgkOOOO 
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Z2S 


DISTRIBUTION! 



Total. 


Analv 

Chester¬ 

’.zed by Ques: 

tlicn if: 


askedl this 


field 

Lucky 

Pall 


question 

Camel 

(R & K)< 

Strike 

Mall 

Number■ of respondents 

2267 


3UU 

322 

318 ! 


(100*) 

(100*) 

( 10 CD%.) 

(10:036); 

(IGO36.) 


t 

* 

* 

* 

* 

Occupation 

Professional or executive 

6 

if! 

10 

4 

1 

Farm proprietor 

1 

6 

2 

3 

2 

Stall store or shop proprietor 

1 

3 

5 

5 

1 

White collar (clerical or sales) 

12 

8 

11 

9 

17 

Personal service and protective: 

7 . 

8 

8 

8 

7 

• Farm labor 

3 

6 

2 

1 

1 

Factory labor 

21 

29 

22 

29 

15 

Non-factory labor 

9 

13 : 

7 

11 

8 

Hpsenaker 

26: 

Ik, 

25 

17 " 

34 

Student 

3 

1 

3 

1 

1 

Other 

5 

7 

5 

5 

1 

No answer 

*: 

1 

*: 

1 

+ 

Philip Morris: Sales; District 

ffl - Northeast. 

£ 3 . 

11 

3 l 

19 

27 

#2 -■ Central Atlantic 

ll 

7 ' 

12 

12 

12 

#3 - Southeast: 

16 

251 

11 

12 

12 

#1 - Fast: North Central 

21 

21 

22 

25 

19 

f 5 - - West North Central. 

8 

11, 

7 

8 

7 , 

•fo - West: South' Central 

8 

9 : 

6 

10 

9 

#7 - Mountain and, Pacific 

Geographic Division. 

13 

16: 

8 

11 

ll 

New England. 

6 

3 s 

9 

5 

8 

Middle Atlantic. 

23 

13 : 

29 

21 

26 

East North Central 

21 

21 

25 

2l 

19 

^ We s t North Central 

9 

12 

6 

10 

8 

South, Atlantic. 

13 : 

15 : 

13 

11. 

9 

East South Central 

7 

8 

2 

7 

7 

West South Central 

a 

12 

8 

7 

9 

Mountain. 

3 

1. 

1 

1 

3 

Pacific 

Size of Place 

10 

12 

7 

11 

lli 

Over 1 , 000 , 000 ' 

13 : 

9 : 

16 

11 

19 

250 ,CCD to 1 , 000,000 

15 

15 ' 

11. 

17 

16 

ICO, SCO. to. 250>000: 

q: 

6; 

6 

8 

12 

2 5 ,COG: to: ico: r coo- 

15 

hi 

15 : 

16 

13 

2,500! to 2 : 5,o:c.o: 

19 : 

21. 

21, 

17 

17 , 

Under 2,50c ' 1 and rural non-farm 

17 ' 

19 ' 

16 

18 

14 

Rural farm 

12 

16 i 

8: 

13 

9 

Ownership of Television 

Yes: 

72 

62 1 

75 : 

71 

72 

No 

27 ' 

37 ' 

21; 

28 

28 

No answer 1 

Home Owner shin: 

1 

1 

1 

1 

- 

Owns home 

57 

51 . 

5.6 

57 

54 

Rents 

12: 

18 ' 

12 : 

12 

16 

No answer 1 

1 

1 

2 

1 

♦Less than 


* Percentage ;s based on less than. 


i 

i 


i 

■ 


i 

i 

i 

i 

i 


1 

i 


o 

B 


B 


Source: https://ww^ 4 pdustrydocuments.ucsf.edu/docs/nrgk0000 


1001751131 


OF RESPONDENTS 



B 

I 

I 

I 

I 

I 

1 

1 

1 

1 

a 

l 

a 

a 

a 

a 

a 

a 

a 

a 


respondents whose present regular brand Is: 


Philip 

Old 


Other non 

-filter 

Other 

No 

Morris 

Gold 


Regular 

King 

Filter' 

regular 

(R & K) 

(R & K) 

Viceroy 

size 

size 

(R & K) 

brand 

200 

142 

93** 

87 ** 

176 

109 

30 ** 

('100#.) 

(100#)' 

(100#) 

(100#)' 

(100#) 

(100#) 

(loo#) 

*■ 

* 

* 

* 

* 

# 

f 

7 

6 

11 

6 

5 

7 

20 

3 

.6 

2 

11 

2 

1 

- 

3 

4 

2 

6 

5 

6 

7 

11 

11 

16 

11 

18 

19 

10 

8 

8 

8 

5 

7 

3 

- 

l 

3 

1 

5 

l 

- 

- 

19 

21 

11 

17 

14 

9 

17 

10 

8 : 

4: 

3 

6 

5 

3 

26 

23: 

1 

4l 

28 

4o 

4l 

30 

6 

4: 

1 . 

- 

5 

3 

6 

8 : 

1 


7 

2 

4 

10 

21 

20 

26 

16 

26 

4o 

24 

l 6 

8 

11 

7 

14; 

13 

7 

22 

ll 

14 

24 

l4 

8 

33 

18 

25 

20 

15 

l 8 ; 

23 

13 

5 

13 

5: 

13 

7 

7 

7 

6 

6 

13 

6 

7 

3 

3 

12 

17 

11 

19 

l4 

6. 

13 

6 

6 

4 

2 

7 

16 

10 

23: 

20 

25' 

18 

24 

35 

20 

17 

20 

20 

17 

18: 

25 

13' 

7 

13 

6: 

8 

7 

5 

3 

19 

9 

12 

15 

15 

8 

27 

8 

9 

10: 

11 

6: 

1 

7 

8 : 

6 

11 

9 

10: 

4 

7 

2 

4: 

4 

8 

2' 

2 

— 

10: 

13 

8: 

12 

11 

4 

13 : 

14 

5 

17 

6 

11 

16 

10: 

17 

18 

20' 

9 

16 

16 

10' 

10: 

11 

4 

7 

12 

ll 

10' 

15 

11 

14 

22 

16 

16 

13 . 

17 

24 

23 

11 

20 

21 

7 

17 

16 

ll 

17 

16 

15 

4o 

10 

15 

11 

28 

9 

5 

10 

71 

72 

84 

63 

84: 

85 

73 

29 

27 

16 

34 

16 

15 

20 

* 

1 

- 

3: 

* 

- 

7 

59 

68: 

66 

55 

64 

64 

67 

4i 

30 

34 

44 

36 

35 

30 

* 

• 5 per cent. 

2 

- 

1 

* 

1 

3 

loo cases are: ofS^rg&Mte&i/^wwjndustrydocuments.ucsf.edu/docs/nrgk0000 
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DISTRIBUTION OF RESPONDENTS. 


Analyzed by Questions. 
_respondents vhoi;_ 


Smoke: 
cigarettes 




(as much 

Formerly 

Never 


Total 

as a pack 

smoked 

smoked 


sample 

a week) 

cigarettes 

cigarettes. 

Number of respondents 

4967 

2267 

696 

1996 


(100$) 

(ICC#) 

(ICC#) 

( 10 C#): 

Occupation! 

* 

* 

% 

t 

Professional or executive 

6 

6 

8 

4 

Farm proprietor 

4 

4 

5 

3 

Small store or 1 shop proprietor 

3 

4 

5 

3 

White collar (clerical and 1 sales) 

10 

12 

9 

8 : 

Personal service and protective: 

6 

7 

6 

_ 5 

Farm labor 

3 

3: 

4 

3 

Factory labor 

16 

21 

19 

- 8 : 

* Uon-fhctory labor 

7 

9 ! 

9 

5 

Homemaker 

35’ 

26 : 

22 

50 

Student. 

2 

3 ! 

2 

3 

Other 

7 

5' 

10 

7 

No answer 

1 

* 

1 

l 


Philip Morris Sales District 


#1 - Northeast 

20: 

23; 

21 

15 

#2 - Central Atlantic 

11 

11 

13 

11 

#3 - Southeast 

19: 

16 : 

21 

21 

#4: - Ehst North' Central 

20 

21 

16 ■ 

20 

#5 - West North' Central 

9 

8' 

9 

11 

#6 - West South' Central 

8 

8 

8 

9 

#T - Mountain and Pacific 

13 

13 

12 

13 

reographic Division 

New Ehgland 

6 

6 

6 

6 

Middle' Atlantic 

20 

23: 

21 

16 

East. North Central 

20 

21 

16 

20 

West North Central 

9 

9 : 

9 

11 

South Atlantic 

14 

13' 

17 

15. 

East. South Central 

8 

7 

8 : 

8 

n 

7 

West South Central 

10 

11 

11 

Mountain 

3 : 

3: 

3 

4 

Pacific 

10 

10 . 

9 

8 

■ ize of Place 

Over 1,000,000 

12 

13 

12' 

9 


250 , 000 : to 1 , 000,000 
ico,ooo to 250 , 000 

25,000 to 100,000 

2 ,- 500 ' to: 25,000 

Under 2,500 and rural non-farm 
Rural farm 

Ownership' of Television 
Yes 
No 

No answer 


13 : 

8: 

13 

19 

19 

16 

65 ' 

34 

1 


Home Ownership 

Owns home 6 l 

Rents 33 

No answer 1 

Source: https://www«D€kettpiQCU 5 i^i§ts. 


15 ' 

9 

15 

19 

IT 

12 

72 

27 

1 

57 


12 ' 

9 

11 

20 

20 

16 . 

66 

32 

2 

59 


C 

o 

M 

Cl 

CO 

CO 


42 39' 

yssiedu 1 Iocs/nrgk0o8o 


11 

7 

12 
17 
23 
21 

57 

42 

1 

65 

33 

2 




Of RESPONDENTS 


respondents whose present regular brand is: 

Philip 

Old 


Other non' 

-filter 

Other. 

Nqi 

Morris 

Gold 


Regular 

King 

Filter 1 

regular 

(R & K) 

(R & K) 

Viceroy 

size 

size 

(r & k): 

'brand 

200 

l42 

93** 

87** 

176' 

109 

30** 

(100$) 

(100$)i 

(100$) 

(100$)' 

(100$): 

(100$): 

(100$) 

$ 

$ 

$ 

$ 

t 

$ 

$ 

7 

6 

n 

6: 

5 

7 

20 

3 

6 

2 

11 

2 

1 

- 

3 

k 

2 

6 

5 

6 

7 

11 

11 

16 

11 

18 

19 

10 

8 

8' 

8 

5' 

7 

3: 

- 

l 

3; 

1 

5 

1 

-■ 

- 

19 

21 

11 

17 

14 

9 

17 

10 

8: 

4 

3' 

6 

5 1 

3 

26 

23: 

4l 

28' 

4o 

41 

30 

6 ' 

1 

4: 

1 

- 

5 1 

3 

6 

8: 

1 

_ 

7 

2 

4 

10 

21 

20 

26 

16 

26 

4o 

24 

16 

8' 

11 

7 

14 

13' 

7 

22 

11 

14 

24 

14 

8' 

33 

18 

25 

20 

15 

18 

23 

13 

5 

13 

5 

13 

7 

7 

7 

6 

6 

13 

6 

7 

3 

3 

12 

17 

11 

19 

l4 

6 

13: 
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